Full  coverage 
oi  ANPA/RI 
conlerence 

Unit  to  find 
new  revenue 
sources  urged 
(See  page  26) 

Review  boards 
to  monitor 
local  ads 
(See  page  12) 
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Another  record  run 
inBostoa 

If  there’s  one  thing  that 
can  be  said  about  the  Boston 
Marathon,  it’s  the  fact  that  it 
seems  to  get  faster  every  year. 
This  year  was  no  exception. 
Toshihiko  Seko  of  Japan  won 
with  the  exceptional  time  of 
2:09:26.  And  Allison  Roe  of 
New  Zealand  walked  away  with 
first  place  in  the  women’s  divi¬ 
sion  by  running  an  amazing 
2:26:45. 

Although  not  as  interest¬ 
ing  to  watch.  The  Boston  Globe 
circulation  figures  just  ran  a  six 
month  marathon,  and  we’re 
pleased  to  report  a  “record 
finishr 

For  the  six  month  audit 
period  ending  March  31, 1981, 
the  daily  circulation  of  The 
Globe  rose  to  502,920,  and  the 
Sunday  circulation  to  741,614. 
Stacked  up  against  the  same 
time  last  year,  that’s  an  increase 
in  daily  circulation  of  1138, 
and  30,833  in  Sunday  circula¬ 
tion.  And  during  the  last  five 
years,  our  growth  has  been 
considerable:  The  Daily  Globe 
has  grown  by  53,874,  and  The 
Sunday  Globe  by  142,977. 

Our  steady,  continued 
growth  has  kept  us  in  the  top 
field  of  national  daily  and 
Sunday  papers.  And  as  a  news 
and  advertising  medium,  we 
continue  to  play  an  important 
role  in  both  Greater  Boston 
and  New  England.  But  like 
a  good  marathon  runner,  we 
don’t  want  to  stop  now.  We’re 
looking  to  finish  even  better 
next  year. 

^eSI(i£(ton<@lobe 

"TheObbebh^” 
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WE'RE  MASTERING 
THE  ART  OF 
PAPER  SHUFFLING. 


Staying  on  top  of  tech¬ 
nology  is  what  it  takes  to 
master  the  art  of  paper  shuf¬ 
fling,  and  we  are  right  up 
there. 

Copley  Newspapers  were 
the  first  in  our  country  to  in¬ 
stall  the  Ferag  collating  sys¬ 
tem,  and  the  Union-Tribune 
now  has  the  capability  of 
collating  pre-prints  at  a 
speed  of  40,000  papers  an 
hour.  It’s  a  slick  operation  to 
watch. 

Our  new  system  doubles 
our  pre-print  capacity  with 
less  waste  and  more  ac¬ 
curacy.  And  makes  sure  we 
make  the  most  of  all  our  pa¬ 
per  work.  Paper  shuffling 
at  the  Union-Tribune  has 
never  been  better. 

If  you  want  to  talk  with 
someone  excited  about  it, 
call  our  Pre-Print  Manager, 
Ralph  Foley,  (714)  299-3131. 


The  San  Diego  Union 
The  Evening  Tribune 

Member  of  Newsplan 


Mount  paste-up  on  copyboard.  Out  come  Deadliner  plates. 


3M  Hears  You . . . 


Deadner 


The  Proven  Electrostatic 
Newspaper  Platemaking  System 


□  You  get  tough 
plates . . .  fast . . . 
economically . . .  with 
no  silver. 

□  Plates  fit  all 
presses. 

□  100-line 
halftones . . . 
double-trucks . . . 
process  color . . .  spot 
color. 


Contact  Les  Curtis.  Printing  Products 
Division/3M,  223-2N  3I\/!  Center,  St. 
Paul,  MN  55144  (612)  733-4041 


Join  the  growing  family  of 
Pyrofax  and  Deadliner  plate  Users. 


1ampa  Bay  will  be  host  to  Super  Bowl  XVIII,  NFL 
team  owners  decided  last  week.  That’s  “simply 
super”  news  to  fans  in  St.  Petersburg  and  lampa. 

In  January  1984,  the  event  will  bring  some 
60,000  out-of-state  visitors  —  and  an  estimated 
$50-million  —  into  the  area. 

We  think  these  visitors  will  be  impressed! 
They’ll  fly  into  one  of  the  world’s  best  and  most 
convenient  airports  and  check  into  beach,  golf 
and  tennis  resorts  in  St.  Petersburg  and  lampa  or 
at  Disney  World.  They  may  be  surprised,  en  route 
to  their  seats  in  lampa  Stadium,  to  see  the  mod¬ 
ern  business  and  industrial  facilities  that  have 
transformed  this  region  into  one  of  the  nation’s 
top  25  markets. 

Like  many  other  good  things  happening  here 
these  days,  the  effort  to  attract  the  Super  Bowl 
joined  interests  in  lampa  and  St.  Petersburg.  This 
metropolitan  area,  surrounding  the  shoreline  of 
lampa  Bay,  is  learning  to  build  bridges  of  friend¬ 
ship  and  cooperation  that  span  differences  and 
bring  us  together. 

At  The  St.  Petersburg  Times  and  Evening  Inde¬ 
pendent,  we’re  proud  to  have  been  part  of  the 
action  team  that  attracted  the  Super  Bowl,  a  team 
that’s  working  for  the  good  of  all  Tampa  Bay. 

Petersburg  ulimps 
(feE^vening  Independent 
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JUNE 

14-17 — Newspaper  Personnel  Relations  Association,  Royal  York 
Hotel,  Toronto. 

14- 18— Association  of  Newspaper  Classified  Advertising  Managers 

Hyatt  Regency.  Atlanta,  Ga. 

15- 20 — Association  of  American  Editorial  Cartoonists,  Radisson 

Hotel,  Nashville. 

18-20— National  Federation  of  Press  Women,  Hilton  Hotel, 
Philadelphia,  Pa. 

21-23 — New  England  Newspaper  Advertising  Executives  Asso¬ 
ciation  summer  meeting,  Ramada  Inn,  Mystic,  Conn. 

21-23 — Public  Relations  Society  of  America.  Washington  National 
Conference,  Hyatt  Regency  Hotel,  Washington,  D.C. 

25- 27 — Texas  Press  Association.  Hyatt  Regency,  Fort  Worth,  Tex. 

26- 27 — Nuclear  Energy  &  the  Media,  Sheraton  International  Con¬ 

ference  Center,  Reston,  Va. 

26-27 — Investigative  Reporters  &  Editors  national  conference. 
Holiday  Inn-Embarcadero,  San  Diego.  Calif. 

28-July  1 — Calif.  Newspaper  Advertising  Executives  Association,  56th 
annual  sales  conference.  Rancho  Bernardo  Inn,  San  Diego. 
30-July  5 — National  Press  Photographers  Association,  Marriott  Pavillion 
Hotel,  St.  Louis,  Mo. 


JULY 

9- 11 — ^Tenn.  Press  Association,  Memphis,  Tenn. 

12-16 — International  Circulation  Managers  Association  sales  con¬ 
ference,  Diplomat  Hotel,  Hollywood,  Fla. 

16-18 — Arkansas  Press  Association  summer  convention.  Hot 
Springs,  Ark. 

16-18 — Ohio  League  of  Home  Dailies,  King's  Island,  Cincinnati. 

19-21— Videotex  Implications  for  Marketing,  Hyatt  Regency, 

Columbus,  Ohio. 

19-22 — International  Newspaper  Advertising  Marketing  Execu¬ 

tives  summer  sales  conference,  Sheraton  Centre,  Toronto,  Can. 

23- 26 — North  Carolina  Press  Association  annual  convention, 

Pinehurst,  N.C. 

24- 26 — Alabama  Press  Association  summer  convention.  Gulf 

Shores,  Ala. 

AUGUST 

10- 13 — Newspaper  Advertising  Co-Op  Network,  Inn  on  the  Park 

Toronto,  Can. 

16-18 — Texas  Daily  Newspaper  Assn,  summer  meeting.  Emerald 
Beach  Holiday  Inn,  Corpus  Christi,  Texas. 

19- 21 — Northwest  Regional  Newspaper  in  Education  Association 

Downtown  Holiday  Inn,  Portland,  Me. 

20- 23 — National  Association  of  Black  Journalists.  Galt  House 

Hotel,  Louisville,  Ky. 

23- 25 — N.  Y.  State  Publishers  Assn.,  Gideon  Putnam,  Saratoga 

Springs.  N.Y. 

24-28-1 23rd  International  Typographical  Union  convention,  Shera¬ 
ton  Montreal  Hotel,  Montreal 

SEPTEMBER 

11- 12— New  York  State  Newspaper  Production  Conference,  Shera- 

ton-Canadaigua  Inn.  Canadaigua,  N.Y. 

14- 15 — 7th  Annual  Editors'  Seminar  at  United  Nations  sponsored 

by  UN  Association  of  the  United  States. 

1 5- 1 6 — New  York  State  Circulation  Managers  Association,  Hyatt 

Regency.  Dearborn,  Mich. 

20-22 — Central  States  Circulation  Managers  Association,  Hyatt 
Regency,  Dearborn,  Mich. 

20-23 — WCAA-Western  Classified  Advertising  Association,  Red 

Lion  Motor  Inn,  Sacramento,  Calif. 

22-25 — Suburban  Newspapers  of  America  ad  conference.  Red 
Carpet  Inn,  Milwaukee,  Wise. 

24- 26 — Illinois  Press  Association.  Decatur  Holiday  Inn,  Decatur. 
24-27 — Western  Newspaper  Production  Conference,  MGM  Grand 

Hotel,  Reno,  Nev. 
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MYCRO-TEK.INC.  Address 


820  Vtfest  Second 
Vynchita,  Kansas  67203 
TOLL-FREE  800-835-2055 
KANSAS:  316-265-5277 


City _  State _ Zip 

Telephone _ 


punch  up 

PROFITS 

on  a 

mvcRO-comp 

system 


MYCRO-COMP  Systems  not  only  save 
time  and  money.  They  expand  sales! 


See  proven  cost-cutting  systems  already  in  use  by  more 
than  200  newspapers  whose  systems  continue  to  grow 
as  new  features  are  introduced.  Plus,  find  out  how  to 
aggressively  market  your  paper  with  revenue-generatin 
Mycro-Comp  features,  programmed  for  profit 
by  Mycro-Tek. 


For  more  information  on  revenue-generating 
systems  from  Mycro-Tek,  send  this  coupon, 
or  call  toll-free. 


The  4th  Estate _ 

By  Doug  Borgstedt 
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Writing  Guide  by  Ethel  Grodzins  Romm 

Shakspeare,  Shakspere 
Shakespeare  no  12 

Once-flawless  spellers  and  nitpicking  grammarians  are  turn¬ 
ing  out  sloppy  copy.  In  the  good  old  days,  copy  editors  would 
spot  most  errors;  proofreaders  and  the  backshop  picked  up  nearly 
all  the  rest.  Today,  few  hot-metal  backshops  have  a  proofreading 
room,  while  offset  newsrooms  have  no  backshops,  and  editors 
don’t  catch  on  the  video  screens  what  they  used  to  net  easily 
working  with  a  pencil.  What  to  do? 

1.  Check  out  check-out.  Whoever  has  final  look  at  the  paper 
must  (a)  be  a  skilled  proofreader,  and  (b)  have  the  machinery  to 
correct  errors  quickly.  I  once  was  check-out  on  a  photo-offset 
system  where  I  could  make  new  heads  or  body  type  in  less  than 
five  minutes.  The  paper  usually  went  out  perfect;  I  was  proud  of 
it.  Then  the  equipment  was  improved.  Other  components  had 
great  merit,  but  to  add  not  to  an  erroneous  guilty  (thus  preventing 
both  a  mistake  and  a  libel  suit)  took  20  minutes.  Against  dead¬ 
lines,  only  such  gross  blunders  could  be  fixed.  Comics  went  out 
with  mixed-up  titles,  TV  schedules  were  flubbed.  The  job  be¬ 
came  demoralizing.  On  dailies,  only  ware  that  makes  fast  correc¬ 
tions  possible  should  be  bought. 

2.  Get  a  spelling  program  for  your  word  processor.  The 
computer  gnomes  who  helped  put  us  into  this  fix  are  helping  to 
bail  us  out.  Push  their  SPELL  key  and  every  word  not  matched  in 
their  dictionaries  is  highlighted. 

•  A  spelling  program  can’t  catch  homonyms.  Your  Polish  and 
your  proud  can  be  edited  only  by  a  human. 

3.  Devise  new  ways  to  check  yourself. 

•  Proofread  backwards  so  that  misspellings  pop  out. 

•  Keep  at  hand  a  no-defmition  dictionary  like  20,000  Words 
by  L.A.  Leslie  (McGraw-Hill  1977  7th  ed.,  $3.95). 

•  If  your  poor  spelling  prevents  you  from  finding  words  in  a 
dictionary,  don’t  leave  home  without  The  Bad  Speller’s  Diction¬ 
ary  by  Krevisky  and  Linfield  (Random  House  1967,  $2.50). 
Hunt  for  an  old  copy  of  The  Phonetic  Speller  by  J.  Farkas 
(Walden  1968,  out  of  print). 

•  Take  special  care  when  copying  information  from  public  re¬ 
cords  and  forms.  Most  Americans  can’t  spell;  they  never  could. 
Police  blotters,  wedding  and  death  forms  of  25  years  ago  were 
full  of  howlers  (rabies  =  rabbis)  and  still  are. 

4.  Rest  your  eyes.  Eye  fatigue  from  video  screens  contributes 
to  poor  editing.  Radiation  dangers  aside,  you  should  not  be  star¬ 
ing  continuously  at  a  cathode  ray  tube.  Try  to  make  time  to  print 
your  copy,  then  pencil  edit  it.  Stories  that  must  be  letter  perfect  - 
investigations,  editorials,  corrected  material  -  are  probably  al¬ 
ways  best  edited  by  hand. 

•  Tired  eyes?  Either  your  screen  or  the  type  may  be  too  bright. 
Use  the  highlights  to  set  the  glare  level.  They  should  not  fluo¬ 
resce  as  if  painted  in  Day-Glo. 

5.  Hang  posters  on  the  newsroom  wall  -  lists  of  the  mean 
ibie/able  and  ance/ence  words,  102  Look-Alikes,  and  all  the  oth¬ 
er  8th  grade  charts.  We  have  not  regressed  entirely  to  adoles¬ 
cence;  we  simply  need  all  the  help  we  can  get. 

Our  readers  don’t  care  how  we  do  it.  They  want  a  well-edited 
paper,  and  doubt  our  intelligence  when  they  don’t  get  it.  Before 
the  18th  century,  spelling  was  up  to  the  individual  writer  and 
variations  were  acceptable.  Shakespeare  could  see  his  own  name 
spelled  more  than  20  different  ways  in  print,  all  OK  then.  Today, 
only  the  three  in  the  head  are  accepted  by  specialists,  an  unusual 
tolerance.  Were  Will  alive,  he’d  complain  to  the  publisher  about 
any  two  of  them. 
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On  October  25, 1978,  Estado  de 
Minas  completed  installation  of  a 
new  Goss  Metro-Offset  press 
system  at  their  plant  in  Belo 
Horizonte:  6  press  units,  a  half¬ 
deck,  a  2: 1  folder  and  six  3-arm 
reels.  The  following  March,  their 
morning  paper  went  on  edition  — 
and  two  months  later,  their 
evening  paper. 

The  managing  director,  Camilo 
Teixeira  da  Costa,  gave  much  of  the 
credit  to  us.  “Without  Goss  service 
support  and  training,”  he  said,  “we 
could  never  have  done  it  so  fast  or 
so  smoothly.  Their  extensive  assis¬ 
tance  was  a  major  contribution, 
since  training  crews  here  in  Brazil 
is  difficult  on  any  new  press.  On  a 
new  process,  it  would  have  created 


increased  productivity,  added  flexi¬ 
bility  and  positive  reactions  from 
our  readers  and  advertisers.” 

For  more  information  on 
Rockwell  International's  Goss 
newspaper  printing  products, 
contact  your  local  Goss 
representative  or  MGD  Graphic 
Systems  Americas  Company, 
Rockwell  International,  2600 
Douglas  Rd.,  Suite  805,  Coral 
Gables,  Florida  33134.  Phone: 
(305)  442-471 1.  Telex  808061. 


a  severe  problem. 

“I  had  heard,”  continued  da 
Costa,  “that  Goss  has  a  tradition  of 
carefully  selecting  press  erectors  to 
assist  Latin  American  newspapers 
in  smooth  startups  —  and  I 
believe  it.  The  one  who  helped  us 
was  excellent  —  in  technical 
knowledge,  special  skills  and 
ability  to  communicate. 

“Our  conversion  is  now  paying 
significant  dividends,  both  in 
improved  quality  and  reduced 
operating  costs.  In  fact,  the  Goss 
Metro-Offset  system  has  met  our 
expectations  in  every  way  — 


Rockwell 

International 
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Robert  U.  Brown,  President  and  Editor 
Ferdinand  C.  Teubner,  Publisher 


James  Wright  Brown 
Publisher,  Chairman  of  the  Board,  1912-1959 


Two-faced  technology 

Friend  or  foe?  Just  what  does  this  new  technology,  this 
electronic  age,  mean  to  newspapers?  The  answer  to  the  ques¬ 
tion  has  become  apparent  at  recent  newspaper  conventions, 
most  recently  in  the  sessions  of  the  ANPA/RI  Production 
Management  Conference  in  Atlantic  City  this  week. 

That  answer  is:  Both.  It  will  mean  increased  competition 
from  some  new  sources  and  it  will  mean  better  newspapers  to 
withstand  that  competition. 

Delivery  of  information  into  the  home  on  a  VDT  console  via 
cable,  satellite,  broadcasting,  has  been  forecast  for  years  and 
is  now  becoming  available.  Some  prophets  have  predicted  the 
end  of  newspapers  as  we  know  them.  At  the  ANPA  meeting  in 
Chicago,  one  prophet  even  suggested  publishers  should  sell 
their  newspapers  before  it  is  too  late.  A  lot  of  publishers  have 
been  hedging  their  bets  by  getting  into  the  cable  business 
and  the  electronic  means  of  delivering  an  information  ser¬ 
vice  into  the  home. 

Some  publishers,  however,  refuse  to  accept  the  assertion 
that  the  burgeoning  of  the  electronic  age  automatically 
means  the  end  of  the  (printed)  newspaper  age.  They  look  on 
the  same  electronics  as  a  means  to  beat  the  enemy  at  its  own 
game,  to  produce  better  newspapers  more  efficiently,  which 
will  serve  the  public  in  new  ways  as  well  as  old  ways. 

As  the  ANPA/RI  experience  demonstrated,  newspapers 
have  gone  through  the  eras  of  offset,  photocomposition,  elec¬ 
tronic  typesetting  and  editing  and  now  face  the  era  of  electro¬ 
nic  pagination.  As  hot  metal  disappeared,  so  will  manual 
makeup  procedures.  We  have  no  doubt  that  soon  electronics 
adapted  to  new  printing  presses  will  bring  a  printed  news¬ 
paper  full  bloom  into  the  distribution  system  without  benefit 
of  human  hands  except  for  pushing  buttons. 

So  what,  the  sceptics  ask?  Electronic  media  will  still  defeat 
newspapers  in  the  market  place. 

It  is  becoming  increasingly  doubtful  this  will  happen,  in 
our  opinion. 

Leo  Bogart  told  ANPA  in  Chicago:  “There  are  limits  on  the 
time  that  the  public  at  large  would  be  willing  to  give  up  to 
alphanumeric  information  served  up  on  a  cathode  ray  tube. 
Conveying  data  line  by  line,  screenful  by  screenful,  will  never 
be  a  substitute  for  the  satifying  package  of  paper  and  print 
that  carries  its  own  unique  character.** 

John  Morton  told  ANPA/RI  in  Atlantic  City  this  week: 
**Despite  the  complexities  of  production  and  the  awful  prob¬ 
lems  of  distribution,  newspapers  remain  the  most  efficient 
and  cheapest  way  to  distribute  mass  amounts  of  information 
to  a  mass  of  people.” 

Future  ANPA/RI  meetings  will  insure  that  it  continues  to 
be  so. 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 
Publishers  Association 
6  mo.  average  paid  Dec.  30,  1980—25,600 


ANPA 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22,  1884:  Newspaperdom  established 
March,  1892:  the  Fourth  Estate,  March  1, 1894:  Editor  & 
Publisher,  June  29, 1901 :  Advertising.  January  22. 1925. 


Managing  Editor 
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General:  575  Lexington  Ave,  New  York,  N.Y. 
10022.  Phone  (212)  752-7050.  TELEX  12 
5102. 

Chicago:  111  East  Wacker  Drive  60601.  Phone 
(312)  565-0123.  Celeste  Huenergard,  Editor. 
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Justice  Dept,  sides 
with  papers  on  AT&T 

By  George  Brandon 

Newspaper  representatives  who  fear  a  thors  of  S.898  have  little  faith  in  the  fully 


Senate  bill  (S.898)  aimed  at  “deregulat¬ 
ing”  the  telecommunications  industry 
will  give  AT&T  inroads  into  a  market 
currently  served  by  classified  ads  picked 

up  an  influential  ally  recently - the 

Justice  Department. 

Late  last  month,  in  a  letter  to  David 
Stockman,  Office  of  Management  and 
Budget  Director,  Assistant  Attorney 
General  William  F.  Baxter  urged  the 
Reagan  Administration  to  withhold  en¬ 
dorsement  of  the  bill,  which  was  was  in¬ 
troduced  by  four  Republican  members  of 
the  Senate  Commerce,  Science  and 
Transportation  Committee. 

Editor  &  Publisher  obtained  a  copy  of 
the  letter,  in  which  Baxter  adopts  the 
main  objection  newspaper  interests  have 
raised  against  the  bill:  that  allowing 
AT&T  to  enter  unregulated,  “enhanced 
services”  markets  under  a  separate  sub¬ 
sidiary  would  raise  the  potential  of  anti¬ 
competitive  abuses  by  AT&T. 

Furthermore,  Baxter,  who  is  head  of 
the  Antitrust  Division  said  the  Justice  De¬ 
partment  believes  S.898  “will  enhance, 
rather  than  diminish,  the  complexity  of 
Federal  Communications  Commission 
regulation”  and  “is  fundamentally  at 
odds  with  the  deregulatory  philosophy  of 
this  administration.” 

Baxter  also  predicts  adoption  of  S.898 
would,  “as  a  practical  matter,  seriously 
diminish  the  likelihood”  that  the  court 
trying  the  government’s  on-going  anti¬ 
trust  suit  against  AT&T  would  go  along 
fully  with  government  plans  to  restruc¬ 
ture  the  communications  giant  if  the  Jus¬ 
tice  Department  wins  the  case. 

In  its  antitrust  suit  against  AT&T,  Jus¬ 
tice  is  seeking  to  divide  AT&T  into  two 
fully  separate  components,  one  for  the 
operating  companies  that  would  provide 
only  regulated  telephone  exchange  ser- 


separated  affiliate  concept.” 

Baxter’s  letter  to  Stockman  was  in  re¬ 
sponse  to  a  draft  of  proposed  testimony 
by  Commerce  Secretary  Malcolm  Bal- 
drige  before  the  Senate  Commerce  Com¬ 
mittee  at  a  hearing  June  2. 

The  afternoon  before  he  was  scheduled 
to  give  the  Reagan  Administration  posi¬ 
tion  on  the  bill,  Baldrige  notified  Republi¬ 
can  committee  leaders  that  he  would  not 
appear. 

Bob  Packwood  (R.-Ore.),  the  commit¬ 
tee’s  chairman,  and  other  Republican 
sponsors  of  S.898,  the  Telecommunica¬ 
tions  Competition  and  Deregulation  Act, 
Barry  Goldwater  of  Arizona  and  Harri¬ 
son  Schmitt  of  New  Mexico,  were  miffed 
by  Baldrige’s  last-minute  change  of  mind. 

Packwood  expressed  his  displeasure 
over  the  administration’s  “internal  con¬ 
flicts  with  the  Justice  Department”  on 
S.898  and  warned  that  he  would  be  “very 
irate  if  (administration  officials)  aren’t 
prepared  to  testify  at  the  later  hearings” 
this  month. 

Sen.  Schmitt  particularly  derided  the 
go-slow  advice  from  the  Justice  Depart¬ 
ment,  saying,  “Their  argument  that  we 
should  undertake  no  legislation  until  they 
complete  the  AT&T  case  .  .  .if  they 
mean  all  the  way  through  the  Supreme 
Court,  then  it  could  take  five  years.” 

Later  the  day  of  the  Commerce  Com¬ 
mittee  hearing,  Packwood  led  a  success¬ 
ful  effort  on  the  Senate  floor  to  block 
referral  of  another  telecommunications 
deregulation  bill  concerning  international 
telegraph  and  Telex  services  to  the 
Judiciary  Committee,  which  wants  to  ex¬ 
plore  possible  antitrust  considerations. 

Strom  Thurmond  (R.-S.C.),  Judiciary 
chairman,  has  indicated  he  also  will  seek 
referral  of  S.898  to  study  the  antitrust 


implications  of  that  bill.  Similar  Telecom- 
municatons  legislation  introduced  in  the 
House  last  year  died  in  the  House  Judici¬ 
ary  Committee,  when  Chairman  Peter 
Ri^ino  kept  it  from  reaching  a  floor  vote. 

Thurmond,  meanwhile,  has  written  let¬ 
ters  to  Stockman  and  to  presidential 
Counselor  Edwin  Meese  urging  that  the 
administration  delay  endorsing  S.898  un¬ 
til  his  committee  can  explore  “what  we 
believe  to  be  issues  of  great  antitrust  sig¬ 
nificance.” 

The  Judiciary  Committee  began  hear¬ 
ings  on  “monopolization  and  competition 
in  the  telecommunications  industry”  last 
Wednesday,  with  experts  discussing  in¬ 
ternational  record  carrier  services,  such 
as  Telex  and  telegraph  services,  covered 
under  the  Goldwater  bill,  S.271. 

Further  Judiciary  hearings  have  been 
set  tentatively  for  July  13  and  24.  A  staff 
member  said  the  committee  would  seek 
testimony  at  the  later  hearings  aimed  at 
producing  a  “broad-brush”  overview  of 
the  structure  and  markets  in  the  telecom- 
municatons  industry,  as  well  as  delving 
into  specific  antitrust  issues  raised  by 
S.898. 

The  Commerce  committee  was  sche¬ 
duled  to  resume  its  hearings  last  Thurs¬ 
day  on  S.898,  with  two  more  hearings 
scheduled  June  15  and  16. 

During  the  first  Commerce  Committee 
hearing  on  S.898,  June  2,  Packwood, 
Goldwater  and  Schmitt  united  in  blasting 
certain  lobbying  efforts  mounted  by  foes 
of  the  bill. 

Goldwater,  who  is  chairman  of  the 
Telecommunications  Subcommittee, 
appeared  particularly  outraged  by  what 
he  termed  “outlandish  lobbying”  beyond 
anything  he  had  seen  in  30  years  in  Con¬ 
gress. 

Packwood  objected  to  claims  by  lob¬ 
byists  he  would  not  name  such  as  that 
S.898  would  cause  drastic  increases  in 
rural  telephone  rates  or  “drive  newspap¬ 
er  publishers  out  of  business.” 

“If  they  cannot  come  up  with  better 
lobbying  efforts  than  they’ve  come  up 
with  so  far,”  Packwood  said  of  the  un- 
(Continued  on  page  64) 


vices,  including  Western  Electric,  Bell 
Labs  and  the  Long  Lines  division,  that 
would  offer  “equipment  and  enhanced 
and  intercity  services”  in  competitive 
markets. 

If  the  Justice  Department  prevails  in  its 
attempt  to  force  divestiture  of  AT&T  into 
two  separate  corporations,  Baxter  says, 
there  would  be  no  need  for  the  “massive 
regulatory  approach”  needed  to  police 
the  “convoluted”  separate  subsidiaries 
proposed  under  S.898. 

The  fact  that  the  authors  of  S.898  in¬ 
cluded  a  ban  on  AT&T  providing  cable 
and  certain  other  “mass  media”  services 
in  areas  where  it  also  provides  basic  ex¬ 
change  services,  Baxter  says,  “is  clear 
testament  to  the  fact  that  when  significant 
economic  interests  are  at  stake,  the  au- 


I  EDITOR'S  COMMENT  I 


Joe  Calvit 
Executive  Editor 
The  Morning  Journal  &  News 
Longview,  Texas 

“The  Sunbelt  boom  has  made  East  Texas  a  highly  competitive 
and  sophisticated  market,  with  new  people  and  expanded 
interests  needing  more  than  basic  news  coverage.  We’ve  been 
able  to  meet  this  challenge  by  going  to  The  New  York  Times 
News  Service  wire  for  depth.  Our  readers  are  pleased  with  the 
analysis  stories,  the  columns  and  exclusive  by-line  pieces  now 
available  through  The  Times  wire." 

6^e  j|ork  Stnir^ 
NEWS  SERVICE  ■ 
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introductions.  And  Portland  tops 
Dancer-Fitzgerald-Sample’s  list  of 
recommended  test  markets.  But 
here’s  something  else  that  might 
peak  your  interest.  The  combination 
Oregonian/Oregon  Journal  is  the 
single  best  way  to  reach  this  unique 
market.  Look  at  the  facts: 

•  Portland  is  uniquely  isolated,  with 
no  outside  marketing  influences. 

•  The  Oregonian  and  Oregon  Journal 
are  the  only  daily  newspapers  that 
cover  the  SMS  A. 

•  The  combined  papers  are  read  by 
69%  of  all  adults  in  the  Portland 
ADI  after  5  issues. 

•  The  combined  papers  are  read  by 
81.4%  of  all  adults  in  the  Portland 
SMSA  after  5  issues. 

So  before  you  roll  out  a  new 
product  nationally,  put  Portland  to 
the  test  in  The  Oregonian/Oregon 
Journal.  It  could  make  a  mountain 
of  a  difference.  For  more  information, 
and  a  free  copy  of  our  Oregon 

Marketing  Manual, 
call  Steve  Bell, 
^  Mlrtg.Mgr. 
at  (503) 
221-8278. 


Represented  by  Newhouse  Newspapers  Inc.  Offices  in  New  York.  Chicago.  Detroit.  Atlanta.  San  Francisco  and  Los  Angeles. 


June  13, 1981 
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CHANGING  TECHNOLOGY 

He//o  pagination,  goodbye  stereotype 


By  Katharine  Graham 
Chairman  of  Board 
Wasington  Post  Co. 

Atlantic  City  has  certainly  changed 
from  the  city  we  remember  from  past 
visits. 

Some  equally  dramatic  changes  have 
taken  place,  both  in  production  manage¬ 
ment  conferences,  and  in  our  industry. 

When  we  held  this  conference  here  in 
1958,  a  total  of  425  people  attended.  The 
exhibits  occupied  an  area  not  much  larger 
than  a  two-car  garage. 

This  year,  the  exhibits  are  spread  over 
200,000  square  feet  of  space  in  the  Con¬ 
vention  Hall  —  and  by  the  time  the  con¬ 
ference  ends  Wednesday,  we  may  well 
have  set  a  new  attendance  record  in  the 
vicinity  of  14,000. 

The  changes,  though,  are  reflected  in 
more  than  numbers.  In  1958,  we  had  a 
slight  problem  here  as  a  result  of  our 
efforts  to  display  some  of  the  industry’s 
new  technology.  As  exhibitors  were 
attempting  to  move  a  new  stereotype 
machine  into  the  convention  hotel,  they 
ripped  up  about  two  blocks  of  the  board¬ 
walk. 

We  do  not  have  any  stereotype 
machines  here  at  this  year’s  conference. 

The  new  technology  this  year  includes 
for  the  first  time  full-page  pagination 
equipment. 

Just  as  our  1960  conference  is  remem¬ 
bered  as  the  start  of  the  offset  era,  and  the 
conferences  of  the  1970’s  marked  the  in¬ 
troduction  of  electronic  editing  tech¬ 
nolog,  this  conference  may  well  be  re¬ 
membered  as  the  beginning  of  the  full- 
page  pagination  era. 

The  rapidity  with  which  change  has 
been  occuring  in  the  newspaper  business 
over  the  past  two-and-a-half  decades  and 
the  clear  importance  to  our  future  of 
keeping  up  with  it  —  I  think  explains  to  a 
large  extent  why  this  conference  takes  on 
more  importance  with  each  passing  year. 

Up  through  the  50’s,  the  way  newspap¬ 
ers  were  printed  had  changed  very  little 
for  over  a  century.  Then  in  the  span  of  25 
years,  we  had  the  arrival  of  offset  press¬ 
es...  which  sent  newspapers  looking  for 
ways  to  convert  their  existing  letter 
presses  to  lithographic  printing... and 

(Excerpts  from  a  speech  that  Katharine 
Graham  gave  at  the  ANPA  Production 
Management  Conference  on  June  8  in 
Atlantic  City,  N.J..  Mrs.  Graham  is  ANPA 
chairman  and  president.) 


now  newspapers  are  searching  for  ways 
to  modify  relatively  new  offset  presses  to 
make  them  even  better. 

Just  in  the  past  10  years,  we  have  seen 
electronic  editing  systems  move  from  the 
exhibit  floor  at  these  conferences  to  the 
newsrooms  of  hundreds  of  papers  of  all 
sizes  around  the  country. 

But  for  all  that  has  taken  place  these 
past  two-and-a-half  decades,  there  clear¬ 
ly  are  many  important  changes  that  still 
need  to  be  made  in  the  operations  of 
newspapers. 

With  the  proliferation  that  is  taking 
place  in  alternative  media  voices  —  rang¬ 
ing  from  free-circulation  papers,  to  100- 
channel  cable  television  systems,  to  elec¬ 
tronic  data  retrieval  systems  —  the  com¬ 
petition  faced  by  newspapers  is  going  to 
increase  dramatically. 

How  will  newspapers  respond  to  this 
competitive  challenge?  From  an  editorial 
standpoint,  we  must  search  for  ways  to 
better  meet  the  information  needs  of  our 
readers. 

Gathering  the  informaton  we  offer 
them  is  only  part  of  the  challenge.  De¬ 
livering  specific  pieces  of  information  to 
specific  segments  of  our  readership  will 
take  on  growing  importance.  Some  of  the 
electronic  library  operations  that  are 
appearing  on  the  scene  will  certainly 
strengthen  our  capabilities  in  this  area. 

The  challenge  is  at  least  as  formidable 
in  the  production  area.  The  visual  appear¬ 
ance  of  a  newspaper,  for  example,  is 
going  to  be  a  increasingly  key  factor  as 
the  commpetition  for  the  reader’s  time 
increases.  That  is  why  advances  in  press 
and  plate  technology  are  of  such  import¬ 
ance. 

The  new  technologies  will  also  give  us 
an  opportunity  to  meet  the  increased 
challenge  of  competition  for  advertising 
dollars  by  introducing  a  greater  variety  of 
printed  products  for  a  greater  variety  of 
markets. 

The  computerization  of  circulation  and 
mailroom  operations  will  enable  news¬ 
papers  to  deliver  different  combinations 
of  sections  to  different  audiences,  and 
market  this  capability  to  advertisers,  On¬ 
line  inserting  operations  are  being  de¬ 
veloped  and  tested  that  could  be  very 
important.  This  will  enable  newspapers 
to  offer  more  services  to  advertisers  in 
terms  of  pin-point  delivery. 

These  are  some  of  the  changes  that  are 
taking  place  —  that  must  take  place  —  if 
newspapers  are  to  meet  the  challenges  of 
the  1980’s  and  1990’s. 


Certainly,  some  of  the  new  telecom¬ 
munications  technologies  we  are  ex¬ 
perimenting  with  may  eventually  change 
the  kind  of  information  we  deliver  in 
newspapers.  But  equally,  if  not  more  im¬ 
portant,  is  development  of  the  technolo¬ 
gies  that  will  change  the  way  we  produce 
newspapers.  By  searching  for  these  new 
technologies,  by  finding  them  and 
embracing  them  the  way  we  have  re¬ 
sponded  to  changing  technologies  over 
the  past  two  decades,  we  can  assure  that 
newspapers  will  remain  an  important  part 
of  our  lives  —  and  a  vital  force  in  our 
democracy  —  as  we  move  into  the  21st 
Century. 

Johnson  resigns 
from  committee 

Richard  J  V  Johnson  has  resigned  as 
vicechairman  of  the  Research  and  Pro¬ 
duction  Committee  of  the  American 
Newspaper  Publishers  Association. 

Johnson’s  resignation  was  disclosed 
this  week  by  Katharine  Graham,  presi¬ 
dent  and  chairman  of  the  ANPA.  Mrs. 
Graham  said  Johnson  asked  to  relinquish 
his  position  “and  move  on  to  other 
tasks.’’  Johnson  is  also  treasurer  of 
ANPA. 

Mrs.  Graham  said  Jack  Lake,  execu¬ 
tive  vicepresident,  St.  Petersburg  Times, 
Independent,  who  is  a  director  of  ANPA, 
will  succeed  Johnson,  who  is  president  of 
Houston  Chronicle. 

Last  month,  Johnson  underwent  an  op¬ 
eration  to  correct  a  detached  retina.  He  is 
recuperating  from  the  successful  opera¬ 
tion. 

“We  are  making  every  effort  to  encour¬ 
age  the  entire  Research  Institute  staff  to 
move  with  us  to  the  new  facilities  in  Res- 
ton,”  Mrs.  Graham  reported  at  ANPA/Rl . 

The  move  from  Easton  to  Reston  was 
approved  at  the  ANPA  convention  last 
month  in  Chicago  over  the  objection  of  a 
few  publishers,  who  opposed  the  assess¬ 
ment  needed  to  finance  the  move.  Hal  B. 
Neitzel,  publisher,  Easton  (Pa.)  E.xpress 
told  the  ANPA  board  in  Chicago  that 
several  of  the  employees  of  the  Research 
Institute  were  displeased  over  the  move. 

Mrs.  Graham  said  “We  want  to  help 
make  that  move  as  easy  for  them  as 
possible.’’ 

Harry  Edwards,  in  charge  of  mem¬ 
bership,  said  2  publishers  have  dropped 
out  of  ANPA  over  the  lab  move.  He 
would  not  name  the  papers 
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Committee  chairmen 
deliver  reports 

The  general  session  of  the  53rd  Annual  Warren  told  the  ANPA  members  the 


AN  PA  Production  Management  Confer¬ 
ence  opened  Monday  morning.  (June  8), 
at  the  Resorts  International  Hotel  in 
Atlantic  City,  N.J.,  with  presentations  by 
ANPA  committee  chairmen. 

Walter  E.  Mattson,  president  and  chief 
operating  officer  of  the  New  York  Times, 
told  1 ,500  attendees  that  his  technical  ser¬ 
vices  and  training  committee  consisted  of 
three  task  forces.  The  task  forces  in¬ 
cluded  the  technical  training,  consulting 
and  reports  task  force;  the  advertising 
materials  and  ROP  color  group  and  the 
communication  codes  and  transmission 
task  force. 

Mattson  said  three  projects  were  being 
worked  on  by  the  technical  task  force  and 
these  included  the  evaluation  of  the 
ANPA/RTs  technical  advisory  service 
program;  the  need  for  additional  “hands 
on”  training  seminars  and  the  evaluation 
of  the  quality  of-and  the  need  for-the 
technical  manuals  and  special  reports 
currently  produced  by  the  Research  In¬ 
stitute. 

Another  important  undertaking  is  a 
special  report  on  the  preparation  of  mate¬ 
rials  for  newspaper  advertising,  Mattson 
said.  This  assignment,  he  stated,  was 
given  to  the  committee  by  the  ANPA 
board  of  directors.  “It  is  a  natural  out¬ 
growth  of  the  SAU  (Standard  Advertising 
Unit)  system  and  it  too  will  involve  work¬ 
ing  cl'^sely  with  the  4-A,  INAME,  news¬ 
papers,  major  advertisers  and  others,”  he 
said. 

The  communications  codes  and  trans¬ 
mission  task  force,  Mattson  stated,  was 
currently  investigating  the  possibility  of 
new  guidelines  for  newspapers  and  their 
suppliers.  He  said  these  guidelines  should 
help  the  industry  to  better  utilize  modern 
software  and  communications  technolo¬ 
gy  in  order  to  simplify  news-service  in¬ 
put,  newspaper  system  selection  and  the 
processing  of  materials  transmitted  to 
newspapers. 

Much  of  the  report  from  the  environ¬ 
mental  committee  dealt  with  OSHA,  the 
Environmental  Protection  Agency  and 
the  National  Institute  of  Safety  and 
Health. 

Richard  J.  Warren,  assistant  publisher 
and  editor  of  the  Bangor  (Maine)  Daily 
News,  said  the  Reagan  Administration 
had  given  the  industry  reason  to  be 
cautiously  optimistic  about  the  industry's 
short  term  dealings  with  the  regulatory 
agencies.  He  then  said  that  if  anyone  had 
formed,  or  forms,  the  impression  that  the 
agencies  are  no  longer  a  factor  in  the 
newspaper  industry,  they  would  be 
wrong. 
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administration  had  extended  to  August  1 , 
the  implementation  of  the  noise  regula¬ 
tion  which  requires  newspapers  to  have  a 
continuing  hearing  conservation  program 
with  noise  dose  measurements  beginning 
at  the  80  DBA  level.  The  acceptable  level 
of  the  old  standard  was  90  DBA,  he  said. 

The  regulation,  Warren  went  on  to  say, 
also  mandated  an  audiometric  testing 
program  for  employees  overexposed  to 
noise.  The  regulation  was  to  become 
effective  April  15,  with  extensive  initial 
employee  exposure  tests  completed  by 
October  15.  Warren  reported  that  if  the 
regulation  does  become  effective  on  Au¬ 
gust  1 ,  initial  employee  testing  will  have 
to  be  completed  by  February  1,  1982. 

Warren  then  said  there  was  some  in¬ 
dication  that  hearing  protection  will  be 
acceptable  as  engineering  controls  when 
the  new  regulation  is  finally  issued.  While 
this  comes  out  of  the  crystal  ball,  he  said, 
it  does  represent  a  significant  shift  away 
from  engineering  controls  as  the  solution 
to  noise  exposure  and  should  reduce  the 
time  newspapers  must  spend  in  court  de¬ 
fending  noise  citations.  However,  War¬ 
ren  stated,  if  a  newspaper  is  cited  for  a 
violation  of  any  standard  based  on  hear¬ 
ing  protectors,  it  will  be  a  difficult  case  for 
the  paper  to  win  in  courT 

Warning  that  waste  disposal  is  already 
a  major  problem,  Warren  said,  it  will 
grow  more  severe  in  the  future.  He  re¬ 
ported  that  individual  states  are  institut¬ 
ing  rules  which  make  it  virtually  impossi¬ 
ble  to  dispose  of  waste  ink.  Warren 
pointed  to  problems  in  New  York  state, 
Pennsylvania,  New  Jersey,  Michigan, 
Kentucky  and  Florida.  More  states  will 
be  included  soon,  he  warned. 

The  ANPA/RI  is  involved  in  research 
to  develop  a  non-petroleum  based  ink, 
Warren  said,  and  the  goal  is  to  have  a  new 
ink  developed  before  regulatory  action 
causes  a  crisis  in  the  industry. 

In  his  report  on  the  activities  of  Nation¬ 
al  Institute  of  Safety  and  Health 
(NIOSH),  Warren  said  NIOSH  recom¬ 
mends  a  15  minute  per  hour  rest  break  for 
“heavy  user”  operators.  The  Newspaper 
Guild,  Warren  stated,  has  contracted 
with  Mount  Sinai  Hospital  in  New  York 
City  for  a  VDT  study  of  its  own. 

But  the  Guild  is  not  waiting  for  the 
Mount  Sinai  report,  Warren  revealed, 
and  Guild  members  are  attempting  to  in¬ 
troduce  bills  in  state  legislatures  that 
would  mandate  rest  periods,  eye  tests, 
furniture  specifications  and  lighting 
levels,  as  well  as  fines  up  to  $1,000  per 
violation. 

Maine,  he  said,  was  the  first  state  to 


consider  such  a  bill  and  it  was  introduced 
by  the  chairman  of  the  legislature's  labor 
committee  who  in  real  life  works  for  a 
newspaper  and  is  a  member  of  the  news¬ 
paper  Guild.  The  bill  was  defeated,  War¬ 
ren  said,  however,  the  same  bill  was  in¬ 
troduced  last  week  in  the  Illinois  Legisla¬ 
ture. 

Warren  then  told  the  attendees  that  rest 
periods  represent  a  loss  of  productivity  to 
the  newspaper  industry  of  between  12.5 
and  25%.  In  dollars,  he  said,  that  trans¬ 
lates  to  over  $100  million  annually. 

Warren  also  reported  that  the  ANPA 
environmental  committee  was  preparing 
an  OSHA  guide  for  newspapers. 

Uzal  H.  Martz,  Jr.,  president  and  pub¬ 
lisher  of  the  Pottsville  (Pa.)  Republican, 
and  chairman  of  the  research  and  de¬ 
velopment  committee  of  the  ANPA,  said 
his  committee's  mandate  was  to  extend 
the  state-of-the-art  technology  to  news¬ 
paper  applications  not  available  from  ex¬ 
isting  sources. 

While  the  committee  and  the  research 
center  of  the  ANPA  are  concerned,  he 
said,  with  the  whole  spectrum  of  technol¬ 
ogy,  their  activities  are  concentrated  in 
five  main  areas.  These  are  printing  sys¬ 
tems,  computer  systems  and  applica¬ 
tions,  distribution  systems  and  produc¬ 
tivity,  materials  testing  and  general  re¬ 
search. 

Martz  reported  that  commercial  availa¬ 
bility  of  ANPAPRESS  concepts  was  now 
a  reality,  with  17  licenses  to  utilize  ANPA 
PRESS  concepts  having  been  issued  to 
date. 

The  computer  systems  and  applica¬ 
tions  task  force,  Martz  reported,  is  focus¬ 
ing  beyond  the  readily  available  editorial, 
production  and  other  computer  systems 
towards  applications  which  can  broaden 
the  benefit  of  computerization  to  where 
even  the  smallest  member  can  have  the 
same  array  of  opportunities  as  the  largest 
member. 

Martz  reported  that  1 1  installations  of 
Layout  80  were  completed  since  last  year, 
with  seven  done  in  the  first  quarter  of 
1981  alone.  He  said  Layout  80  is  a  com¬ 
pletely  independent,  stand-alone  news¬ 
paper  dummying  system  that  is  capable  of 
interfacing  with  any  newspaper's  adver¬ 
tising  system. 

Layout  80,  he  went  on  to  say,  combines 
the  full  firepower  of  information  proces¬ 
sing  capabilities  with  an  interactive  ter¬ 
minal  to  effect  much  needed  savings  in 
man-power  and  newsprint  costs,  and  can 
be  incorporated  either  into  a  separate 
work  station,  or  into  existing  computer 
equipment. 

Martz  also  told  the  conference  mem¬ 
bers  that  to  meet  present  and  future  en¬ 
vironmental  requirements,  new  sophisti¬ 
cated  chemical  analysis  equipment,  such 
as  liquid  and  gas  chromatograph  and  an 
atomic  absorption  spectrophotometer, 
have  been  installed  to  test  pigments,  met¬ 
al  content,  and  other  factors  relating  to 
(Continued  on  page  38) 
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No  increase  in  revenue 
seen  with  Sat-Fax  ads 


Preliminary  research  findings  of  the 
year-old  Satellite  Facsimile  Committee 
(Sat-Fax),  after  more  than  160  inter¬ 
views,  are  that  newspapers  are  not  ex¬ 
pected  to  get  more  revenue  because  of 
faster  and  simplified  distribution  of 
advertising  via  a  satellite  system. 

Speaking  at  the  ANPA  management 
production  conference  in  Atlantic  City 
this  week,  Charles  H.  Everill,  chairman 
of  the  Sat-Fax  project  management 
group,  said  findings  show  “the  advertis¬ 
ing  market  share  shift  potential  of  a  satel¬ 
lite  system  is  small — small  to  the  point  of 
being  negligible. 

Everill,  who  is  senior  vice  president/ 
marketing  with  Harte-Hanks  Com¬ 
munications,  said  distribution  charges  to 
advertisers  who  are  projected  to  use  the 
system  would  generate  only  about  45%  of 
the  needed  revenue  to  support  a  25%  re¬ 
ceiver  system.  A  much  tower  percentage 
is  forecast  for  a  1000  receiver  system,  he 
said.  Everill  also  pointed  out  that  not  all 
national  advertisers  are  expected  to  use 
the  system  for  assorted  reasons. 

“The  present  best  estimate  is  that  there 
would  need  to  be  a  subsidy  from  the 
newspaper  industry  for  a  Sat-Fax  system 
to  operate,”  Everill  said. 

Despite  these  findings,  Everill  stressed 
that  “the  newspaper  industry  needs  a 
strong,  multi-purpose  satellite  system  to 
help  us  successfully  compete  in  the  fast 
changing  and  highly  competitive  media 
arena  of  the  1980’s.” 

Urging  the  industry  to  “make  sure  it 
happens,”  Everill  said,  “it  is  not  a  ques¬ 
tion  of  whether  the  newspaper  industry 
will  build  a  telecommunications  system 
for  the  delivery  of  advertising,  but  when  it 
will  build  such  a  system.” 

In  the  interim,  he  said,  “the  industry 
must  ensure  that  we  do  everything  possi¬ 
ble  to  keep  the  wire  services  and  all  other 
newspaper  satellite  services  on  one  satel¬ 
lite.” 

A  year  ago,  the  American  Newspaper 
Publishers  Association  established  Sat- 
Fax  to  study  the  technical  and  economic 
feasibility  of  establishing  a  satellite  net¬ 
work  using  facsimile  receivers  in  member 
newspapers  so  as  to  receive  advertising 
of  up  to  full-page  in  size. 

Robert  Marbut,  president  of  Harte- 
Hanks,  and  a  member  of  the  board  of 
directors  of  ANPA  and  the  Newspaper 
Advertising  Bureau,  was  named  to  head 
the  steering  committee. 

The  project  study  group  involved  over 
35  people,  including  staff  members  of  the 
Ad  Bureau  and  ANPA  publishers  and 
other  individuals  from  the  newspaper  in¬ 
dustry  with  marketing,  technical  and 
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financial  expertise. 

In  addition  to  the  staff  resources  of 
ANPA  and  the  Ad  Bureau,  the  project 
commissioned  a  market  feasibility  study 
from  a  Boston  consulting  group. 

The  project  has  thus  far  involved  over 
2,000  man  hours  and  $150,000,  according 
to  Everill,  who  added  that  major  ad  agen¬ 
cies,  national  retailers  and  newspaper 
sales  rep  organizations  have  also  given 
assistance. 

In  order  to  distribute  newspaper  ads 
via  satellite,  a  national  network  would  be 
established,  using  satellite  receivers 
already  in  place  at  newspapers  to  receive 
Associated  Press  and  United  Press  Inter¬ 
national  wire  service  news  copy. 

The  system  would  involve  one  or  more 
uplinks  where  national  and  regional 
advertisers  could  send  their  ads  for  simul¬ 
taneous  distribution  to  selected  news¬ 
papers. 

The  rooftop  antenna  at  the  newspaper 
would  be  focused  on  Westar  III.  The 
same  newspaper  antenna  would  serve  to 
simultaneously  receive  wire  service  copy 
and  ads. 

The  signals  from  the  satellite  transpon¬ 
der  channels  would  simultaneously  strike 
the  dish,  be  collected,  amplified,  proces¬ 
sed  and  passed  to  the  demodulators. 

One  demodulator  would  process  the 
wire  service  signal,  another  the  Ad-Fax 
channel.  The  wire  sevice  signal  would  go 
to  the  front  end  system  computer  and  the 
Ad-Fax  signal  would  go  to  a  facsimile 
device  capable  of  producing  full  page  ads 
ready  for  paste  down. 

Everill  said  a  “key  task”  of  the  tech¬ 
nical  committee  was  to  develop  specifica¬ 
tions  for  a  “high  quality,  relatively  low 
cost,  stand  alone,  unattended,  facsimile 
receiver.” 

It  was  concluded  “without  a  doubt,” 
he  said,  “that  it  is  technically  feasible  to 
produce  a  low  cost  receiver  with  quality 
reproduction.” 

Everill  said  manufacturers  have  deli¬ 
vered  definitive  drawings  of  unattended 
satellite  ad  receivers  “which  are  substan¬ 
tially  below  the  costs  of  present  receivers 
used  by  such  newspaper  satellite  opera¬ 
tions  as  the  Wall  Street  Journal  and  New 
York  Times." 

Everill  stressed  that  the  project  is  not 
an  attempt  to  develop  new  technology, 
but  an  effort  to  develop  a  lower  cost  re¬ 
ceiver.  He  said  the  committee  is  confi¬ 
dent  this  objective  can  be  achieved. 

A  second,  “more  difficult  task,”  he 
said,  “is  determining  the  economic 
viability  of  a  satellite  ad  distribution 
system. 

“We  don’t  want  to  build  a  $20  million 


better  mousetrap,  only  to  find  that  there 
is  no  market  for  our  better  mousetrap,” 
he  said. 

The  annual  operating  cost  of  such  a 
system,  he  said,  is  estimated  to  be  about 
$10  million  for  a  250  receiver  system  and 
about  $27  million  annually  for  a  1000  re¬ 
ceiver  system. 

“Clearly  we  would  like  to  cost-justify 
this  latter  system  that  could  serve  nearly 
every  daily  newspaper  in  the  United 
States,”  he  said. 

Everill  explained  the  cost  structure  he 
discussed  assumes  that  all  equipment  is 
leased  and  that  the  cost  of  the  facsimile 
receiver  and  associated  equipment  for 
each  newspaper  is  $50,000  complete. 

Everill  said  the  annual  cost  of  the  sys¬ 
tem  can  be  paid  for  in  three  ways.  First, 
by  an  increase  in  ad  revenue  that  results 
from  the  faster,  more  simple  satellite  sys¬ 
tem.  He  indicated  that  this  is  not  likely. 

Second,  by  charges  made  to  the  adver¬ 
tiser  to  distribute  their  advertising.  This 
charge  would  not  be  an  added  cost  to  the 
advertiser,  he  said,  but  rather  would  re¬ 
place  present  charges  to  replicate,  wrap 
and  distribute  ad  copy. 

A  third  way  to  finance  the  annual  cost 
of  the  system  would  be  an  underwriting 
from  the  newspaper  industry. 

Everill  said  a  combination  of  all  three  is 
most  likely. 

Distribution  charges  to  advertisers 
who  are  projected  to  use  the  system 
would  generate  about  45%  of  the  needed 
revenue  to  support  a  250  receiver  system, 
he  said.  “A  much  lower  percentage  is 
forecast  for  a  1000  receiver  system.” 

He  said  this  would  necessitate  the  need 
for  financial  support  from  newspaper 
publishers. 

The  final  report  of  the  Sat-Fax  Com¬ 
mittee  is  due  in  early  July,  Everill  said. 

Head  purchases 
Hammell  daily 

James  Head,  publisher  of  Southwest 
Daily  Times  at  Liberal,  Kansas,  recently 
purchased  Cushing  (Okla.)  Daily  Citizen, 
from  Richard  N.  Hammell,  president  of 
Hammell  Newspapers,  Inc.  of  Tequesta- 
Juniper  Beach,  Florida.  Robert  N. 
Bolitho  was  the  broker  in  the  transaction. 

Don  Beene  was  named  general  mana¬ 
ger  of  the  Citizen.  He  will  continue  as 
general  manager  of  the  Drumright  and 
Mannford  newspapers  as  well  as  serving 
in  Cushing. 

The  Heads  ran  the  Cushing  Citizen 
from  1%5  to  1%9. 

Terry  Hoggatt  was  named  managing 
editor  for  the  Cushing  newspaper.  Hog¬ 
gatt  started  his  newspaper  career  in 
Cushing  in  1966  as  a  sports  writer.  He  was 
later  named  sports  editor  and  became 
Citizen  city  editor  in  1968.  He  was  prom¬ 
oted  to  managing  editor  in  1970. 
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Tougher  surveillance 
of  local  ads  underway 


While  applauding  a  move  within  the 
Reagan  Administration  “away  from  the 
era  of  the  consumer  protection  band¬ 
wagon  and  Federal  paternalism”  the 
president  of  the  American  Advertising 
Federation  says  the  ad  industry  still  must 
prove  it  is  responsible  and  that  “self- 
evaluation  is  a  viable  alternative  to  gov¬ 
ernment  interference  with  the  market¬ 
place.” 

Addressing  members  attending  the 
group’s  annual  convention  in  Washing¬ 
ton,  D.C.,  June  7,  AAF  president  Ho¬ 
ward  H.  Bell  said:  “Truth  in  Advertising 
has  been  an  underlying  objective  of  the 
AAF  and  the  industry  throughout  our  his¬ 
tory.  And  there  is  more  self-regulation  of 
national  advertising  today  than  in  almost 
any  other  area  of  society.” 

But  “negative  public  perceptions  of 
advertising  persist,”  Bell  noted,  suggest¬ 
ing  “a  rather  poor  job  of  public  education 
by  the  industry.” 

As  part  of  the  necessary  education 
task.  Bell  mentioned,  the  AAF  unveiled 
the  details  of  a  new  plan  for  local  advertis¬ 
ing  self-regulation  and  review  that  will 
work  as  joint  projects  of  local  ad  clubs 
and  better  businss  bureaus. 

The  new  program  calls  for  establishing 
Advertising  Review  Committees  com¬ 
posed  of  members  affiliated  with  local 
advertisers  and  ad  agencies,  together 
with  representatives  of  the  general 
public. 

The  committees  will  be  available  to  the 
local  better  business  bureaus  to  advise  on 
general  advertising  problems,  and  also  to 
advise  and  assist  BBB  staff  in  resolving 
complaints  about  ads. 

The  bureaus  themselves  would  con¬ 
tinue  to  be  the  place  for  consumers  to 
take  complaints  about  advertising  they 
believe  to  be  deceptive  or  misleading.  As 
they  do  now,  the  bureaus  will  investigate 
complaints  about  local  ads,  request  and 
evaluate  substantiation  of  claims  from 
advertisers  and  try  and  negotiate  volun¬ 
tary  cooperation  by  advertisers. 

When  the  bureaus  fail  to  resolve  a  dis¬ 
pute  through  voluntary  cooperation,  or 
when  either  consumers  or  advertisers  dis¬ 
agree  with  the  bureau  staffs  findings,  the 
bureau  will  be  able  to  request  that  the 
Advertising  Review  Committee  appoint  a 
panel  of  its  members  to  review  the  case. 

Either  consumers  or  advertisers  may 
request  the  Better  Business  Bureau  to 
submit  the  dispute  to  review  by  a  review 
committee  panel,  or  the  request  may 
come  from  the  bureau  itself. 

When  a  request  is  filed  and  a  review 
panel  is  selected,  advertisers  and  com¬ 
plainants  will  be  notified  of  the  names  of 


the  panel  members  and  be  given  the 
opportunity  to  provide  futher  comments 
on  the  dispute  beyond  the  case  record 
developed  by  BBB  staff.  The  panel  may 
choose  to  hold  hearings  after  notifying 
the  parties  to  the  dispute. 

The  review  panel’s  determination, 
either  that  an  ad  is  misleading  or  is  not, 
forms  the  basis  of  its  recommendation  to 
the  bureau,  which  will  give  “full  consid¬ 
eration  to  the  advice  of  the  panel”  but 
retain  “sole  responsibility  for  final  deci¬ 
sion  and  action.” 

Once  the  panel  submits  its  recom¬ 
mendation,  the  bureau  will  notify  the 
advertisers  in  writing  it  does  not  intend  to 
pursue  the  complaint  if  bureau  staff  deter¬ 
mine,  on  the  advice  of  the  panel,  that  an 
ad  was  not  misleading. 

If  the  bureau  decides  an  ad  is  mislead¬ 
ing,  “or  has  the  capacity  to  mislead,”  an 
advertiser  will  be  asked  to  change  it  or 
withdraw  it.  If  an  advertiser  refuses  to 
comply,  or  fails  to  respond  to  the  bureau 
request,  then  the  BBB  staff  will  inform 
the  persons  responsible  for  accepting 


Leader  Tele-Cable,  the  electronic 
newspaper  edition  of  the  Eau  Claire 
(Wise.)  Leader-  Telegram  plans  to  start 
an  all  classified  advertising  cable  channel 
which  will  feature  full  color  pictures  of 
what  is  for  sale. 

The  channel,  one  of  two  leased  by  the 
Leader-Telegram,  is  scheduled  to  begin 
operating  early  next  year,  said  Mel  Tin- 
ney,  cable  systems  manager. 

The  Leader-Telegram  has  been  leasing 
a  cable  channel  for  text-only  local  news 
and  retail  advertising  since  last  fall. 

“We  can  show  just  super  color  pic¬ 
tures,”  Tinney  commented.  “We’ll  just 
point  a  video  camera  at  your  car  in  the 
garage.” 

Tinney  explained  the  video  picture  will 
then  be  electronically  stored  for  later  use 
on  the  classified  ad  channel. 

He  called  the  color  pictures  for  cable 
classifieds  “a  value  added”  feature. 

He  said  putting  text-only  classified  ads 
on  cable  tv  “would  be  taking  value  away 
from  our  newspaper.  Probably  all  of 
those  people  (cable  subscribers)  also  re¬ 
ceive  our  newspaper.” 

Tinney  noted  Leader  Tele-Cable’s  loc¬ 
al  news  and  retail  channel,  Channel  13, 
also  has  the  capability  to  feature  color 
pictures  and  graphics.  He  said  Leader 
Tele-Cable  plans  to  introduce  color  to 


advertising  at  local  broadcast  and  print 
media. 

Beyond  alerting  local  media  to  the 
problems  it  finds  with  an  ad,  the  bureau 
also  may  choose  to  notify  the  advertiser 
of  its  intent  to  refer  the  complaint  to  “an 
appropriate  local,  state  and/or  Federal 
government  agency. 

If  the  refusal  route  is  taken,  the  adver¬ 
tiser  will  be  given  five  days  to  submit  a 
statement  of  his  side  of  the  dispute  to  be 
forwarded  to  the  government  agency 
along  with  the  bureau’s  decision. 

Along  with  the  referral  to  a  government 
agency,  the  bureau  should  announce  that 
its  file  on  the  complaint  is  available  for 
inspection.  As  an  added  enforcement 
tool,  the  program  guidelines  direct 
bureaus  to  “release  the  letter  (to  the 
agency)  and  any  comments  or  position 
statement  received  from  the  advertiser  to 
the  news  media.” 

In  considering  complaints  about  adver¬ 
tising,  Review  Committee  panels  are  bar¬ 
red  from  dealing  with  matters  “beyond 
truth  and  accuracy,  such  as  taste,  adver¬ 
tising  frequency,  etc.”,  because  “objec¬ 
tive  standards  are  difficult  to  develop  and 
administer  in  these  areas.” 

The  guidelines  recommend  that  local 
Better  Business  Bureaus  issue  to  the  pub¬ 
lic  on  a  regular  basis  summaries  of  all 
completed  cases,  including  the  opinions 
of  the  Review  Committee  panels. 


Channel  13  at  some  time  in  the  future  but 
no  start-up  date  has  been  set. 

Tinney  said  cable  has  71%  penetration 
in  the  Eau  Claire  area  for  about  20,000 
households.  He  added  the  Leader- 
Telegram  has  a  penetration  of  about  80% 
to  85%. 

Tinney  remarked  Leader  Tele-Cable 
should  turn  a  profit  by  the  end  of  this 
year. 

Inaugurating  a  separate  sales  staff  for 
cable  advertising  was  key  move  in  putting 
Leader  Tele-Cable  on  the  road  to  profita¬ 
bility. 

“Originally  newspaper  sales  people  did 
the  selling  for  cable,”  Tinney  said,  “The 
daily  newspaper  is  the  easiest  sale  in  any 
market.  A  brand  new  product  is  most  dif¬ 
ficult  to  sell.  The  expertise  is  not  the 
same.” 

Tinney  explained  the  “compensation 
and  training  of  today’s  newspaper  sales 
person”  results  in  a  selling  technique 
where  “the  focus  is  not  as  much  on  sales 
as  it  is  service.” 

He  said  selling  cable  tv  advertising  re¬ 
quired  a  sales  approach  more  similar  to 
broadcast. 

Tinney  also  noted  the  local  retail  ads 
appearing  on  Leader  Tele-Cable  offer 
“quite  a  bit  of  co-op.  We  have  co-op  affi¬ 
davits  similar  to  broadcasters’.” 


Full  color  classifieds 
set  for  cable  channel 
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Postal  rate  hikes 
left  up  in  the  air 


The  Postal  Rate  Commission  has  re¬ 
fused  to  change  its  mind  about  an  earlier 
package  of  rate  hike  recommendations, 
including  the  18-cent  first-class  stamp, 
throwing  the  ball  on  postal  rates  back  into 
the  court  of  the  Postal  Service  Board  of 
Governors. 

The  postal  governors  had  returned  the 
rate  commission’s  original  rate  recom¬ 
mendations  and  asked  for  a  reconsidera¬ 
tion.  In  the  meantime,  beginning  March 
22,  most  of  the  PRC  rate  recommenda¬ 
tions  were  placed  into  effect  by  the  gov¬ 
ernors  under  protest. 

In  its  reconsideration  decision  released 
June  4,  the  rate  commission  upheld  its 
previous  findings  in  every  rate  category 
and  again  rejected  the  governor’s  conten¬ 
tion  that  the  rate  package  denying  the 
Postal  Service’s  request  for  a  20-cent  let¬ 
ter  stamp  would  generate  insufficient  re¬ 
venue. 

Postmaster  General  William  F.  Bolger 
has  said  he  probably  would  have  to  seek 
another  rate  increase  before  the  end  of 
this  year  if  the  rate  commission’s  18-cent 
stamp  wins  final  approval. 

The  current  situation  of  the  rate  com¬ 
mission  rejecting  a  board  of  governors 
request  to  reconsider  a  rate  proposal  is 
unprecedented  since  the  tripartite  rate¬ 
making  bureaucracy  of  the  Postal  Ser¬ 
vice,  the  governors  and  the  rate  commis¬ 
sion  was  established  under  the  1970  Post¬ 
al  Reorganization  Act. 

For  that  reason,  no  one  in  the  Postal 
Service  or  the  rate  commission  was  quite 
sure  last  week  what  would  happen  next, 
although  all  agreed  that  the  next  step  was 
up  to  the  postal  governors. 

Spokesmen  for  the  Postal  Service  re¬ 
fused  to  comment  on  the  rate  commis¬ 
sion’s  reconsideration  decision  and 
would  not  predict  when  the  governors 
might  act  on  the  decison. 

Apparently  the  governors  again  have 
the  same  options  they  had  after  the  rate 
commission’s  original  recommendation 
in  February:  they  can  accept  it,  return  it 
to  the  rate  commisssion  for  yet  another 
reconsideration  or  adopt  it  under  protest. 
In  addition,  the  postal  statutes  now  would 
seem  to  allow  the  governors  to  modify  the 
rate  proposal  as  they  choose  if  they  can 
marshall  a  unanimous  vote. 

In  allowing  the  PRC’s  February  rate 
proposals  to  take  effect  March  22  under 
protest,  the  postal  governors  im¬ 
plemented  rate  hikes  on  an  average  of  9% 
for  regular-rate  second-class  mail,  such 
as  newspapers. 

Other  subsidized  second-class  rates 
used  by  weeklies  and  some  small  dailies 
for  in-county  mailings  rose  about  6%, 
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while  the  cost  of  mailings  of  less  than 
5,000  copies  outside  the  county  of  pub¬ 
lication  also  rose  about  9%.  The  Postal 
Service  has  sought  only  a  2%  increase  for 
regular  rate  mailings  in  second-class,  and 
a  15%  cut  for  the  in-county  rates. 

In  two  areas,  the  postal  governors  did 
not  implement  the  recommendations  of 
the  rate  commission  in  March.  The  gov¬ 
ernors  rejected  the  rate  panel’s  recom¬ 
mendation  for  an  increase  in  the  Red  Tag 
fee,  which  was  proposed  for  news  pub¬ 
lications  that  wished  to  continue  to  re¬ 
ceive  expedited  delivery  treatment  begin¬ 
ning  June  1. 

Subsequently,  on  May  22,  the  U.S. 
Court  of  Appeals  for  the  District  of  Col¬ 
umbia  voided  the  governors’  decision  last 
August  to  implement  the  separate  charge 
for  Red  Tag  service  recommended  by  the 
PRC.  The  court  held  the  Red  Tag  fee 
illegal  because  it  had  originated  with  the 
rate  commission  and  had  never  been  re¬ 
quested  by  the  Postal  Service. 

During  a  closed  meeting  in  Chicago, 
June  2,  the  governors  recognized  that 
court  decision  and  later  publicly  res¬ 
cinded  the  Red  Tag  charge.  The  Gov¬ 
ernors  also  directed  the  Postal  Service  to 
begin  a  “complete,  independent’’  study 
of  the  newspaper-treatment  services,  a 
process  that  is  likely  to  take  at  least  a 
year. 

The  other  area  in  which  the  postal  gov¬ 
ernors  did  not  implement  the  recom¬ 
mendations  of  the  rate  commission  in 
March  was  in  third-class  rates.  The  rate 
commission  had  proposed  an  overhaul  of 
the  third-class  rate  structure  that  would 
have  set  rates  entirely  on  a  piece-pound 
basis — like  the  current  second-class  rate 
structure. 

In  its  reconsideration  decision,  the  rate 
commission  again  refused  to  provide  an 
alternate  rate  proposal  package  for  third- 
class  under  the  current  rate  structure  with 
a  minimum  per  piece  charge. 

So,  the  temporary  rates  imposed  by  the 
governors  in  third-class  when  they 
adopted  the  rest  of  the  rate  commission’s 
original  proposal  under  protest  remain  in 
effect. 

That  is  a  situation  that  pleases  third- 
class  mail  users  because  they  had 
opposed  the  rate  commission’s  piece- 
pound  overhaul  concept,  but  also  be¬ 
cause  the  temporary  rates  are  relatively 
low. 

The  low  temporary  rates  in  effect  for 
third-class  bulk  mail  in  some  cases  have 
narrowed  the  traditional  spread  between 
cheaper  second-class  rates  provided 
newspap>ers  and  news  magazines  and  the 
bulk  rates  paid  for  mailings  by  record  and 
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book  clubs  and  direct  mail  houses. 

The  rates  have  lead  to  concern  among 
newspaper  publishers  with  second-class 
permits,  because  for  some  lightweight 
newspapers  with  broad  distributions,  or 
with  free  or  voluntary-pay  circulations, 
third-class  rates  could  be  cheaper  than 
mailing  second-class. 

However,  the  third-class  rates  are  only 
cheaper  than  regular-rate  newspaper 
mailings,  and  then  only  when  the  news¬ 
paper  mailed  is  light.  And  third-class  bulk 
rates  only  apply  up  to  one  pound.  The 
stabilized  second-class  rates  for  in¬ 
county  and  limited-distribution-outside- 
county  still  are  cheaper  than  third-class 
rates. 

In  another  decision  released  after  its 
closed  meeting  in  Chicago,  June  2,  the 
postal  board  of  governors  decided  to  im¬ 
plement,  beginning  July  6,  full  discounts 
available  in  second-  and  third-class  for 
presorting  mailings  before  delivering 
them  to  post  offices. 

The  work-sharing  presort  discounts 
had  been  scheduled  to  be  phased  in  gra¬ 
dually  until  reaching  the  full  price  breaks 
in  1987. 

But  the  National  Easter  Seal  Society 
and  a  coalition  of  other  charitable  groups 
challenged  the  phasing,  and  the  U.S. 
Court  of  Appeals  for  the  District  of  Col¬ 
umbia  ruled  that  the  postal  governors  had 
failed  to  consider  implementing  the  full 
discounts  immediately  without  good 
reason. 

Car  dealers 
and  realtors 
get  free  ads 

An  idea  that  helped  to  spur  the  lagging 
sales  of  car  dealers  and  realtors  was  suc¬ 
cessfully  realized  by  Tompkins  Media. 

Using  the  total  of  inches  on  a  paid  basis 
from  the  previous  years  month  of  March, 
1980,  the  Rochelle  (Ill.)  News-Leader 
offered  to  match  this  amount,  free  of 
charge. 

In  addition,  any  additional  linage 
beyond  the  previous  years  figure,  was 
also  matched,  free. 

In  a  crucial,  lagging  economy,  accord¬ 
ing  to  president  John  C.  Tompkins,  Jr., 
this  unprecedented  move  fell  in  line  with 
the  March,  rebate  offers. 

“They  needed  a  boost  for  the  momen¬ 
tum  building  months  and  this  plan  worked 
so  well  for  the  month  of  March,  we  ex¬ 
tended  this  into  April”,  Tompkins  said. 

As  an  added  incentive,  the  car  dealers 
were  allowed  one  free  application  of  color 
of  their  choice,  per  month. 

“This  is  the  type  of  plan  we  like  to  use 
—  not  only  to  help  out  advertisers  finan¬ 
cially,  but  to  build  a  caring  relationship, 
with  them”,  Tompkins  added. 

The  plan  was  also  used  in  the  Clinton 
(Ill.)  Daily  Journal. 
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UPl  decides  against 
scooping  Supreme  Court 


United  Press  International’s  Supreme 
Court  reporter,  Elizabeth  Olson,  was  in 
the  unusual  position  of  being  able  to  say, 
“I  told  you  so,”  when  the  high  court  jus¬ 
tices  announced  their  decision  in  a  major 
sex  discrimination  case  last  Monday. 

Somehow,  Olson  had  obtained  a  docu¬ 
ment  in  advance  of  the  official  court 
announcement  in  the  case  June  8.  But  the 
story  she  wrote  predicting  the  decision  of 
the  court  had  been  spiked  by  her  editors 
over  the  weekend  before  the  decision  was 
announced  on  Monday. 

Grant  Dillman,  UPI  vicepresident  and 
Washington  bureau  manager,  said  he  de¬ 
cided  against  running  Olson’s  story  be¬ 
cause  “we  had  no  way  of  confirming  it 
was  an  accurate  document  ...” 

“What  it  was  was  an  eight-page  docu¬ 
ment,  unsigned  and  undated,”  Dillman 
said  during  a  telephone  interview  shortly 
after  the  court  had  announced  its  5 — 4 
decision  in  the  sex  discrimination  case  “it 
was  what  appeared  to  be  a  dissent  to  a 
majority  ruling.” 

The  court’s  majority  ruled  that  women 
may  not  be  paid  less  than  men  for  a  job 
simply  because  they  are  women.  Four 
former  jail  matrons  in  Oregon  had 
claimed  they  were  paid  less  for  guarding 
female  prisoners  than  male  guards  were 
paid  for  guarding  male  inmates. 

After  Olson  obtained  the  document, 
she  was  told  by  Ron  Cohen,  UPI’s 
Washington  news  editor,  to  prepare  a 
story.  But  before  it  ran,  Olson  was  asked 
to  check  the  document  out,  interviewing 
five  constitutional  scholars  and  sex  dis¬ 
crimination  experts  familiar  with  the 
case,  according  to  Dillman. 

Dillman  said  the  experts  confirmed  for 
Olson  that  the  document  was  “in  Sup¬ 
reme  Court  form”  and  did  not  run  coun¬ 
ter  to  their  expectations  on  how  the  jus¬ 
tices  would  decide  the  case. 

Dillman  thinks  Olson’s  checking  with 
the  experts  may  have  provided  the  lead 
that  tipped  other  Supreme  Court  repor¬ 
ters  to  her  impending  scoop.  In  Saturday 
morning  editions  of  the  Washington  Post, 
Supreme  Court  reporter  Fred  Barbash 
quoted  Olson  saying  she  had  “obtained 
an  advance  copy  of  an  opinion  and  will 
file  a  story  on  it  for  release  tomorrow 
(Sunday).” 

Asked  later  how  he  found  out  about 
Olson’s  document,  Barbash  would  say 
only:  “A  source  told  me  he  had  heard  an 
opinion  leaked  out  to  a  reporter.”  Bar¬ 
bash  said  he  didn’t  at  that  point  know  who 
the  reporter  was,  so  he  called  around  and 
when  “I  got  to  Betsy  (Olson),  she  told  me 
the  truth.” 

“Betsy  did  indeed  tell  the  Post  court 
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reporter  she  would  file  a  story,”  Dillman 
said.  “She  did  write  a  story.  But  at  that 
point  (Friday,  June  5),  it  had  not  been 
subjected  to  our  editing  process.” 

Dillman  made  the  decision  to  spike 
Olson’s  story  after  going  in  to  the  office 
on  Saturday.  He  said  later  he  just  wasn’t 
satisfied  on  the  question  of  the  docu¬ 
ment’s  authenticity. 

Unsigned  and  undated,  “it  could  have 
been  a  draft  brief  circulated”  by  one  of 
the  justices  to  “test  the  waters,”  Dillman 
speculated.  He  said  he  even  considered 
the  possibility  that  the  document  was 
bogus,  a  “plant”  designed  to  embarrass 
UPI.  “There  were  all  sorts  of  possibili¬ 
ties.” 

Terming  the  affairs  a  “very  interesting 
exercise  in  editorial  judgement,”  Dillman 
stressed  that  running  Olson’s  story  be¬ 
fore  the  anouncement  by  the  court  would 
have  provided  the  public  only  with  an 
“advance”  notice  of  the  decision.  “This 
was  not  a  story  in  which  the  government 
was  trying  to  suppress  wrong-doing  or 
poor  judgement.” 

Dillman,  who  has  been  with  UPI’s 
D.C.  bureau  since  1945,  said  he  could  not 
recall  an  instance  when  the  wire  service 
had  reported  a  Supreme  Court  decision  in 
advance.  But  there  is  no  policy  forbidding 
it,  he  said.  “You  treat  every  story  on  its 
merits.” 

Dillman  was  concerned  that  the  public 
might  have  got  the  wrong  impression  ab¬ 
out  UPI’s  handling  of  Olson’s  story  be¬ 
cause  a  story  by  Washington  Star  court 
reporter  Lyle  Denniston  “raised  the 
point  of  whether  we  had  caved  in  to  press¬ 
ure  from  the  court.”  Denniston  wrote 
that  the  decision  to  kill  the  story  came 
after  Barrett  McGurn,  the  court’s  press 
spokesman,  telephoned  UPI  president 
Roderick  W.  Beaton  in  New  York. 

“There  was  no  pressure  on  the  part  of 
anybody,”  Dillman  insisted.  “It  was  our 
own  editorial  judgement.” 

McGurn  had  indeed  called  the  UPI 
offices  in  New  York  over  the  weekend 
and  asked  to  speak  to  Beaton,  according 
to  Don  Reed,  UPI  managing  editor.  But 
Beaton  was  not  in  his  office,  Reed  said, 
and  McGurn  was  referred  by  a  desk  edi¬ 
tor  back  to  Dillman  in  the  Washinton 
bureau. 

Dillman  said  when  he  went  in  to  the 
office  on  Saturday,  he  was  given  mes¬ 
sages  that  McGurn  had  been  calling  for 
him.  Dillman  said  he  waited  until  he  had 
checked  out  Olson’s  story  and  made  the 
decision  not  to  move  it  for  Sunday  papers 
before  returning  McGurn’s  calls  about 
1:30  Saturday  afternoon.  He  told 
McGurn  that  “we  had  this  document  and 


we  were  investigating  but  were  not  able  to 
confirm  its  authenticiy,”  Dillman  re¬ 
called. 

What  about  the  document?  How  had  it 
come  into  Olson’s  possession? 

Early  during  the  course  of  an  inter¬ 
view,  Dillman  told  Editor  &  Publisher 
that  it  “was  not  a  leaked  document.  The 
document  came  into  our  possession 
accidentally;  it  was  a  mechanical 
thing  ...” 

And  then  later  during  the  same  inter¬ 
view,  Dillman  said,  “It  is  my  understand¬ 
ing —  I  haven’t  checked  with  Betsy  yet — 
this  document  was  attached  mistakenly 
to  some  other  material  which  the  court 
had  distributed  to  reporters. 

In  a  subsequent  phone  interview,  after 
checking  with  Olson,  Dillman  said:  “All 
she  can  really  say  is  this  document  turned 
up  on  her  desk,  apparenty  by  accident, 
last  Tuesday.” 

Asked  to  comment  on  the  affair  after 
the  court  had  handed  down  its  decison 
last  Monday,  Olson  said  circumspectly, 
“The  information  I  had  was  correct.” 

Asked  if  she  had  agreed  with  Dillman’s 
decision  not  to  run  her  story  in  advance  of 
the  decision,  Olson  said:  “I’m  a  reporter 
for  UPI  I  did  my  job  as  a  reporter,  but  the 
editors  decided  not  to  run  it.” 

Olson’s  scoop  that  never  was  — 
obtaining  advance  work  on  a  Supreme 
Court  opinion  —  is  a  rare  occurence  for 
reporters.  Opinions  are  kept  secret  right 
up  until  the  time  the  justices  actually 
announce  them  from  the  bench. 

DJ-KRN  cable  bid 
in  jeopardy 

Dow  Jones  &  Co.  and  Knight-Ridder 
Newspapers,  Inc.’s  joint  bid  to  acquire 
UA-Columbia  Cablevision,  Inc.  has  be¬ 
come  jeopardized  by  a  higher  bid  from 
another  joint  venture. 

United  Artists  Theatre  Circuit,  Inc., 
which  has  opposed  the  offer  from  the  two 
publishers  from  the  outset,  has  joined 
forces  with  Rogers  Telecommunications 
to  offer  $90  per  share  for  UA-Columbia’ s 
stock. 

Dow  Jones  and  Knight-Ridder  have 
offered  $80  per  share.  The  companies 
said  they  do  not  intend  to  raise  their  offer. 

UA-Columbia’s  board  has  already 
approved  the  joint  offer  from  Dow  Jones 
and  Knight-Ridder,  but  the  two  com¬ 
panies  agreed  to  allow  UA-Columbia’s 
board  to  open  negotiationw  with  United 
Artists  Theatres  and  Rogers. 

Under  the  new  joint  bid,  Rogers  would 
own  51%  of  UA-Columbia  and  United 
Artist  Theatre  Circuit  would  own  49%. 

Dow  Jones  and  Knight-Ridder  recently 
purchased  380,813  shares  of  UA- 
Columbia,  about  11.5  %,  on  the  open 
market  and  from  trusts  at  around  $80  per 
share. 
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Analyst  warns  paid  dailies 
not  to  ignore  free  weeklies 


Instead  of  worrying  about  the  chal¬ 
lenge  of  “electronic  publishing,”  news¬ 
paper  executives  had  better  deal  with  a 
more  immediate  challenge — how  to  com¬ 
bat  a  loss  of  business  to  shoppers  and  free 
distribution  weeklies.  That  was  the  mes¬ 
sage  John  Morton,  vicepresident  of  John 
Muir  &  Co.,  delivered  to  attendees  at  the 
53rd  annual  AN  PA  Production  Manage¬ 
ment  Conference  held  in  Atlantic  City 
this  week. 

“Free  distribution  weeklies  are  eating 
the  lunch  of  some  metropolitan  newspap¬ 
ers,  and  in  a  few  places  they’re  getting 
ready  for  dinner.” 

“1  realize  that  the  future  competition 
that  seems  to  worry  daily  newspapermen 
and  women  the  most  right  now  centers 
around  so  called  electronic  publishing,” 
Morton  said.  “There  is  good  reason  for 
this  concern,  but  a  lot  of  daily  newspap¬ 
ers  have  yet  to  solve  the  problem  of  the 
business  they're  losing  to  shoppers  and 
free  distribution  weeklies,  and  that’s  here 
and  now.” 

Morton,  who  spent  10  years  with  Gan¬ 
nett  and  Dow  Jones,  before  assuming  his 
present  post  as  a  financial  analyst  with 
John  Muir,  said,  “these  suburban  opera¬ 
tions  often  are  no  longer  mom  and  pop 
enterprises  published  out  of  somebody’s 
garage.  They  increasingly  are  produced 
by  sophisticated  companies.  They  have 
their  own  industry-wide  associations  that 
are  counterparts  of  the  ANPA.  They  hold 
marketing  meetings  around  the  country 
where  they  swap  techniques  and  success 
stories.  They  are  developing  publication 
programs  to  further  the  flow  of  expertise, 
and,  we  think  they  will  become  even 
more  formidable  in  the  future.” 

Morton  said  the  “low  cost  of  entry” 
helped  create  shoppers  and  free  distribu¬ 
tion  weeklies,  and  “the  suburbanization 
of  most  markets  of  any  size  has  fed 
them.” 

He  said  the  “suburban  explosion”  cre¬ 
ated  a  “profusion  of  local  interests  and 
local  governments  around  most  markets 
that  the  typical  daily  newspaper  found 
increasingly  difficult  and  expensive  to 
cover.” 

As  a  result,  Morton  said,  the  daily 
newspapers  suffered  a  decline  in  the 
penetration  of  households. 

The  suburban  shoppers,  he  said,  offer 
intense  local  coverage  which  dailies  have 
trouble  matching.  “It’s  a  happy  daily 
newspaper  operator  today,”  Morton 
said,  “who  started  a  total-market  cover¬ 
age  program  early,  before  someone  else 
did.  He’s  probably  spared  himself  a  com¬ 
petitor  and,  at  the  very  least,  he’s  prob¬ 
ably  spared  himself  of  a  lot  of  antitrust 
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legal  fees  because  he  didn’t  have  to  start 
up  a  TMC  program  after  somebody  else 
had.” 

Despite  daily  newspapers  that  offer 
TMC  programs,  Morton  said,  “shoppers 
and  free-distribution  weeklies  did  pro¬ 
liferate — they  still  are  proliferating.” 

In  order  to  compete  effectively  against 
free  weeklies  and  shoppers,  Morton  said 
each  daily  newspaper  must  “play  to  its 
own  main  strengths — a  more  sophisti¬ 
cated  staff,  better  financial  resources,  the 
ability  to  bone  in  on  topics  of  deep-seated 
and  widespread  interest.” 

The  most  successful  daily  newspapers 
today  “play  to  their  main  strengths,” 
Morton  said,  and  added  that  “they  will 
continue  to  be  successful  if  they  do  this  in 
the  future  as  well.  Even  though  they  may 
not  have  most  of  the  local  advertising  and 
reading  market  to  themselves,  as  used  to 
be  the  case.” 

“We  are  convinced  that  daily  news¬ 
papers  of  whatever  sizes  that  remember 
their  basic  market  is  reading-oriented  and 
keep  in  mind  that  this  market  desires 
quality  journals,  and  then  strive  to  pro¬ 
vide  what  the  natural  market  wants,  will 
continue  to  hold  onto  their  franchises 
against  the  competing  new  publications,” 
he  said. 

Electronic  journalism 

“We  also  think,”  Morton  said  of  his 
financial  analyst  firm,  “this  strategy  will 
protect  the  daily  newspaper  franchise 
against  the  inroads  of  the  new  forms  of 
electronic  journalism  starting  to  take 
hold.” 

“We  recognize  that  there  is  great  effi¬ 
ciency  in  transmitting  information  elec¬ 
tronically,”  Morton  said.  “It  is  certainly 
more  efficient  than  harvesting  trees ,  mak¬ 
ing  newsprint,  printing  up  newspapers 
and  driving  them  all  over  town  to  throw 
them  at  everybody’s  front  door. 

“Yet  for  the  consumer,  the  efficiency 
of  transmission  is  irrelevant,  he  said. 
“What  matters  to  the  consumer  is  effi¬ 
ciency  of  use — in  how  he  perceives  the 
information  and  in  how  much  he  has  to 
pay  for  it. 

“Moreover,  there  remain  substantial 
unknowns  about  the  electronic  informa¬ 
tion  transfer  systems,”  Morton  said. 
“When  they  are  available  in  the  market, 
will  almost  everybody  want  one?  Will 
they  be  able  to  afford  to  buy  one?  And 
most  important,  once  having  it,  will  they 
be  able  to  afford  to  use  it?” 

Morton  said  even  if  the  answer  to  all 
those  questions  is  yes,  “there  remain 
some  fundamental  differences  between 
the  uses  of  newspapers  on  print  and  elec¬ 
tronic  information  systems.” 


“You  cannot  separate  a  video  screen 
into  sections  so  that  different  people  in 
the  home  can  use  it  for  different  purposes 
at  the  same  time,”  he  said.  “You  cannot 
easily  carry  it  from  room,  to  room  or  to  the 
patio  in  go^  weather  and  certainly  not  to 
the  bus  or  train  or  to  the  car  for  a  shopping 
trip.  You  can’t  even  read  it  in  the  televi¬ 
sion  room  while  the  commercials  are  on. 

“You  cannot  scan  rapidly  over  mass 
amounts  of  information  with  ease.  And. 
finallly,  even  if  you  can  afford  to  buy  and 
use  the  system,  it  will  surely  be  obvious 
to  you  that  the  more  you  use  it  the  most 
it’s  going  to  cost  you,  because  somebody 
has  to  pay  the  cost  of  computer  power.” 

Another  drawback  of  home  electronic 
information  systems,  Morton  said,  is  that 
it  is  very  good  at  supplying  specific  data 
to  fulfill  specific  requests,  but  most  news¬ 
paper  readers  are  not  sure  what  they  want 
to  know. 

“People  ordinarily  do  not  pick  up  a 
newspaper  to  read  about  a  particular 
story  because  they  are  dying  to  know 
more  about  it,  although  that  sometimes 
happens,”  he  said. 

“They  pick  it  up  and  page  through  it 
because  they  want  to  know  what’s  in 
there.  That’s  why  advertisers  put  ads  in 
there.  They  know  the  newspaper  reader 
will  leaf  through  the  paper,  trying  to  find 
out  what’s  in  there  and  will  be  exposed  to 
the  ads  in  the  process.” 

“These  sound  like  very  simple  mat¬ 
ters,”  he  said.  “But  they  are  the  main 
things  about  newspapers  and  other  forms 
of  information  delivery. 

“Despite  the  complexities  of  produc¬ 
tion  and  the  awful  problems  of  distribu¬ 
tion,  newspapers  remain  the  most  effi¬ 
cient  and  cheapest  way  to  distribute  mass 
amounts  of  information  to  a  mass  of  peo¬ 
ple,”  Morton  said. 

Jersey  will  admit 
courtroom  cameras 

New  Jersey  became  the  30th  state  to 
permit  cameras  and  tape  recorders  in  all 
state  courts  on  June  10  when  the  State 
Supreme  Court  made  permanent  an  open 
court  order. 

The  ruling  does  not  include  munici¬ 
pal,  juvenile  courts  and  in  cases  “involv¬ 
ing  rape,  custody  of  children,  divorce  or 
matrimonial  disputes,  trade  secrets,  or 
where  such  coverage  would  cause  a  sub¬ 
stantial  increase  in  the  threat  of  harm  to 
any  participant  in  the  case  or  would 
otherwise  interfere  with  the  fair  adminis¬ 
tration  of  justice  or  materially  interfere 
with  the  achievement  of  a  fair  trial” 
The  court  issued  a  set  of  guidelines 
and  said  requests  for  permission  to  use 
electronic  equipment  in  covering  a  state 
trial  will  be  handled  by  the  assignment 
judge  in  each  of  the  state’s  12  geographic 
subdivisions,  the  chief  justice  will  make 
the  decision  if  coverage  is  requested  for  a 
court  higher  than  superior  court. 
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A  half-billion  dollar  client 
pleads  for  cooperation 


Herbert  S.  Hauser,  chairman  of  Dien- 
er/Hauser/Bates,  Inc.,  last  week  became 
the  latest  spokesman  for  the  motion  pic¬ 
ture  industry  to  express  disenchantment 
with  the  way  newspapers  handle  movie 
advertising. 

The  featured  speaker  during  the  New 
York  Newspaper  Advertising  Sales 
Assocation’s  annual  presidents'  lun¬ 
cheon,  Hauser  said  the  movie  industry 
and  newspapers  “need  each  other.”  But 
after  offering  several  examples  of  how 
newspapers  had  mishandled  movie 
advertising,  he  said,  “We  have  asked  the 
publishers  in  the  past  for  cooperation. 
Unfortunately,  there  has  been  much  talk, 
but  the  promises  made  have  never  mater¬ 
ialized.” 

Hauser  delivered  what  he  called  a 
“general”  assessment  of  the  problems 
the  movie  industry  faces  when  it  uses 
newspapers  as  an  advertising  vehicle. 
Among  the  pitfalls,  he  said,  are; 

§“Lack  of  uniformity  in  production  re¬ 
quirements; 

§“Lack  of  understanding  of  the  movie 
industry  —  a  major  advertiser; 

8“Unqualiried  and  uncaring  personnel 
in  extremely  sensitive  areas; 

8“Rate  cards  that  can  be  totally  con¬ 
fusing; 

§“Reviews  written  with  seemingly  lit¬ 
tle  knowledge  of  reader  demographics; 
§“Lack  of  strong  editorial  support; 

8“  A  growing  lack  of  flexibility  as  dead¬ 
lines  tighten. 

Additionally,  he  said,  “Your  book¬ 
keeping  procedures  are  enough  to  cause 
nightmares  —  your  reproduction  has 
been  known  to  cause  stomach  cramps 
among  our  account  executives  and  art 
directors.” 

Hauser  called  on  newspaper  publishers 
to  “hire  critics  who  write  for  the  readers 
of  their  papers,  critics  who  know  the  de¬ 
mographics  of  their  own  audience.” 

He  cited  a  recent  example  of  how 
moviegoers  apparently  did  not  agree  with 
the  critics. 

“On  December  12,  1980,  Stir  Crazy 
opened  to  less  than  mediocre  reviews. 
The  (New  York)  Times  called  it  ‘a  spirit¬ 
less  shambles.’  The  (New  York)  News 
rated  it  one  star. 

“On  May  5th,  1981 ,  the  Times  reported 
that  Stir  Crazy  had  grossed  one  hundred 
million  dollars  to  date  at  U.S.  box 
offices,”  he  said  as  visual  reproduction  of 
the  Times'  story  appeared  over  his  shoul- 
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der.  He  asked,  “Wouldn’t  it  be  interest¬ 
ing  to  know  why  your  readers  found  such 
a  seemingly  ‘poor’  movie  so  appealing?” 

Hauser’s  agency,  a  partner  with  Ted 
Bates  &  Co.,  bills  about  $75  million 
annually,  mostly  in  the  motion  picture 
category.  Hauser  noted  that  the  industry 
spent  over  $700  million  on  advertising  in 
1980,  about  $500  million  of  that  in  news¬ 
papers. 

The  goal  of  movie  advertising,  said 
Hauser,  “is  to  create  a  want-to-see  in 
advance  of  opening  —  to  create  lines  at 
the  box  office  and  to  stimulate  people  to 
move  out  of  their  easy  chairs  and  into 
theater  seats,  particularly  at  the  time  of 
high  admission  prices.  So  it  is  essential 
that  audiences  respond  to  advertising  im¬ 
mediately.” 

The  need  for  immediacy,  Hauser  said, 
led  the  industry  into  the  television 
medium  back  in  the  late  1950s  and  early 
60s.  Television  has  since  become  the  only 


major  medium  besides  newspapers  used 
by  the  movie  industry  to  attract  its  audi¬ 
ence,  which,  according  to  Hauser,  is  de¬ 
cidedly  young.  He  said  80%  of  today’s 
moviegoers  are  under  age  35,  75%  are 
younger  than  30. 

Hauser  reported  that  a  recent  survey  of 
theater  audiences  the  agency  conducted 
during  the  opening  of  the  film  Excalihar  in 
New  York  found  that  television  was  the 
major  force  in  attracting  customers, 
although  the  television  advertising 
budget  repesented  35%  to  40%  less  than 
the  newspaper  budget.  The  tv  spots  were 
run  within  each  of  the  four  nights  of  the 
Massada  network  special  as  well  as  on 
other  leading  prime-time  shows.  The  tv 
campaign  followed  the  first  of  four  full- 
page  newspaper  ads  which  began  running 
three  Sundays  in  advance  of  the  film’s 
opening. 

Said  Hauser,  “We  know  that  the  use  of 
television  for  movie  promotion  delivers 
the  product  sample  with  the  added  plus  of 
sound  and  motion  —  and  usually  in  col¬ 
or.”  He  continued,  “Of  course,  this  does 
not  mean  that  television  is  the  way  to  sell 
all  movies,  or  that  newspapers  and  re¬ 
views  are  ineffective. 

(Continued  on  page  24) 


Plain  Dealer  teams  with  ad  agency 
in  effort  to  boost  city’s  image 


The  Cleveland  Plain  Dealer  and  its 
advertising  agency.  Nelson  Stern  Adver¬ 
tising,  last  week  broke  a  “broad-scale” 
marketing  program  to  promote  the  city  of 
Cleveland  as  a  “plum”  of  a  place  to  work, 
live  and  shop. 

“New  York’s  the  Big  Apple,  but 
Cleveland’s  a  Plum”  is  the  theme  of  the 
campaign,  which  broke  May  29th  with  the 
mass  distribution  of  campaign-style  but¬ 
tons  and  fresh  plums  at  major  downtown 
shopping  and  business  locations.  Buttons 
and  fanfare  were  also  found  at  the  gates  of 
Cleveland  Stadium,  where  the  New  York 
Yankees  were  set  to  take  on  the  Indians. 
During  pre-game  ceremonies,  a  huge 
plum  was  presented  to  the  city,  and  spe¬ 
cial  “plum  messages”  appeared  on  the 
stadium  scoreboard  throughout  the 
game.  All  the  fanfare  received  national 
attention  via  ABC  TV’s  Monday  Night 
Baseball,  which  broadcast  the  game. 

Cleveland  Mayor  George  Voinovich 
proclaimed  last  week  “Cleveland’s  a 
Plum”  week  amid  a  heavy  awareness 
blitz.  T ransit  ads  1 2  feet  high  were  carried 
by  245  buses,  and  thousands  of  bumper 
stickers  were  distributed  in  all  460,000 
editions  of  the  Sunday,  May  31  Plain 


New^rk^s' 
the  Big  Apple, 
I  but  Cleveland’s 
^  aPlum.. 


Dealer. 

The  campaign  was  originally  de¬ 
veloped  by  the  newspaper  as  a  trade 
promotion,  according  to  the  Plain  Deal- 
er’s  promotion  director,  Jacob 
Rosenheim.  Several  posters  had  been 
placed  in  New  York’s  LaGuardia  Airport 
in  an  effort  to  attract  advertisers  to  the 
Plain  Dealer. 

The  ads  apparently  reached  their 
target.  “We  got  so  much  response  to  the 
ads  that  we  developed  it  into  a  full-blown 
city  campaign,”  explains  Rosenheim. 
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Newspapers  may 
lead  all  media 
In  ‘81  ad  growth 


Robert  J.  Coen,  the  McCann-Erickson 
senior  vicepresident  whose  ad  spending 
projections  are  perhaps  the  most  reput¬ 
able  in  the  industry,  predicted  on 
Wednesday  that  growth  in  1981  newspap¬ 
er  advertising  revenues  could  far  outpace 
all  other  major  media. 

Newspapers’  national  advertising  re¬ 
venues  should  end  1981  with  an  impress¬ 
ive  15%  gain  over  1980,  Coen  said.  He 
predicted  that  national  ad  spending  in 
spot  tv  should  come  in  1 3%  over  last  year, 
and  network  tv  investments  should  post  a 
10%  gain.  He  expects  network  and  spot 
radio  national  to  end  1981  with  a  12% 
gain,  and  magazines  should  finish  the 
year  with  a  gain  of  9%.  Total  national 
advertising  investments  in  all  major 
media  should  tally  an  11.2%  gain  by 
year’s  end. 

His  projection  for  total  national  and 
local  ad  spending  in  1981  is  an  11.9%  rise 
to  $61.06  billion. 

Local  ad  spending  will  gain  12.8%  in 
1981,  said  Coen.  He  does  not  break  the 
local  category  into  spending  by  media, 
but  he  noted  that  newspapers  account  for 
65%  to  67%  of  that  figure.  He  called  his 
local  estimate  “conservative,”  and  said 
that  newspapers  could  conceivably  wind 
up  the  year  with  more  impressive  gains  in 
the  category. 

“The  retail  advertisers  are  back,  and 
they’re  increasing  their  linage  in  certain 
cases,”  said  Coen.  And,  he  said,  there’s  a 
“good  likelihood”  that  the  pattern  will  be 
sustained  throughout  the  rest  of  the  year. 

Classified,  he  said,  should  “come  out 
good”  at  year’s  end.  He  noted,  however, 
that  classified’s  dismal  performance  in 
1980  (which  he  termed  a  “bad”  year  for 
many  newspapers)  will  cause  the  1981 
figures,  beginning  with  the  late  spring 
numbers,  to  ride  on  a  plateau  well  above 
last  year,  perhaps  making  the  gains  look 
more  impressive  than  they  actually  are. 
Nevertheless,  he  told  E&P  he  thinks  it’s 
possible  for  newspaper  classified  linage 
to  approach  its  pre-1980  level  in  1981. 

Coen  said  he’s  doubtful  that  newspap¬ 
ers  will  continue  to  post  20%-plus  gains  in 
national  through  the  rest  of  the  year.  But 
he  said  that  even  if  cigarette  advertising 
activity  levels  off,  newspapers  will  still 
end  the  year  with  at  least  a  15%  gain. 

The  percentage  gains  in  1981  national 
which  have  been  reported  thus  far  this 
year,  Coen  believes,  may  be  “to  some 
extent  puffed  up.”  He  explained  that  he 
suspects  the  volume  of  linage  sold 
through  Newsplan  contracts  is  a  much 
more  important  factor  in  this  year’s  com¬ 
putations,  and  since  Media  Records  uses 
(Continued  on  page  24) 
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IT'S  A  LONG  WAY  FROM  AAADISON  AVENUE,  but  it's  home  for  Franklin, 
Roberts,  Carlyle  Advertising,  the  agency  of  record  on  the  Harris  Composition 
Systems  account.  The  agency  recently  moved  its  headquarters  to  the  C^insvil- 
le,  Fla.  Victorian  style-house  in  search  of  more  space. 


Cleveland  Press  claims  new  format 
Is  sparking  a  linage  Increase 


The  new  format  introduced  by  the 
Cleveland  Press  early  last  month  is 
already  showing  results  in  increased 
advertising  linage,  according  to  Robert 
Hatton,  director  of  advertising  sales. 

“We  are  showing  gains  in  all  advertis¬ 
ing  departments  —  national,  retail  and 
classified,”  says  Hatton.  And  he  thinks 
the  new  format,  which  makes  extensive 
use  of  full  color,  is  largely  responsible. 

Reports  circulating  among  members  of 
the  paper’s  staff  indicate  that  Cleveland 
industrialist  Joseph  E.  Cole,  who  bought 


the  paper  from  Scripps-Howard  last  fall, 
has  spent  some  $3  million  on  new  equip¬ 
ment.  The  Press  is  now  running  full-color 
art  on  both  page  I  and  the  sports  break 
page,  and  a  Press  ad  staffer  reports  that 
advertisers  are  taking  advantage  of  the 
color  availability  throughout  the  rest  of 
the  paper.  The  May  20  editions  of  the 
Press  set  a  five-year  record  in  national 
food  linage. 

The  Press  is  now  gearing  up  for  the 
launch  of  the  first  Sunday  edition  in  the 
paper’s  103-year  history  on  Aug.  2. 


CONSUMERS  WILL  BE  ABLE  TO  REAP  more  than  $100  worth  of  discounts 
in  the  Arrid  Travel  Plus  Promotion.  Arrid  has  teamed  with  Hertz  Rent-a-Car 
and  Quality  Inns  in  the  promotion,  which  asks  consumers  to  send  proof  of 
purchase  of  Arrid  deodorant  in  exchange  for  $1 00  worth  of  discount  coupons 
for  car  rentals  and  inn  accomodations.  Some  34  million  coupons  will  be 
distributed  June  28  through  Product  Movers  free-standing  inserts  in  news¬ 
papers. 


Bulletin  tells  ‘The  Philadelphia  Story’ 


No,  Grant  and  Hepburn  don’t  star  in 
this  version  of  The  Philadelphia  Story. 
But  54  greater  Philadelphia  advertising 
agencies  have  responded  to  the  Phi¬ 
ladelphia  Bulletin's  invitation  to  "un¬ 
leash  the  power  of  print”  with  full-page 
ads  promoting  the  city  which  spawned 
the  advertising  industry. 

The  newspaper  will  carry  the  ads  cre¬ 
ated  by  the  agencies  (five  of  which  are 
reproduced  on  this  page)  at  the  rate  of  one 
a  week,  free  of  charge.  The  total  cost  of 
the  space  the  ads  will  occupy  has  been 
estimated  at  $485,000. 


It’s  the  way  Mike 

Schmidt  wields  a  bat  Or  ^ 

Riccardo  Muti  wields  a 

baton.  It's  putting  mustard  w  W 

on  our  pretzels.  (>  putting 

(xt  the  biggest  New  Y^'s  Day  bash  around, 

It's  hanging  out  at  5th  &  Shunk,  hanging  ^^^^1 
on  to  every  i^y  the  “Iggles"  make  and 
pt^tely  pointing  out  to  “foreigners"  that 
oite  does  not  refer  to  a  hoagie  as  a  sub- 
marine.  FVom  Manayunk  to  the  Main  Line, 
from  three  centuries  of  history,  from  a  pef^rpot  of 
ev^  race  and  culture  on  earth,  there's  no  ot)u>r  style 
quite  like  ours.  PhiladelphiaStyle. 


Starting  its 
\final  descent 
into  Philadelphia 

Canada  geese?  Yes.  some 
500  of  them  live  permanently  on 
a  broad,  Pissarro-like  bend  of  the 
Schuylkill  River,  less  than  three 
miles  from  the  axis  of  center  city 
Philadelphia. 


Adtyof 
timeless  beauty. 


PHILADELPHIA, 

ASPORTIHGTOWH. 


Vi^lk  our  rci^>tcsb3ne  stmts  Mingle  with  ixjf  peiipic 
PhiladHpbia  is  a  city  rich  with  k-gitKls  and  aliw 
with  history  ft  sparkles  with  a  timeless  beauty  tfvX 
be  seen  In  the  of  th<.>se  who  live 
Purchase  a  rose  frcm  a  woman  whose  face  is  etched  wiUi 
the  wisdom  and  tradition  of  /mrka  Visit  our 
quaint  churches  and  historic  buildir^  that  resound 
wt^  the  jxayers  and  dreams  of  the  first  Philadelf^wms. 
the  forefathers  of  our  nation 
Experience  Philaddphia  It's  muce  than  a  city 
its  a  legend  built  on  our  people 


The  Power  of  Print  campaign  is  not  a 
competition,  according  to  N  .S.  “Buddy" 
Hayden,  president  and  publisher  of  the 
Bulletin.  “Rather,"  he  explained,  “it  is  a 
cooperative  effort,  our  medium  and  (the 
ad  agencies')  talent,  to  perform  a  com¬ 
mon  good  by  displaying,  for  all  to  see, 
some  of  the  great  things  about  the  na¬ 
tion’s  fourth  largest  market.” 

The  Bulletin  placed  no  restrictions  on 
the  ads  other  than  requiring  that  they  be 
non-commercial  and  “in  good  taste.” 
The  order  of  the  ads’  appearance  was 
determined  by  a  random  drawing.  All  ad 
agencies  located  within  a  35-mile  radius 
of  the  city  were  invited  to  participate. 
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TOM  GIBB 

Heritage  Features  Syndicate  copy  won't  put  your 
readers  to  sleep.  Do  you  have  that  sneaking  suspi¬ 
cion  that  your  readers  are  dozing  off  over  the  same 
tired-out  opinions  and  ideas? 

If  so,  you  should  take  a  look  at  the  Heritage  Features 
Syndicate,  the  New  Ideas  People.  We  think  readers 
want  excitement,  imagination,  and  new  ideas  .  .  . 
not  just  a  few  new  words  written  around  the  same 
old  stuff. 

That’s  why  we're  offering  writers  with  insight  and 
imagination.  .  .  writers  like  Walter  Williams,  the  cel¬ 
ebrated  social  critic  and  voice  of  those  in  the  black 
intellectual  community  who  say  it's  time  to  break 
with  the  shopworn  policies  of  the  New  Deal  and  the 
Great  Society  .  .  .  writers  like  William  Murchison  of 
the  Dallas  Morning  News,  whose  "Main  Street  U.S.A." 
offers  down-to-earth  viewpoints  your  readers  can 
associate  with  .  .  .  energetic  new  ideas  from  Milton 
Copulos,  an  international  energy  policy  expert  whose 


MILTON  COPULOS 

no-nonsense  analyses  have  appeared  in  major  papers 
across  the  country  .  .  .  and  new  ideas  with  a  Euro¬ 
pean  perspective  from  the  noted  British  commen¬ 
tator,  Anthony  Lejeune. 

The  Heritage  Features  Syndicate  also  offers  up-to- 
date,  money-savingconsumertips  in  "Of  Consuming 
Interest,"  written  by  the  Editors  of  Consumers'  Re¬ 
search  Magazine;  witty,  insightful  editorial  cartoons 
by  Tom  Curtis  of  the  Milwaukee  Sentinel  and  Tom 
Gibb  of  the  Altoona  Mirror. 

If  your  readers  are  looking  for  new  ideas,  why  not 
go  to  the  source  .  .  . 

heritage  ^^Ihatuws^yndicate . . . 

the  New  Ideas  People 

513  C  Street,  N.E. 

Washington,  D.C.  20002 
Call  collect  (202)  543-0440 


Major  clianges 
In  N.Y.  News 
ad  department 

Raymond  A.  Cyrgalis,  former  manager 
of  the  Chicago  Tribune's  New  York 
Advertising  Division,  has  been  named 
general  advertising  manager  of  the  New 
York  Daily  News. 

At  the  same  time,  Anthony  J .  Calianese 
was  appointed  advertising  sales  director, 
and  Michael  J.  Ryan  was  named  as  his 
replacement  as  display  sales  manager, 
city  accounts. 

News  vicepresident  and  director  of 
advertising  Arthur  E.  Wible  said  the  ma¬ 
jor  re-structuring  of  the  ad  department 
was  undertaken  “with  the  objective  of 
strengthening  service  to  the  client  and 
expanding  the  sales  capacity  of  this  news¬ 
paper.” 

Cyraglis  began  his  newspaper  career  as 
a  News  advertising  salesperson  in  l%9. 
In  1976,  he  became  advertising  zone  su¬ 
pervisor  for  Queens,  and  in  1978  division 
sales  manager  for  Brooklyn,  Queens  and 
Long  Island.  He  was  subsequently 
appointed  division  sales  manager  for 
food,  financial  and  travel  accounts. 

Calianese  has  been  a  Newsman  since 
1%2  when  he  joined  the  Sales  Develop¬ 
ment  Department. 

In  1972,  Calianese  was  named  super¬ 
visor  of  retail  advertising  sales  in  the 
News’  New  Jersey  office,  and  in  1975,  he 
became  department  store  manager,  retail 
advertising.  One  year  later,  he  assumed 
responsibility  as  sales  manager  for  gener¬ 
al  merchandise  stores.  In  1979,  he  was 
appointed  display  advertising  sales  mana¬ 
ger,  city  accounts. 

Ryan  started  in  the  News’  publication 
department  in  195 1 ,  and  he  transferred  to 
advertising  as  premium  space  production 
manager  in  1970.  In  1975,  he  became  su¬ 
pervisor  of  the  Westchester  office;  in 
1977,  he  headed  department  store  sales 
and  supervised  the  Manhattan-Bronx 
territory. 

In  1979,  Ryan  took  charge  of  the  New 
Jersey  advertising  office;  he  has  subse¬ 
quently  held  the  positions  of  supervisor. 
Long  Island  office  and,  most  recently, 
supervisor  of  the  food  division. 

Datsun  schedules 
newspaper  insert 

Nissan  Motor  Corp.  U.S.A.  has  tied  in 
with  Goodway  Marketing  Inc.,  Phi¬ 
ladelphia,  to  distribute  some  7.5  million 
newspaper  inserts. 

Distribution  of  the  piece,  imprinted  for 
local  markets,  began  May  17  in  daily, 
weekly  and  shopper  newspapers  by  way 
of  Goodway  Marketing’s  “Target  Audi¬ 
ence  Mini-Zone  Distribution”  systern. 
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Ad-Ventures 


Arizona  daily  publishes  some  real  ‘good  news’ 

In  response  to  the  often  voiced  complaint  that  newspapers  don’t  carry 
enough  “good  news,”  the  Mesa  (Az.)  Sunday  Tribune  devoted  its  entire 
“A”  section  to  the  reportage  of  “good  news”  on  May  31. 

And  some  of  the  best  news  on  page  1  that  Sunday  was  that  of  a  Tri¬ 
bune  staffer  —  Mary  Gohlke,  the  paper’s  advertising  director.  A  victim 
of  a  disease  known  as  pulmonary  hypertension,  she  is  the  longest  living 
recipient  of  a  double  transplant  operation. 

On  March  9,  Gohlke,  seriously  weakened  and  near  death,  received  the 
heart  and  lungs  of  a  15  year  old  boy.  Now,  the  newspaper  reports,  doc¬ 
tors  say  the  46  year  old  ad  director  is  out  of  danger. 

She’s  reportedly  in  less  pain  now  and  concerned  with  building  up  her 
strength.  Doctors  are  decreasing  the  dosage  of  various  types  of  drugs 
she’s  been  taking,  but  she’ll  have  to  take  a  currently  experimental  drug 
called  Cycolsporin  A  —  an  anti-rejection  compound  which  doctors  credit 
with  making  the  surgery  successful  —  for  the  rest  of  her  life. 

After  making  worldwide  headlines  with  the  success  of  her  operation, 
Gohlke  is  now  concerned  about  getting  back  to  work.  If  the  drug  con¬ 
tinues  to  arrest  the  rejection  process,  she  could  be  home  by  late  summer. 
Then,  she  says,  “1  would  like  to  come  back  to  work,  just  maybe  not  for 
12  hours  a  day.”  Though  insurance  will  cover  most  of  the  medical  bills, 
her  family  has  suffered  the  loss  of  her  income  and  other  expenses  while 
she’s  been  under  treatment. 

“She’s  the  first  living  peron  to  walk  out  of  a  hospital  after  having  that 
operation,”  reports  Charles  Wahlheim,  president  of  Cox  Arizona  Publica¬ 
tions,  Inc.,  which  publishes  the  Tribune.  “She  calls  just  about  every  day, 
and  she  seems  to  be  doing  real  well.  1  look  forward  to  getting  her  back.” 


Boston  area  dailies  double  ad  linage 

The  Boston  Area  Newspaper  Dalies  (BAND),  a  group  of  24  indepen¬ 
dently-owned  dailies  located  in  the  suburbs  of  Boston,  reports  that  ad  lin¬ 
age  nearly  doubled  between  1979  and  1980,  and  it  is  expected  that  1981 
will  continue  the  upward  trend. 

In  1979,  the  BAND  network  ran  212,889  lines  of  national  advertising. 

In  1980,  it  ran  405,1 13  lines.  In  the  first  two  months  of  1981,  BAND  had 
carried  81.581  lines. 

The  linage  increases,  according  to  Landon  Associates  (which  reps  the 
dailies),  are  due  largely  to  the  addition  of  several  new  advertisers,  includ¬ 
ing  C&C  Cola,  Ocean  Spray,  Dow  Chemical  (for  Zip-Lock  Bags),  Now 
Cigarettes  and  Winston  Cigarettes. 

The  BAND  network  sports  a  combined  circulation  of  594,034. 


Daily  offers  rebates  for  ‘off-day’  retail  ads 

The  Kingsport  (Tn.)  Times-News  this  month  is  offering  a  rebate  of  up 
to  30%  to  retail  advertisers  who  buy  space  on  Monday,  Tuesday,  Thurs¬ 
day  or  Saturday  in  an  effort  to  do  away  with  the  “skinny  paper”  syn¬ 
drome  suffered  by  numerous  daily  newspapers. 

According  to  publisher  Frank  Leeming,  the  paper  has  several  reasons 
for  offering  the  rebates.  First,  he  reports,  the  paper  wants  to  break  the 
advertiser  habit  of  buying  most  of  their  space  on  Wednesday  and  Sun¬ 
day.  He  wants  to  “put  to  rest  the  old  saw  about  more  people  reading  the 
Sunday  or  Wednesday  paper  than  others  in  the  week”  and  learn  if  cut¬ 
ting  prices  will  stimulate  business.  Leeming  also  wants  to  convince 
advertisers  that  “it’s  wrong  to  cut  back  when  times  are  tough.” 

And  most  importantly,  the  rebate  program  was  conceived  “to  build  the 
size  of  our  Monday,  Tuesday.  Thursday  and  Saturday  papers.”  Says 
Leeming,  “We  don’t  know  if  the  idea  will  work,  but  a  hefty  rebate 
should  attract  attention.” 

—  Gloede 
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Info-Ky® 

the  automated 
library  system 
developed  by 
newspapers 
for  newspapers 


lnfO"Ky®  News 
Retrieval  System 
retrieves  news 
clippings  in  just 
seconds. 

Info-Ky  News  Retrieval 
System  is  an  automated 
library  system  designed 
specifically  for  newspapers. 
With  Info-Ky,  reporters  and 
editors  can  retrieve  news 
clippings  in  seconds — 
without  even  leaving  the 
newsroom.  No  other  system 
works  as  fast  and  easily  as 
Info-Ky. 

With  Info-Ky,  what 
you  print  is  what 
you  get. 

Info-Ky  gives  you  news 
clippings  on  a  viewing 
screen  in  the  same  format 
as  they  originally  appeared 
in  your  newspaper,  including 
graphics.  A  printed  copy  is 
available  at  the  touch  of  a 
button. 


Info-Ky  saves  time 
and  space. 

Reporters  don’t  have  to 
spend  dead  time  in  the 
morgue  searching  through  a 
canyon  of  file  cabinets. 
Info-Ky  not  only  saves  time, 
it  saves  space.  The  news 
content  of  a  major 
metropolitan  morning  and 
evening  newspaper  can  be 
stored  on  a  single  4'’x  5” 
fiche. 

Info-Ky 

accommodates 
other  data  bases. 

Info-Ky  is  designed  to 
accommodate  several  data 
bases.  You  can  build  your 
own  on-line  ready  reference 
file,  or  an  Index  to 
pictures,  pamphlets,  maps 
and  other  library  holdings. 


Info-Ky  has  a 
proven  track 
record. 

Info-Ky  is  working  in  more 
newspaper  libraries  than 
any  other  system. 

It  can  work  for  your 
newspaper.  Call  or  write 
today  for  more  information. 


Dissly 

Research 

Corporation 

620  South  Fifth  Street 
Louisville,  KY  40202 
502/582-4486 
Telex  204235 

A  subsidiary  of  the 
Courier-Journal  and 
Louisville  Times  Co. 


Ad  scene 


By  Dan  Lionel 


Cable  tv  diverts  big  spenders  in  Syracuse 


Is  Cable  tv  really  cutting  into  regular 
channel  viewing?  Are  the  claims  of  tv 
spokesman  designed  to  reassure  advertis¬ 
ers  “not  to  worry”  because  cable  tv 
viewing  is  negligible,  based  on  wishful 
thinking? 

Syracuse  (N.Y.)  Newspapers’  adver¬ 
tising  director  Robert  Hennessy,  citing 
the  results  of  a  Syracuse  market  study 
conducted  for  his  newspapers  by  Belden 
Associates,  now  has  some  hard  facts  with 
which  to  confront  the  tv  boys. 

Says  Hennessy,  “We  think  this  is  the 
first  time  in  any  market  a  study  in  this 
depth  has  been  done  regarding  the  effects 
cable  tv  viewing  has  on  local  commercial 
tv  viewership.” 

He  claims  the  study  tends  to  disprove 
the  notion  that  cable  has  no  effect  on 
commercial  television,  but  rather  in¬ 
creases  the  number  of  hours  people  spend 
viewing  television  —  a  statement  made 
frequently  when  local  tv  reps  throw  their 
advertising  sales  pitch. 

“When  you  add  cable  tv's  24%  share  of 
the  prime  time  viewing  audience  to  the 
5%  who  are  watching  the  public  broad¬ 
casting  station  and  distant  stations  which 
can  be  received  on  the  fringe  areas  of  the 
Syracuse  market  (Watertown,  Roches¬ 
ter,  Utica)  as  the  study  shows,  almost 
30%  of  all  people  watching  television  dur¬ 
ing  prime  time  are  not  watching  any  of  the 
three  local  commercial  stations.” 

In  his  foreword  to  the  study,  Joe  Bel¬ 
den,  Belden  Associates  chairman,  notes 
that  “the  study  reveals  how  small  and 
fragmented  the  Syracuse  tv  audience 
actually  is  at  most  times  during  the  day 
(not  to  be  forgotten  is  the  fact  that  the  vast 
majority  of  non-viewers  are  readers  of  the 
Syracuse  newspapers  on  any  given 
day).” 

With  13  different  cable  companies 
catering  to  the  Syracuse  market,  47%  of 
all  adults  in  the  entire  metropolitan  area, 
whether  or  not  cable  tv  is  available,  are 
subscribers.  Where  it  is  available,  the 


subscription  level  for  all  adults  is  72%. 
While  some  observers  will  consider  this 
an  abnormally  high  level  of  subscriptions, 
most  cable  companies  believe  the  aver¬ 
age  market  will  ultimately  far  exceed 
these  figures.  Of  all  cable  tv  subscribers, 
64%  also  subscribe  to  Home  Box  Office. 

With  many  retail  ad  dollars  being  di¬ 
verted  to  local  tv  in  recent  years,  news¬ 
paper  reps  armed  with  local  facts  such  as 
these  can  prove  tv  doesn’t  begin  to  com¬ 
pare  with  newspapers  as  a  local  mass 
market  medium. 

The  study  notes,  “The  cable  audience 
can  now  be  translated  into  market 
share... 24%  viewing  cable,  plus  5%  view¬ 
ing  ‘other’  (public  and  distant  stations) 
will  not  see  any  advertising  message  on 
local  tv.” 

It  continues,  “The  obvious  conclusion 
is  that  the  greatest  impact  created  by 
cable  tv  is  made  during  that  very  period 
considered  by  the  three  commercial 
channels  as  ‘prime  time’.  Cable  tv’s  in¬ 
roads  into  this  prime  time  period,  when 
advertising  rates  are  highest,  significantly 
reduces  cost  efficiency  of  tv  advertising 
by  reducing  an  advertiser’s  reach  among 
a  large  portion  of  the  market  place.  An 
additional  implication  is  that  when  reach 
is  significantly  reduced,  effective  fre¬ 
quency  may  also  be  greatly  reduced 
among  cable  tv  subscribers.” 

Even  more  serious  than  the  actual 
numbers  of  tv  viewers  being  diverted 
from  commercial  tv  channels  by  cable  tv 
is  the  demographics  of  those  being  di¬ 
verted. 

The  study  states,  “Inspection  of  up¬ 
scale  adults,  with  respect  to  their  viewing 
levels,  reveals  a  significant  fact  in  all 
cases  —  upscale  adults  (family  income 
over  $25,000)  are  found  to  be  predomi¬ 
nantly  lighter  viewers  of  tv.  In  addition, 
cable  tv  is  drawing  away  these  same  up¬ 
scale  adults  as  shown  by  their  higher  than 
average  subscription  rates  to  cable  tv.  In 
nearly  every  case,  the  level  of  cable  tv 


subscribers  among  these  prime  consum-  1' 
ers  was  significantly  higher  than  the  over¬ 
all  subscription  rate  of  47%. 

Belden  concludes,  “Advertisers  will 
find  reaching  these  prime  groups  effec¬ 
tively  via  tv  to  be  increasingly  difficult 
and  very  costly  because  of  their  light 
viewing  levels  and  high  subscription  rates  i 

to  cable  tv.”  ! 

Hennessy  told  E&P  the  newspapers 
are  conducting  another  study  designed  to 
“demonstrate  that  these  light  viewers, 
those  with  higher  incomes,  better  educa¬ 
tions  and  white  collar  vocations,  are 
heavier  than  average  newspaper 
readers.” 

Washington  Star 
expands  shopper 

A  new  concept  in  newspaper  marketing 
began  June  4  in  the  Annadale-Springfield, 

Va.  area  when  the  5Mper5rar  expanded  in 
Fairfax  County,  Virginia. 

A  six  week  success  story  by  the  Tysons 
Corner  SuperStar  (covering  Tysons  Cor¬ 
ner,  Vienna,  McLean  and  Falls  Church) 
has  led  to  the  move,  according  to 
Washington  Star  publisher  George  Hoyt. 

The  SuperStar,  a  free  weekly  newspap¬ 
er,  enables  advertisers  to  reach  all  the 
homes  in  specified  areas,  and  to  be  read 
by  Washington  Star  subscribers  and  non¬ 
subscribers  alike.  All  advertisements 
published  in  the  Thursday  weekly  are 
published  in  the  Washington  Star. 

“It’s  unique  for  this  metropolitan  area 
and  it  works  for  advertisers,”  said  Hoyt, 

“we  are  quite  frankly  excited  about  the 
future  of  the  SuperStar,  which  allows 
advertisers  virtually  100%  home  cover¬ 
age  at  a  weekly  cost  no  competing  media 
or  combination  of  competing  media  can 
match.” 

SuperStar  manager  Allan  Pilger  said  a 
second  SuperStar  office  has  been  opened 
at  1515  N.  Courthouse  Road,  room  401, 
Arlington. 

The  new  venture  will  give  the  Super- 
Star  a  circulation  of  60,000,  doubling  the 
figure  of  the  first  weekly. 

Arcaro  receives 
ad  club  medal 

Joseph  V.  Arcaro,  display  advertising 
director  for  the  Washington  Post,  has  re¬ 
ceived  the  1981  Silver  Medal,  the  highest 
honor  awarded  by  the  Advertising  Club 
of  Metropolitan  Washington. 

The  Silver  Medal  is  given  each  year  by 
the  Ad  Club  to  an  individual  whose 
achievements  and  reputation  reflect  a 
high  degree  of  dedication  to  the  profes¬ 
sion  and  the  community. 

Arcaro  is  a  member  of  the  board  of  the 
American  Advertising  Federation  and 
chairman  of  the  federation’s  Second  Dis¬ 
trict.  He  is  past  president  of  the  club  and  a 
board  member  of  Metropolitan  Washing¬ 
ton  Board  of  Trade. 
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Just  hook  up  and  receive  error-free 
TV  Listings  direct  to  your  location  over 
voice  grade  lines  with  our  ATLAS  microprocessor. 
Interface  with  your  computer  with  no  hardware  or 
software  changes.  For  more  information  on  the  ATLAS  or  any 
of  our  delivery  systems  or  services,  call  our  toll-free  number  now! 


TOLL  FREE:  (800)  833-9581 

NY  Ti«  Lin«  Toronto  Tt«  Lino  Local  Lino 

212-581-3189  418-388-9319  518-792-9914 
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Quaker  Village 
Glens  Falls.  NY  12801 
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When  you're  number  one, 
you  do  things  better. 


Twenty  years  ago  Digital  set  out  to  revolu¬ 
tionize  the  computer  industry.  We  did. 

Fifteen  years  ago  we  started  a  text 
management  revolution  with  our  revolu¬ 
tionary  PDP-8.  Until  then,  automatic  text 
management  was  more  dream  than  reality. 
Our  new  interactive  manicomputers  made 
it  practical.  Today,  more  U.S.  newspapers 
use  Digital  multiterminal  text  management 
systems  than  any  other  vendor’s. 

Not  sim.ply  because  we  were  first.  We 
understood  the  industry’s  needs... from 
front  desk  to  business  office.  So  in  addition 
to  hardware,  we  developed  sophisticated 
application  software  for  our  pace-setting 
operating  systems.  Software  for  reporting 
and  editing.  Software  for  composing  room 
personnel.  Software  for  classifieds.  Software 
for  circulation  and  distribution.  Software 
for  business  operations. 

We  also  recognized  the  need  for  sup¬ 
port.  Comprehensive  training  programs  for 
newspaper  personnel.  Local  hardware  and 
software  maintenance  support.  New  service 
approaches  that  make  expert  help  as  close 
as  the  telephone,  yet  affordable. 


And  tomorrow? 

As  the  era  of  electronic  publishing 
evolves.  Digital  leads  the  way  with  new 
products  and  services  for  our  newspaper 
customers.  Products  and  services  to  help 
them  capitalize  on  technological  change. 
After  all,  when  you’ve  been  number  one 
since  the  beginning,  you  keep  doing  things 
better. 

This  is  our 
commitment. 

Digital  Equipment  Corporation 
Graphic  Arts  Group 
Merrimack,  NH  03054 
(603)  884-6107 


We  change  the  way 
the  world  thinks. 


Movie  exec 

(Continued  from  page  16) 


“We  are  still  one  of  the  few  industries 
still  placing  a  lion's  share  of  its  business  in 
the  print  media  seven  days  a  week  — 
every  week.”  he  said,  "we  understand 
very  clearly  the  value  of  the  local  news¬ 
paper  —  when  used  properly,  it  delivers 
results,  cash  at  the  box  office.” 

Hauser,  who  himself  bought  the  first  tv 
spot  ever  for  a  movie  in  1946  when  he 
placed  one  spot  on  Channel  4  in  New 
York  for  The  Jolson  Story,  continued, 
“Despite  our  recognition  of  television, 
overall  our  basic  medium  has  been  the 
newspaper.  It  gives  us  daily  presence  — 
especially  after  the  picture  has  opened 
and  advertising  budgets  have  been  cur¬ 
tailed.” 


Ad  spending 

(Continued  from  page  17) 


an  average  rate  and  not  actaul  discounts 
in  its  linage-to-dollars  computations,  the 
actual  dollar  volume  may  be  skewed  up¬ 
ward.  He  said  the  25%  increases  in 
national  reported  by  the  newspaper  in¬ 
dustry  in  the  first  four  months  of  this  year 
probably  represent  more  like  a  20%  gain 
in  revenues  at  individual  newspapers. 
“But  20%  is  pretty  good,”  he  said. 

Advertising  spending  will  likely  begin 
to  surge  significantly  in  the  fourth  quarter 
as  economic  conditions  brighten  and 
advertisers  look  forward  to  a  strong  1982 
economy,  Coen  said.  The  primary  be¬ 
neficiary  of  the  fourth  quarter  surge  will 
be  network  tv  if  the  networks  can  avoid 
threatened  strikes  by  writers  and  direc¬ 
tors  and  get  their  new  season  offerings  on 
the  air  on  time.  He  feels  the  networks  will 


Pan  Am  to  DDB; 
American  hires 
Bozeii  &  Jacobs 

Pan  American  World  Airways  last 
week  shifted  its  $35  million  worldwide 
advertising  account  to  Doyle  Dane  Bern- 
bach  International,  Inc.  from  N.W.  Ayer 
ABH  International.  Doyle  Dane  Bern- 
bach  subsequently  withdrew  its  bid  to 
continue  handling  advertising  for  Amer¬ 
ican  Airlines,  and  American  signed  on 
with  Bozell  &  Jacobs  of  Dallas. 

Jack  Cohen,  Doyle  Dane  Bernbach’s 
vicepresident/director  of  print  and  out¬ 
door  media  buying,  told  E&P  it  was  too 
early  to  assess  the  impact  the  Pan  Am 
move  may  have  on  media  strategy.  A 
spokesman  for  American  Airlines  said 
the  company  is  trying  to  maintain  1980 
spending  levels  in  its  1981  advertising 
budget,  but  he  noted  that  much  depends 
on  competitive  advertising  activity. 

William  H.  Waltrip,  Pan  Am  executive 
vicepresident  for  marketing  and  plan¬ 
ning,  said  the  airline  turned  to  Doyle 
Dane  Bernbach  because  it  “is  the  most 

Cowboy  promotes 
classified  ads 

Adopting  a  western  theme,  the  New 
Brunswick  (N.J.)  Home  News  has  de¬ 
signed  a  multi-faceted  classified  advertis¬ 
ing  promotion  campaign  using  the  theme 
“The  Fastest  Draw  in  the  East.” 

The  dominant  element  in  the  campaign 
is  a  cowboy  cartoon  figure  clutching  dol¬ 
lar  bills  in  one  hand  and  a  lasso  with  the 
other  in  which  the  theme  line  appears. 
The  campaign  is  a  “home-grown”  effort 
with  the  theme  line  and  cowboy  illustra¬ 
tion  being  originated  by  Catherine  Lud¬ 
wig,  one  of  the  classified  department’s 
senior  advisors. 

A  full  page  in-paper  advertisement  in 
several  consecutive  issues  coordinated 
with  area  billboard  locations  started  off 
the  campaign.  Following  the  kick-off  a 
similar  ad  reduced  in  size  kept  readers 
aware  of  the  pulling  power  of  classified. 

The  cowboy  figure  was  used  also  with 
the  theme  line  in  other  outside  efforts 
including  a  key  ring  in  the  shape  of  a 
newspaper,  postage  meter  ad  and  radio 
spots  on  area  stations.  The  special  key 
rings  were  given  to  salesmen’s  accounts 
and  to  visitors  in  the  newspaper’s  lobby. 

Other  in-paper  uses  were  ads  using  the 
theme  for  in-paper  filler  ads,  banner  ad  on 
classified  pages  and  in  the  Sunday  TV 
magazine.  Capping  off  the  promotion,  the 
newspaper  conducted  a  “Name  Our 
Cowboy”  contest  in  which  a  reader 
would  be  awarded  $100  for  the  best  name 
and  three  runners-up  prizes  of  dinners  fof 
two  in  an  area  western  type  restaurant. 


experienced  agency  dealing  in  the  domes¬ 
tic  airline  business,  which  is  both  new  to 
Pan  Am  and  vital  to  its  future.” 

DDB’s  experience  included  some  20 
years  as  American’s  ad  agency.  Neil  Au¬ 
strian,  DDB’s  president  and  chief  operat¬ 
ing  officer,  explained  that  the  agency  res¬ 
igned  the  $45  million  American  account 
to  take  on  the  Pan  Am  business  mainly 
beacause  of  logistics.  DDB  does  not 
maintain  a  full-service  Dallas  office,  and 
he  said  the  agency  had  “deep  concerns” 
about  “delivering  a  creative  product  con¬ 
sistent  with  our  standards”  if  it  were  to 
open  in  Dallas. 

At  the  same  time  Pan  Am  announced 
the  agency  switch,  the  financially  trou¬ 
bled  airline  let  go  7  of  42  vicepresidents 
and  elicited  voluntary  resignations  from 
three  more.  A  total  of  10  vicepresidents’ 
posts  were  abolished. 

The  airline  posted  record  losses  in 
1980,  though  it  did  show  a  profit  through 
the  sale  of  the  Pan  Am  Building  in  New 
York  City.  Operating  losses  in  1980  ex¬ 
ceeded  $80  million.  First  quarter  results 
for  1980  showed  a  loss  of  $114  million. 
Company  officials  attribute  the  losses  to 
increased  competition  brought  about  by 
the  deregulation  of  domestic  airlines  in 
1978  and  soaring  fuel  costs. 

New  smoke  brands 
plan  newspaper  ads 

Lorillard  and  Brown  &  Williamson  this 
week  announced  extensions  of  existing 
brands  which  will  probably  be  supported 
by  heavy  marketing  promotion,  including 
the  use  of  newspaper  advertising. 

Lorillard  this  week  decided  to  take  its 
new  brand,  Newport  Red,  out  of  test 
marketing  and  into  a  national  rollout.  The 
cigarette  is  non-menthol  version  of  its  sis¬ 
ter  brand,  Newport.  MCA  Advertising, 
New  York,  handles  the  account. 

Brown  &  Williamson,  which  recently 
launched  the  successful  introduction  of 
Barclay,  is  planning  to  introduce  a  low- 
tar  menthol  version  of  the  brand  to  be 
called  Barclay  Menthol.  McCann- 
Erickson  handles  the  advertising. 

Rep  group  to  expand 

The  Retail  Newspapaper  Advertising 
Sales  Association,  New  York  Chapter,  is 
currently  mounting  a  membership  drive 
in  an  effort  to  foster  better  communica¬ 
tions  with  individual  newspapers  and  to 
increase  the  standing  of  the  organization 
in  the  industry. 

John  Wescott  of  the  Los  Angeles  Times 
New  York  office,  the  newly  elected  presi¬ 
dent  of  the  group,  says  it  will  hold  a  spe¬ 
cial  business  luncheon  meeting  June  23  at 
Billy  Munks  restaurant  on  New  York’s 
east  side  during  which  plans  to  increase 
the  group’s  membership  will  be  discussed 
and  committee  assignments  will  be  dele¬ 
gated. 


be  thinking  in  terms  of  “now  we’re  going 
to  get  even”  if  the  new  season  goes  off  as 
planned. 

Coen’s  projections  were  a  revision  of 
the  estimates  he  released  in  December, 
which  were  lower.  He  said  most  of  the 
upward  revision  is  “probably  explained 
by  the  economy,”  which  is  performing 
better  than  he  had  anticipated  six  months 
ago. 

“At  present,”  said  Coen,  “advertising 
is  undergoing  a  period  of  transition.  De¬ 
mand  had  been  softening  from  the  middle 
of  last  year  through  the  opening  months 
of  1981 ,  but  now  the  direction  appears  to 
be  moving  sharply  upward  again.” 

He  continued,  “While  we  cannot  be 
sure  that  the  present  high  growth  rates  for 
some  of  the  media  can  be  sustained,  we 
are  confident  that  advertising  expendi¬ 
tures  for  the  entire  year  will  at  least  keep 
pace  with  the  economy.  By  1982,  adver¬ 
tising  should  again  be  growing  faster  than 
the  economy.” 
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We  would  like  to  thank  our  friends  from  the  news¬ 
papers  around  the  world  for  taking  time  to  visit  us  at 
the  ANPA/RI  Convention  in  Atlantic  City. 

Indeed,  the  stack  is  back  with  the  introduction  of  the 
new  OMNI  newspaper  stacker!  Superior  stack  forma¬ 
tion  is  now  available  in  a  compact  machine.  And  small 
does  not  mean  slow!  The  OMNI  Is  designed  to  handle 
the  entire  newspaper  product  range,  for  newspaper 
plants  small  and  large. 

A  microprocessor  is  standard  in  every  OMNI,  and  It 
serves  as  a  built-in  maintenance  and  trouble-shooting 
system.  The  price  is  good  news  for  every  mailroom — low! 

If  you  were  unable  to  attend  our  debut  at  the  ANPA, 
call  us  and  we’ll  explain  why  the  stack  is  back! 


Denver  (303)  371-4000 


Unit  proposed  to  find 
new  revenue  sources 


Thurman  Pierce,  vice  president/U.S. 
manager  of  print  media  for  J.  Walter 
Thompson  Co. ,  suggested  this  week  that 
the  American  Newspaper  Publishers 
Association  establish  a  Marketing  Insti¬ 
tute  to  monitor  trends  for  future  revenue 
opportunities  for  the  newspaper  industry. 

Pierce  told  attendees  at  the  AN  PA  Pro¬ 
duction  Management  Conference  that 
such  a  group  should  be  “located  away 
from  the  frantic  pace  of  New  York”  and 
should  not  be  “under  the  pressure  of 
helping  newspapers  make  sales  this 
month,  this  quarter  or  this  year.” 

“A  staff  spending  all  its  time  monitor¬ 
ing  trends  for  future  revenue  opportuni¬ 
ties  and  supporting  programs  to  fulfill 
those  future  opportunities  that  will  al¬ 
ways  be  there  if  you  have  marketing  pros 
with  the  time  to  find  them,”  Pierce  said  in 
offering  a  definition  of  the  role  of  such  a 
group. 

Pierce  said  it  would  be  the  counterpart 
of  ANPA’s  Research  Institute  which  has 
helped  forward  the  industry  in  the  area  of 
production  equipment  and  new  electronic 
technology. 

Pierce  made  a  joint  presentation  with 
Frank  Savino,  vice  president/marketing, 
the  Record,  Bergen  County,  N.J.  and  im¬ 
mediate  past  president  of  the  Internation¬ 
al  Newspaper  Advertising  and  Marketing 
Executives  group. 

Savino  opened  the  presentation  by 
stating  his  opinion  that  the  newspaper  in¬ 
dustry  is  “solid  as  a  rock.”  He  pointed 


out  that  in  addition  to  taking  in  $16  billion 
in  ad  revenues  last  year,  the  industry  also 
took  in  $5  billion  in  circulation  revenue. 

Pierce  expressed  concern  that  during 
the  1970’s,  newspapers  spent  too  much 
time  on  cutting  costs  internally  and  not 
enough  on  attempting  to  lure  new  ad  busi¬ 
ness  into  the  papers. 

“lam  afraid  that  you  will  feel  secure  in 
that  posture  and  continue  in  it  right 
through  to  1990,”  he  said. 

Pierce  pointed  out  that  newspapers  in 
1980  got  only  28.5%  of  the  $55  billion  ad 
marketplace. 

“Whatever  strategy  you  have  fol¬ 
lowed,  it  looks  like  a  strategy  of  survival 
in  this  market,  not  a  strategy  for  increas¬ 
ing  your  revenue  as  fast  or  faster  than  the 
market  is  growing,”  Pierce  said. 

“In  1935  you  (the  newspaper  industry) 
had  a  44%  share  of  all  advertising,”  he 
said.  “By  1940  it  had  edged  down  to  39%, 
by  1950  to  36%,  by  1960  to  31%  and  in 
1965  to  29%.  This  is  a  loss  of  15  percen¬ 
tage  points  in  market  share  which  in  1980 
dollars  translates  to  an  $8.2  billion  loss  in 
revenue  a  year.” 

Pierce  pointed  out  that  last  year  news¬ 
papers’  share  of  total  advertising  reached 
its  lowest  point  ever — 28.5%. 

Focusing  in  on  national  advertising. 
Pierce  said,  “For  over  a  decade,  despite 
the  infusion  of  considerable  revenue  from 
cigarette  companies,  newspapers  seem  to 
be  stuck  with  a  low  share.  In  1980  news¬ 
papers  got  7.7%  of  the  $30  billion  national 


ad  market.” 

Competition  has  continued  to  walk  off 
with  newspaper  revenues.  Pierce  said, 
and  “instead  of  looking  outside,  instead 
of  concentrating  resources  on  packaging 
your  product  to  compete  for  revenue  and 
creating  a  new  demand  for  your  product, 
you  concentrated  on  cost-cutting  to  pro¬ 
tect  or  increase  your  profit  from  an  erod¬ 
ing  revenue  base.” 

Pierce  said  an  “effective  coordinated 
marketing  program  for  the  industry 
would  make  a  difference  of  billions  in 
new,  profitable  revenue  a  year.” 

He  said  in  the  1980’s,  technology  will 
run  out  as  a  means  of  protecting  newspap¬ 
er  profits. 

Savino  said  newspapers  expect  to  capi¬ 
talize  on  a  diluting  of  network  tv’s  audi¬ 
ence  by  cable  tv.  He  said  the  various 
readership  studies  newspapers  have  been 
undertaking  for  the  past  few  years  will 
begin  to  pay  off  in  additional  readership 
and  a  better  product  to  market. 

Savino  also  said  the  Standard  Advertis¬ 
ing  Unit  program  initiated  this  year  will 
make  it  easier  for  national  advertisers  to 
run  in  multiple  newspapers  around  the 
country. 

Pierce  said  newspapers  have  attempted 
to  follow  standard  ad  sizes  before  and  it 
didn’t  work  because  of  a  lack  of  coopera¬ 
tion.  He  said  “national  advertisers  are 
waiting  anxiously  to  see  if  the  SAU  sys¬ 
tem  will  be  accepted  by  all  newspapers.” 

“SAU’s  will  make  it  easier  to  place 
advertising  in  newspapers,”  Savino  said, 
“but  as  our  customers  point  out,  there  are 
still  barriers  out  there  that  make  ours  a 
difficult  and  expensive  medium  to  buy. 
We  need  to  pull  financial  pros  in  on  this 
one  which  our  customers  have  com¬ 
plained  about  since  1970. 

“They  want  easier,  faster,  more  cost- 
efficient,  less  error-prone  systems  for  in¬ 
voicing,  space  costing,  and  making  pay¬ 
ments.” 

“There  are  many  advertisers  who 
would  like  to  reach  segments  of  our  read¬ 
ers  without  having  to  pay  for  the  total 
readership,”  Savino  said.  “With  our  sub¬ 
scriber  and  non-subscriber  lists  and,  with 
our  technology,  newspapers  might,  in  the 
1980’s,  find  a  way  to  offer  advertisers 
segmented  audiences  as  direct  mail 
does.” 

“And  finally,”  said  Savino,  “color.” 
Here,  he  said,  “is  another  case  where 
marketing  or  packaging  of  our  product  is 
inseparable  from  technology.  Color  is  a 
challenge  we  must  face.  Advertisers  want 
a  high  standard  of  ROP  color  at  all  news¬ 
papers.  Most  national  advertising  is  seen 
in  color.  They  say  color  is  of  prime  im¬ 
portance  in  meeting  goals  and  objectives 
of  many  national  brand  campaigns.” 

Big  Boy  account 

W.B.  Doner  and  Company’s  Baltimore 
office  was  assigned  the  advertising 
account  of  Big  Boy’s  East  Restaurants. 
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reeil  Irom  a  kid  ? 

Boy  Scouting’s  1981  National  Scout  Jamboree  will  bring  together  30,000 
boys  and  leaders  from  all  50  states  and  overseas  this  summer.  You'll 
want  photos  and  features  of  people  from  your  circulation  area  fed  to  you. 

Our  Hometown  News  Service  is  a  working  news  operation,  staffed  by 
sharp,  eager  Scouts  and  led  by  professional  newspeople.  Let  them  feed 
the  event  to  you  from  our  Fredericksburg,  Va.,  encampment,  July  29- 
August  4. 

For  information  on  how  you  can  get  your  Scout  correspondent  assigned, 
call  or  write:  John  Clarkson,  Communications  Division,  Boy  Scouts  of 
America,  P  C.  Box  61030,  Dallas/Fort  Worth  Airport,  Tex.  75261.  Phone: 
214-659-2259. 

It  Works!  Scout’s  Honor. 
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BOOST  PLATE  THROUGHPUl 
CUT  PLATEMAKING  COSTS. 


Plate  production  bottleneck? 

The  MPE-24  increases  throughput. 

The  MPE-24  News  Platemaker 
from  Rutherford  Machinery,  thor¬ 
oughly  modem,  easy  to  use,  and 
three-plates-per-minute 
fast... Offset,  DiUtho®  or 
Photopolymer. 

The  MPE-24  requires  less  than 
63  square  feet  of  floor  space.  A 
single  operator  is  all  that  is 
needed  to  give  you  perfect  plates 
in  a  hurry. 

Here’s  how  it  adds  speed  and 
economy  to  pre-press  operations: 

•  Up  to  three  plates  per  minute 
from  your  negatives...  180 
plates  per  hour...15-sscond  film 
changes 

•  Single  operator... simple  control 
console 

•  Operator  selects  number  of 
plates  required 

•  Exceptional  resolution  using 
high  level  vacuum  and  high  in¬ 
tensity  light  source 

•  POP  color  capabilities 

•  Accommodates  up  to  400 
plates  at  a  time 


DiUtho*  is  a  registered  trademark  of 
the  American  Newspaper  Publishers 
Association  Research  Bureau 


•  Accepts  laser  masks  or 
negatives 

•  Works  with  standard  plate 
emulsions 

•  Total  plate  control  throughout 
cycle... all  plate  handling  from 
non-emulsion  side 

•  Fast  semi-automatic  film  loading 
for  quick  re-makes,  easy  ex¬ 
posure  sequence  changes 


The  Rutherford  MPE-24  News 
Platemaker. 

Every  60  seconds,  3  perfect 
plates 

Brochure  on  request. 

Rutherford  Machinery, 

Division  of  Sun  Chemical  Corp¬ 
oration,  401  Central  Avenue, 
East  Rutherford,  NJ  07073 
Telephone  201/933-1200 


Rutherford  Machhery  ^5 

Division  of  Sun  Chemical  Corporation 


“Mushiness  index*’ 

Poiister  deveiops 
new  ratings  method 


By  George  Brandon 

Ronald  Reagan’s  walk-away  victory 
over  incumbent  Jimmy  Carter  in  last 
November’s  presidential  race  was  a 
hang-your-head-down  embarassment  to 
newspaper  editors  who  for  weeks  had 
been  reporting  polls  showing  a  neck-and- 
neck  race. 

Many  editors  subsequently  criticized 
the  pollsters,  and  some  even  questioned 
the  value  of  reporting  election  polls  at  all 
universally,  there  was  a  sense  of  frustra¬ 
tion  grounded  in  the  disparity  between 
what  voters  had  said  they  would  do  and 
what  they  actually  did. 

A  New  York  research  firm,  Yankelo- 
vich,  Skelly  and  White  Inc.,  unveiled  a 
new  survey  technique — the  “mushiness 
index” — aimed  at  alterting  the  users  of 
public  opinion  survey  results  to  the 
underlying  volatility  in  respondents’ 
stated  opinions — i.e.,  the  likelihood  that 
an  opinion  will  simply  change. 

Two  of  the  firm’s  partners,  Arthur  H. 
White  and  Florence  R.  Skelly, 
announced  they  will  use  the  mushiness 
ratings  in  all  future  opinion  surveys  on 
public  policy  issues  and  urged  other  opin¬ 
ion  researchers  to  do  the  same. 

In  a  written  statement,  Daniel  Yank- 
elovich,  chairman,  acknowledged  the 
post-election  criticism  that  public  opinion 
surveys  “did  not  properly  signal”  the 
“last-minute  switch  to  President 
Reagan”  by  large  numbers  of  voters  on 
election  day. 

“The  index  is  our  professional  re¬ 
sponse  to  the  problems  of  measuring  the 
volatility  of  public  opinion,”  he  said 

Many  public  policy  issues,  especially 
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in  the  foreign  policy  field,  are  “not 
thought  through  by  the  public,”  he  said. 
“Answers  to  survey  questions  on  such 
issues  are  often  top-of-the-head  and  sub¬ 
ject  to  change.” 

A  widely  recognized  problem  in  any 
sampling  of  public  opinion  according  to 
Skelly,  the  firm’s  president,  is  that  “peo¬ 
ple  answer  survey  questions  whether  or 
not  they  are  mushy — at  best,  only  about 
5%  or  6%  ever  tell  you  right  out,  ‘I  don’t 
know.’” 

When  a  business  firm  hires  Yankelo- 
vich,  Skelly  and  White  to  get  consumers’ 
viewpoints  about  a  particular  product  or 
service  Skelly  said,  “we  have  built-in 
ways  of  making  sure  our  product  informa¬ 
tion  is  not  mushy.” 

Dozens  of  questions  are  asked  in  such 
market  research  aimed  at  finding  out  just 
how  firmly  a  consumer  feels  about  the 
product. 

But  such  painstaking  questioning 
usually  is  not  possible  for  public  opinion 
polls,  Skelly  conceded,  because  news 
organizations  aren’t  willing  to  pay  the 
added  cost,  and  also  “the  opportunity  to 
report  at  length  is  not  available.” 

The  necessity  of  condensing  a  compli¬ 
cated  poll  of  public  opinion  on  a  policy 
issue  into  30  seconds  for  television  and 
radio  results  in  only  “surface  reports  that 
really  .  .  .do  not  reflect  accurately” 
what  the  pollsters  found,  she  said. 

Yankelovich  organization  has  put  in 
“two  years  and  a  lot  of  money”  develop¬ 
ing  a  set  of  four  simple  questions  to  be 
asked  when  conducting  public  policy  sur¬ 
veys  in  order  to  guage  a  particular  issue’s 
firmness  or  volatility. 

“Mushiness,”  is  not  the  same  as  in¬ 
tensity  of  feeling  on  an  issue,  she  stres¬ 
sed,  but  rather  the  likelihood  that  an  opin¬ 
ion  will  change  over  time  with  no  in¬ 
tervening  change  in  events  related  to  the 
issue. 

The  four  conditions  pointing  to  change¬ 
able  opinions  isolated  by  the  Yankelovich 
research  are; 

Low  level  of  personal  involvement 
with  the  issue; 

Conviction  that  one’s  information  ab¬ 
out  the  issue  is  inadequate; 

A  failure  to  “work  through”  one’s  own 
inner  convictions  through  discussions 
with  others; 

And  a  feeling  that  one  might  easily 
change  one’s  mind. 

In  an  actual  opinion  survey,  respon¬ 
dents  first  would  be  asked  whether  they 
favor  or  oppose  a  public  policy  stand. 
Then  they  would  be  asked  four  questions 
aimed  at  the  mushiness  conditions,  each 


of  which  is  rated  on  a  six-point  scale.  The 
four  scores  are  added  up,  resulting  in  a 
mushiness  index  score  ranging  from  a  low 
of  4  to  a  high  of  24.  A  score  of  4-10  indi¬ 
cates  a  very  mushy  opinion;  11-18  mod¬ 
erately  mushy;  and  19-24  firm. 

When  fewer  than  50%  of  the  respon¬ 
dents  have  scores  in  the  firm  (19-24)  range 
and  20%  or  more  are  very  mushy  (4-10), 
the  issue  is  deemed  mushy.  The  issue  is 
moderately  mushy  when  fewer  than  50% 
of  respondents  are  firm  when  50%  or 
more  are  firm  on  the  issue. 

Yankelovich  intends  to  report  its  future 
survey  findings  in  public  policy  areas 
with  special  symbols  (as  yet  not  decided) 
to  indicate  moderately  and  very  mushy 
issues.  Though  the  index  was  developed 
specifically  for  public  policy  issue  sur¬ 
veys,  the  firm  says  it  also  can  be  used  in 
political  polls  as  a  more  accurate  measure 
of  the  volatility  of  opinion  than  the  cur¬ 
rent  practice  of  reporting  undecideds. 

But  further  refinements  will  be  needed 
before  applying  the  mushiness  results  in  a 
survey.  White  said,  “our  hope  is  there 
will  be  a  symbol  developed  .  .  .  indicat¬ 
ing  the  extent  to  which  some  of  the  figures 
are  mushy  or  the  extent  to  which  they  are 
firm.”  He  acknowledged  that  hedging  the 
opinion  findings  in  capsule  newspaper 
and  broadcast  accounts  of  surveys  will  be 
“a  reporting  challenge.” 

Skelly  stressed  the  importance  of  some 
“caveat”  in  survey  findings  involving 
mushy  issues,  alerting  users  that  “occa¬ 
sionally  something  that  seems  like  an 
overwhelming  attitude”  really  is  only  “a 
lip-service  response.” 

Both  rejected  the  notion  that  qualifying 
opinion  polls  results  with  a  mushiness  rat¬ 
ing  renders  them  meaningless. 

Conceding  that  the  question  “is 
touching  a  nerve”  for  public  opinion  sam¬ 
plers,  White  insisted  that  openly  acknow¬ 
ledging  the  changeability  of  American 
opinion  does  not  invalidate  the  results  of 
polling:  “It  doesn’t  mean  it’s  a  lot  of 
bunk.” 

Earlier,  Skelly  had  described  the  new 
volatility  index  as  a  “simple  refinement” 
to  current  survey  methods — “not  a  U- 
tum.” 

Even  if  surveys  indicated  public  opin¬ 
ion  on  a  policy  issue  is  very  changeable, 
Skelly  said,  editors  are  under  pressure  to 
report  something.  “If  you  have  to  report 
it,  at  least  tell  the  readers  it’s  mushy,” 
she  advised. 

Asked  to  respond  to  the  Yankelovich 
firm’s  placing  their  “mushiness  index”  in 
the  public  domain  of  Opinion  Research, 
George  Gallup  Jr.,  president  of  the  Prin¬ 
ceton,  N.J.,  firm  Gallup  organization 
Inc.,  said  he  expects  the  technique  to  be 
“helpful”  but  indicated  the  gallup  poll 
has  been  doing  “the  same  kind  of  thing 
for  a  number  of  years.”  On  any  complex 
issue  or  important  policy  topic,  he  said 
it’s  important  to  separate  informed  from 
uninformed  opinion. 
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Switch-Cart  Roll  Handling  Systems 
Impro\ing  Producti\ity  Throughout  UJS. 


EASTON,  PA  —  Rising 
energy  costs . . .  escalating 
manpower  expenses  .  .  . 
unnecessary  waste  of  time 
and  material.  Your  publi¬ 
cation  has  covered  the 
issues  behind  America’s 
productivity  lag  for  years. 
But  did  you  know  that 
there  is  an  immediate 
solution  to  the  special  pro¬ 
duction  problems  faced  by 
your  own  industry? 

SI  Switch-Cart® 

SI  Handling  Systems,  a 
leader  for  over  ^  years  in 
the  automation  of  product 
movement  and  selection,  is 
actively  involved  in  im¬ 
proving  productivity  in 
newsprint  roll  handling 
operations.  Through  the 
integration  of  computer 
technology  with  an  in¬ 
floor  towline  conveying 
system,  SI  Switch-Cart  is 
maximizing  the  use  of 
manpower  and  equipment 
in  newspaper  facilities 
throughout  the  country. 


SI  can  provide  rapid,  efficient  systems  for  controlling  newsprint  rolls. 

REDUCED  MANUAL  INVOLVEMENT 


Increasing  your  efficiency 
involves  automating  the 
transportation,  stripping 
and  preparation  of  news¬ 
print  rolls  while  providing 
a  means  for  closely  mon¬ 


itoring  inventory  and 
paper  waste.  SI  Switch- 
Cart  automatically  re¬ 
leases  rdls  from  stra’age  or 
laydown  areas  in  any  de¬ 
sired  sequence,  rapidly 


transports  and  positions 
rolls  from  stripping  and 
weighing  stations  to  the 
press  room  and  removes 
waste  and  empty  cores 
from  the  system. 


THE  SYSTEMS 
LEADER 

Let  SI  Handling  Systems 
help  solve  the  productivity 
prol^m  in  your  facility.  For 
a  free  brochure  on  SI 
Switch-Cart  for  increased 
roll  handling  efficiency, 
write  Ric  Lehman,  SI 
Handling  Systems,  Inc., 
Easton,  PA  18042;  or  call 
(215)252-7321. 


INVENTORY  TRACKING 


SI  developed  a  software 
program  which  signals  the 
release  of  specific  rolls  as 
they  are  needed,  generates 
on-line  inventory  and 
operational  rejjorts,  and 
stMes  valuable  infc«Tnation 
on  roll  type  and  weight, 
release  sequences,  lane 
assignments  and  vendor 
numbers.  Through  this 
total  control  system,  man¬ 
agement  is  assured  of  a 


smooth  production  flow 
and  improved  material 
monitoring. 

COMPUTER 

CONTROL 

SFs  in-house  Computer 
Ck)ntrol  Group  has  the 
capabilities  to  design, 
develop  and  install  totally 
integrated  roll  handling 
systems  precisely  tailored 
to  user  specifications. 


S/HA/VDUA/G  SYSTEMS,  i/VC. 

eAsm/\/,  pcmsrmmA  /soap  •  fpfsj  psp  /sp! 

SI  supplies  computer  integrated  systems  to  mechanize  and  automate  the  selection 
of  orders  and  movement  of  products  worldwide. 


Telidon  urges  FCC  action 
on  U.S.  Teletext  standard 


Past  Week’s  Stock  Prices 


Representatives  of  Telidon,  the  Cana¬ 
dian  Videotex  and  Teletext  technology, 
asked  the  Federal  Communications  Com¬ 
mission  (June  8)  to  adopt  a  common 
North  America  Broadcast  Standard  for 
teletext. 

“In  the  absence  of  broadcast  stan¬ 
dards,  information  providers  such  as  pub¬ 
lishers  and  advertisers,  broadcasters, 
equipment  manufacturers,  and  home  us¬ 
ers  will  hesitate  to  invest  in  Teletext 
equipment  that  is  incompatible  with  other 
equipment  and  may  become  obsolete,” 
said  L.T.  Pfister,  vicepresident  of  Teli¬ 
don  Videotex  Systems,  Inc.,  the  U.S. 
firm  which  made  the  filing  with  the  FCC 
on  behalf  of  the  Canadian  technology. 

“A  comparable  situaton  would  exist,” 
he  said,  “if  CBS,  ABC  and  NBC  each 
required  a  different  type  of  tv  set  to  re¬ 
ceive  their  programming.” 

TVSI  filed  comments  with  the  FCC  on 
the  United  Kingdom  Teletext  industry 
group’s  petition  for  a  rulemaking  on  stan¬ 
dards.  TVSI  agreed  with  the  British  that 
standards  are  needed  but  urged  the  FCC 
to  adopt  the  new  proposal  instead  of  the 
British  system. 

The  new  proposed  standard  includes 
Telidon’s  “alpha-geometric”  graphics. 

A  common  North  American  Standard 
is  being  designed  jointly  by  the  Canadian 
Department  of  (Communication,  which 
developed  Telidon,  the  Columbia  Broad¬ 
casting  System,  proponents  of  the  French 
Antiope  system,  and  the  America  Tele¬ 
phone  &  Telegraph  Company.  The  first 
announcement  of  this  joint  effort  was 
made  last  month  at  the  Videotex  '81  con¬ 
ference  in  Toronto,  Canada. 

The  new  standard  will  have  two  por¬ 
tions.  The  first,  dealing  with  the  way  in¬ 
formation  is  coded,  was  unveiled  in 
Toronto  this  portion  will  apply  to  electro¬ 
nic  publishing  over  telephone  lines  as 
well  as  television  channels.  The  second  - 
the  proposed  Broadcast  Teletext  Stan¬ 
dard  -  will  be  submitted  for  FCC  consid¬ 
eration  shortly.  The  Canadian  govern¬ 
ment  is  expected  to  simultaneously  prop¬ 
ose  this  standard  for  broadcasters  in 
Canada. 

In  a  letter  to  FCC  Chairman  Mark  S. 
Fowler,  Telidon  attorney  Richard  Wiley 
noted,  “this  proposed  standard  gives  the 
United  States  the  opportunity  to  develop 
a  competitive  Videotex  market  in  which 
all  services  are  compatible.” 

The  adaptability  of  the  Telidon  teci 
nology  assures  consumers  that  their  ter¬ 
minals  will  work  with  all  broadcast 

Videotex  services  and  with  those  pro¬ 
vided  over  the  telephone  network,  he 
said. 

30 


Just  as  the  North  America  Color  Tele¬ 
vision  Standard  allows  black  and  white  tv 
sets  to  receive  color  signals,  and  vice  ver¬ 
sa,  the  proposed  North  America  Teletext 
Standard  will  allow  a  variety  of  terminals 
to  handle  the  most  sophisticated  services 
available  today  and  the  additional  adv¬ 
ances  that  are  expected  in  the  future,  pap¬ 
ers  filed  with  F(rC  said. 

In  urging  FCC  to  adopt  a  North  Amer¬ 
ica  standard,  Pfister  said,  “TVSI  believes 
a  common  standard  is  necessary  for  the 
growth  of  the  Videotex  and  Teletext  ser¬ 
vices  in  the  United  States.  A  standard  will 
encourage  broadcasters,  data  base  pub¬ 
lishers,  and  manufacturers  to  enter  this 
exciting  field.”  He  also  emphasized  that 
the  adoption  of  the  standard  would  quick¬ 
ly  reduce  the  cost  of  services  and  receiv¬ 
ers  to  consumers. 

AP  to  exchange 
with  African  agency 

The  Zimbabwe  Inter-African  News 
Agency  (ZIANA)  and  the  Associated 
Press  have  signed  an  agreement  to  ex¬ 
change  news  from  July  1. 

“This  is  an  historic  occasion  for  us.” 
The  chairman  of  the  government-backed 
mass  media  trust  which  will  finance  the 
agency.  Dr.  Davidson  Sadza,  said  at  the 
signing  ceremony  with  AP’s  East  Africa 
bureau  chief,  Andrew  Torchia.  “AP  is 
the  first  agency  to  agree  to  exchange 
news  with  Zimbabwe.” 

Ziana,  presently  a  subsidiary  of  the 
South  Africa  Press  Association,  will  be 
reconstituted  as  a  autonomous  Zim¬ 
babwe  agency  under  the  media  trust 
from  July  1. 

Previously,  Ziana  distributed  world 
news  from  AP  and  Reuters  that  was  re¬ 
ceived  and  edited  by  SAPA  in  Johannes¬ 
burg. 

The  agreement  means  that  Zimbabwe 
editors  will  directly  handle  and  edit  ap 
dispatches. 

Purchasing  manager 
wins  NPMA  award 

E.A.  Tony  Boeh,  purchasing  manager. 
Rocky  Mountain  News,  Denver  Colora¬ 
do,  received  the  Thomas  A.  Corcoran 
Award  of  the  Newspaper  Purchasing 
Management  Association,  Inc.  It  is  the 
highest  award  given  by  NPMA. 

Corcoran  is  a  past  president  of  NPMA. 
He  helped  establish  the  Newspaper  Pur¬ 
chasing  Management  Association  in  1957 
and  was  elected  its  first  president. 


Affiliated  Publications  (AMEX) .  33Vb 

Blue  Chip  Stamps  (OTC) .  27^4 

Capital  Cities  Comm. (NYSE) .  75?b 

Charter  Company  (NYSE) .  llVS 

Cowles  Comm.  (NYSE) .  34^ 

CSX  (NYSE) .  54V7 

Dow  Jones  (NYSE) . . 46V2b 

Gannett  (NYSE) .  444b 

Gray  Comm.  (OTC) .  51 

Harte-Hanks  (NYSE) .  35Vb 

Jefferson  Pilof  (NYSE) .  284b 

Knight-Ridder  (NYSE) .  37V4 

Lee  Enterprises  (NYSE) .  29V4 

McCormick .  204b 

Media  General  (AMEX) .  374b 

Meredith  Corp.  (NYSE) .  644b 

Multimedia  (OTC) .  35 

New  York  Times  (AMEX) .  34 

Post  Corp.  (Wise.)  (AMEX) .  N/A 

Power  (>3rp.  (CE) .  224b 

Quebecor  (AMEX) .  N/A 

Southam  (CE) .  384b 

Stauffer  Comm.  (OTC) .  43 

Thomson  Newspapers  (CE) .  2244 

Time,  Inc.  (NYSE) .  77 

Times  Mirror(NYSE) .  5744 

Toronto  Sun  (CE) .  N/A 

Torstar  (CE) .  1844 

Washington  Post  (AMEX) .  27 

b-2  for  1  stock  split  on  april  23,  1981. 


One 
Year 
6/2  Ago 
32  19 

27  23 

7444  51 
94b  224b 
3444  244b 
5344  N/A 
404b  444b 
4544  454b 
504b  36 
354b  234b 
274b  2844 
374b  23 
294b  204b 
204b  N/A 
374b  2844 
64  N/A 
35W  2444 
3344  2344 
204b  174b 
N/A  N/A 
1644  94b 

39  35W 

43  364b 
22  174b 

80  454b 

55  32Vb 
1044  18 
1844  18 
2844  234b 


Abitibi  (CE) .  264b  27  184b 

Allied  Corp.  (NYSE) .  544b  544b  474b 

Altair  (OTC) .  N/A  644  344 

Am  Inti  (OTC) .  N/A  5944  68 

Berkey  Photo  (NYSE) .  44b  44b  44b 

Boise  Cascade  (NYSE) .  454b  454b  364b 

CBS  (NYSE) .  58  59  474b 

Compugraphic  (NYSE) .  234b  244b  174b 

Compuscan  (OTC) .  4Vb  44b  344 

Consol.  Bath.  (CE) .  27  2744  144b 

Crown  Zellerbach  (NYSE) .  4l4b  4144  464(4 

Digital  Equipment  (NYSE) . 10544 1054b  664b 

Domtar(AMEX) .  294b  294b  204b 

Dow  Chemical  (NYSE) .  3244  32  334b 

Eastman  Kodak  (NYSE) .  75  76  56 

Georgia  Pacific  (NYSE) .  274/4  2844  274b 

Grace,  W.R,  (NYSE) .  444b  444b  384b 

Great  Lakes  Forest  (CE) .  8544  90  494(4 

Great  Northern  Nekoosa  (NYSE) .  424b  43  3244 

Harris  Corp.  (NYSE) .  51 4b  434b  364b 

Hunt  Chem.  (NYSE) .  94b  9Vi  11 4-4 

International  Paper  (NYSE) .  464b  474b  364b 

Itek  Corp.  (NYSE) .  3844  39  18 

Kimberly  Clark  (NYSE) .  674b  684b  454b 

LogEtronics  (OTC) .  234b  224b  144(4 

Logicon  (AMEX) .  334(4  33  204b 

MacMillan  Bloedel  (CE) .  N/A  434b  294b 

Minnesota  Mining  &  Mfg  (NYSE) .  61  574(4  534b 

Raytheon  (NYSE) .  994b  103  741/4 

Rockwell  IntT  (NYSE) .  4244  41  264b 

St.  Regis  (NYSE) .  3844  3944  284b 

Signode  (NYSE) .  424b  4l4b  35 

Guild  may  strike 
New  York  Post 

Members  of  the  New  York  Newspaper 
Guild  ratified  new  three-year  contracts 
with  the  New  York  Times  and  New  York 
News. 

The  Guild  is  still  negotiating  a  new 
three-year  contract  with  the  New  York 
Post.  It  was  reported  that  members  of 
the  Guild  want  better  contract  terms. 

A  3  pm  strike  deadline  was  set  for  June 
11  by  the  Post  Guild. 

The  ratified  contracts  set  wage  in¬ 
creases  of  10. 1%  in  the  first  year,  6.5%  in 
the  second  year,  and  6.3%  in  the  final 
year. 

The  contract  eliminated  dual 
minimums  but  retained  dual  wage  scales 
between  newer  and  longer  service 
employees. 
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Etheridge  scholarship 
to  be  awarded  yearly 


A  college  scholarship  in  memory  of 
Mark  F.  Ethridge  will  be  awarded  each 
year,  starting  in  1982,  to  the  outstanding 
high  school  newspaper  staff  member 
from  the  greater  Louisville  area. 

Selection  of  the  scholarship  recipient 
will  be  made  from  high  school  students 
named  as  the  most  valuable  staff  member 
of  the  school  newspaper. 

For  nearly  20  years  Courier-Journal 
and  Louisville  Times  have  honored  stu¬ 
dents  so  designated  and  each  year  have 
named  the  most  valuable  staffer  for  the 
Louisville  area.  The  recognition  program 
is  conducted  in  conjunction  with  the 
Greater  Louisville  High  School  Press 
Association. 

Barry  Bingham,  Sr.,  chairman  of  the 
board  of  the  Courier-Journal  and  Louis¬ 
ville  Times  Co.  and  other  Bingham- 
owned  communications  companies, 
announced  the  establishment  of  the  scho¬ 
larship  fund. 

“Mark  Ethridge  was  one  of  the  most 
beloved  and  respected  journalists  of  our 
time.  Friends,  both  in  and  out  of  the  com¬ 
munications  field,  may  want  to  honor  his 


memory  in  contributing  to  the  Mark  F. 
Ethridge  Memorial  Fund,”  Bingham 
said. 

“Income  from  this  endowment  will  be 
used  each  year  to  provide  a  substantial 
cash  award  to  the  outstanding  high  school 
journalist  from  the  metropolitan  area  of 
Louisville  (Jefferson,  Oldham  and  Bullitt 
Counties  in  Kentucky,  and  Clark  and 
Floyd  Counties  in  Indiana).  All  public 
and  private  high  schools  will  be  asked  to 
submit  nominations.  It  is  hoped  that  the 
young  man  or  woman  winning  the 
Ethridge  Award  will  use  it  to  help  defray 
the  expenses  of  the  freshman  year  at  col¬ 
lege,”  he  added. 

Ethridge,  who  died  April  5th,  was  pub¬ 
lisher  of  Courier-Journal  and  Louisville 
Times  until  his  retirement  in  1%3. 

Checks  should  be  made  out  to  the  Mark 
F.  Ethridge  Memorial  Fund,  525  West 
Broadway,  Louisville,  Kentucky  40202. 
Gifts  will  be  tax  deductible  .  Those  seek¬ 
ing  further  information  should  contact 
Donald  Towles,  The  Courier-Journal  and 
The  Louisville  Times,  Louisville,  Ken¬ 
tucky  40202. 


Head  technician 
for  AP  retires 

Blanton  Kimbell  ended  his  48-year 
career  with  Associated  Press  last  week 
when  he  retired  as  manager  of  AP’s  re¬ 
search  and  development  in  East  Bruns¬ 
wick,  N.J. 

Blanton,  who  started  with  AP  in  1933 
as  a  teletype  operator,  will  devote  more 
time  to  Microcomm  Inc.,  a  computer  firm 
he  founded  six  months  ago  in  Marlboro, 
N.J.  that  builds  and  sell  microcomputers 
and  modems.  He  will  continue  with  AP  as 
a  part-time  consultant  for  another  year  or 
two. 

Succeeding  the  65-year-old  Blanton  as 
manager  of  the  research  laboratory  is 
Jimmy  Ho,  a  lO-year  AP  computer  prog¬ 
rammer  who  with  Blanton  designed  a 
computer  system  that  allows  reporters  to 
transmit  their  stories  over  telephone 
lines. 

Within  a  few  months,  it  will  be  possible 
for  photographers  covering  spot  news  to 
transmit  developed  pictures  from  the 
scene,  if  they  have  a  portable  darkroom. 

AP  is  also  planning  to  expand  its  elec¬ 
tronic  darkroom  in  New  York. 

Other  electronic  advances  that  Kimbell 
has  overseen  during  his  tenure  include 
the  use  of  laser  photographic  machines 
and  the  use  of  satellites  instead  of  tele¬ 
phone  lines  . 


Effective  Immediately 


THE  DESERT  SUN 

PALM  SPRINGS-PALM  DESERT,  CALIF. 

DAILY  NEWS 

INDIO,  CALIF. 

announce  the  appointment  of 

CRESMER,  WOODWARD, 
O’MARA  &  ORMSBEE,  INC. 

as  advertising  sales  representative 


NEW  YORK  •  ATLANTA  •  BOSTON  •  CHICAGO  •  DALLAS  •  DETROIT 
LOS  ANGELES  •  MIAMI  •  MINNEAPOLIS  •  PHILADELPHIA  •  SAN  FRANCISCO 
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It's  ridiculous 
to  have  a  press  sit 
idle  twenty  hours 

n  Hnv” 

M  Ed  Martin 

Publisher,  Colorado  Springs  Sun 


1 


When  The  Oklahoma  Publishing  Co.  acquired  the 
23,000  daily  Sun  in  June  of  1977,  they  brought  both  money 
and  ideas  into  the  battle  for  the  fast-growing  Colorado 
Springs  market.  Their  strategy  may  set  a  pattern  for  the 
entire  newspaper  industry. 

“Three  months  after  the  acquisition,  we  ordered  an 
eight-unit  Harris  N-1660”  says  Ed  Martin,  “because  the 
press  was  the  key  to  our  market  strategy.  The  Oklahoma 
Publishing  Co.  was  prepared  to  invest  $8  —  9  million  in 
capital  improvements,  but  we  wanted  a  fast  payback.  So 
we  ordered  the  press  with  the  folder  in  the  center  and  a 
four-unit  section  on  either  side  with  independent  drives!’ 

“The  size  and  configuration  gave  us  a  press  which 
could  produce  commercial  work  efficiently  most  of  the 
day,  and  run  our  paper  in  less  than  four  hours’,’  he 
continued.  “Within  a  month  of  start-up,  we  were  running 
170,000  impressions  per  day  of  commercial  work  along 
with  the  30,000  papers.  We  soon  will  double  that 
production!’ 

“Our  commercial  work  isn’t  a  sideline,  it’s  basic  to  our 
operation.  It  will  pay  for  the  press  and  make  a  good  profit 
because  we  planned  it  that  way  from  the  start!’ 

“We  checked  everything  available,  and  we  are 
absolutely  sure  that  the  Harris  1660  is  the  right  press  for 
our  operation!’ 

If  you  are  interested  in  learning  how  a  Harris  N-1660 
press  can  convert  your  pressroom  from  a  cost  center  to  a 
profit  center,  write  Harris  Corporation,  Web  Press  Division, 
P.O.  Box  515,  Westerly,  Rhode  Island  02891. 


Newspeople  in  the  news 


VICEPRESIDENT— Burl  Osborne,  ex¬ 
ecutive  editor  of  the  Dallas  Morning 
News,  was  elected  a  vicepresident  of  the 
newspaper  and  assumes  the  title  of 
vicepresident,  executive  editor.  He  will 
have  additional  responsibilities  as  one  of 
the  newspaper's  seven  officers  and  con¬ 
tinue  to  direct  the  news-gathering  func¬ 
tions.  Osborne  joined  the  Morning  News 
after  20  years  with  the  Associated  Press, 
vrhere  he  was  managing  editor  and  in 
charge  of  the  agency's  domestic  news¬ 
gathering  operations  in  addition  to 
general  management  duties. 


Martin  Goodman,  president  of  the 
Toronto  Star,  received  a  Doctor  of  Civil 
Laws  degree  from  the  University  of 
King’s  College,  being  cited  for  “disting¬ 
uished  contribution  to  the  growth  of  a  free 
and  vigorous  press  in  Canada.  King’s 
College  is  Canada’s  oldest  university  and 
the  only  degree-granting  school  of  jour¬ 
nalism  in  Atlantic  Canada.  Goodman  was 
graduated  from  McGill  University  and 
the  Columbia  University  School  of  Jour¬ 
nalism  before  beginning  his  newspaper 
career  with  the  Calgary  Herald." 


Stephen  B.  Shepard,  national  affairs 
editor  of  Newsweek  magazine,  will  join 
Saturday  Review  magazine  July  6  as  edi¬ 
tor.  He  has  been  a  senior  Newsweek  edi¬ 
tor  five  years  and  before  that  taught  at  the 
Columbia  University  School  of  Journal¬ 
ism  and  was  on  the  staff  of  Business 
Week.  His  wife,  Lynn  Povich,  is  a  senior 
editor  at  Newsweek  in  charge  of  editorial 
planning. 

9(c  4e  4c 

Nackey  Scripps  Loeb  Journalism 
Scholarshipshave  been  established  by  the 
New  Hampshire  Charter  Chapter  of  the 
American  Business  Women’s  Associa¬ 
tion  in  honor  of  the  support  give  the  chap¬ 
ter  for  many  years  by  the  co-publisher  of 
the  Loeb  Newspapers,  the  Union  Leader 
and  the  New  Hampshire  Sunday  News, 
Manchester.  Mrs.  Loeb  said  at  the  pre¬ 
sentation  program  she  would  match  the 
amount  raised  for  the  scholarships  by  the 
ABWA. 

*  ♦  ♦ 

Herb  Karner,  farm  editor  of  the  Tul¬ 
sa  World  for  more  than  20  years,  retired 
June  1 .  He  will  continue  to  write  a  column 
on  news  affecting  farming  and  ranching 
and  contribute  free  lance  articles. 

*  *  ♦ 

The  Press  Club  of  Fort  Worth  confer¬ 
red  the  first  journalistic  awards  in  its  20- 
year  history  to  Madeline  Williams  of 
the  Fort  Worth  News-Tribune,  for  “40 
Years  of  Distinguished  Reporting”  and  to 
Larry  Price  of  the  Fort  Worth  Star- 
Telegram  for  “Distinguished  Photojour¬ 
nalism.”  Mrs.  Williams,  who  covers  city 
hall  and  the  county  court  house  for  the 
weekly  paper,  previously  worked  for  the 
Star-Telegram  and  the  Dallas  Times 
Herald  and  Denton  Record-Chronicle  be¬ 
fore  joining  the  News-Tribune  in  1970. 
Price  won  a  1981  Pulitzer  Prize  for  his 
pictures  of  Liberian  government  officials 
being  executed  by  rebels. 


Robert  A.  Einzig,  on  city  staff  of  the 
Morning  Union  and  Sunday  Republican, 
Springfield,  Mass.,  since  1976,  was  prom¬ 
oted  to  day  city  editor,  succeeding 
Stephen  Pappas,  reassigned  to  the  night 
copy  desk. 

Also  at  the  two  newspapers:  Robert 
B.  Chipkin,  a  copy  editor,  was  promoted 
to  state  editor,  a  new  position;  Richard 
M.  Osgood,  sports  staff,  was  named 
night  sports  editor;  and  William  K.  Ho¬ 
ward,  with  the  newspapers  since  gradua¬ 
tion  from  Cornell  University  in  1974,  be¬ 
comes  arts/entertainment  editor. 

*  4c  ♦ 

Lewis  Grossberger  joined  News¬ 
week  magazine  as  a  general  editor  in 
charge  of  the  news  media  section.  Gross¬ 
berger  was  the  media  columnist  for  the 
Soho  Weekly  News,  and  earlier  worked 
for  the  New  York  Post  and  Newsday. 

4c  4c  4c 

John  Ward  was  appointed  business 
manager  of  Fort  Wayne  (Ind.)  Newspap¬ 
ers,  Inc.,  the  agency  for  the  Journal- 
Gazette  and  the  News-Sentinel.  He  pre¬ 
viously  was  director  of  finance  for  the 
San  Jose  Mercury  News  and  controller  of 
the  Lexington  (Ky.)  Herald-Leader.  He 
joined  Knight-Ridder  in  1973  in  Miami. 

4c  4c  4c 

New  staffers  announced  at  the  Laredo 
(Texas)  News  include:  Frisco  Aguilar, 
formerly  vicepresident-director  of  sales 
for  the  Laredo  Times,  was  named  News 
vicepresident/general  manager.  George 
Gregg,  formerly  vicepresident  of  a  sav¬ 
ings  and  loan  company  in  Laredo,  becom¬ 
es  the  News’  executive  vicepresident. 
Marge  Hopson,  formerly  with  the  Lare¬ 
do  Times  and  Laredo  Citizen,  joined  the 
women’s  department  of  the  News. 

4c  4c  4c 

Ed  Grisamore  is  newly  appointed  as 
sports  editor  of  the  Macon  (Ga.)  Tele¬ 
graph  and  News.  Freddy  Jones  is  the 
new  assistant  sports  editor.  Grisamore, 
former  prep  editor,  joined  the  newspaper 
in  1978  after  graduation  from  the  Uni¬ 
versity  of  Georgia’s  School  of  Journalism 
and  Mass  Communication.  Jones,  who 
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also  holds  a  journalism  degree  from  the 
university,  became  a  sports  writer  for  the 
newspapers  in  1978. 
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John  T.  Branston  is  newly  appointed 
Mississippi  regional  executive  for  United 
Press  International.  Branston  has  been  a 
reporter  in  the  Jackson  bureau  the  past 
two  years,  havingjoined  UPI  in  Nashville 
in  1979.  He  taught  high  school  in  Nashvil¬ 
le  before  taking  postgraduate  study  in 
journalism  at  the  University  of  Wis- 


J.  B.  Blosser  was  appointed  Tulsa 
bureau  manager  for  United  Press  Interna¬ 
tional.  Ms.  Blosser  joined  UPI  at  Oklaho¬ 
ma  City  in  1979  while  attending  Oklaho¬ 
ma  State  University. 

*  4c 

John  Hatch,  managing  editor  of  the 
Morristown  (N.J.)  Daily  Record,  was 
appointed  executive  editor.  Named  to  re¬ 
place  Hatch  as  managing  editor  is  Kent 
Boeder,  assistant  night  editor. 

Hatch  began  work  at  the  Daily  Record 
in  1970  as  a  sports  writer.  Roeder  joined 
the  newspaper  in  1973  and  served  in  a 
number  of  reporting  and  editing  posi¬ 
tions. 
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ScGazette 


The  Associated  Press  has 
announced  a  major  expansion 
^  of  territorial  responsibilities  of 

general  executives  Bill  Barnard 
and  Carl  Bell. 

The  two  veteran  AP  news- 
'  paper  membership  executives 

^  basically  will  divide  the  country 

^  at  the  Mississippi  River  with  Bar- 

nard  assisting  bureaus  through- 
,  out  the  western  United  States 

and  Bell  working  with  bureaus  in 
the  eastern  sector.  Barnard, 
with  the  wire  service  since  1 942, 
will  continue  to  be  based  in  San 
Carlos,  California,  and  Bell, 
with  AP  since  1944,  remains 
:  based  in  Atlanta. 

Davilynn  Bennett  Furlow  was 
named  editor  of  the  La  Jolla  (Calif.) 
Light,  in  a  move  from  the  San  Jose  Mer¬ 
cury  News,  where  she  was  a  member  of 
the  editorial  board  and  responsible  for 
editing  the  editorial  and  opinion  pages. 
She  earlier  worked  as  a  copy  editor  and 
news  editor  for  several  other  newspapers 
including  the  Cincinnati  Post  and  the 
Houston  Post. 

4c  * 

Hedrick  L.  Smith,  chief  Washington 
correspondent  for  the  New  York  Times, 
received  the  Choate  Alumni  Seal  award 
at  alumni  weekend  on  the  Choate  Rosem¬ 
ary  Hall,  Wallingford,  Conn.,  campus. 
He  was  graduated  from  the  preparatory 
school  in  1951. 


The  Shreveport  (ha.)  Journal  has  made 
four  major  changes  in  its  newsroom  per¬ 
sonnel  by  naming  veteran  journalists  to 
new  positions. 

Chris  Sherman  will  take  on  the  job  of 
front  page  layout  and  design  with  his  re¬ 
sponsibilities  as  wire  editor.  Sherman 
moved  to  the  Journal  from  Raleigh,  N.C., 
where  he  worked  as  design  director  of  the 
weekly  Spectator.  Previously  he  was  a 
reporter  for  the  Raleigh  Times  and  assis¬ 
tant  city  editor  of  the  Binghamton  (N.Y.) 
Sun-Bulletin. 

George  Sylvie,  education  writer  for 
the  Journal  the  past  three  years,  is  the 
new  assistant  city  editor. 

Larry  Stephenson  has  become  ex¬ 
ecutive  sports  editor,  responsible  for 
administration  of  the  department,  layout 
and  design  of  the  section  and  staff  assign¬ 
ments.  He  is  a  21-year  veteran  of  sports 
writing  and  editing. 

Tom  Walter  is  the  new  assistant 
editorial  page  editor  with  writing  and 
page  layout  duties.  He  worked  as  an 
associate  editor  with  several  magazines 
published  by  the  American  Bar  Associa¬ 
tion. 

«  *  * 

Dick  MacDonald,  who  was  manager 
of  editorial  services  of  the  Canadian  Daily 
Newspaper  Publishers  Association  the 
past  five  and  one-half  years,  has  left  the 
organization  to  work  with  the  Canadian 
Diabetes  Association  and  other  pursuits. 

(Continued  on  page  36) 
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Curtis  Steen  Haring 

EXECUTIVE  CHANGES  IN  TULSA — Sidney  J.  Steen,  executive  editor  of 
the  Tulsa  World  and  an  institution  in  Tulsa  newspaper  circles  for  more  than  50 
years,  will  retire  June  20.  His  retirement  is  among  major  changes  in  executive 
personnel  with  Bob  Haring,  assistant  managing  editor,  moving  up  to  execu¬ 
tive  editor. 

Gene  Curtis,  news  editor  since  1 963,  has  been  named  managing  editor, 
succeeding  Phil  Dessauer,  who  resigned  to  pursue  personal  interests. 

Steen's  newspaper  career  began  at  age  1 2  as  a  carrier  for  the  Okmulgee 
Times  and  later  a  reporter  for  the  same  paper.  He  joined  the  World  in  1 937 
after  a  stint  at  the  Tulsa  Tribune  and  rose  through  the  ranks  to  become 
executive  editor  in  1960.  Haring  went  to  Tulsa  in  1975  as  Sunday  editor 
following  a  15-year  career  with  the  Associated  Press,  including  four  years  at 
AP  headquarters  in  New  York  City.  Curtis  joined  the  World  in  1948  while  a 
student  at  the  University  of  Tulsa  and  has  been  associated  with  the  newspaper 
since  then,  excepting  for  two  years  out  during  the  Korean  War.  He  is  a  past 
state  president  of  the  Associated  Press  Managing  Editors  Association  and 
United  Press  International  Editors  of  Oklahoma. 


Newspeople 

(Continued  from  page  35) 


Gary  Graham  is  the  newly  named 
assistant  managing  editor  for  news  of  the 
Fort  Wayne  (Ind.)  News-Sentinel.  He 
was  state/regional  editor  and  earlier  was  a 
News-Sentinel  reporter  before  he  joined 
the  States  News  Service  as  a  Washington 
correspondent  in  1976.  He  returned  to  the 
newspaper  in  1978. 

♦  *  * 

Frank  Dooling,  editor  of  the  Effing¬ 
ham  (Ill.)  Daily  News  for  the  past  32 
years,  has  retired.  Earlier  in  his  career, 
Dooley  was  with  the  Springfield  (Ill.) 
State  Register  and  State  Journal. 


Mary  Ellen  Haskett  was  named 
Pennsylvania  editor  and  Philadelphia 
bureau  manager  of  United  Press  Interna¬ 
tional.  She  succeeds  Emil  R.  Sveilis, 
who  resigned. 

John  H.  Morgan  succeeds  Haskett  as 
Maryland-Delaware  editor  and  Baltimore 
bureau  manager. 

Haskett  worked  for  the  Fon  du  Lac 
(Wis.)  Reporter  before  she  joined  UPI  in 
Cheyenne,  subsequently  being  appointed 
Annapolis  bureau  manager  in  1977  and 
moving  the  following  year  to  Baltimore. 
Morgan  transfers  from  Richmond,  Virgi¬ 
nia,  where  he  joined  the  wire  service  in 
1979  after  working  for  the  Hilton  Head 
News  and  the  Charleston  Evening  Post. 
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Alvin  V.  Sizer,  who  recently  retired 
as  associate  editor  of  the  New  Haven 
Register,  is  writing  a  column  on  the  re¬ 
tirement  set  for  the  Sunday  editions. 


Correction 

In  the  Newspeople  in  the  News  photos 
on  page  6 1  of  the  June  6th  issue,  the 
photos  of  Betsey  Hansell  of  the  Detroit 
Free  Press  and  Cindy  E.  Cusic  of  the 
Alexandria  (Va.)  Gazette  were  inter¬ 
changed  in  the  final  printing  process.  We 
regret  the  mistake  and  also  that  in  the 
running  copy  Ms.  Hansell’s  first  name 
was  listed  as  “Betty”  instead  of 
“Betsey.” 


W.  Frank  Gennarelli,  circulation 
director  of  the  Gannett  Binghamton 
Newspapers,  was  elected  president  of  the 
New  York  State  Circulation  Managers 
Association.  He  succeeds  Frank  V.  De- 
Lollo,  circulation  director  of  Capital 
Newspapers,  Albany,  N.Y. 

Other  newly  elected  officers  are:  Bar¬ 
rie  J.  Hughes,  Watertown  Daily  Times, 
first  vicepresident;  Harry  Ruske,  Gan¬ 
nett  Rochester  Newspapers,  second 
vicepresident;  Jerry  Babock,  Auburr 
Citizen,  convention  secretary;  Dominic 
Liberatore,  Watertown  Daily  Times, 
secretary-treasurer. 

♦  ♦  ♦ 

Ned  Thomas,  who  began  his  news¬ 
paper  career  52  years  ago  on  the  Ventura 
(Calif.)  Star-Free  Press,  retired  as  pub¬ 
lisher  of  the  Port  Angeles  (Wash.)  Daily 
News  on  May  15,  his  74th  birthday.  He 
became  city  editor  at  Ventura  and  then 
editor  of  the  Santa  Paula  (Calif.)  Chroni¬ 
cle.  Following  Marine  Corps  service  Tho¬ 
mas  owned  a  weekly  and  daily  in 
Washington  state  and  after  selling  the  dai¬ 
ly  Columbia  Basin  Herald  to  Hagadone 
Newspapers,  Thomas  moved  to  Port 
Angeles  to  spend  14  years  as  editor  and 
publisher. 

Succeeding  Thomas  as  publisher  of  the 
Daily  News  is  Frank  D.  Ducceschi, 
whom  Thomas  hired  in  1972  as  managing 
editor.  Ducceschi  was  promoted  to  editor 
and  associate  publisher  last  summer. 

*  ♦  * 

Bill  CockerhaM  was  named  New 
England  writer  for  the  Hartford  (Conn.) 
Courant,  replacing  Mark  Melady,  who 
was  appointed  baseball  writer.  Cock- 
erham  is  a  former  general  assignment  re¬ 
porter  and  assistant  Metro  editor. 

Steve  Rice  is  the  newly  named  photo 
editor  of  the  Hartford  Courant,  assuming 
his  duties  June  8.  Rice  was  with  the  Los 
Angeles  Times  for  eight  years,  serving  as 
a  staff  photographer  of  the  Southeast  and 
Orange  County  sections.  Previously  he 
was  in  the  U.S.  Army  for  three  years  as  a 
documentary  motion  picture  photo¬ 
grapher. 

*  3k  ♦ 

Stephen  M.  Woody  was  named 
general  manager  of  the  Sierra  Vista 
(Ariz.)  Daily  Herald  Dispatch.  He  re¬ 
places  Russ  Wells,  who  resigned.  Lee 
James  was  named  assistant  general  man¬ 
ager,  and  Dennis  Benth,  advertising 
director,  replacing  Michelle  Elling- 
ON,  who  resigned. 

9k  *  * 

George  C.  Biggers  III, general  mana¬ 
ger  of  the  Naples  Profit  Center  for  Sen¬ 
tinel  Star  Company’s  Suncoast  Publica¬ 
tions,  has  assumed  additional  responsibi¬ 
lities  as  general  manager  of  the  Fort 
Myers  Profit  Center  and  publisher  of  the 
Naples  Star,  Bonita  Springs  Banner,  and 
Island  Reporter.  Editor  of  the  Star  since 
1979,  Biggers  was  named  general  mana¬ 
ger  of  the  Naples  Profit  Center  in  1980. 
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Circulation 

Carriers  and  readers 
need  paper  on  time 


Deadline  and  production  schedules 
must  be  geared  to  getting  the  newspaper 
delivered  to  the  reader  on  time  if  circula¬ 
tion  losses  are  to  be  avoided.  Pacific 
Northwest  publishers  were  warned  in 
Spokane  at  the  Allied  Daily  Newspapers 
annual  meeting. 

“There  are  three  main  reasons  for  lack 
of  strong  newspaper  readership,”  James 
Larsen,  circulation  manager  of  the 
Everett  (Wash.)  Herald  said. 

“Failure  to  promote  on  the  part  of  the 
circulation  department,  poor  service  or  a 
failure  of  product  relevancy  to  the  reader. 
Circulators  can  sell  and  our  product  is 
relevant.  How  about  service?” 

Larsen,  immediate  past  president  of 
the  Pacific  Northwest  International  Cir¬ 
culation  Managers  Association,  said  ser¬ 
vice  should  be  considered  from  the  sub¬ 
scribers  viewpoint. 

‘  ‘  Service  is  good  when  the  paper  is  deli¬ 
vered  by  the  time  they  want  to  read  it,  and 
most  readers  want  to  read  it  by  5  pm  or 
6:30  am,”  he  explained.  “And  most  car¬ 
riers  want  to  deliver  it  by  those  times.” 


According  to  Larsen,  newspapers  that 
don’t  reach  subscribers  by  those  times 
are  usually  unread,  thus  wasting  the  pub¬ 
lisher’s  and  advertiser’s  messages. 

Larsen  contended  that  carriers  should 
be  considered  as  circulation  customers 
deserving  of  better  treatment  by  news¬ 
papers. 

“We  ask  those  customers  to  come  dai¬ 
ly  to  a  location  of  our  choosing,  at  a  time 
of  our  choice  to  wait  for  bundles  of  news¬ 
papers  delivered  on  our  uncertain  pro¬ 
duction  schedules,  and  do  it  365  days  a 
year. 

“Not  only  are  these  customers  ex¬ 
pected  to  wait  at  their  own  expense,  they 
better  not  get  any  complaints  for  late  de¬ 
livery  or  fail  to  pay  their  bill  when  due, 
even  though  some  subscribers  are  slow  to 
pay.” 

Larsen  asserted  that  if  the  “comprom¬ 
ise  and  cooperation”  needed  to  over¬ 
come  deadline  and  production  problems 
are  creating  schedules  that  result  in  late 
delivery,  “you  are  losing  readers.  The 
paper  must  get  to  the  subscriber  when  he 


is  in  a  reading  mood.” 

The  speaker  said  some  publishers  pay 
little  attention  to  their  circulation  depart¬ 
ments  because  of  anxiety  and  frustration 
over  outside  criticisms  of  child  exploita¬ 
tion  and  the  possibility  of  a  challenge  to 
the  independent  contract  status  of  car¬ 
riers. 

“Whatever  the  reason,”  he  continued, 
“publishers  should  devote  greater  atten¬ 
tion  to  their  circulation  departments  be¬ 
cause  they  are  the  people  most  attuned  to 
readers.  (Customers  will  not  tolerate  poor 
service,  although  they  will  settle  for  less 
in  product  satisfaction.  A  terrific  waitress 
can  make  up  for  a  bad  meal,  but  never 
vice  versa.  The  psychology  of  estab¬ 
lishing  a  habit  includes  absolute  conveni¬ 
ence  and  availability  over  a  period  of 
time.” 

Larsen  suggested  that  circulation  prob¬ 
lems  should  be  discussed  at  least  twice  a 
month  in  face-to-face  conferences  be¬ 
tween  publisher  and  circulation  manager, 
rather  than  in  “time  consuming”  interde¬ 
partmental  meetings. 

New  college  supp 

Alan  Weston  Communications,  the 
Los  Angeles  firm  which  publishes 
Ampersand,  has  announced  plans  to  start 
a  second  college  newspaper  supplement 
called  Beyond.  The  three  time  per  year 
supplement  will  focus  editorially  on  tech¬ 
nology,  science  fact  and  fiction. 


When  the 
legal  drinking 
age  goes 
down. 


It’s  a  question  a  lot  of 
people  have  been  arguing. 
And  State  Farm’s  insurance 
Backgrounder  on  the  sub¬ 
ject  presents  the  evidence 
on  both  sides. 

Other  Backgrounders 
take  objective  looks  at  top¬ 
ics  iike  "The  55  MPH  Speed 
Limit;  Lifesaver  or  Nui¬ 
sance?"  and  "Air  Bags, 
Needed  or  Not?’’  They’re 
part  of  the  information 
service  available  to  news¬ 
people  from  State  Farm. 


write  or  call  (309-662- 
2625)  if  you  have  an  interest 
in  these  topics  or  questions 
about  others. 


Media  Information  Service 
Public  Relations  Department 
state  Farm  insurance  Companies 
One  state  Farm  Plaza 
Bloomington,  IL  61701  f  ■ 


_ 


1 


EDITOR  &  PUBLISHER  for  June  13,  1981 


37 


Emergency  backup  group 
proves  a  useful  tool 


“In  some  cases,  where  newspapers 
have  identical  equipment,  they  have  ex¬ 
changed  spare  parts  lists,”  Shank  said. 
“This  has  proven  very  helpful,  especially 
when  a  piece  of  equipment  is  down  and  a 
replacement  part  isn’t  available.” 


What  does  a  newspaper  do  when  it  runs 
out  of  photocomposition  paper  or  needs  a 
replacement  part  on  the  spur  of  the  mo¬ 
ment? 

If  it  is  a  member  of  the  Newspaper 
Emergency  Backup  Organization 
(NEBO),  it  simply  contacts  one  of  the 
other  newspapers  in  the  group  and  re¬ 
quests  help  in  solving  the  problem.  The 
group,  whose  idea  was  born  in  Allen¬ 
town,  Pa.  in  1978,  have  drawn  praise  from 
several  of  its  member  Pennsylvania  and 
western  New  Jersey  newspapers. 

“Emergencies  do  not  come  only  in 
large  packages  such  as  major  equipment 
breakdowns,  fires,  floods  and  strikes,” 
said  Glen  Shank,  production  director, 
Call-Chronicle  Newspapers  Inc.,  Allen¬ 
town.  “Emergencies  also  concern  little 
things  like  running  out  of  photocomp  pap¬ 
er,  needing  a  replacement  part  im¬ 
mediately  and  many  other  minor  needs 
which  occur  regularly  in  our  newspapers. 
Our  NEBO  group  has  certainly  talked  ab¬ 
out  the  large  items,  but  probably  spends 
the  majority  of  its  time  on  helping  each 
other  solve  the  little  ones.” 

The  idea  for  forming  the  group.  Shank 
told  attendees  during  a  seminar  at  the 
53rd  annual  AN  PA  Production  Manage¬ 
ment  Conference,  occurred  in  1978  when 
Allentown  had  a  major  water  line  break, 
causing  the  downtown  area  to  be  without 
water. 

Since  the  Allentown  Call — Chronicle 
uses  NAPP  plates,  water  was  essential  to 
produce  the  200  press  plates  needed  for 
the  Sunday  paper.  Shank  said. 

“A  few  phone  calls  netted  us  many 
offers  of  help,  but  we  didn’t  really  know 
whether  other  papers  could  produce  the 
exact  type  of  plates  we  needed”  Shank 
recalled.  “In  the  meantime,  we  figured 
we  needed  about  300  gallons  of  water 
which  could  be  brought  to  our  plant  in 
barrels. 

“As  it  turned  out,  the  city  repaired  the 
break  in  three  hours  so  everything  was 
back  to  normal  before  we  had  to  start 
producing  plates.” 

Through  the  phone  calls  and  followup 
conversation,  however,  NEBO  was  cre¬ 
ated. 

“Staying  within  a  radius  of  about  75 
miles,  30  newspapers  were  queried  to  see 
if  there  was  any  interest  in  forming  such 
an  organization,”  Shank  said.  “The  main 
idea  would  be  to  exchange  information 
for  the  purpose  of  helping  each  other 
when  major  and  minor  catastrophies  hap¬ 
pened.” 

Of  the  30  papers  approached,  about 
90%  thought  it  would  be  a  good  idea. 
Shank  said. 
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Each  paper  was  asked  to  fill  out  a  de¬ 
tailed  questionnaire  about  the  equipment 
and  materials  used  at  their  particular  site. 

“It  was  felt  that  we  needed  to  know 
everything  possible  about  each  other  in 
order  to  know  where  to  turn  for  help  in 
servicing  some  equipment,”  Shank  said. 

The  questionnaire  asked  the  papers  to 
give  the  exact  name  and  model  of  their 
machinery,  supplies  used  including  spec 
numbers,  whether  they  handled  their  own 
maintenance  and  what  volume  of  spare 
parts  they  kept  on  hand. 

Eighteen  newspapers  filled  out  the 
forms.  Sets  were  duplicated  and  sent  to 
all  the  papers  who  mailed  back  the  ques¬ 
tionnaire  and  the  orgaization  was  born. 

The  first  meeting  was  held  about  four 
months  after  the  initial  mailing  and  10 
newspapers  attended.  Since  then  ses¬ 
sions  have  been  held  three  orfour  timesa 
year. 

“To  avoid  one  person  or  one  paper 
being  saddled  with  all  the  work,  it  was  de¬ 
cided  at  the  first  meeting  to  have  no  offic¬ 
ers  and  no  dues,”  Shank  said. 

The  idea  has  worked  very  well,”  he 
said.  “Each  meeting  is  held  in  a  different 
city  with  the  host  city’s  representatives 
being  responsible  for  the  mailing  of  meet¬ 
ing  notices,  securing  a  place  to  hold  the 
session,  chairing  the  session  and  fhailing 
out  a  recap  to  all  the  papers  on  the  mailing 
list,”  Shank  said. 

Items  discussed  cover  a  wide  spectrum 
of  topics.  Shank  said,  including:  setting 
up  emergency  backup  agreements  with 
other  newspapers  with  written  details  to 
be  followed;  how  to  dispose  of  toxic 
waste;  where  to  purchase  hard-to-get 
items;  silver  recovery  and  selling  used 
film;  schools  for  tech  service  personnel; 
methods  of  controlling  newsprint  waste; 
ink  recovery  systems;  energy  and  water 
conservation;  emergency  procedures  for 
water  and  electrical  loss;  OSHA  rulings; 
and  any  other  subject  concerning  news¬ 
paper  production. 

“The  main  benefit,”  said  Shank,  “has 
probably  been  the  opportunity  to  become 
more  familiar  with  other  newspapers  and 
their  personnel.  This  has  made  it  much 
easier  for  us  to  pick  up  the  phone  and 
confidently  ask  for  advice  or  help  when  a 
problem  arises.” 

A  spinoff  of  NEBO  has  been  a  technic¬ 
al  services  group.  Shank  said,  which 
meets  periodically  to  discuss  the  mainte¬ 
nance  and  repair  of  equipment. 

This  group,  he  said,  has  exchanged  lists 
detailing  which  equipment  schools  they 
have  attended,  alternative  suppliers  of 
spare  parts,  ideas  on  the  best  method  of 
getting  boards  repaired  and  more. 


News  carrier 
turns  editor 

What  Matt  Gehlert  read  didn’t  jibe  with 
what  he  knew.  The  1 1-year-old  boy 
looked  at  an  Associated  Press  story  in  the 
March  30  issue  of  the  Columbia  (Mo.) 
Daily  Tribune  that  reported  several  gun¬ 
shots  had  been  fired  at  President  Ronald 
Reagan. 

The  President  “was  not  harmed,”  the 
story  said.  As  everyone  knew  later,  that 
report  was  wrong,  the  curse  of  erroneous 
information  given  to  reporters  on  dead¬ 
line.  But  the  Daily  Tribune  had  already 
gone  to  press. 

The  enterprising  young  Gehlert  took 
editing  matters  into  his  own  hands.  A  Dai¬ 
ly  Tribune  carrier  for  three  months,  he 
simply  went  through  each  of  his  30  news¬ 
papers  and  crossed  out  the  word  “not.” 


Reports 

(Continued  from  page  10) 


news  inks. 

The  ANPA  newsprint  committee  chair¬ 
man,  Donald  N.  Soldwedel,  president 
and  publisher  of  the  Yuma  (Ariz.)  Daily 
Sun,  said  a  small  group  of  newsprint  com¬ 
mittee  members  met  with  executives  of 
the  largest  Canadian  newsprint  manufac¬ 
turers,  as  well  as  appearing  at  the  Amer¬ 
ican  Paper  Institute’s  annual  convention 
to  communicate  to  them  the  industry’s 
concerns  and  opposition  to  further  basis- 
weight  reduction — which  would  be  at  the 
expense  of  printability  and  runability.  He 
went  on  to  say  the  group  urged  that  no 
unilateral  decisions  to  reduce  basis 
weight  be  made,  to  which  urging  the 
group  received  uniform  expressions  of 
cooperation  by  the  manufacturers. 

Soldwedel  reported  that  Abitibi-Price 
and  Macmillan-Bloedel  have  expressed 
interest  in  kenaf  research  by  requesting 
kenaf  tonnage  from  the  current  crop 
planted  in  Yuma,  Arizona,  several  weeks 
ago. 

The  ANPA  board,  Soldwedel  said,  last 
year  authorized  the  expenditure  of  over 
$125,000  in  a  research  project  by  soil  and 
land  use  technology  to  study  all  areas  of 
potential  difficulty  as  perceived  by 
ANPA  and  newsprint  manufacturers,  as 
well  as  the  most  likely  areas  of  the  U.S. 
for  future  kenaf  production. 

The  report,  he  said,  of  the  project 
should  be  released  soon  after  the  ANPA 
board  meets  in  January,  1982. 
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ANPA  to  construct 
modern  research  lab 


“Our  research  personnel  obviously  are 
interested  in  taking  a  careful  look  at  these 
materials  to  ensure  that  newspaper  em¬ 
ployees  work  in  a  safe  and  healthy  en¬ 
vironment.  Beyond  that,  the  government 
has  become  increasingly  active  in  attemp¬ 
ting  to  establish  regulations  in  this  area. 


American  Newspaper  Publishers 
Association  chairman  and  president 
Katharine  Graham,  in  an  address  this 
week  to  the  ANPA  Production  Manage¬ 
ment  Conference,  labeled  the  design  of 
The  Current  Research  Institute  in  Eas¬ 
ton,  Pa.,  “obsolete”. 

Graham  used  a  segment  of  her  opening 
day  address  to  newspaper  production 
personnel  in  attendance  to  tout  the  re¬ 
cently  approved  move  by  the  research 
institute  from  Easton  to  a  new  facility  in 
Reston,  Va., 

“As  the  challenges  facing  our  industry 
have  changed  in  recent  years,  our  staff 
has  moved  to  meet  these  challenges,” 
Graham  said.  “Unfortunately,  we  have 
not  always  been  able  —  within  the 
framework  of  the  existing  research  insti¬ 
tute  in  Easton  —  to  provide  them  with 
ideal  working  facilitis.” 

Pointing  out  that  the  “original  labora¬ 
tory  in  Easton  was  built  in  1951  at  a  time 
when  all  our  processes  were  hot  metal,” 
Graham  said,  “some  of  the  work  done 
there  over  the  years  has  had  the  ironic 
effect  of  hastening  the  changes  in  our 
business  that  today  render  the  design  of 


the  building  obsolete.” 

Graham  cited  specifics:  “as  some  of 
you  are  aware,  our  laboratory  (in  Easton) 
has  been  doing  a  bit  of  elementary  de¬ 
velopmental  work  toward  pagination,” 
she  said.  “This  is  an  area  where  the  fine 
work  our  staff  is  doing  there  is  limited  by 
the  facilities.  The  new  building  (in  Res¬ 
ton)  will  be  equipped  with  updated  elec¬ 
tronics,  and  will  have  new  computer 
capabilities  that  will  enable  our  experts  to 
make  more  progress  in  pagination.” 

Graham  also  cited  “limitations”  which 
she  said  currently  exist  in  the  photo  lab 
and  the  plate-making  work  area  in  the 
Easton  facility. 

“The  new  facility  will  enable  us  to  ex¬ 
pand  into  the  electronic  technologies  in 
these  two  areas,”  she  said.  “The  situaton 
has  also  changed  a  great  deal  in  the  en¬ 
vironmental  arena  since  the  Easton  facil¬ 
ity  was  constructed.” 

The  letterpress  operation,  she  said,  re¬ 
quired  “few  or  no  chemicals.”  Some  of 
the  new  printing  technologies  today,  she 
added,  “use  a  far  greater  variety  of  mate¬ 
rials.” 


“As  a  result,  our  technical  and  en¬ 
vironmental  experts  receive  far  more  re¬ 
quests  for  assistance  than  we  could  poss¬ 
ibly  have  foreseen  a  decade  ago,”  she 
said.  “In  the  new  facility,  we  will  have  for 
the  first  time,  a  dedicated  environmental 
laboratory  with  more  sophisticated 
equipment.” 

“This  also  illustrates  another  gain  that 
will  result  from  the  consolidation  of  our 
facilities  at  the  newspaper  center  in  Res¬ 
ton,”  she  said.  “Assisting  newspapers  on 
environmental  problems  frequently  re¬ 
quires  the  services  of  not  only  our  tech¬ 
nical  experts  —  who  until  now  have  been 
based  in  Easton  —  but  also  our  labor  and 
personnel  relations  and  legal  experts 
based  in  Reston,  bringing  them  together 
under  one  roof  will  obviously  lead  to  in¬ 
creased  coordination,  and  enable  us  to 
serve  our  members  better. 

“This  consolidation  of  all  our  ex¬ 
perts,”  she  said,  “ought  to  also  enable  us 
to  strengthen  our  training  programs,  and 
it  will  certainly  help  us  with  our  rapidly 
expanding  programs  and  services  in  the 
telecommunicatons  area.” 


Experience  It  -  Now! 


Don’t  merely  imagine  what  a  Business  Infor¬ 
mation  System  could  do  for  your 
newspaper.  Experience  it! 

Our  Systems  Do  It  All! 

When  you  invest  money,  time  and  energy 
in  a  computer  system,  you  deserve  full  in¬ 
formation  capabilities.  SMS  Systems  enable 
each  department  to  utilize  the  system  in¬ 
dependently.  That’s  flexibility  you  can  turn 
into  productivity  for  the  whole  newspaper. 


Field  Proven  Systems 

We  don’t  merely  promise  you  great 
capabilities.  We  can  demonstrate  them.  Our 
systems  are  working  in  newspapers,  like 
yours,  right  now.  If  you’re  still  skeptical 
about  Business  Information  Systems,  we 
strongly  recommend  you  talk  to  our  users. 
Evaluate  their  systems  -  Get  their  opinion. 

Ready  When  You  Are 

We’re  ready  to  deliver  right  now.  Call  or 
write  for  detailed  information,  including  a 
list  of  users  in  your  area. 


Newspaper  Business  Information  Systems 
STAUFFER  MEDIA  SYSTEMS,  INC. 


2431  Range  Line  * 
Joplin,  MO  64801 


P.  O.  Box  1286 
•  (417)  782-0280 


EDITOR  &  PUBLISHER  for  June  13,  1981 


39 


Hniberset  offiset  news  ink 
makes  our  advertisers  looklBat... 
and  that  makes  ns  look  great  . 


highest  quality  offset  news  ink.  That  s  why  we  use 


Huberset,  It  not  only  looks  great,  it  also  gives  us 


increasedieconomy  with  less  paper  waste,  increased 
mileage  and  no  lost  press  time  due  to  ink  problems. 


Huberset  hasibeen  specially  designed  to  give  us  the 


quickest  ^art  ups  and  trouble  free  runs  every  time 


Our  newspaper  looks  great  only  when  we  use  the 


Our  advertisers  expect  a  high  quality  product  from 
us.  And  with  Huberset  we  know  we  can  meet  the 
demand  every  time! 

When  you  match  Huberset’s  quality  and  consistency 
with  Huber’s  dependable  delivery  and  highly  skilled 
service  people,  you  have  all  the  reasons  why — Huberset 
is  the  smart  choice! 


Serving  the  entire  nation. 


For  further  information  contact; 

J.M.  Huber  Corp.,  Printing  Ink  Division 
Thornall  St.,  Edison,  N.J.  08837 


(201)549-8600 


i  in ' 

1  p'TV^’' ' 


EQUIPMENT  NEWS  SECTION 

Saskatchewan  poplar  used  for  newsprint 


EXPERIMENTAL  NEWSPRINT  —  Ralph  Kullman,  Saskatchewan  Lead¬ 
er-Past's  pressroom  superintendent  (second  from  left)  holds  up  a  copy  of 
the  newspaper  printed  on  the  experimental  newsprint  for  inspection  by 
(left  to  right)  Edward  France  of  the  Crown  Investments  Corporation  of 
Saskatchewan,  Gerald  Put  of  the  Saskatchewan  industry  and  commerce 
department,  Bengt  Engstrom  of  Sunds  Defibrator  and  Fred  Gam  mana¬ 
ger  of  the  Swedish  mill  that  produced  the  newsprint.  (Leader-Post  photo) 


A  use  has  been  found  for  Saskatch¬ 
ewan  aspen,  a  variety  of  poplar  tree  be¬ 
lieved  to  be  useless,  and  it  could  be  an 
answer  to  the  problem  of  newsprint  shor¬ 
tages. 

Part  of  the  morning  edition  of  the  Sas¬ 
katchewan  Leader-Post  was  printed  on 
five  tons  of  experimental  newsprint 
manufactured  in  Sweden  with  hardwood 
taken  from  Saskatchewan’s  forests. 

Newsprint  is  conventionally  made 
from  softwoods  such  as  spruce  and  pine. 

But  the  Crown  Investments  Corpora¬ 
tion  of  Saskatchewan  and  Sunds  Defibra- 
tor,  a  Swedish  company  with  expertise  in 
the  use  of  hardwoods  for  pulp  and  paper 
manufacturing,  took  part  in  a  $230,000 
experiment  to  produce  50  tons  of  news¬ 
print  with  approximately  80%  hardwood 
aspen  content. 

Edward  France,  director  of  develop¬ 
mental  projects  for  the  corporation,  said 
it  is  the  first  time  newsprint  with  a  high 
content  of  hardwood  has  been  manufac¬ 
tured  anywhere  in  the  world.  Newpapers 
in  Europe  use  newsprint  with  a  hardwood 
content  of  between  10%  and  15%. 

The  project  began  in  1977  when  Sas¬ 
katchewan’s  industry  and  commerce  de¬ 
partment  and  Sunds  Defibrator  discussed 
ways  of  using  aspen  (the  populus  tremu- 
loidus  variety  found  on  the  pre-Cambrian 
shield)  to  manufacture  paper. 

Testing  began  in  1978  to  determine  the 
suitability  of  using  aspen  in  the  manufac¬ 
ture  of  various  grades  of  paper,  including 
newsprint. 

Gerald  Put,  manager  of  resource  de¬ 
velopment  for  industry  and  commerce, 
said  previous  efforts  to  make  use  of  aspen 
had  been  unsuccessful. 

“Milling  and  drying  the  wood  caused 
problems.  Two  stud  mills  designed  to  use 
aspen  have  already  gone  belly  up,’’  he 
said. 

The  Swedish  company  found  a  suc¬ 
cessful  pulping  technique  for  processing 
the  hardwood,  with  its  characteristic 
short  fibres. 

The  Crown  Investments  Corporation 
got  involved  when  a  decision  was  made  to 
do  a  large  scale  test  on  the  newsprint. 

The  test  required  that  150  cords  of 
aspen  from  forests  near  Hudson  Bay, 
stripped  of  its  bark,  be  shipped  in  log  form 
to  a  mill  in  Matfors,  Sweden,  via  Halifax 
and  the  Swedish  port  city  of  Goteborg. 
The  bark  had  to  be  stripped  to  prevent 
possible  infestation  from  being  transfer¬ 
red  to  Sweden. 

The  newsprint  was  tested  at  the  Mil¬ 
waukee  Journal,  Chicago  Sun-Times, 
Minneapolis  Star-Tribune  and  a  news¬ 
paper  in  Matfors,  before  being  brought  to 
Regina. 
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All  have  proven  successful. 

Ralph  Kullman,  the  Leader-Post’s 
pressroom  superintendent,  said  he  was 
pleased  with  the  end  product. 

The  newsprint,  slightly  whiter  than  the 
regular  Abitibi  Paper  Company  news¬ 
print,  had  a  slightly  improved  printing 
quality  and  was  easier  to  control  on  the 
presses,  he  said. 

The  paper  also  caused  less  dust  to  dirty 
the  plates  and  did  not  tear. 

Bengt  Engstrom,  sales  manager  for 
Sunds  Defibrator,  said  it  would  cost  ab¬ 
out  $250  million  to  build  a  pulp  and  paper 
mill  in  Saskatchewan  capable  of  proces¬ 
sing  the  hardwood. 

He  said  the  manufacturing  process — 
mixing  aspen  with  regular  softwood  pulp 
and  clay — would  cost  about  the  same  as  it 


does  to  manufacture  newsprint  from  soft¬ 
wood. 

France  said  there  is  a  chance  a  plant 
might  be  established  in  Saskatchewan. 
Neither  the  Simpson  Timber  plywood 
mill  at  Hudson  Bay  nor  the  Saskatchewan 
Forest  Products  pulp  mill  near  Prince 
Albert  are  capable  of  doing  the  job. 

But  France  said  the  softwood  pulp 
from  the  Prince  Albert  mill  could  be  used 
in  the  manufacturing  process. 

“We  definitely  know  the  process  is 
feasible.  The  test  product  is  acceptable  in 
the  marketplace,  so  the  engineering  and 
feasibility  studies  will  be  the  next  stage,” 
he  said. 

“We  hope  to  make  significant  progress 
by  year  end.” 
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Contract  signing  for  the  Nolan  moilroom  at  the  Calgary  Herald.  Lett 
to  right:  H.O.  Thomasson,  general  manager;  W.A.  Nolan,  president 
Nolan  Systems;  L.J.  Rothwell,  vicepresident,  Southam  Inc.;  Frank  G. 
Swanson,  publisher;  Ray  Breur,  regional  sales  manager,  Nolan  Systems. 


Computerized  mailroom  system 


A  mailroom  system  featuring  Tray- 
Matic  bundle  distribution  will  be  installed 
at  the  Calgary  Herald  by  Nolan  Systems 
Inc. 

It  is  the  first  Nolan  installation  using 
microprocessor  control  for  data  man¬ 
ipulation,  data  transfer,  and  data  storage. 

The  Tray-Matic  system  uses  165  trays, 
6  loaders,  and  10  ejectors  in  a  single  ver¬ 
tical  configuration.  Inputs  from  a  dis- 

Publisher  covers 
shooting  of  Pope 

Not  many  suburban  dailies  can  boast  of 
two  foreign  correspondents,  but  that  is 
what  the  59,242  circulation  Bridgewater 
(N.J.)  Courier-News  had  in  May. 

The  death  of  Bobby  Sands  and  the  in¬ 
creasing  violence  in  Northern  Ireland 
gave  the  Gannett  paper  a  chance  to  take 
advantage  of  the  background  of  one  of  its 
reporters,  Inga  Saffron.  Saffron  lived  for 
two  years  in  Ireland,  where  she  was  a 
correspondent  for  Newsweek  magazine 
and  several  Irish  publications. 

Saffron’s  familiarity  with  the  situation 
there  led  Courier-News  editors  to  send 
her  to  Northern  Ireland  for  a  week  to 
write  background  stories  on  life  amid  the 
violence.  Gannett  News  Service  handled 
the  distribution  to  all  Gannett  papers  of  a 
half-dozen  stories  she  filed  from  Ulster. 

While  Saffron  was  preparing  her  trip, 
her  publisher,  David  Mazzarella,  flew  to 
Rome  following  the  attempted  assassina¬ 
tion  of  Pope  John  Paul  II.  Mazzarella,  a 
former  Associated  Press  correspondent 
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patcher’s  station  in  the  loading  dock  area, 
and  individual  truck  loader  check-ins  are 
coordinated  by  a  main  console  within  the 
building.  The  system  provides  various 
operating  modes  to  meet  delivery  needs 
for  each  route. 

Nolan  stackers,  stack  distribution  con¬ 
veyors,  and  powered  truck  loaders  are 
included  in  the  Herald  installation.  Start¬ 
up  is  scheduled  for  March  1982. 


in  Rome,  had  previously  gone  abroad  to 
cover  the  election  of  John  Paul  and  the 
Pope’s  trip  to  Poland  for  The  Courier- 
News  and  Gannett  News  Service. 

When  he  arrived  in  Rome  he  teamed 
with  GNS  correspondent  William  Ringle, 
who  was  already  in  Europe  on  another 
assignment. 

UPl  joins  LA. 
teletext  test 

United  Press  International  has  joined 
the  CBS  Broadcast  Group  in  developing 
news  services  for  use  in  a  teletext  experi¬ 
ment  in  Los  Angeles. 

Gordon  Rice,  UPI  vice  president  for 
broadcasting,  said  UPI  is  providing  mate¬ 
rial  such  as  sports  scoreboards,  weather, 
regional  news  and  recreational  informa¬ 
tion. 

The  teletext  trial  is  being  conducted  by 
CBS-owned  television  station  KNXT, 
public  TV  station  KCET  and  Antiope 
Videotex  Systems,  an  American  Subsidi¬ 
ary  of  the  firm  that  designed  the  French 
teletext  system. 


Trenton  Times  tests 
a.m.  home  delivery 

A  trial  move  by  the  Trenton  Times  to 
switch  some  of  its  home-delivered  even¬ 
ing  circulation  to  the  morning  in  its  out¬ 
lying  distribution  areas  has  resulted  in  a 
small  increase  in  circulation,  according  to 
Larry  Kramer,  the  paper’s  executive 
editor. 

On  May  10,  the  Times  notified  1,700 
reader  homes  via  a  letter  from  the  pub¬ 
lisher  that  it  would  begin  delivering  the 
paper  the  following  morning  (instead  of 
evening)  and  continue  doing  so  on  a  regu¬ 
lar  basis. 

Kramer  said  he  expected  to  lose  10%  or 
170  of  those  1,700  as  readers,  but  hoped 
to  gain  some  back  through  new  subscri¬ 
bers.  He  said  the  Times  had  only  25 
“drops”  among  those  1,700  reader 
homes,  and  of  500  non-subscribing 
households  in  the  same  area  who  were 
delivered  the  Times  for  the  first  time,  125 
started  subscriptions — for  a  net  gain  of 
100. 

On  May  25,  the  Times  began  conver¬ 
sion  from  evening  to  morning  in  another 
area  containing  3,000  subscriber  homes. 
Results  are  not  yet  in  on  that. 

“On  first  glance,  the  conversion  is 
enormously  successful,”  he  said.  “We 
plan  to  take  it  one  step  at  a  time.  We  will 
do  the  border  counties  first.” 

Kramer  said  there  are  seven  key  coun¬ 
ties  that  surround  Mercer  County  (where 
Trenton  is  located)  and  three  have  been 
converted  from  evening  to  morning. 

“Once  we  convert  all  seven,  we  will 
analyze  the  results  before  taking  the 
plunge  in  the  inner  county,”  he  said. 
Kramer  said  the  outlying  counties  is  pri¬ 
marily  where  the  competing  Trentonian 
has  been  picking  up  circulation. 

Over  the  past  decade,  the  Times  has 
been  steadily  losing  circulation,  while  the 
Trentonian  has  been  gaining. 

“We’ve  had  a  tough  time  with  circula¬ 
tion  over  the  past  decade,”  Kramer  con¬ 
ceded.  But  he  claimed  that  a  special  audit 
the  newspaper  will  have  done  at  the  end 
of  June  will  show  the  Times  has  increased 
its  circulation  significantly. 

“One  of  the  reasons  the  conversion  is 
working  is  it  is  being  done  slowly  and 
deliberately,”  he  said. 

Kramer  said  in  the  areas  where  the 
newspaper  has  converted  from  evening  to 
morning  circulation,  it  has  been  able  to 
retain  75%  of  its  carriers. 


Two  new  bureaus 

Wall  Street  Journal  will  open  news 
offices  early  this  fall  in  Houston  and  Mex¬ 
ico  City.  This  will  bring  the  number  of 
Journal  bureaus  in  the  U.S.  to  16  and  the 
roster  of  Canadian  and  foreign  operations 
to  12. 
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LARGEST  SELECTION  EVER 
OF  USED  METROPOLITAN 
NEWSPAPER  PRESSES 


Chicago  Tribune  Presses 

23  9/16”  cutoff 

32  Goss  Mark  II  Headliner  Units  -  Manufactured  1963-65.  Equipped  with  color  cylinders 
superimposed  -  6  superimposed  full  color  units,  18  superimposed  color  half-decks.  Fully 
automatic  reels  and  Hurletron  drive. 

6  Goss  3:2  double  Imperial  folders. 

53  Goss  Mark  I  Headliner  Units  -  Unusual  color  superimposed  automatic  reels,  Hurletron 
or  Cline  drive. 

4  Goss  3:2  double  Imperial  folders.  5  Goss  2:1  double  folders.. 

Available  for  release  first  quarter  of  1983 
Frame  width  either  A82  orA88 

Baltimore  Sun  Presses 

22  3/4”  cutoff 

Hoe  Colormatic  Press  -  Available  for  Release  1982.  8  units  Hoe  Colormatic  press, 
manufactured  1966.  3  color  cylinders  superimposed.  1  single  3:2  Hoe  folder,  fully 
automatic  reels.  G.E.  drive. 

18  Unit  Hoe  Color  Convertible  Press  -  Manufactured  1950  (2  units,  1957).  6  color 
cylinders,  superimposed.  2  Hoe  double  folders.  3:2  -  2:1  plus  one  double  2:1  folder, 
semi-automatic  reels,  G.E.  drive. 

18  Unit  Hoe  Color  Convertible  Press  -  6  color  cylinders  superimposed,  2  single  3:2  folders, 
1  single  2:1  folder.  Manufactured  1950  (2  units,  1957).  Semi-automatic  reels,  G.E.  drive. 

Available  for  release  January  1982 


This  excellent  selection  of  23  9/16”  cutoff  and  22  3/4”  cutoff  presses  offered  exclusively  by 

Newspaper  Machinery  Corporation 

14500  W.  105th  Street  «  P.O.  Box  15999  •  Lenexa,  KS  66215  •  913/492-9050  •  Telex  4-2362 


Ad  execs  praise  ad  computer 


New  York  Daily  News  vice-president 
and  director  of  advertising  Arthur  E.  Wi- 
ble  has  cited  the  new  ATEX  system  of  the 
newspaper’s  classified  advertising  de¬ 
partment  as  “the  single  most  important 
improvement  in  service  to  our  clients  in 
years.” 

ATEX,  a  computerized  ad  publishing 
system,  was  customized  to  the  needs  of 
ad  agencies  which  control  so  much  of  the 
classified  business  in  the  New  York  mar¬ 
ket.  According  to  Wible,  “our  sales  peo¬ 
ple  have  become  50%  less  ad-takers  and 
50%  more  ad-visors.” 

ATEX  was  introduced  in  March  under 
the  direction  of  classified  advertising 
manager  George  Harrell. 

“The  beauty  of  ATEX,”  said  Harrell, 
“is  that  we  can  ‘feed’  what  the  ad  agen¬ 
cies  send  us  on  paper  into  the  computer 
and  have  it  pop  up,  automatically,  on  the 
screen  the  way  it  will  go  into  the  news¬ 
paper.” 

By  pushing  the  right  buttons,  sales  per¬ 
sonnel  cantell  client  howmuch  an  ad  will 
cost.  This  gives  the  client  on  on-the-spot 
opportunity  to  control  costs  by  adjusting 
copy  size.  Touch  another  button,  and 
ATEX  reschedules  an  individual  ad  for 
repeat  appearances  in  the  areas,  or 
‘zones’,  in  which  exposure  is  desired. 

If  the  advertiser  wishes  to  experiment 
with  a  creative  approach,  ATEX  becom- 
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George  Harrell 

es  a  sophisticated  wordprocessor  permit¬ 
ting  unlimited  variations  in  copy. 

And,  the  number  of  errors  has  been 
greatly  reduced  because  the  ad  can  be 
viewed  on  a  screen  before  it  is  ‘sent’  for 
publication. 

“All  of  which  means,”  said  Harrell, 
“that  we  can  turn  our  full  attention  to¬ 
wards  the  client’s  business  needs.  And, 
that  is  what’s  important.” 

Spanish  language 
stylebook  issued 

United  Press  International  has 
announced  publication  of  a  Spanish 
stylebook  designed  for  publications  and 
broadcasters  in  Latin  America  and  the 
United  States,  the  first  of  its  kind  issued 
by  a  major  worldwide  news  agency. 

The  63-page  volume  contains  over  500 
entries,  giving  correct  Spanish  language 
grammar  and  word  usage  on  words  and 
expressions  most  commonly  mistaken  in 
modern  journalism. 

Compiled  and  edited  by  Abel  Dimant, 
the  editor  of  UPI’s  Latin  American  De¬ 
partment  in  New  York,  one  of  the  main 
objects  of  the  work  was  to  further  im¬ 
prove  the  consistency  and  quality  of 
UPI’s  Spanish  language  newswire  that 
serves  over  600  subscribers  in  Latin 
America  and  the  United  States. 

The  book  also  contains  sections  on 
sports  terminology,  libel,  abbreviations, 
and  basic  story  organization. 

Copies  are  available  to  UPI  subscribers 
at  $3 .00  plus  postage  to  cover  four  ounces 
per  book.  The  cost  to  non-subscribers  is 
$3.50  per  copy.  Bulk  rate  orders  of  10  or 
more  are  $3.25  per  copy. 

To  order,  send  check  or  money  order  to 
Marie  Majeski,  United  Press  Internation¬ 
al,  Latin  American  Stylebook,  220  E. 
42nd  Street,  New  York,  New  York 
10017. 


VDT  unit  composes 
up  to  full — page  ads 

Raytheon  Graphic  Systems  has 
announced  Raycomp-IOOG,  a  computer- 
based  ad  composition  system  with  the 
ability  to  completely  compose  up  to  a 
full-page  of  display  ads. 

At  the  ANPA/RI  conference  in  Atlantic 
City,  Raytheon  will  interface  the 
Raycomp-IOOG  with  an  Autologic  APS-5 
and  the  AM/ECRM  Autokon  8400 
camera  to  produce  complete  ads  includ¬ 
ing  page-positioned  graphics. 

With  the  Autokon  8400  online  to  the 
Raycomp-IOOG,  line  and  tonal  art  can  be 
scanned  and  digitized  for  display  on  the 
Raycomp  screen.  Graphics  can  be  crop¬ 
ped  and  positioned,  and  rectangular  areas 
may  be  mortised  out  of  graphic  areas  for 
information  insertion. 

Other  composition  features  include 

generation  of  dashed - rules  for 

coupon  borders;  special  character  bor¬ 
ders,  i.e.,  stars  and  dollar  signs;  border 
mortising  for  text  insertion;  and  automa¬ 
tic  round  corners. 

In  the  data  management  processor 
(DMP),  a  graphic  is  treated  the  same  as  a 
take  allowing  standard  data  management 
functions  such  as  sort,  purge  and  kill  to  be 
used  with  graphics.  Disk  storage  has  been 
increased  from  300  megabytes  to  600 
megabytes,  which  means  the  DMP  will 
now  store  up  to  10,000  takes  instead  of 
the  previous  limit  of  5,000.  In  addition,  a 
videocompression  scheme  is  employed 
that  also  performs  preprocessing  for  out¬ 
put  as  a  background  task,  thus  improving 
the  speed  of  graphics  throughput. 

To  maintain  the  required  transfer  rate 
from  the  Autokon  scanner  to  the  data 
management  processor,  extended  mem¬ 
ory  has  been  added  to  the  DMP.  Graphic 
input  may  be  accepted  by  Raycomp-IOOG 
from  either  prescanned  magnetic  tape 
data  or  via  an  online  interface  from  the 
Autokon.  Raytheon’s  ANPA/RI  demon¬ 
strations  will  be  online.  Completing  the 
composition  process,  the  Raycomp  will 
be  online  to  Autologic’s  APS-5. 

Since  a  large  number  of  Raytheon’s 
Raycomp- 100  customers  have  Autologic 
typesetters  and  Autokon  cameras,  the  in¬ 
itial  Raycomp- lOOGs  will  be  interfaced 
with  these  products.  As  future  customer 
requirements  dictate,  the  Raycomp-IOOG 
will  be  programmed  for  other  scanners 
and  typesetters. 

The  Raycomp-IOOG  is  the  fifth  genera¬ 
tion  of  the  original  Raycomp  system  in¬ 
troduced  in  1973. 

Ponderosa  splits 

Doyle  Dane  Bernbach  International 
Inc.  and  Ponderosa  System,  Inc.,  have 
agreed  to  terminate  their  relationship  af¬ 
ter  nine  years.  Ponderosa  System,  Inc.,  is 
a  regional  chain  of  steak  houses  head¬ 
quartered  in  Dayton,  Ohio. 
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Please  send  me  more  information  about  the  Daily  King  II 
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‘‘  Fm  impressed 
with  the  trouble- 
free  p^iibrmance 
and  profits  from 
our  Daily  King  n. 
Fd  recomm^d  it 
to  anybody.’^ 

Phil  Bladine 

New  Register  Publishing  Co. 
McMinnville,  Oregon 


Press  breakdowns  can  be  expensive.  Nothing  cuts 
into  profits  quicker  than  downtime. 

That’s  why  experienced  publishers  like  Phil  Bladine 
depend  on  the  Daily  King  II,  the  press  that’s  engineered  and 
built  to  assure  trouble-free  performance  year  after  year. 

It  doesn’t  cost  a  king’s  ransom  to  own  or  operate  a 
Daily  King  II.  You  save  time,  upgrade  quality  and  efficiency 
with  pneumatic  controls  throughout  the  system . . .  running 
lateral  and  circumferential  register  controls... portable 
jog  control  at  any  point  around  the  press.  Start 
conservatively  with  the  printing  capacity  you 
need  today-add  perfecting  units  and 
rolls  as  you  grow.  Stacked.  In-lina  Iri 
any  combination.  There’s  a 
Daily  King  II  configuration 

you  can  squeeze  into  any  space,  i 

depending  on  your  needs.  Get  the  facts  ^ 
about  the  Daily  King  II.  Return  coupon  ^ 

or  call  today.  Phone:  417/781-3700.  i  ^ 


What  the 
printing  industry 
is  coming  to. 


F.B.t.  investigating 
coupon  irreguiarities 


The  Federal  Bureau  of  Investigation 
confirmed  this  week  that  it  is  conducting 
an  extensive  investigation  into  the  theft 
and  counterfeiting  of  newspaper  grocery 
coupons  in  the  Midwest. 

News  of  the  inquiry,  which  apparently 
began  last  winter,  surfaced  on  Monday 
when  the  Chicago  Tribune  announced  it 
had  independently  discovered  wide¬ 
spread  theft  and  counterfeiting  of 
coupons  appearing  on  its  own  pages. 

Noting  that  the  FBI  investigation  is  still 
in  progress,  the  government  agency  re¬ 
fused  to  release  specific  details  concern¬ 
ing  it  but  did  say  that  the  probe  involves 
several  midwestern  states  and  is  being 
handled  under  the  heading  of  “interstate 
transportation  of  stolen  property.”  This 
is  the  first  time  the  FBI  has  undertaken 
such  an  investigation,  a  spokesman  said. 

In  a  front-page  article  on  June  8,  the 
Tribune  reported  that  its  own  $70,000  in¬ 
vestigation  by  an  outside  firm  had  unco¬ 
vered  coupon  fraud  amounting  to  perhaps 
“millions  of  dollars.” 

The  fraud  did  not  originate,  however, 
within  the  newspaper,  according  to  Tri¬ 
bune  general  manager  Thomas  P.  O’Don¬ 
nell,  although  it  did  involve  a  former  Tri¬ 
bune  truck  driver  who  has  been  fired  and 
probably  will  face  charges. 

The  case  centered  around  two  types  of 
coupons:  color  inserts  in  the  Sunday  edi¬ 
tion  and  the  black-and-white  coupons 
that  appear  in  the  daily’s  Thursday  Food 
Guide. 

The  Tribune  said  the  color  sections 
were  stolen  outside  the  newspaper  plant, 
possibly  between  the  printer  and  the  pap¬ 
er,  while  the  black-and-white  coupons 
were  counterfeited — usually  within  hours 
of  their  publication — by  a  sophisticated 
offset  press. 

The  newspaper  said  it  halted  its  inves- 
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tigation  when  it  learned  that  the  coupon 
irregularities  were  not  a  result  of  lax  Tri¬ 
bune  security. 

“Newspapers  do  tend  to  get  the 
blame,”  Tribune  president  Charles  F. 
Brumbeck  said.  “Advertisers  say  we 
should  have  better  control.  But  we’ve 
concluded  and  the  FBI  confirms  that  it 
was  not  due  to  our  inadequate  control. 
We  feel  we  are  not  the  cause  of  the  misre- 
demption  problems.” 

The  Tribune  investigation  began  on 
April  27  after  the  daily  received  a  tip  that 
copies  of  its  Food  Guide  were  being  sold 
“in  quantities”  on  the  street. 

While  the  tip  proved  inaccurate,  agents 
for  Edwin  J.  Bray,  the  private  investiga¬ 
tor  firm  hired  by  the  Tribune,  succeeded 
in  buying  stolen  and  counterfeit  coupons 
with  a  face  value  of  $860,000. 

The  Tribune  then  turned  over  its  find¬ 
ings  to  the  FBI  and  notified  the  Chicago 
Sun-Times. 

A  spokesman  for  the  Sun-Times  said 
the  paper  began  its  own  probe  last  month 
after  learning  of  the  Tribune’s  discover¬ 
ies.  Charles  Fegert,  executive  vice  presi¬ 
dent  of  advertising  and  circulation,  said 
the  daily  had  undertaken  a  similar  inves¬ 
tigation  over  a  year  ago  and  that  it  “pro¬ 
duced  results  similar  to  the  Tribune’s”  in 
that  alleged  coupon  irregularities  were 
taking  place  outside  the  newspaper’s 
plant. 

A  Tribune  story  reported  that  the  print¬ 
ing  job  on  the  counterfeit  coupons  was 
“excellent”  and  indistinguishable  from 
the  originals. 

The  exact  extent  of  the  fraud  is  not 
known,  although  a  Tribune  report  said  it 
could  amount  to  $12  million  or  more. 

In  one  purchase  a  Bray  agent  bought 
30,000 inserts,  with  aface  value  of  $10.50 
per  insert,  or  $315,000  altogether,  for 
several  thousand  dollars. 

In  another  purchase,  an  agent  bought 
1,500  pounds  of  coupons  counterfeited 
from  the  Thursday  food  pages,  with  a  face 
value  of  nearly  $600,000. 

According  to  Tribune  officials,  the  Tri¬ 
bune  driver  concerned  transported  the 
stolen  or  counterfeit  coupons  in  his  own 
truck  and  used  his  own  garage.  The  daily 
indicated  that  the  FBI  was  investigating 
the  possibility  that  the  printer  or  trans¬ 
port  company  was  involved.  The  FBI 
would  not  identify  any  stores  under  in¬ 
vestigation. 

The  FBI  is  “moving  forward  to  pin¬ 
point  where  in  the  production  transporta¬ 
tion  and  storage  of  the  inserts  security 
controls  broke  down  and  the  bogus 
copies  were  obtained,”  a  Tribune  press 
release  said. 


The  newspaper’s  ad  department  has 
mailed  letters  to  advertisers  recapping 
the  situation.  The  letter  stressed  that  te 
coupon  irregularities  took  place  outside 
the  Tribune,  and  announced  the  FBI  in¬ 
volvement. 

Annual  coupon  fraud  in  the  Chicago 
area  is  estimated  at  $12  million  or  more. 
Both  the  Tribune  and  the  Sun-Times  are 
participating  in  the  Audit  Bureau  of  Cir¬ 
culations’  Coupon  Distribution  Verifica¬ 
tion  Service  and  are  currently  undergoing 
their  annual  circulation  audits  as  well  as 
their  first  coupon  audits. 

Ground  broken 
for  new  facility 

Carrollton  (Tex.)  Chronicle  celebrated 
another  milestone  in  its  77-year  history 
on  June  9,  when  ground  was  broken  for 
the  newspaper’s  new  facility  at  1712  Belt 
Line  Road  in  Carrollton. 

Representing  Taylor  Communications 
was  O.L.  Taylor,  chairman  of  the  board; 
Ted  H.  Taylor,  president,  and  Mike 
Story,  vice  president — marketing.  A  host 
of  other  local  dignitaries  will  participate 
in  the  groundbreaking  ceremonies. 

“We  are  extremely  excited  to 
announce  this  latest  step  in  the  growth  of 
Times-Chronicle-Today  newspapers .  ’  ’ 
Taylor  said,  “Our  goal  is  to  provide  the 
finest  service  possible  to  the  local  com¬ 
munity,  and  we  are  confident  this  new 
facility  will  help  us  meet  this  goal. 

“The  area  served  by  Times-Chronicle- 
Today  is  the  most  dynamic  growth  area  in 
the  state  of  Texas,  and  we  are  proud  to  be 
a  part  of  this  growth.” 

The  new  facility  will  house  the  Carroll¬ 
ton  Chronicle  and  production  facilities 
for  its  sister  publications — the  Farmers 
Branch  Times  and  Addison-North  Dallas 
Today — and  is  scheduled  for  completion 
this  fall.  Upon  completion,  the  staff  of 
Times-Chronicle-Today  will  relocate 
from  the  company’s  present  office  at 
13950  Distribution  Way  in  Farmers 
Branch. 

Designed  by  Hatfield  Halcomb 
Architects,  the  new  building  is  located  in 
the  very  heart  of  Carrollton’s  most  histor¬ 
ical  area. 

It  will  be  a  one-story  structure  of 
masonry  and  glass  designed  to  comple¬ 
ment  and  enhance  existing  buildings  and 
residential  structures  in  the  area.  In  addi¬ 
tion,  great  care  was  taken  by  the 
architects  to  retain  several  large  trees  on 
the  building  site  so  the  natural  beauty  of 
this  historical  district  would  not  be  lost. 

The  new  building,  which  will  contain 
6,030  square  feet,  will  provide  ample 
space  for  the  present  Times-Chronicle- 
Today  staff,  with  sufficient  room  for  pro¬ 
jected  expansions.  The  site  plan  also  in¬ 
corporates  large  parking  areas  on  the  east 
and  south  sides  for  the  convenience  of 
visitors  and  customers. 
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Program  announced 
for  IRE  meeting 

A  professional  swindler,  a  former 
secretary  of  the  interior,  plus  the  best  in 
newspaper  and  television  reporters  and 
editors — including  more  than  a  dozen 
Pulitzer  Prize  winners — are  scheduled  as 
speakers  and  panelists  for  the  June  26-27 
Investigative  Reporters  &  Editors  annual 
conference  in  San  Diego. 

Television  anchorman  Dan  Rather  and 
Gene  Roberts,  executive  editor  of  the 
Philadelphia  Inquirer,  will  be  among  the 
speakers. 

Panelists  will  include  Bill  Green, 
ombudsman  for  the  Washington  Post, 
who  will  dissect  the  Janet  Cooke  affair; 
Mel  Weinberg,  “The  Sting  Man”  in  the 
FBI’s  Abscam  Investigation,  and  former 
IRE  president  Bob  Greene  of  Newsday, 
who  just  completed  a  book  on  the  case; 
Alex  Drehsler,  Central  American  corres¬ 
pondent  for  the  San  Diego  Union  Tri¬ 
bune,  a  true  “war  correspondent”  who 
has  covered  Guatemala  and  El  Salvador 
from  both  sides  of  the  lines;  Cecil 
Andrus,  former  Secretary  of  the  Interior, 
who  will  head  up  a  three-man  panel  on 
public  lands. 

The  organized  crime  panel  will  include, 
along  with  top  investigative  reporters. 
Sen.  Dennis  DiConcini  and  press  critic 
Robert  Blakey,  Donald  McPherson,  the 
U.S.  Marshall  who  has  kept  watch  over 
Jimmie  Fratianno  for  the  past  three  years, 
and  the  “Last  Mafioso”  author  Ovid  De- 
maris. 

The  Holiday  Inn  at  the  Embarcadero  is 
holding  400  rooms  for  the  conference . 

Paper  must  label 
ad  section 

A  negotiated  settlement  was 
announced  by  the  Connecticut  State  Con¬ 
sumer  Protection  Department  over 
charges  against  the  Darien  (Conn.)  Re¬ 
view's  alleged  masking  of  advertising  as 
editorial  copy  in  a  special  “Dine  with  the 
Carriage  Trade”  restaurant  section  pub¬ 
lished  in  June  1980. 

The  state  agency  said  the  newspaper, 
part  of  the  Brooks  Newspaper  Group,  has 
promised  to  clearly  inform  readers  if  a 
restaurant  has  either  written  or  approved 
writing  of  a  review,  paid  for  its  placement 
or  paid  the  writer. 

The  1980  section,  it  was  charged,  “mis¬ 
led  readers  into  believing  articles  con¬ 
cerning  dining  establishments  were  un¬ 
biased,  when  said  descriptions  of  res¬ 
taurants  were  not  impartial  critiques.” 

Henry  J.  Lally  of  BNP  had  called  the 
agency’s  charge  unjustified,  saying  the 
entire  section — reviews  and  display 
advertising — was  labeled  “an  advertising 
section”  and  printed  in  brown  ink  to  dis¬ 
tinguish  it  from  the  main  news  section. 
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thinking  abont 
bnying  a  new 
offset  press? 

again...! 


E.  Neal  Eaton, 

Vice  President,  Corporate  Communications 


A  few  short  years  ago  when  the  subject  of  “going  offset”  came 
up,  newspaper  management  had  literally  no  choice  but  to  buy  a 
new  offset  press. 

A  few  short  years  ago,  it  was  unheard  of  to  consider  anything 
but  a  new  press  for  a  new  building. 

Publishers  Equipment  Corporation  changed  all  that  thinking. 
Much  of  our  business  today  is  conventional  blanket-to-blanket 
P.E.C.  offset  presses  re-engineered  from  existing  presses  or  created 
from  fine  letterpress  units  and  installed  in  existing  or  new  buildings. 

PUBLISHERS  EQUIPMENT  CORPORATION 

3230  Commander  Drive  Phone  (214)  931-2312  P.O.  Box  402326 

Dallas,  Texas  75006  Telex:  732561  (TELESERV  DAL)  Dallas,  Texas  75240 

IN  LONDON  CALL  T.R.H.  GRAPHICS  LTD.  PHONE  571-2116  TELEX:  25247 
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1981 

April 

Linage 

Th«  following  llnogo  tobulotions  hovo  boon  compllod  by 
Modlo  Rocords,  Inc.  for  Hio  oxcluslvo  publication  of  Editor 
ft  Pubiifhor.  Thoy  may  not  bo  roprintod  or  publishod  in 
any  form  without  oxplicit  pormission  from  Modia  Ro> 
coHt,  Inc.  NOTE:  Nowspapors  markod  with  codo  bolow 
includo  advortising  in  Parado  or  Family  Wookly, 
approximato  linogo  as  follows: 

*Parado-S5,382  tFomily  Wookly-65, 1 77 


NOTE:  Duo  to  tho  problom  orising  from  tho 
chongos  in  nowspapor  formats,  Modia  Ro« 
cords  has  adoptod  tho  following  policy  in 
tho  intorost  of  linago  comparability: 

(A)  All  six-column  formats  aro  moasurod 
as  six  columns  and  thon  convortod  and  ro- 
portod  as  olght  columns. 

(ft)  All  olght  column  formats  aro  moo- 
surod  and  roportod  as  olght  columns. 

(C)  All  nino-column  formots  oro  moo- 
surod  and  roportod  as  nino  columns. 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ABERDEEN,  S.D. 

Americon  News-e .  699,003  62,392  679,850  112,592 

tAmericon  News-S .  365.172  7.200  340.914  _ 

Grond  Total .  1,064,175  69,592  1,020,764  112,592 

AKRON,  OHIO 

Beocon  Joomal-e .  2,435,767  114,312  2,535.820  72.999 

•Beocon  Joomal-S .  1.027.182  152.428  1.099,016  112.644 

Grand  Total .  3,462,949  266,740  3,634,836  185,643 

ATLANTA,  GA. 

Constitution-m .  3,238,026  600,756  3,149,567  608,547 

Joumal-e .  3,300,924  588,052  3.257,270  612,315 

Journal  &Constitution-S  1,711,422  318,927  1,608,212  209,072 

Journal  &  Constitution-sot  488.475  _  505.738  ' _ 

Grond  Total .  8,738,847  1,507,735  8,520,787  1,429,934 

NOTE:  Consitution-m  and  Journal-e  published  5  days  a  week  only. 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


News-e . 

CHARLOTTE,  N.C. 

....  1,886.137  137,920 

1,764,833 

89,552 

Observer-m . 

2,208,225  326,146 

2,122,875 

163.870 

•Observer-S . 

1.035.929  142.532 

931.111 

153.844 

Grand  Total . 

5,130,291  606,598 

4,818,819 

407,266 

Tribune-m . 

CHICAGO,  ILL. 

..  3,596,531  3,012,471 

3,360,688 

3,149,214 

Tribune-S . 

2,246,008  898,268 

2.229,028 

971,385 

Sun-Times-m . 

2,746,695  577,821 

2.638.415 

486,887 

•Sun  Times-S . 

760,763  546114 

795.428 

526.612 

Grand  Total . 

....  9,349,997  5,034,674 

9,023,559 

5,134,098 

Enquirer-m . 

CINCINNATI,  OHIO 

3,223,620  8,512 

3,592,228 

4,800 

Enquirer-S . 

1,704,348  45,860 

1,790,003 

30,940 

Post-e 

1.488.264  46.323 

1 .760.988 

111.267 

Grond  Total . 

.  6,416,232  100,695 

7,143,219 

147,007 

Ploin  Dealer-m . 

CLEVELAND,  OHIO 

,  3,270,158  450,973 

3,061,222 

383,158 

Ploin  Dealer-S . 

1,678,758  130,004 

1.733,291 

164,676 

Press-e 

2.041.020  327  672 

1.797.4C7 

303.402 

Grand  Total . 

6,989,936  908,649 

6,592,000 

851,236 

Enquirer  (see  note) . 

COLUMBUS,  GA. 

.  1,166,498  175,101 

1,261,883 

149,604 

•ledger  Enquirer-S . 

.  614  578 

562.872 

14.592 

Grand  Totol . 

.  1,781,076  175.101 

1,824,755 

164,196 

NOTE:  Enquirer-m  and  Ledger-e  sold  in  combination,  Mon.  through  Fri. 

Linoge  of  one  edition  Enquirer-m  is  shown. 

COLUMBUS,  OHIO 

Oispatch-e .  2,523,816  156,079 

2,427,067 

578,758 

Dispotch-S . 

1,483,314  142,304 

1,565,716 

52,080 

Citizen  Joumol-m . 

1.292,928  _ 

1 .088.253 

Grand  Total . 

5,300,058  298,383 

5,081,036 

630,838 

News-m . 

DALLAS,  TEX. 

.  5,031,246  409,715 

4,733,007 

231,249 

News-S . 

.  2,217,335  250,003 

2,066,939 

290,906 

Times  Herald-e . 

.  4,660,439  271,907 

4,367,775 

289,643 

Times  Herald-S . 

2045  786  102.032 

1.933.604 

157.664 

Grand  Totol . 

. 13,954,806  1,033,657 

13,101,325 

969,462 

Journal  Herald-m . 

DAYTON,  OHIO 

1,611,147  92,344 

1,845,377 

9,728 

News-e . 

1,724,144  374,448 

1,986,811 

325,313 

•News  S 

933.576  _ 

1.060.608 

Grand  Total . 

4,268,867  466,792 

4.892,796 

335,041 

1981 

1980 

FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

DnROIT,  MICH. 

Not*  Two  Listings 

Free  Press-m . . 

.  2,163,981  434,045 

2,045,899 

349,074 

•Free  Press-S . 

.  795,479  177,080 

849,864 

62,976 

News-e . 

.  2,966,105  526,274 

3,383,223 

457,526 

News-S . 

.  1  487623  434.360 

1.507.490 

425.801 

Grand  Total . 

.  7,413,188  1,571,759 

7,786.476 

1,295,377 

NOTE:  Figures  above  reflect  octual  measurements. 

N0TE:Free  Press-m  ond  S  changed  from  eight  to  nine-column  AAoy  1. 1980. 

Free  Press-m . 

.  2,163,981  434,045 

2,045,899 

349,074 

•Free  Press-S  . 

795,479  177,080 

849,864 

62,976 

News-e 

.  2,966,105  526,274 

3,141,219 

421,303 

News-S 

1,487.623  434.360 

1.436.989 

419.125 

Grond  Total . 

7,413,188  1,571,759 

7,473,971 

1,252,478 

NOTE;  1981  nine  column  measurements. 

NOTE:  1980  eight  column  measurements 

DULUTH,  MINN. 

Herald-e . 

.  1,012,368  144.400 

989,256 

76,992 

News  Tribune-m . 

.  1.120.305  130,800 

1,013,215 

76.992 

•News  Tribune-S . 

.  638.078  90.288 

675  798 

131.024 

Grond  Totol . 

.  2,770,751  365,488 

2,678,269 

285,008 

NOTE:  News-Tribune- 

m  and  Herald-e  has  a  combined  sat  edition  (effective 

Apr.  11,  1981).  The  linoge  shown  is  only  in  the  News-Tribune 

-m. 

ERIE,  PA. 

Times-e . 

1,396,995  5,056 

1,394,483 

9,920 

•Times  News-S . 

.  887,475  24864 

822.735 

7.664 

Grand  Total . 

.  2,284,470  29,920 

2.217,218 

17,584 

FORT  LAUDERDALE,  FUL 

News-e . 

.  4.941.541  754,705 

4,620,381 

576,010 

•News  &  Sun  Sentinel-S  1,962,943  450,255 

1,738,580 

419,605 

News  &  Sun  Sentinel-sat  1,569,257 

1,372,822 

Sun  Scntinel-m . 

.  4.720.992  1.289.849 

3.990.613 

886.065 

Grand  Totol . 

. 13,194,733  2,494,809 

11,722,396 

1.881,680 

NOTE:  News-e  ond  Sun  Sentinel-m  published  5  doys  a  week  only. 

FORT  WAYNE,  IND. 

Journal  Gozette-m .  1,797,165  28,724 

•Journal  Gozette-S .  725,828 

New  Sentinel-e .  2.148.658  42.548 

Grond  Total .  4,671,651  71,272 

NOTE;  Figures  for  1980  not  ovoiloble 

GARY,  IND. 

Post  Tribune-e .  1,857,489  348.953  1,897.837  222,599 

•Post  Tribune  S  902,031  68.692  892.941  68.608 

Grand  Total  2,759,520  417,645  2,790,778  291,207 


BALTIMORE,  MD. 

•News  American-S .  436,793  178,528  526,369  185,076 

News  Americon-e .  1.245,928  84,508  1,309,937  48,096 

Sun-m .  1,931,365  79,813  1,838,047  69,640 

Sun-e.  2.169.949  69.123  2,167,795  59,574 

Sun-S  1.969,572  148.982  1,992.464  125,862 

Grand  Totol .  7,753,607  560,954  7,834,632  488,248 

BERGEN  COUNTY,  NJ. 

Record-e .  2,734,623  563,973  2,632,445  352,322 

•Record'S .  1.567.597  333.312  1.461.084  282,108 

Grand  Total .  4,302,220  897,285  4,093,529  634,430 

NOTE:  Record-e  published  5  days  a  week  only. 

BOCA  RATON,  FLA. 

News-e .  963,210  9,348  982,089  32,490 

tNews-S .  573.907  _  530.543  _ 

Grand  Total .  1,537,117  9,348  1,512,632  32,490 

NOTE:  News-e  published  5  days  a  week  only. 

BOSTON,  MASS. 

Herald  Americon-m .  769,707  128,210  846,552  127,363 

Herold  Americon-S .  366,578  239,657  489,326  222,507 

Globe-d .  2,714,943  180.124  2,480.312  60,888 

*Globe-S  2.634.918  260.800  2.489.929  281 .824 

Grond  Total .  6,486,146  808,791  6,306,r.y  002,582 

BOULDER,  COLO. 

Comera-m .  2,148,640  2,286,192 

Corneas  702.880  723.016  9.120 

Grond  Total .  2,851,520  3,009,208  9,120 

NOTE:  Effective  AAar.  30,  1981,  the  Boulder  Camera  chonged  from  e  to  m 
publicorion. 

BRADENTON,  FLA. 

Herald-e .  1,397,858  38,824  1.455.246  19,712 

tHerold-S .  707  522  50,400  625.051  _ 

Grand  total .  2,105,380  89,224  2,000,297  19,712 

BUFFALO,  N.Y. 

Courier  Express-m .  909,853  31,592  932,681  78.072 

•Courier  Express-S .  1,015,350  97.616  978,770  17.576 

News-e .  2,468,218  31,944  2,641.957  128.088 

News-S .  436.761  101.920  427.477  15.808 

Grond  Total .  4,830,182  263,072  4,980,885  239,544 

CAMDEN,  NJ. 

Courier  Post-e .  2,354,042  104,810  2,327,258  122,316 

tCourier  Post  s .  722 J  52  _  657,815  3.080 

Grond  Total .  3,076,194  104,810  2,985,073  125,396 
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DENVER,  COLO. 

Rocky  Mt.  News-m .  4,851,868  4,548,737 

•Rocky  Ml  News-S .  999,613  969,627 

Post-e . y. .  3,546,1 32  1 40,501  3,678,042 

Post-S .  2.221.870  2.277.127 

Grand  Total . 11,619,483  140,501  11,473.533 


GRAND  FORKS,  N.D. 

Herald-e .  1,009,386  117,844  946.378 

tHeraW-S .  452.518  42.720  505.126 

Grond  Total .  1,461,904  160,564  1,451,504 

(Continued  on  page  50) 
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Ad  Expenditure  Trends 

April  1981 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 

PUBLISHER  from  Media  Records — 64  Cities  Report 

1981 

1980 

Dollar 

Change 

(000) 

(000) 

(000) 

Classifications 

Omitted 

Omitted 

Omitted 

% 

Retail 

April . 

. $  425.239 

344,928 

-1- 

80.310 

-t-23.0 

First  Four  Months 

1,510,718 

1,321,283 

189,435 

-t-  14.3 

Department  Stores 
(Included  in  Retail) 

April . 

.  85,989 

75,611 

+ 

10,378 

13.7 

First  Four  Months 

General 

304,959 

276,009 

+ 

28,950 

10.5 

April . 

.  126,508 

101,278 

+ 

25,230 

-t-  24.9 

First  Four  Months 

Automotive 

476,536 

382,450 

+ 

94,086 

24.6 

April . 

.  18,447 

15,518 

+ 

2,929 

-t-  18.9 

First  Four  Months 

Financial 

76,553 

66,869 

+ 

9,684 

+  14.5 

April . 

.  30,873 

29,996 

+ 

877 

2.9 

First  Four  Months 

Classified 

120,617 

104,483 

+ 

16,134 

+  15.4 

April . 

.  215,563 

177,728 

+ 

37,835 

-^21.3 

First  Four  Months 

Total  Advertising 

847,473 

765,328 

+ 

82,145 

+  10.7 

April . 

.  816,629 

669,448 

+ 

L47.181 

22.0 

First  Four  Months 

3,031,897 

2,640,413 

-t- 391,484 

+  14.8 
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Columnist 

arranges 

interviews 

Every  young  reporter  dreams  of  land¬ 
ing  the  big  interview.  But  writing  for  the 
school  newspaper  usually  means  that  that 
big  interview  is  the  high  school  football 
coach. 

Young  writers  in  Detroit  are  more  for¬ 
tunate. 

For  the  past  five  years,  Detroit  News 
columnist  Charley  Manos  has  been 
arranging  interviews  for  them  with 
national  celebrities  like  pop  star  John  De¬ 
nver  and  TV  star  Henry  Winkler. 

“The  Charley  Manos  Student  Press 
Conference”  series  began  in  1974  when 
two  high  school  journalism  students 
asked  Manos  to  help  them  get  an  inter¬ 
view  with  rock  star  Elton  John.  After 
being  brushed  off  by  record  company  ex¬ 
ecutives  and  promoters,  the  students  had 
all  but  given  up  hope  of  getting  the  inter¬ 
view. 

Manos  didn't  take  their  requests  light¬ 
ly.  He  volunteered  to  help  them  hold  an 
Elton  John  Student  Press  Conference.  In¬ 
itially  rebuffed  but  not  easily  discour¬ 
aged,  Manos  caught  up  with  Elton  John  at 
a  pre-performance  hotel  party.  Two  days 
after  popping  the  idea  to  John,  Manos 


welcomed  150  students  from  68  area 
schools  and  universities  for  a  35-minute 
press  conference  with  the  popular  musi¬ 
cian. 

Manos’  guest  lineup  has  been  equally 
impressive.  U.S.  Senator  Carl  Levin, 
Michigan  Governor  William  Milliken, 
Detroit  Mayor  Coleman  Young,  singer/ 
actress  Diana  Ross,  G.M.  president  Pete 
Estes,  Detroit  Piston  basketball  star  Bob 
Lanier,  and  Mary  Wells  Lawrence,  the 
most  recent  participant,  have  made  them¬ 
selves  available  over  the  years. 

Manos  organizes  four  press  confer- 

Carol  Burnett  gives 
part  of  libel  award 
to  journalism  schools 

Actress  Carol  Burnett,  who  was 
awarded  $800,000  in  her  libel  suit  against 
the  National  Enquirer,  will  donate 
$100,000  each  to  the  University  of 
Hawaii’s  Department  of  Journalism  and 
the  School  of  Journalism  at  the  Universi¬ 
ty  of  California,  Berkeley. 

Her  press  spokesman,  Rick  Ingersoll, 
told  E&P  the  endowments  will  be  made 
regardless  of  the  outcome  ofthe  Enquir¬ 
er’s  appeal  of  the  verdict. 

Ingersoll  said  the  money  is  to  be  used 
for  teaching  and  research  into  the  “study 
of  professional  ethics  in  journalism.”  He 
added  that  the  two  programs  were  singled 


ences  each  school  year  and  announces 
them  in  his  column.  Newspaper  advisers 
then  send  in  names  of  student  journalists 
and  photographers  who  want  to  partici¬ 
pate. 

The  columnist  provides  each  student 
with  “Charles  Manos  Working  Press” 
card,  moderates  the  conference,  and  asks 
the  young  journalists  to  send  him  copies 
of  their  stories  as  they  appear  in  their 
school  papers.  After  reading  them  he  for¬ 
wards  the  articles  to  the  celebrities  or 
their  agents. 

out  because  Hawaii  is  Burnett’s  home 
and  because  of  the  “great  reputation”  of 
the  Berkeley  graduate  journalism  school. 

The  press  aide  said  the  entertainer  has 
had  an  interest  in  journalism  since  she 
was  editor  of  the  Hollywood  High  School 
newspaper.  She  also  wrote  for  the  Daily 
Bruin  while  attending  UCLA,  he  said. 


Joins  CWO&O 

Richard  Cammack  has  joined  the  sales 
staff  of  the  New  York  office  of  Cresmer, 
Woodward,  O’Mara  &  Ormsbee  Inc., 
newspaper  advertising  sales  firm.  Cam- 
mack  was  a  sales  representative  covering 
national  accounts  in  the  food,  automotive 
and  corporate  classifications,  for  Hearst 
Advertising  Service. 


with  NEWSPLUS/3000 

newspaper  management  systems. 

At  Collier-Jackson,  we  know  how  busy  your  business  and  circulation 
staff  is  already.  But,  busy  or  not,  the  future  is  still  coming  at  you  with 
new  demands  from  advertisers  and  subscribers. 

But  how  do  you  build  the  expertise  and  computer  capabilities 
for  Total  Market  Coverage,  direct  mail  advertising  or  alternate 
delivery  with  a  limited  staff?  Since  the  future  is  a  moving  target,  ~ 
you  must  also  avoid  getting  stuck  with  a  "dead"  system. 

What  you  need  is  NEWSPLUS/3000,  a  complete 
Circulation/Business/ Advertising  solution  that  is  ” 

constantly  being  improved.  With  sixteen  leading 
newspapers  in  operation,  our  combined  experience  is 
continually  re-distributed  to  all  customers  through 
new  releases,  new  documentation,  and  User  ■ 

Group  contacts.  I 

We  also  provide  management  training,  on-site  operator 
training,  installation,  and  on-going  consulting  services  to  I 

unleash  your  current  staff.  I 

Too  good  to  be  true?  If  you  don't  believe  it,  talk  to  our 
customers  or  write:  Collier-Jackson,  Inc.  I 

Newspaper  Systems  Division 
5406  Hoover  Blvd.  I 

Tampa,  Florida  33614  ' 

COLLIER  ^HJACKSON.  Inc.  Attn:  Dave  Sloan  i 

(813)  885-6621  I 


I  Collier-Jackson,  Inc. 

m)mmggS0/^  \  Newspaper  Systems  Division 
5406  Hoover  Blvd. 

Tampa,  Florida  33614 

Please  send  more  information  on 
Collier-Jackson  Newspaper  Systems. 
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Linage^(Cont'd  from  page  48) 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

HARTFORD,  CONN. 


Couront-m . 

2,879,836 

513,385 

2,795,282 

441,202 

*Cooront-S . 

.  1.427.872 

402.228 

1.253.227 

485.200 

Grand  Total . 

.  4,307,708 

915,613 

4,048,509 

926,402 

HONOLULU,  HAWAII 

Advertiser-m . 

.  2,916,923 

2,806,621 

Stor  Bulletin-e . 

.  2,973,671 

2,940,519 

•Star  Bulletin  & 

Advertiser-S . 

.  1.145.091 

1.314.012 

Grand  Total . 

.  7,035,685 

7,061,152 

HOUSTON,  TEX. 

Chronicle-e . 

.  5,936,659 

809,307 

5,827,023 

814,258 

Chronicle-S . 

2,796,750 

314,344 

2,543,417 

245,336 

Post-m . 

4,633,134 

609,064 

4,478,442 

494,800 

*Post-S 

1.548.095 

285.128 

1 .505.648 

129.384 

Grand  Total . 

14,914,638  2,017,843 

14,354,530 

1,683,778 

KANSAS  CITY  MO. 

Times-m . 

.  2,640,066 

592,138 

2,456,798 

621,447 

Stor-e.. 

1,278,699 

155,993 

1,223.212 

251,275 

Stor-S.. 

1  486  838 

238.164 

1 .468.093 

284.672 

Grond  Total . 

5,405,603 

986,295 

5,148,103 

1,157,394 

KNOXVILLE,  TENN. 

Joumal-m . 

.  1,495,649 

80,313 

1,540,381 

22,680 

News-Sentinel -e . 

.  1,730,559 

94,679 

1,875,323 

18,240 

*News-Sentinel-S .... 

.  1.053.602 

10.420 

947.146 

60.596 

Grond  Total . 

.  4,279,810 

185,412 

4,362,850 

101,516 

LEXINGTON,  KY. 

Herald  (See  Note)..., 

.  1,897,005 

196,772 

2,097,481 

144,076 

•Herold  Lcoder-S .... 

.  1  017  756 

43.205 

1 .032.861 

14.960 

Grond  Total . 

.  2,914,761 

239,977 

3,130,342 

159,036 

NOTE:  Herald-m  and  Leoder-e  sold  in  combination;  Mon.  through  Fri.  Linage 
of  one  edition  Herold-m  is  shown. 

NOTE:  Herald-m,  Leoder-e  and  Herald  Leader-S  changed  from  nine  to  six 
column  June  1, 1980.  Beginning  June  1, 1980,  Medio  Records  converted  the 
Lexington  papers  from  a  six  column  format  to  eight  column  format. 


LiniE  ROCK,  ARK. 


Arkansas  (Jazette-m .. 

....  1,186,849 

416,544 

1,247,879 

346,520 

•Arkansas  Gazette-S . 

....  602.383 

181.756 

635.826 

73.168 

Grand  Total . 

....  1,789,232 

598,300 

1,883,705 

419,688 

LONG  BEACH,  CALIF. 

Press  Telegram  (see  note)  2,307,389 

529,715 

2,152,616 

504,352 

•Press-Telegram-S . 

....  677.363 

78.816 

747.451 

40.768 

GrondTotol .  2,984,752  608,531  2,900,067  545,120 

NOTE:  Press  Telegrom-m  and  e  sold  in  combinotion,  Mon.  through  Fri. 
Linoge  of  one  edition  Press  Telegram-m  is  shown. 

NOTE:  Effective  March  1,  1981,  the  name  Independent  Press  Telegram-S 
changed  to  the  Press  Telegram. 

NOTE:  Effective  April  13, 1981,  the  Independent-m  name  was  changed  to  the 


Press  Telegrom. 

LONG  ISLAND,  N.Y. 

Newsdoy-e .  2,924,298  881,906  2,915,867  804,433 

Newsdoy-S .  1.251.548  765.134  1,186.307  466.750 

GrondTotol .  4,175,846  1,647,040  4,102,174  1,271,183 

LOS  ANGELES,  CALIF. 

Times-m .  5,585,336  3,211,306  5,689,784  2,587,417 

Times-S .  3,091,578  1,393,596  3,024,045  1,385,920 

Herold  Examiner-e .  995,979  190,859  950,455  28,667 

Herald  Exominer-S .  331.424  18.741  268.967  13.600 

Grand  Total . 10,004,317  4,814,502  9,933,251  4,015,604 

LOS  ANGELES/SAN  FERNANDO  VALLEY,  CALIF. 

News-m .  3,387,926  940,136  3,146,404  675,701 

•News-S .  1.000.376  48.700  999.268  140.960 

GrondTotol .  4,388,302  988,836  4,145,672  816,661 


NOTE;  Effective  Mor.  1, 1981  the  Volley  News  changed  its  nomed  to  the  Doily 


News 

MACON,  GA. 

Telegraph  (see  note) .  1,093,229  241,066  1,147,109  70,209 

nelegraph&News-S....  575.516  19.851  558.067  19.560 

GrondTotol .  1,668,745  260,917  1,705,176  89,769 

NOTE:  Telegroph-m  and  News-e  sold  in  combination,  Mon.  through  Fri. 
Linoge  of  one  edition  Telegraph-m  is  shown. 

MANCHESTER,  N.H. 

Union  Leoder-d .  1,465,576  214,016  1,456,668  220,056 

•New  Hampshire  News-S  666.784  66.248  678.697  87.172 

Grand  Total .  2,132,360  280,264  2,135,365  307,228 

MEMPHIS,  TENN. 

Commercial  Appeal-m  2,487,564  290,327  2,483,872  125,141 

Commmercial  Appeol-S  1,149,128  46,088  1,064,411 

Press-Scimitor-e .  1.827.317  260.130  1.796.819  125.782 

GrondTotol .  5,464,009  596,545  5,345,102  250,923 

MIAMI,  FLA. 

Herold-m .  4,081,089  1,783,972  3,558,756  1,210,008 

Herold  S  2,276,341  840,225  1,850,251  574,295 

News  e  ,  2.025.187  10.359  1.773.288  47.952 

Grand  Total .  8,382,617  2,634,556  7,182,295  1,832,255 


MINNEAPOLIS,  MINN. 


Tribune-m .  1,830,085  96,252  1,900,725  127,207 

Tribune  $  1,816,404  383,882  1,876,299  442,831 

Stor-e  2,076,572  362,154  2,180,264  428,269 

Tribune-sot  364.322  388.821  _ 

Grond  Total .  6,087,383  842,288  6,346,109  998,307 

NOTE:  Tribune-m  ond  Star-e  published  5  days  a  week  only. 

NASHVILLE,  TENN. 

Bonner-e .  2,155,907  165,104  2,219,909  228,652 

Tennessean  m  2,185,144  171,744  2,165,636  228,652 

*Tennessean-S .  1.219.211  187.786  1.173.189  81.796 

Grand  Total .  5,560,262  524,634  5,558,734  539,100 

NEW  YORK,  N.Y. 

Times-m .  3,400,686  244,900  3,302,020  145,800 

Times  S  3,093,051  1,428,084  2,917,028  977,064 

News-m .  1,400,254  1,209,741  1,352,581  1,522,527 

News-S  557,468  1,192,332  615,917  1,109,976 

Post-e  836.139  _  843.017  _ 

Grand  Total .  9,287,598  4,075,057  9,030,563  3,755,367 

NEWARK,  NJ. 

Star  ledger-m .  3,364,261  166,281  3,305,831  195,978 

•Star  Ledger-S .  2.103.422  153.236  2.130.866  200.656 

GrondTotol .  5,467,683  319,517  5,436,697  396,634 

OAKLAND,  CALIF. 

Tribune-e .  2,009,663  326,182  2,039,276  235,974 

•Tribune-S .  1.025.818  22.528  969.775  65.760 

GrondTotol .  3,035,481  348,710  3,009,051  301,734 

ORANGE  COUNTY,  CALIF. 

Register-d .  5,332,080  264,112  5,065,139  240,648 

tRegister-b  1.939.785  14.016  1.809.968  4.992 

GrondTotol .  7,271,865  278,128  6,875,107  245,640 

PASADENA,  CALIF. 

StarNews-d .  1,216,919  177,078  1,191,517  155,963 

•Stor  News-S .  424.827  _  420.100  _ 

Grand  Totol .  1 ,641 ,746  1 77,078  1 ,61 1 ,61 7  1 55,963 

PASSAIC,  NJ. 

Herald  News-e .  1,271,321  139,779  1,242,842  133,717 

tHerald  News-S .  463.007  248.064  475.944  102.000 

Grand  Total .  1,734,328  387,843  1,718,786  235,717 

PATERSON,  NJ. 

News-d .  936.953  16.800  980.037  136.216 

Grand  Total .  936,953  16,800  980,037  136,216 

PEORIA,  ILL. 

Journal  Stor-d .  1,815,865  135,992  1,796,524  94,616 

•Journal  Star-S .  728.287  32.528  718.477  19.040 

GrondTotol .  2,544,152  168,520  2,515,001  113,656 

PHILADELPHIA,  PA. 

Bulletin-e .  1,566,067  790,402  1,813,594  597,157 

*Bulletin-S .  406,804  256,328  528,703  218,747 

Inquirer-m .  2,336,867  299,493  2,204,789  211,797 

Inquirer-S .  1,829,706  435,808  1,799,235  325,574 

Newse  .  1.097.519  _  1.053.010  _ 

GrondTotol .  7,236,963  1,782,031  7,399,331  1,353,275 

PITTSBURGH,  PA. 

Post  Gazette-m .  1,173,133  697,129  1,138,509  496,031 

Press  e  .2,319,454  764,617  2,268,281  655,026 

•Press  S  .  1.804.417  36.984  1.874.267  21.600 

GrondTotol .  5,297,004  1,498,730  5,281,057  1,172,657 

PROVIDENCE,  R.l. 

Bulletin-e  .  1,761,412  624,701  1,836,497  558,259 

Journal-m .  1,683,457  422,949  1,748,886  333,873 

Journal-S .  1.493.721  240.540  1.477.213  204.728 

Grand  Total .  4,938,590  1,288,190  5,062,596  1,096,860 


NOTE:  Bulletin-e  and  Joumol-m  has  a  combined  Saturday  edition.  The  linage 
is  shown  only  in  the  Bulletin-e. 

ROCHESTER,  N.Y. 

Democrat  &Chronicle-m  1,839,509  100,135  1,766,791  178,921 

Democrat  &  Chronicle-S  987,419  175,200  1,052,669  68,400 

Times  Union-e .  1.618.909  99.703  1.744.842  162.789 

GrondTotol .  4,445,837  375,038  4,564,302  410,110 

NOTE:  Times  Union-e  published  5  days  a  week  only  effective  July  12, 1980. 
ST.  PAUL,  MINN. 

Pioneer  Press-m .  1 ,245,248  1 .31 1 ,770 

•Pioneer  Press-S .  1,415,977  1,518,829 

Dispatch-e .  1.873.042  237.929  1.939.638  312.498 

Grand  Total .  4,534,267  237,929  4,770,237  312,498 

NOTE;  Pioneer  Press-m  and  Dispatch-e  hove  a  combined  Soturday  edition. 
The  linage  is  shown  only  in  the  Dispatch-e. 

ST.  PETERSBURG,  FLA. 

Independent-e .  2,425,084  58,856  2,503,603  77,806 

Times-m .  3,288,150  1,425,766  3,238,982  1,106,297 

•Times-S .  1.429.750  528.137  1.286.979  413.786 

GrondTotol .  7,142,984  2,012,759  7,029,564  1,597,889 


SAN  ANTONIO,  TEX. 


Express-m . 

tExpress-Ncws-S . 

.  2,662,757 

.  1,263,196 

320,800 

85,688 

2,448,360 

1,167,026 

178,591 

120,032 

Express-News-sot . 

.  604,634 

506,076 

News-e . 

.  2,554,156 

268,768 

2,350,017 

162,096 

Light-e 

2,509,013 

435,624 

2,366,642 

375,448 

*Light-S 

1,202,890 

84,288 

1,161,362 

126,192 

Light-sot . 

460.476 

382.393 

Grand  Total . 

11,257,122  1,195,168 

10,381,876 

962,359 

NOTE:  Express-m,  News-e  and  Light-e  published  5  days  a  week  only. 


SAN  DIEGO,  CALIF. 


Union-m . 

.  3,710,617  221,747 

3,463,133 

190,822 

*Union-S . 

.  1,559,161  64,080 

1,576,799 

Tribune-e . 

.  4.081.867  260.587 

3.883  096 

195.684 

Grand  Totol . 

.  9,351,645  546,414 

8,923,028 

386,506 

SAN  FRANCISCO,  CAIIF. 

Chronicle-m . 

.  2,362,543  836,031 

2,363,243 

978,501 

Examiner-e . 

.  2,355,309  837,497 

2,332,528 

976,087 

Examiner  &  Chronicle-S 

1.416.766  289.880 

1.401.017 

:7i.88Q 

Grond  Totol . 

.  6,134,618  1,963,408 

6,096,788 

2,126,468 

SAN  JOSE,  CALIF. 

Mercury-m . 

.  5,191,950  306,064 

5,354,642 

299,770 

News-e . 

.  4,440,720  306,393 

4,645,540 

299,493 

*Mercury-Ncws-S . 

.  2,256.717 

2.132.554 

14.112 

Grond  Total . 

.11  889,387  612,457 

12,145,736 

613,375 

NOTE:  AAercury-m  ond  News-e  have  a  combined  Sat.  edition.  The  linoge  is 

only  shown  in  the  Mercury-m. 

SHREVEPORT,  LA. 

Journal-e . 

.  1,680,629  91,528 

1,748,540 

109,408 

Tinf»es-m . 

.  2,324,137  172,644 

2,277,474 

109,288 

,.  965  427 

923.629 

Grand  Total . 

.  4,970,193  264,172 

4,949,643 

218,696 

STATE  COLLEGE,  PA. 

Centre  Times-e . 

..  1.582.543 

Grand  Totol . 

..  1,582,543 

NOTE:  Figures  for  1980  not  available. 

SYRACUSE,  N.Y. 

Herold  Journol-e . 

..  1,828,232  9,932 

1,812,926 

9,316 

*Herold-American-S . 

..  946,435  107,607 

1,049,997 

4,367 

Post  Stondard-m . 

..  1.282.601  82.572 

1.163.328 

69.354 

Grand  Total . 

,.  4,057,268  200,111 

4,026,251 

83,037 

TALLAHASSEE,  FLA. 

Democrat-m . 

..  1,792,913  148,920 

1,763,646 

157,740 

•Democrat-S . 

..  805.021  22.464 

703.962 

16.912 

Grand  Totol . 

..  2,597,934  171,384 

2,467,608 

174,652 

TAMPA,  FLA. 

Tribur>e-m . 

..  3,066,947  1,118,505 

2,912,123 

694,523 

*Tribune-S . 

..  1,538,678  107,104 

1,255,092 

102,376 

Times-e . 

..  2.105.198 

2.013.660 

Grand  Total . 

..  6,710,823  1,225,609 

6,180,875 

796,899 

WASHINGTON,  D.C. 

Post-m . . 

5,183,490  945,141 

4,878,435 

676,822 

•Post  S 

2,141,051  470,475 

2,X7.300 

432,348 

Stor-e.. . 

1,957,651  313,794 

2,149,390 

421,667 

Stor-S . 

582  456  88.668 

738.350 

94.040 

Grond  Total . 

...  9,864,648  1,818,078 

9,773,475 

1,624,877 

WEST  PALM  BEACH,  FLA. 

Post-m . . 

...  3,691,634  219,133 

3.149,410 

376,716 

Times-e . 

...  3,134,741  216,632 

2,733,677 

304.679 

*Post-S . 

...  1.851.679  115.060 

1.528.467 

139.102 

Grond  Total . 

.  8,678,054  550,825 

7,411,554 

820,497 

NOTE:  Times-e  published  5  days  a  week  only. 

WESTCHESTER  ROCKLAND,  N.Y. 

Reporter  Dispatch-e... 

....  1,837,134  280,504 

1,530,212 

300,992 

tReporter  Dispotch-S. 

....  732.276  53.624 

620.250 

74.144 

Grond  Total . 

....  2,569,410  334,128 

2,150,462 

375,136 

WICHITA,  KANS. 

Eogle-Beocon-m . 

....  2,127,079  681,478 

2,093,680 

566,167 

Beocon-e . 

1,094,567 

35,240 

•Eogle-Beocon-S . 

....  781.316  226.216 

731.789 

M5.800 

Grand  Totol . 

....  2,908,395  907,694 

3,920,036 

747,207 

NOTE:  Eogle-m  and  Beocon-e  had  a  combined  sat  edition.  The  linoge  is 

shown  only  in  the  Eogle-m  for  1980. 


APRIL  1981/1980 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHER 

ALBANY,  N.Y. 

Tin>es-Union-m .  1,730,411 

Knickerbocker  News-e  1,151,773 

Times-Union-S .  633.224 

Grand  Total .  3,515,408 

NOTE:  Hearst  Newspaper  period  runs  Mar.30 

ALTOONA,PA. 

Mirror-e .  1,968,890  1,806,581 


1,597,280 
1,095,726 
677.324 
3,370,330 
-Apr.26,  1981. 
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1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ANAHEIM,  CALIF 

Bultetin-e .  1,743,938  1,382,500 

BANGOR,  ME. 

Doily  News-m .  1,588,843  1,584,203 

BIRMINGHAM,  ALA. 

News-e .  2,347,618  294,168  2,349,914  210,980 

News-S .  1,235,864  1,179,556 

Post-Herold-m .  1.572.788  1.529.234  _ 

Grand  Total .  5,156,270  294,168  5,058,704  210,980 

BRANTFORD,  ONT. 

Expositor-e .  1,812,777  1,775,369 

BRIDGEPORT,  CONN. 

Telegrom-m .  1,668,804  1,745,285 

Post-e .  1,876,379  1,984,063 

Posr-S .  662.885  _  658.882  _ 

Grand  Total .  4,208,068  4,388,230 

NOTE:  Sat.  linage  reported  in  Post-e  figures  only. 

BURLINGTON,  VT. 

Free  Press-m .  1 ,91 1 ,938  2,069,942 

Free  Press-S .  309.120  249.424 

Grand  Total .  2,221,058  2,319,366 

CASPAR,  WYO. 

Star-Tribone-mS .  2,235,170  2,272,744 

NOTE:  Includes  inserts — 341,264  lines  in  1981;  223,440  lines  in  1980. 
Family  Weekly  not  included — 68,921  lines  in  1981;  71,569  lines  in  1980. 

CHICAGO,  ILL. 

Herold-m .  1,171,785  255,481  1,096,201  191,933 

Herald-S .  185,989  40.551  230,815  40.413 

GrondTotol .  1,357,774  296,032  1,327,016  232,346 

NOTE:  Herold-m&S  changed  from  eight  to  six  column  Mor.  17,  1969. 

DAVENPORT,  IOWA 

Ouod-City  Times-e/m .  3,959,928  3,506,314 

Quod-City  Times-S .  676.116  725.676 

Grand  Total .  4,636,044  4,231,990 

DES  MOINES,  IOWA 

Register-m .  646,297  243.698  680,645  258,621 

Tribune-e .  994,267  1,056,196 

Register-S .  776.934  136.718  863.749  40.403 

Grand  Total .  2,417,498  380,416  2,600,590  299,024 

DOVER,  DELAWARE 


Delaware  Stote  News-eS  1,010,260  1,069,439 

NOTE:  Figures  shown  ore  on  an  8'Column  basis. 

EDMONTON,  ALTA. 

Joumal-e .  5,719,137  5,541,891 

FORT  WORTH,  TEX. 

Star-Telegram-m .  3,413,348  711,880  3,215,010  141,622 

Star-Telegram-e .  3,367,366  768,956  3,331.448  249,768 

Stor-Telegram-S .  1.770.162  181.904  1.716.362  120.274 

GrondTotol .  8,550,876  1,662,740  8,262,820  511,664 

NOTE:  Includes  inserts  ond  zoned  editions. 

INDIANAPOLIS,  IND. 

Star-m .  2,311,948  2,353,696 

Ncws-e .  1,836,904  1,864,399 

Stor-S .  1.450.136  1.385.306 

GrondTotol .  5,598,988  5,603,401 

KITCHENER-WATERLOO,  ONT. 

Record-e .  2,952,901  2,963,265 

LINCOLN,  NEB. 

Joumal-Stor-d/S .  2,128,266  1,938,062 

NOTE:  Includes  inserts— 907,928  lines  in  1981;  795,648  lines  in  1980. 

LOUISVILLE,  KY. 

Courier-Joumol-m .  2,193,676  258,975  2,249,980  184,605 

Louisville  Times-e .  2,378,573  370,449  2,544,728  290,369 

Courier  Journol  & 

Times-S .  1.630.600  3.883  1.506.613  7.159 

Grand  Totol .  6,202,849  633,307  6,301,321  482,133 

NOTE:  ROP  display  linoge  is  published  on  6-column  basis  but  converted  to 
8-column  basis  above.  Classified  published  and  reported  on  10-column 
basis. 


MADISON,  Wise. 

Capitol  Times-e .  2,135,040  2,016,883 

Stote  Joumal-m .  2,182,905  2,142,824 

State  Journal-S .  814,537  850.017 

Grand  Total .  5,132,482  5,009,724 

NOTE:  6-column  poges  converted  to  8-column.  Includes  legal. 

MERIDEN,  CONN. 

Record-Joumol-m .  1,128,960  1,131,592 

MONROE,  LA. 

News-Star-World-d .  1 ,855,084  1 ,885, 1 28 

News-Stor-World-S .  896.616  _  864  584  _ 

GrondTotol .  2,751,700  2,749,712 


NOTE:  Gannett  Newspaper  period  runs:  Mar.  30-Moy  3, 1981.  News — Star 
and  World  consolidated  into  News — Stor — World  effective  Aug.  4,  1980. 
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MONTREAL,  QUE. 


Gozette-m .  4,650,582  4,277,424 

Le  Dimonche-Motin-S .  661.574  545.110 

Grand  Totol .  5,312,156  4,822,534 


NOTE:  Le  Dimonche-Motin  includes  inserts— 247,524  lines  in  1981;  197,976 
lines  in  1980.  Gozette  incudes  T.V  Times— 35,081  lines  in  1981,  35,694 
lines  in  1980. 


NASHUA,  N.H. 

Telegraph-e .  1,716,495  1,613,430 

NEW  BRUNSWICK,  NJ. 

Home  News-e .  1,367,276  1,438,751 

Home  News-S .  700,154  744.152 

GrondTotol .  2,067,430  2,182,903 

NEWPORT  NEWS,  VA. 

Doily  Press-m  2,360,708  2,216,942 

Times  HeroW-e .  2,177,896  2,142,448 

Doily  Press-S .  1.118.586  1.062.908 

GrondTotol .  5,657,190  5,422,298 

NORFOLK,  VA. 

Virginian-Pilot-m .  2,586,864  181,527  2,290,027  195,852 

Ledger-Stor-e .  1,803,973  633,576  1,842,870  613,003 

Virginkm-Pilot  & 

Ledger-Stor-S .  1.053.099  314.821  984.857  232.739 

GrondTotol .  5,443,936  1,129,924  5,117,754  1.041,594 

NORTH  BAY,  ONT. 

Nugget-e .  1,013,635  908,360 

NORTH  PLATH,  NEB. 

Telegroph-mS .  689,584  645,890 

NOTE:  Includes  Family  Weekly— 50,484  lines  in  1981 ;  52,682  lines  in  1980 

OGDEN,  UTAH 

Stoodard-E«iminer-e .  2,327,842  1,994,822 

Stondard-Examiner-S .  723.766  726,500 

Grond  Total .  3.051 ,610  2,721 ,322 

NOTE:  Sundoy  includes  Fomily  Weekly — 68,838  lines  in  1981 ;  71 ,638  lines  in 
1980. 

OKLAHOMA  CITY,  OKLA. 

Oklohomon-m .  2,524,880  927,802  2,342,123  876,643 

Times-e .  2,348,439  957,964  2,214,287  728.596 

Oklohomon-S .  1.327.156  1.173.913  _ 

Grand  Total .  6,200,475  1,885,766  5,730,323  1,605,239 

OMAHA,  NEB. 

World-HeraW-meS .  3,683,288  3,631,726 

ORLANDO,  FLA. 

Sentinel  Star-a/dS .  4,556,342  1,374,002  4,137,728  1,058,848 

OTTAWA,  ONT. 

LeDroit-e .  2,004,934  2,121,890 

PALM  SPRINGS-PALM  DESERT,  CALIF. 

Desert  Sun-e .  2,221,918  2,060,502 

PHOENIX,  ARIZ. 

Republic-m .  4,546,304  200,620  5,448,674  508,508 

Gozette-e .  4,504,374  203,966  5,300,582  508,508 

Republic-S .  2.175.852  _  2.928.940  _ 

GrondTotol . 11,226,530  404,586  13,678,196  1,017,016 

PORTLAND,  MAINE 

Press-Herald-m .  1 ,430,494  1 ,445,902 

Express-e .  1,373,050  1,352,292 

Telegrom-S .  983.551  933.592 

Grand  Total .  3,787,095  3,731,786 

PORTLAND,  ORE. 

Oregonion-mS .  5,326,902  5,218,472 

Oregon  Joumol-e .  1.915.340  1.809.052 

Grand  Total .  7,242,242  7,027,524 

READING,  PA. 

Times-m/Eogle-e .  1,680,164  1,598,531 

Eogle-S .  760.188  738.501 

Grand  Total .  2,440,352  2,337,032 

RENO,  NEV. 

Joumal-m .  1,191,540  1,172,612 

Gazette-e .  1,233,652  1,207,892 

Gazette- Joumat-S .  383.656  398.678 

Grond  Total .  2,808,848  2,779, 1 82 

RICHMOND,  VA. 

Times-Dispotch-m .  2.290,853  1,963,502 

Times  Dispotch-S .  1,212,522  1,218,747 

News  leoder-e .  1.809.430  1.762.959 

Grond  Total .  5,312,805  4,945,208 


NOTE:  Part-run  ond  comics  not  included. 


1981  1960 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

RIVERSIDE,  CALIF. 


Enterprise-m . 2^7»]2  2,196,614 

Press-e .  2,055,088  1W,636 

Press-Enterprise-S .  546.014  548.772 

GrondTotol .  4,988,914  4,642,022 

N0TE:Porode  linage  or  preprmted  irtserts  not  included. 

SAN  BERNARDINO,  CALIF. 

Sun-mS .  3,878,350  3,751,314 

NOTI:  Porode  linoge  nrtf  included. 

SANTA  BARBARA,  CALIF. 

News-Press-eS .  3,010,154  10,451  2,930,746  11.165 

NOTE:  Porode  linoge  not  included. 

SCOTTS  BLUFF,  NEB. 

Stor-HeraW-mS .  1,025,789  99536 

NOTE:  Includes  Family  Weekly— 67,435  lines  m  1981, 89,372  lines  in  1980. 

SEATTLE,  WASH. 

Post-kitelligencer-dS .  2,124,139  2,157,451 

Times-dS .  4,621.876  4.548,852 

Grond  Total .  6,746,01 5  6,70633 

SOUTH  BAY  (Torranc*),  CALIF. 

Breeze-e  3,702,762  3,688,902 

SPOKANE,  WASH. 

Spokesmon-Review-m ....  1,799,679  1,721,039 

Spokesmon-Review-S .  865,074  799,085 

Chronicle-e .  1.857. 170  1.771.911 

GrondTotol .  4,521,923  4,292,035 

TACOMA,  WASH. 

News-Tribune-e  & 

Tribune  Ledger-S .  2,924,852  3,471,076 

TOLEDO,  OHIO 

Blode-e .  2,42335  2,219,968 

Blode-S .  1.129.212  1.187.737 

Grand  Total .  3,552,817  3,407,705 

TOPEKA,  KANSAS 

Capital  Joumal-o/d .  1,399,016  U47.554 

Capitol-Joumal-S .  473.907  580.645  _ 

GrondTotol .  1,872,923  1,828,199 

NOTE:  Figures  ore  bosed  on  6-column  format. 

TORONTO,  ONT. 

Stor-e .  532.118  4,849,875 

Sun-mS .  2.716.381  2.408.058 

GrondTotol .  7,978,499  7,257.933 

TUCSON,  ARIZ. 

Stor-m .  3.608.024  335.072 

Citizen-e _ 3.635,408  333.670 

Star-S .  1.213.324  1.143.723 

Grond  Total .  8,456,756  7.752,465 

NOTE:  Sunday  includes  Porode  linage 

TULSA,  OKLA. 

World-m .  1,828,069  1.667,188 

Tribune-e .  1.795.493  1.714,046 

World-S .  890,646  874,548 

Grand  Total .  4,514,208  4,255,782 

NOTE:  Figures  ore  based  on  6-column  format  and  9-column  ckrssified. 
VANCOUVER,  B.C. 

Sun-e .  5,296,578  4,236.232 

NOTE:  Includes  Todoy  Mogazine 

WAUKEGAN,  ILL. 

News-Sun-e .  2,058,798  1,946,434 

WILKES-BARRE,  PA. 

Times-Leoder  a/d .  1,063,119  806,644 

WILMINGTON,  DEL. 

News-Joumal-m-e .  2,625,652  2,046,441 

News-Joumol-S .  869.382  635.158 

GrondTotol .  3,495,234  2,681,599 

WILMINGTON,  N.C. 

Star-m .  1,120,966  1,196,244 

Stor-Nevxs-S .  485.072  499  296 

GrondTotol .  1,606,038  1,695,540 

WINDSOR,  ONT. 

Star-e .  2,858,416  2,737,383 

WINSTON-SALEM,  N.C. 

Joumol-m .  1.847.048  1,763,328 

Sentinel-e .  1,554,812  1.494.052 

Joumal-Sentinel-S .  630.140  733.572 

Grand  Total .  4,032,000  3,990,952 

NOTE:  Part-run  and  comics  not  included. 

WORCESTER,  MASS. 

Telegromm  1,531,506  1,046,164 

Gozette-e  1,638,490  1.219,708 

Telegram  S  1.281.767  1.187,484 

Grond  Total .  4,451,763  3,453,356 


51 


Syndicates 


By  Lenora  Williamson 


New  syndicate  gets  Reader's  Digest  features 


NEW  SYNDICATE  LAUNCHED — Edward  T.  Thompson,  right,  editor-in- 
chief  of  Reader's  Digest,  shakes  hands  with  Richard  Sherry,  president  of  the 
newly-formed  Syndicated  Newspaper  Services,  Inc.,  which  will  distribute 
material  adapted  for  newspapers  from  The  Digest  publications. 


The  Reader’s  Digest  Association,  Inc., 
has  appointed  the  newly  formed  Syndi¬ 
cated  Newspaper  Services,  Inc.,  as  ex¬ 
clusive  representatives  of  its  newspaper 
features. 

The  new  syndicate  is  headed  by 
Richard  Sherry,  former  president  of  Field 
Newspaper  Syndicate.  With  offices  at  95 
Madison  Avenue,  New  York,  SNS  will 
handle  a  full  range  of  services  from  col¬ 
umns  to  comic  strips. 


However,  President  Sherry  explains, 
“Emphasis  will  be  on  the  services  de¬ 
veloped  from  Reader’s  Digest  resources, 
including  the  new  Families  magazine.” 

SNS  plans  to  develop  features  with 
other  Reader’s  Digest  operations  besides 
the  magazines.  These  include  the  Educa¬ 
tional  Division  and  the  self-help  publica¬ 
tions  of  Reader’s  Digest  General  Books. 

Sherry  commented  of  the  affiliation, 
“We  surveyed  a  number  of  newspapers 


around  the  country,  and  the  over¬ 
whelming  reaction  was,  ‘Why  hasn’t 
Reader’s  Digest  done  this  before?’ 

“One  of  the  obvious  attractions  of  Read¬ 
er’s  Digest  is  the  key  to  its  success  over 
the  years — its  editing,”  Sherry  added. 
“The  Digest  excels  in  just  the  area  where 
the  newspaper  places  its  greatest  emph¬ 
asis,  in  concise  stories  that  have  both  the 
subjects  and  the  writing  that  most  appeal 
to  readers. 

“And  The  Digest  is  strong  in  the  area  of 
news,  as  well  as  features.  Their  record  of 
expos6s  is  quite  impressive  .” 

Sherry  added  that  The  Digest  has  con¬ 
sented  to  allow  material  to  be  made  avail¬ 
able  to  SNS  newspaper  clients  simul¬ 
taneously  and  sometimes  prior  to  dis¬ 
tribution  of  the  magazine.  This  has  never 
been  done  before,  but  Sherry  added, 
“The  Digest  executives  are  interested  in 
providing  a  service  which  will  be  of  max¬ 
imum  value  to  newspapers. 

“Of  course,  everybody  knows  the 
popular  features  of  The  Digest — Life  in 
These  United  States,  Most  Unforgettable 
Character,  Drama  in  Real  Life.  I  think 
these  features  will  provide  very  valuable 
reader  identification  for  our  client  news¬ 
papers.” 

The  sales  staff  for  SNS  is  now  being 
formed  and  will  be  calling  on  editors  this 
summer.  Sherry  added.  SNS  copy  will 
move  via  computer  to  those  newspapers 
having  the  facility  to  receive  it  and  will  be 
available  in  scanner-ready  also. 

*  *  * 

Garry  B.  Trudeau,  creator  of  “Doones- 
bury”,  has  been  awared  two  honorary 
degrees  during  the  annual  college  gradua¬ 
tion  season. 

(Continued  on  page  54) 
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The  following  two  words  mean 
an  instant  increase  in  your  circulation. 


For  more  than  20  years  PRIZEWEEK 
PUZZLE  has  helped  newspapers  from 
coast  to  coast  increase  their 
circulation. 

Every  week  PRIZEWEEK  PUZZLE 
has  given  the  readers  of  those  news¬ 
papers  the  chance  to  win  big  money. 
And  advertisers  have  consistently 
appreciated  the  key  positioning  that 
PRIZEWEEK  PUZZLE  creates. 


If  your  newspaper  is  ready  for  a  cir¬ 
culation  boost,  we’re  ready  to  give 
you  one  immediately! 

For  complete  information  call  collect 
(212) 557-2330. 

UNITED  FEATURE  SYNDICATE 
200  Avenue 
New  York  N  Y  10100 


KING  FEATURES 
SYNDICATE 
welcomes  back... 


Doug 


I  {'‘Q-  "fl 


from  his  year  at  Harvard  as 
the  first  editorial  cartoonist 

ever  to  win  a  Nieman  Fellowship. 


vhl 


Doug  ^ 
rejoins 

ly^it 

The  finest  lineup  of 
editorial  cartoonists  in  syndication. 


For  additional  information  and  samples  contact  Dick  Fales, 
National  Sales  Director,  at  800-223-7383  or  212-682-5600. 

King  Feal’wres  Syndical'e 

235  East  45th  Street,  New  York,  N.Y.  10017 


Cartoonist  Ranan  Lurie  joins  London  Times 


Syndicated  political  cartoonist  Ranan 
Lurie  has  joined  the  staff  of  The  Times  in 
London  as  editorial  cartoonist.  From 
London,  he  will  continue  his  editorial 
syndication  in  North  America  for  King 
Features  and  for  his  clients  in  other  coun¬ 
tries  around  the  world  through  Editors 
Press  Service. 

Lurie’s  new  position  with  The  Times  is 
a  permanent  one.  In  recent  years,  Lurie 
also  has  been  taking  temporary  or  sabba¬ 
tical  editorial  cartooning  posts  with  pap¬ 
ers  in  various  parts  of  the  world,  most 
recently  the  Honolulu  Advertiser  and  this 
past  year  in  Bonn,  Germany,  with  Die 
Welt. 

Of  his  move  to  London,  Lurie  says,  ‘T 
operate  on  the  theory  that  a  good  political 
cartoonist  should  be  an  aggressive  and 
active  reporter,  not  merely  a  good  artist. 
Different  locales  and  points  of  view 
stimulate  me. 

“The  opportunity  to  live  and  work  in 
diverse  cultural  and  political  environ¬ 
ments  has  given  my  cartoons  a  greater 
depth  and  breadth.  The  chance  to  work 
with  The  Times,  one  of  the  world's  most 
prestigious  newspapers,  is  exciting  and 
I’m  looking  forward  to  living  and  creating 
in  London.” 

Lurie,  born  in  Israel  into  a  family  that 
had  lived  in  Jerusalem  for  six  genera¬ 
tions,  studied  fine  art  in  Jerusalem  and 
Paris  and  has  been  involved  in  fine  arts, 
political  cartooning,  and  caricaturing 
since  1948.  He  worked  in  Jersualem, 
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(Continued  from  page  52) 


Trudeau  received  an  honorary  doctoral 
degree  from  the  College  of  Arts  and  Sci¬ 
ences,  University  of  Vermont,  Burling¬ 
ton,  and  an  honorary  doctor  of  law  degree 
from  Colby  College,  Waterville,  Maine. 

At  the  Waterville  ceremony  Trudeau 
lamented  today’s  “slash-and-burn” 
humor  that  searches  for  easy  targets. 

In  particular,  Trudeau  struck  at  the 
“Saturday  Night  Live”  television  show 
“where  the  lame,  the  weak,  the  infirm, 
blacks  and  women  are  the  easy  targets  of 
those  who  will  place  themselves  above 
the  rest  of  us.” 

The  comedians,  Trudeau  added,  “re¬ 
flect  a  society  that  is  intolerant  of  failure 
and  short  on  compassion,  and  if  they  are 
right,  then  all  is  lost.  This  is  a  deeply 
cynical  age  where  generosity  is  in  short 
supply.” 

* 

Henry  J.  Taylor,  veteran  national  and 
international  affairs  columnist  for  United 
Feature  Syndicate,  has  retired  from  col- 
umning  and  will  devoted  his  time  to  va¬ 
rious  business  interests. 

Taylor  began  his  column  for  UFS  in 
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Ranan  Lurie 


Montreal,  and  next  in  New  York  for  Life 
magazine  before  entering  North  Amer¬ 
ican  syndication  in  the  early  70s  with  his 
home  base  in  Stamford  and  then  Green¬ 
wich,  Connecticut. 

Lurie’s  cartoons  run  in  newspapers 
and  other  publications  in  over  45  coun¬ 
tries.  The  Guinness  book  of  World  Re¬ 
cords  calls  him  “the  most  widely  syndi¬ 
cated  political  cartoonist  in  the  world.” 


Henry  J.  Taylor 

1961  after  serving  as  U.S.  ambassador  to 
Switzerland.  He  became  interested  in 
economic  and  political  affairs  while 
attending  the  University  of  Virginia,  be¬ 
coming  an  authority  on  post-World  War  I 
problems  and  serving  on  international 
economic  missions  and  committees.  As  a 
World  War  II  correspondent  he  covered 
action  from  1939  to  V-J  Day.  During  the 
next  1 1  years,  Taylor  was  a  foreign  cor¬ 
respondent  for  Scripps-Howard  News¬ 
papers  and  UFS.  From  1945  to  1956,  he 


did  a  series  of  weekly  radio  programs, 
“Your  Land  and  Mine”,  winning  numer¬ 
ous  awards. 

In  1956,  at  President  Eisenhower’s  re¬ 
quest,  Taylor  ended  his  newspaper  and 
radio  work  to  accept  the  ambassadoral 
appointment.  After  four  years  in  Switzer¬ 
land,  he  returned  to  journalism  as  UFS 
columnist.  During  his  career  Taylor  also 
wrote  eight  books  and  articles  for  maga¬ 
zines  and  economic  journals. 

♦  *  * 

Beginning  June  14,  the  Los  Angeles 
Times  Syndicate’s  special  series  depart¬ 
ment  will  begin  distribution  of  diet  expert 
Nathan  Pritikin’s  latest  book,  “The  Priti- 
kin  Permanent  Weight  Loss  Manual.” 

The  department  is  producing  Pritikin’s 
material  in  750-word  individual  columns 
for  52  weeks.  Each  column  explains  part 
of  The  Pritikin  Plan  and  includes  a  Recipe 
of  the  Week  so  the  feature  may  be  used  in 
food  or  lifestyle  sections. 

LAT-WP  service 
goes  abroad  via 
German  agency 

The  Los  Angeles  Times-Washington 
Post  News  Service  will  be  distributed 
throughout  Latin  America,  Germany  and 
other  European  countries  by  Deutsche 
Presse-Argentur,  the  German  news 
agency. 

In  turn,  the  Times-Post  Service  will  in¬ 
clude  a  selection  of  stories  from  the  dpa 
English,  spot  news  and  feature  articles 
and  Canada  wires. 

In  addition,  the  Times-Post  Service 
will  make  available  to  U.S.  Spanish  lan¬ 
guage  newspapers,  radio  and  television 
stations  dpa’s  complete  Spanish  language 
news  service  via  DataCall,  the  T-P  high 
speed  news  retrieval  system.  The  Span¬ 
ish  language  news  in  the  U.S.  begins  im¬ 
mediately. 

In  Latin  America,  Spain  and  Portugal 
dpa’s  international  Spanish  language 
newswire  will  offer  as  a  supplement,  in 
English,  spot  news  and  feature  artices 
from  the  T-P  service,  beginning  Sept.  1. 

In  Germany,  dpa  will  used  T-P  spot 
news  stories  in  its  national  service  and 
market  T-P  features  to  newspapers  and 
magazines  beginning  January  1  of  next 
year. 

Announcement  of  the  distribution 
plans  was  made  jointly  in  Hamburg  and 
Washington  by  Dr.  Thilo  Pohlert,  chair¬ 
man  of  dpa’s  executive  board,  and  Cal 
Thornton,  president  of  the  Times-Post 
Service. 

Times-Post  will  offer  the  dpa  Latin 
American  wire  as  a  separate  service. 

The  German  agency  was  founded  in 
1949  and  is  owned  by  German  newspap¬ 
ers  and  broadcasters.  It  has  80  bureaus 
and  more  than  1,400  clients  in  Germany 
and  70  countries  abroad.  The  Times-Post 
Service,  founded  in  1962,  is  owned  by  its 
parent  newspapers . 
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Valuable  additions  to  a  professional  library  from  the  collection 
of  books  about  newspapering — editing,  writing,  and  related 
subjects — available  by  mail  through  Editor  &  Publisher 


230— WHO  OWNS  THE  MEDIA?  Concentration  of 
Ownership  in  the  Mass  Communications  Indus¬ 
try,  edited  by  Benjamin  M.  Compaine.  An  analysis 
of  each  major  industry  segment  presenting  a  wealth  of 
empirical  statistical  data  and  research  findings  to  help 
readers  sort  out  perceptions  from  reality  and  give 
perspective  to  the  term  ''media  monopoly."  370  pages, 
indexed,  illustrated.  $24.95. 


262— THE  NEWSPAPER  INDUSTRY  IN  THE 
1980s,  An  Assessment  of  Economics  and  Tech¬ 
nology,  by  Benjamin  M.  Compaine.  An  examination 
of  the  role  of  newspapers  in  American  society,  and  their 
continued  and  increasing  profitability,  their  relationship 
to  other  mass  media,  threats  of  competition  from  chang¬ 
ing  technology,  cable  television,  video  cassettes.  2% 
pages.  Indexed.  $29.95. 


265— MAKING  IT  PERFECTLY  CLEAR— by  Her¬ 
bert  G.  Klein.  An  inside  account  of  Nixon's  love-hate 
relationship  with  the  media.  Friend,  Advisor,  and  chief 
press  aide  to  Richard  Nixon  over  30  years  gives  his 
views,  not  always  complimentary,  on  press  treatment  of 
the  ex-President  and  attitudes  of  White  House  officials 
in  dealing  with  reporters  and  editors.  423,  In¬ 
dexed.  $14.95. 


276— THE  HANDBOOK  FOR  CLUB  PUBLICITY, 
CHAIRPERSONS,  BUSINESS  REPORTERS  AND 
VOLUNTEER  NEWSPAPER  CONTRIBUTORS  by 

Joseph  J.  Falter.  The  editor  of  a  small  town  newspa¬ 
per  helps  the  non-professional  learn  what  it  is  all  about 
and  how  to  cooperate  with  the  press.  125  model  stories 
serve  as  guides.  120  pages.  Paperback.  $10.95. 

285— WINDOWS  ON  THE  WORLD,  World  News 
Reporting  1900-1920,  by  Robert  W.  Desmond. 
Surveys  newsmaking  and  newsgathering  within  the 
frame  of  scientific  advances  in  the  early  1900s,  the 
Great  War  of  1914-1918,  and  the  Russian  Revolution. 
Sequel  to  the  author's  The  Information  Process 
which  surveyed  news  reporting  from  the  earliest  inven¬ 
tion  of  the  alphabet,  printing  press,  etc.  608  pages. 
Indexed 


Use  this 
coupon  to 
order  your 
books  by 
number. 


(Allow  4-6  weeks  for  delivery) 


$28.50. 


286— GOODBYE  GUTENBERG,  The  Newspaper 
Revolution  of  the  1980s,  by  Anthony  Smith.  Be¬ 
cause  of  electronic  and  other  technological  changes,  the 
newspaper  in  America  has  been  changing  in  rrany  ways 
including  its  social  function,  the  culture  of  journalism, 
and  the  entire  concept  of  daily  printed  information.  The 
new  electronics  offers  something  more  than  a  new  pro¬ 
duction  method,  the  author  states,  providing  a  series  of 
changes  in  all  the  relationships  of  which  the  industry  is 
composed.  368  pages.  Indexed.  $16.95. 


287— PRESS  AND  PUBLIC,  Who  Reads  What, 
When,  Where  and  Why  in  American  Newspapers, 
by  Leo  Bogart.  Examining  the  economics  and  content 
of  newspapers.  Drawing  from  many  national  surveys, 
some  unpublished,  using  137  statistical  tables,  the  au¬ 
thor  gives  a  report  on  the  condition  of  the  largest  medi¬ 
um  and  answers  questions  on  circulation  growth  in  rela¬ 
tion  to  population  growth,  etc.  286  pages.  In¬ 
dexed.  $19.95. 


288— MANAGEMENT  OF  THE  NEWSPAPER,  by 

Robert  C.  Coughlin.  Newspaper  management  is  a 
juggling  act  every  day,  the  author  contends.  Small 
newspapers  have  a  greater  potential  for  inadequate 
management  than  large  papers  because  of  limited  time 
and  personnel.  An  outline  of  organizational  structure, 
methods,  people,  circulation,  production,  etc.,  of  help  to 
the  publisher  as  well  as  the  student.  48  pages  9  x 
11.  $12.95. 


289— A  DESIGN  FOR  NEWS,  A  Newspaper  De¬ 
sign  Manual,  by  Wallace  Allen  with  design  by 
Michael  Carroll.  Planned  as  a  manual  for  those  who 
design  and  lay  out  the  pages  of  the  Minneapolis 
Tribune,  the  book  explores  the  newspaper  design  rev¬ 
olution  of  the  1970s  discussing  the  principles  of  design, 
the  mles  of  makeup,  etc.  Illustrated  with  page  layouts 
of  the  Tribune  plus  a  look  at  changes  on  11  other  large 
newspapers.  1%  pages,  9x9,  spiral  bound.  $10.95. 


290— MARKETING  PROFESSIONAL  SERVICES 
IN  REAL  ESTATE,  Advertising  Promotion,  Public 
Relations,  by  Bruce  W.  Marcus.  A  reference  book 
for  real  estate  brokers  explaining  the  use  of  advertising 
and  promotion  to  market  a  professional  service  as  com¬ 
pared  to  marketing  'a  product.  281  pages.  Indexed. 
Illustrated.  $18.00. 


291— PUBLIC  RELATIONS  PRACTICES,  Case 
Studies,  by  Allen  H.  Center  and  Frank  E.  Walsh.  A 
revised  ana  expanded  text  of  an  earlier  edition  includ¬ 
ing  37  case  studies,  mostly  new,  dealing  with  media 
relations,  standards  and  ethics,  crisis  communications. 
A  tool  for  the  practitioner  as  well  as  the  student.  363 
pages.  Paperback.  $14.95. 


292— UP  AGAINST  APARTHEID,  The  Role  and 
the  Plight  of  the  Press  in  South  Africa,  by  Richard 
Poliak.  The  literary  editor  of  The  Nation  spent  a  year 
gathering  data  and  observing  the  tribulations  of  black 
and  white  journalists  trying  to  do  an  honest  job  in  South 
Africa.  Describing  the  "Muldergate"  scandal  and  the 
attempt  to  buy  a  newspaper  in  Washington,  he  elab¬ 
orates  on  the  alienation  between  the  English-language 
press  and  the  Afrikaner  government,  the  author  be¬ 
lieves  these  newspapers  stand  almost  alone  between 
the  “government  and  totalitarian  darkness."  157 
pages.  Indexed.  $12.95. 


293— WRITING  FOR  THE  MEDIA  by  Martin  Ma¬ 
loney  and  Paul  Max  Rubenstein.  A  ’'how-to-write" 
handbook  for  TV,  radio  and  film  with  sample  scripts, 
analysis,  guidelines  and  research  suggestions,  for  the 
beginner.  293  pages.  Indexed.  $15.95. 


294— NEWS  WRITING  by  George  A.  Hough.  Re¬ 
vised  and  exp^ded  edition  of  a  teaching  text  for  b^in- 
ning  news  writers  and  reporters  to  be  used  either  in  or 
out  of  the  classroom.  Describing  techniques  and  prac¬ 
tices  and  "how  it  is  done"  via  numerous  examples. 
Includes  a  glossary,  bibliography  and  style  guide.  468 
pages.  Indexed.  $14.50. 


295— ADVERTISING  FUNDAMENTALS,  Third 
Edition,  by  Philip  W.  Burton  and  William  Ryan. 
Helpful  to  professionals  but  intended  for  use  in  coliege- 
level  advertising  courses.  Six  sections  treat  the  le^l 
and  social  obligations,  budgets  and  research,  media, 
marketing,  creativity,  etc.  882  pages.  Illustrated  and 
indexed.  $26.95. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ASTROLOGY 


CURRENTLY  published  journalist  seeks  new 
horizons  for  weekly  column.  Both  economic 
and  general  orientations  offered.  Samples.  J 
Byrne,  809  21st  St,  NW,  Washington  DC 
20006. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU;  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers'  car  problems.  Write  for 
samples,  rates.  Automotive  Features,  814  E 
Manor  Cr,  Milwaukee  Wl  53217. 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 

HUMOR,  info,  puzzles,  cartoons  galore.  Cata¬ 
log,  cartoon  leaflet,  etc.  $1.  Dickson,  17700 
Western  69s,  Gardena  CA  90248. 


WHAT'S  NEW  IN  MEDICINE? 

Latest  medical  news,  weekly,  with  commen¬ 
tary.  350  words.  LA  Chotkowski,  MO,  FACP, 
1143  Chamberlain  Hwy,  Kensington  CT 
06037. 


“EASY  MONEY"  a  weekly  column  that  shows 
how  to  make  money  watching  TV,  playing  office 
politics,  cashing  in  on  Barbie  dolls  and  many 
more  unusual  methods.  Tremendous  reader  re¬ 
sponse.  Charles  Webb,  Route  5,  Box  367, 
Black  River  Falls  Wl  54615. 

“TODAY'S  TIGHTWAD"  shows  how  to  save 
money  in  home,  car,  office,  grocery  store;  how 
to  recycle  everyday  items;  weekly  “freebie" 
listing.  Samples,  Bill  Repp,  9  Sterling  Square, 
Rochester  NY  14616. 


“MORE  FOR  YOUR  MONEY"— Weekly  column 
of  money-saving  news.  Proven  results.  Camera- 
ready.  ^mples,  Mike  LeFan,  1802  S  13th, 
Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
town  NY  10940;  (914)  692-4572. _ 

PHOTOGRAPHY 

HOW  TO  take  better  photographs.  New,  simple 
tips  for  beginners.  EZ  Pix,  3472  Maplewood, 
Los  Angeles  CA  90066. 


_ REAL  ESTATE _ 

HOUSE  CALLS-National  award  says  “enter¬ 
taining,  concise,  solid  writing  skills,  wealth  of 
real  estate  knowledge."  6th  year.  240  Heming¬ 
way,  Rochester  NY  14620;  (716)  271-6230, 

TELEVISION 


TV  LISTINGS  FOR  LESS-No  frills  camera 
ready  listings  tailored  to  your  paper.  Write 
GLENN,  Box  332,  Elkton  KY  42220. 


“INTERESTING  WORLD"— by  the  other  Abby, 
Abby  Berg.  Popular  topical  column  of  wit  and 
wisdom  on  the  human  scene.  $5  weekly,  4 
weeks  free,  700  words.  Camera  ready.  Berg 
Features,  Box  23,  Kenoza  Lake  NY  12750. 

SIXTIES  GENERATION'S  only  voice,  the 
acclaimed  “Getting  It  Together"  returns  to 
speak  for  this  hi^e  readership.  Exciting,  low- 
cost,  exclusive,  (feneration.  Suite  46,  345  W 
85  St,  New  York  NY  10024;  (212)  242-6387. 

VOICE  FROM  THE  WOODS  is  an  editorial  col- 
umn  for  readers  troubled  by  our  inapt  energy¬ 
using  economy.  Samples.  Walter  Gormly,  Mt 
Vernon  lA  52314. 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

PARTNER  for  15  years  old  publishing  com¬ 
pany.  2  weeklies.  Terrific  opportunity.  Health 
reasons.  Box  986,  Albuquerque  NM  87103. 

START  YOUR  OWN  WEEKLY— Extensive  how¬ 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  Box 
35-E,  Pt  Jefferson  NY  11777. 

50  YEARS  OF  MEDIA  EXPERIENCE 

We  specialize  in  radio,  TV,  weekly,  daily  and 
community  newspapers.  Professional,  con¬ 
fidential. 

Business  Broker  Associates 
(615)  756-7635 

NEWSPAPER  APPRAISERS 

Confidential  Negotiations  and  Appraisals 

MEDIA  ACQUISITIONS  AND  MERGERS 

APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel, 

Graphic  Management  Associates,  Inc 

1 1  Main  St,  Southboro  MA  01772 
(617)  481-8562 

Box  7133,  Shawnee  Mission  KS  66207. 

ALL-PURPOSE  NEWSPAPER  AND  PRINTING 
PLANT  APPRAISALS.  40  years  graphic  arts 

IN  ADDITION  to  the  help  in  buying  we  afford 
continuing  senice  in  making  your  efforts  suc¬ 
cessful.  NEWSPAPER  SERVICE  CD,  INC,  PO 

Drawer  12428,  Panama  City  FL  32401, 

5th  St,  Richmond  VA  23219;  (804)  643- 
7816. 

JIMMY  CROWE 

HEMPSTEAD  &  CO 

Newspaper  appraisers  and  brokers.  Write  or 
call  for  free  consultation.  21  E  Euclid  Av,  Had- 
donfield  NJ  08033;  (609)  795-6026. 

CONFIDENTIAL  NEGOTIATIONS 

Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
352-8931,  day  or  night. 

MEMO  TO:  All  Feature  Writers  and 
Artists 

FROM:  E&P  Classified  Department 

RE:  JOINING  THE  SYNDICATE 

If  you’re  involved  in  selling  a  column,  cartoon,  comic 
strip  or  other  feature  material  to  weekly  or  daily  news¬ 
papers,  that's  strictly  syndicate  business.  That’s  why 
we  think  it  would  be  wise  for  you  to  be  represented  in 
the  pages  of  E&P  Classifieds. 

Your  Features  Available  ad  could  help  you  reach  a 
large  percentage  of  America’s  editors  and  publishers. 
And,  you  can  save  with  our  low  contract  rates.  Use  the 
order  blank  in  this  issue  or  call  us  for  more  information. 

E&P  CLASSIFIEDS— THE  COMMUNICATORS 

(212)  752-7050 


WE  HAVE  CONDUCTED  more  than  300  formal 
appraisals  of  newspapers,  large  and  small. 
NEWSPAPER  SERVICE  COMPANY,  INC,  PO 
Drawer  12428,  Panama  City  FL  32401, 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
dally,  top  weekly  or  shopper  oublications. 
Ridge  Rd,  Hardwick  MA  01037t  (413)  477- 
6009, 


BILL  MAHHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO,  INC 
National  Press  Building 
Washington  DC  20045 
(202)  NAtional  8-1133 

BRANNOCK  MEDIA  SALES 
Elizabethtown  NC  28337 
Oinfidential  Buyer-Seller 
Negotiations 
NEWSPAPERS  AND 
PRINT  SHOPS 

KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  “Norton  Office" 

PO  Box  88,  Norton  KS  67654, 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 

mTl  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

SYO  S  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 

WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  charge  for  consultation. 

Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


NEWSPAPERS  FOR  SALE 


BUYERS  WANTED  for  excellent  weekly  ac¬ 
quisition  opportunities  in  New  England  and  the 
Eastern  states.  Volume  ranges  up  to 
$1,500,000.  Prices  at  gross  or  less.  Terms 
available.  W  B  Grimes  &  Co,  Inc,  National  Press 
Bldg,  Washington  DC  20045. 


DAILY-WEEKLY  small  group  in  Zone  8  includes 
5  paid  papers  with  shopper  in  two  exclusive 
county-seat  communities  in  exceptionally  high 
growth  and  high  income  markets.  Two  million 
dollar  price  includes  modern  plant  and  real 
estate.  Should  gross  price  within  three  years 
with  needed  expansion  capital.  Write  Box 
2542,  Editor  &  Publisher.  Prefer  two  year  cash 
stock  sale. 

PULITZER  PRIZE  Point  Reyes  Light,  3300  cir¬ 
culation  weekly  on  beautiful  coast  of  Marin 
County,  California,  an  hour  north  of  San  Fran¬ 
cisco.  No  competition.  1980  gross, 
$120,000.  Asking  $135,000.  Call  Cecil  As- 
man,  (415)  663-8281,  or  write  Box  160,  Point 
Reyes  Station  CA  94956. 

2  TENNESSEE  SHOPPERS— Circulation 
22,000  and  7500  per  market.  $675,0(M. 
SPECIALTY  NEWSLETTER  AND  GUIDE,  New 
Jersey.  Owner  will  consider  terms. 

SPECIAL  INTEREST  MAGAZINE,  New  York. 
$150,000. 

NEW  HAMPSHIRE  TABLOID  MAGAZINE, 
growth  potential.  $230,000. 

MARYLAND  area,  3  tabloid  paper,  very  suc¬ 
cessful,  $32O,O0O.  Terms.  29%  down  pay¬ 
ment.  10  years,  9%  interest. 

MINNESOTA  WEEKLY,  60,000  circulation, 

$110,000. 

FOUR  WEEKLY  MAGAZINES— Philadelphia, 
Tampa,  Orlando,  Ft.  Lauderdale.  Will  sell  as  a 
pacl^ge,  or  would  seek  an  investor.  5  years  in 
business.  $250,000. 

TENNESSEE  WEEKLY— 5000  circulation, 
29%  down  payment,  owner  will  finance. 
$111,000. 

2  COLORADO  WEEKLIES— Mortgage  at 
$60,000  can  be  assumed  at  8%  interest. 
$65,000  and  $120,000. 

SMALL  ALABAMA  WEEKLY— 730  mailed, 
730  placements.  Good  opportunity  for  young 
investor.  $20,000. 

ALABAMA  WEEKLY— Located  in  heavy  indust¬ 
rial  area,  1600  circulation.  $50,000. 
PUBLISHING  COMPANY— Excellent  growth 
potential.  Zone  4.  Owner  must  sell. 
MAGAZINE— Located  in  New  England  states. 
Opportunity  for  substantial  growth.  Wants  to 
sell  quick. 

BI-MONTHLY  MAGAZINE,  Sunbelt.  Good 
potential  for  aggressive  person.  $15,000. 

Business  Broker 
Associates 
(615)  756-7635 
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ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE 

NEWSPAPERS  WANTED 

WEALTHY  FATHERS’  DAY  SALE 
EXCELLENT  Western  dally,  unopposed  mar¬ 
ket,  prime  equipment,  property  and  future.  Ex¬ 
pensive  but  most  desirable. 

THREE  Gulf  Coast  prestige  weeklies.  Alaba¬ 
ma's  best.  Money  making. 

EIGHT  very  strong  Mid-Atlantic  shoppers. 

ONE  fantastic  Alabama  weekly;  should  be  a 
daily. 

All  of  the  above  have  been  screened  to  assure 
profitable  futures  with  natural  growth  in  prime 
communities. 

Our  experience  predicts  these  won't  be  on  the 
market  very  long. 

SYD  S  GOULD  ASSOCIATES,  INC 

Rt  1,  Box  146 

Theodore  AL  36582 
(205)  973-1653 

WEEKLY  NEWSPAPER— Tri-County  Banner. 
2700  paid  circulation.  $90,000  gross.  Good 
terms.  3-township  school  here.  Mayhill  Pub¬ 
lications.  Call  or  write  Tom  Mayhill,  PO  Box 
146,  Knightstown  IN  46148;  (317)  345- 
5133. 

WEEKLY  TABLOID  newspaper.  Growth  area. 
Owner  retiring.  Gross  $100,000.  In  5th  year. 
Box  1851,  Hemet  CA  92343. 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  todiscuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

INVESTOR  seeks  minority  interests  in  Indiana. 
Ohio  and  southern  Michiran  publications  of  all 
kinds.  Please  send  complete  details  and  sever¬ 
al  samples  to  Box  2376,  Editor  &  Publisher. 
Replies  will  be  kept  strictly  confidential. 

NEWSPAPERMAN  seeks  weekly  in  Illinois  or 
Indiana.  Income  must  provide  decent  living  for 
wife  and  child  and  make  payments.  Box  438, 
Otterbein  IN  47970. 

WEEKLY  OR  DAILY  newspaper  in  northwestern 
North  Carolina  by  native  far  Heel  interested  in 
solid  community  service.  Write  Box  2529,  Edi¬ 
tor  &  Publisher. 

PRESS  TIME  AVAILABLE 

ENTREPRENEUR/PUBLISHER  for  newspaper 

with  talented  staff.  Seeking  intelligent  investor 

to  expand  into  county-wide  weekly  in  well  popu¬ 

lated.  middle  income,  high  retail  area.  Pros¬ 
pectus  sent  on  request.  Call  (212)  639-0464. 
Write  Editor,  PO  Box  489,  Jackson  Heights  NY 
11372. 

A  SUNBELT  RESTAURANT  GUIDE.  Estab¬ 
lished.  Excellent  growth.  Grosses  $70,000- 
$75,000  firm.  29%  down.  Terms.  Contact  J 
Bonneau,  Box  13266,  Albuquerque  NM 
87192;  (505)  299-1553. 

FIRST  TIME  OFFERED— 5  day  daily  and  shop¬ 
per  or  18  year  old  weekly.  Two  corporations. 
Web  offset  plant  and  commercial  print  shop, 
typesetting  service.  Great  market  area.  Will  sell 
all  or  controlling  stock  in  both  or  either  corpora¬ 
tion  to  responsible  party  with  sufficient  re¬ 
sources  to  develop  full  potential.  Send  finan¬ 
cial  qualifications  with  inquiry.  Box  2555,  Edi¬ 
tor  &  Publisher. 

INDUSTRY  SERVICES 

INK  RECOVERY 

WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD00079094?. 
Call  for  details.  Ink  Recovery  Service  (203) 
443-5890. 

FT  LAUDERDALE-POMPANO  AREA.  Well 
established  bi-weekly,  free  distribution  classi¬ 
fied  tabloid.  "Advertise  free-on  sale  pay  com¬ 
mission"  concept.  Gross  1980,  $135,000. 
Area  offers  excellent  growth  potential.  Price 
open.  R  Mann,  PO  Box  L,  Baldwin  NY  11510; 
(516)  223-1294. 

MESSENGER  SERVICES 

MESSENGER  SERVICE— We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Service,  Inc,  2025  Eye  St,  NW,  Room 
502,  Washington  DC  20006;  Phone  (202) 
659-2726,  Home  (301)  924-4589. 

KANSAS  county-seat  weekly,  $55,000 
($15,000  down,  balance  10%);  COLORADO 
mountain  weekly,  $280,000  ($75,000  down). 
James  J  Brodell,  Broker,  PO  Box  1841,  (Irand 
Junction  CO  81502;  (303)  242-5035. 

MISSOURI  WEEKLIES— County  seat  and  ad¬ 
joining  town  grossing  $190,000  plus  interest 
in  growing  central  plant.  Top  award  winners 
with  combined  circulation  of  4000  in  solid  ru¬ 
ral  county  near  metro  areas.  Profitable  with 
potential.  Owner  has  other  interest.  Box  2554, 
Editor  &  Publisher. 

NEWSPAPER  DESIGN 

FOR  RE-DESIGN,  new  logos,  special  sections, 
new  formats,  layout,  type  specification,  cir¬ 
culation  enhancement,  design  critiques,  and 
staff  training,  call  or  write;  AMERGRAPHICS  & 
URBAN,  INC,  PO  Box  571052,  Miami  FL 
33157;  (305)  248-5434.  The  creative  con¬ 
sulting  and  editorial  design  experts  specializ¬ 
ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban.  Presi¬ 
dent  and  Creative  Director. 

OKLAHOMA  SHOPPER— No  competition. 
20,000  circulation  weekly,  could  gross  over 
$200,000  with  fixed  expenses  of  $150,000. 
Make  a  great  husband/wife  team.  Have  cash 
flow  problems,  must  sell.  (405)  234-8682 
evenings  or  Consumer,  Rt  6,  Box  71-E,  Enid 
OK  73701. 

TWO  PAID  WEEKLIES  in  affluent,  tourist- 
oriented  shoreline  communities.  Quality  pub¬ 
lications  with  10,000  combined  circulation, 
$550,000  gross,  room  to  expand.  No  building 
or  press.  $500,000.  Box  2582,  Editor  &  Pub¬ 
lisher. 

TYPESETTING  SERVICES 

FAST,  ACCURATE  typesetting  on  our  AM  3510 
Comp  Set.  Call  for  low  quotes,  (kipyset.  Box 
194,  South  Paris  ME  04281;  (207)  743- 
1  6843. 

JOIN  OUR  CONTRACT  CREW! 

.  .  .Those  individuals,  companies,  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with  us  on  a  regular  basis. 

So  be  it  12,  26  or  52  times  per  year,  we  produce  business  and 
profit  for  these  people.  We  offer  you  freedom  to  rotate  your  copy 
within  our  regular  deadline  times,  monthly  billing  and  the  best 
exposure  in  the  field. 

Reserve  your  place  now,  in  the  most  effective  classified  market  in 
the  newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 


CLASSIFIED  ADVERTISING  RATES 

UNE  AOS  POSITIONS  WANTED 

1  week  — $3.50  per  line.  1  week  — K.50  per  line. 

2  weeks— $3.20  per  line,  per  issue  2  weeks— $2.20  per  line,  per  issue. 

3  weeks— $3.00  per  line,  per  issue.  3  weeks— $2.00  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue.  4  weeks— $1.80  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  service.  Add  $2.50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  aH  PosHiona  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $70  per 
column  inch  camera  ready,  $75  pub  set. 

Contract  rates  available  on  request. 

DEAOLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday’s  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

EAtw  t  PaUislMr 

575  Lexington  Av,  NY.  NY  10022.  (212)  752-7050. 

CLASSIFIED  ADVERTISING 

Order  Blank 

Name 

Company 

Addrof^ 

City  .<^tatp  7ip 

Phona 

Classification 

Copy 

Assign  a  box  number  and  mail  responses  daily. 

Run  ad  Weeks _ ^Till  Forbidden 

Please  indicate  exact  ciassification  in  which  ad  is  to  appear. 

Mall  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 
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EQUIPMENT  &  SUPPLIES 
_  MMLROOM 


EQUIPMENT  a.  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT 
&  SUPPLIES 


CABLE  TV 


CABLE  TV  character  generator,  MSI  flexicaster 
system,  48K  RAM  memory,  50  pages,  with 
weather  option.  $17,500  complete.  Call  Jeff 
O'Brien,  (814)  445-9621. 


CAMERA  A  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins. 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  SOFTWARE  de¬ 
signed  by  a  publisher  to  handle  bookkeeping  in 
terms  of  "column  inches.”  Provides  many  sales 
analysis  reports,  aging  analysis,  will  print  daily 
cash  and  sales  journals  and  monthly  state¬ 
ments,  will  calculate  "senrice  charges,”  re¬ 
quires  Radio  Shack  Model  II  64K  micro¬ 
computer.  For  sample  reports,  phone  or  write: 
Steve  Kuckuk,  PO  Box  469,  Shawano  Wl 
54166;  (715)  526-6188. 


CIRCUUTION  SOFTWARE 


6  STATION  DIODE  GLASER  (Kansa)  inserter 
Model  DG-320/6  SN-124-22.  Can  be  seen  in 
operation.  Call  Don  Hendrickson  or  Don  Lipp 
(304)  233-0100. 


2  USED  ADDRESSOGRAPH  1900.  1 
Graphotype  plus  stencils.  Call  Joe  Howard, 
OIney  Daily  Mail,  OIney  IL;  (618)  393-2931. 


To  answer  box  number  ods  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  the  od,  c/o  Editor  &  Publisher, 
S7S  Lexington  Av,  New  York,  NY 
10022. 

Please  be  selective  in  the  number  of  dips 
submitted 'm  response  to  on  od.  Inclu^ 
only  material  which  con  be  forwarded  in 
o  large  monillo  envelope.  Editor  &  Pub¬ 
lisher  is  not  responsible  for  the  return  of 
any  material  submitted  to  its  advertisers. 
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lUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
NORTHEAST  STORA(3E  &  INDUSTRIES 
(213)  257-7557 

FOR  SALE  1971  INSERTER— Didde-Glaser 
320,  three  station  machine.  Used  in  short  run 
daily.  Machine  is  in  good  condition  with  a  good 
supply  of  spare  parts.  Buy  this  inserter  at  1/3 
the  cost  of  new.  $10,0d0.  Call  (616)  754- 
3673. 

NEWSPRINT 

CANADIAN  AND  USA  NEWSPRINT 

AT  LOWEST  MARKET  PRICE 

DIRECT  MAIL  SHIPMENTS 

BOX  2442,  EDITOR  &  PUBLISHER 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 

3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

NEWSPRINT  ROLLS 

DIRECT  MILL  SHIPMENTS  FROM  OUR 
AMERICAN  &  CANADIAN  MILLS. 

BROOKMAN  PAPER  CORP. 

300  E  54  ST,  NEW  YORK  NY  10022 

(212)  688-3020 

NEWSPRINT — Specialties-colors-converting. 
David  F  Hoy-Parer  Sales,  Mill  Agent;  Affili¬ 
ated:  The  Paper  Group,  Inc,  Cortaro  AZ  85230, 
(602)  297-9976;  New  York  (212)  752-0558. 

NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd.  Northfield  IL 
60093;  (312)  446-7017. 

PLATEMAKING 

FOR  SALE  ITEK  910  platemaker,  makes  plate 
for  Multi  1250  and  AB  Dick  350.  $0.35  per 
plate.  Makes  a  good  quick  print  operation.  Best 
offer.  Call  (312)  969-0188.  Ask  for  Hank. 

PRESS  PARTS 

BRONZE  TROLLEYS,  ink  floats,  and  more  for 
Goss  Headliner  series  press.  Highest  quality, 
fastest  delivery,  25'%-115%  less  than  OEM 
prices.  Call  or  write  for  our  catalog.  URBAN 
PRINTING  PRESS  PARTS,  PO  Box  571052, 
Miami  FL  33157;  (305)  245-1351. 

PHOTOTYPESETTING 

CASH  FOR 

MARK  1.  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846-7025 

COMPUGRAPHIC  VIDEOSETTER  UNIVERSAL 
with  1 1  fonts  and  complete  spare  parts.  Re¬ 
verse  lead  and  reverse  type.  Two  years  old. 
$25,000.  Barrow,  Chapel  Hill  Newspaper; 
(919)  967-7045. 

2  COMPUGRAPHIC  Computape  II  typesetters; 
2  Compugraphic  Autotape  4961  keyboards 
with  display.  All  in  excellent  condition,  so  make 
an  offer!  Contact  D  Memard,  Marinette  Eagle 
Star,  (715)  735-6611. 

IF  YOU  ARE  LOOKING  FOR  a  low  cost  VDT 
system  that  can  directly  drive  your  existing 
typesetter,  then  look  no  further.  We  have  sys¬ 
tem  to  suit  every  need  and  budget.  Full  editing 
capability  and  disk  storage  is  standard,  not 
optional.  Full  communications  capabilities 
available  too! 

Consulting  available  for  special  projects  or  in¬ 
terfaces. 

For  information  and  brochure  call  or  write: 

First  Main  Computer  Systems 

8700  King  George  Dr,  Suite  103 

Dallas  TX  75235 
(214)  634-2860 

PHOTOTYPESEHING  EQUIPMENT!  Buy  and 
sell  CG;  AM;  Mergenthaler  and  more.  Trades 
accepted.  Five  Arms  Corp  (813)  921-3571. 

TWO  TRENDSETTERS,  only  one  year  old.  One 
low  range,  other  high  range.  $12,000  each. 
Available  now.  Reason  for  selling:  converted  to 
8600.  Also  many  fonts  of  film,  some  used  very 
little  or  never  at  half  price  or  less.  Mayhill  Pub¬ 
lications,  (317)  345-5133. 


Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation  system 
maintains  total  homes  in  market  area.  Adapt¬ 
able  to  subscriber  only.  Provides  on-line  real 
time  update  to  starts,  stops,  service  errors.  In¬ 
cludes  route  error  alarm  system  with  real  time 
senrice  error  dispatching.  Includes  PIA  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro¬ 
duces  all  ABC,  pressrun  and  delivery  man¬ 
ifests.  Bundle  top  wraps  include  start,  stop, 
and  senrice  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line  of 
other  business  systems  available.  Contact 
Creative  Data  Systems,  9809  Wedd  Dr,  Over¬ 
land  Park  KS  66212;  (913)  381-1109. 


24  PUBLISHERS  use  Vision's  circulation  and 
business  software  on  their  Digital  Equipment 
Corporation  computers.  Write  or  call  for  soft¬ 
ware  and  computer  information: 

Vision  Data  Equipment  Corp 
35  Fuller  Rd 
Albany  NY  12205 
(518)  489-8188 


MAILROOM 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 


KANSA  Corporation  Inserter  with  compressor 
and  parts.  Excellent  condition.  Available  im¬ 
mediately.  4  stations  with  capability  to  be  run 
as  two-2  stations.  Inquire  to:  Spenley  News¬ 
papers,  Inc,  PO  Box  AD,  Newark  OH  43055; 
(614)  345-4000. 


MAGNACRAR  602  labeler,  4  up  head  and  1 
up  head,  electronic  zip  sorter,  phase  converter. 
Excellent  shape.  (608)  493-2291. 


PCI  80,  $800,  PS;  Ultra,  $1500;  UC,  $2800; 
Uniterm,  NC,  $1800;CIT70,  $600;  Fairchild- 
AM,  Greenies,  $150;  Electroset  430,  $400; 
Titus,  $1250. 

COMPUGRAPHIC 

2414,  $9000;  Vid  II,  $4000;  Unisetter, 
$6500;  Universal,  $19,500;  Comp  IV, 
$4500. 

PHOTON-ITEK 

Mark  I,  $800;  Mark  II,  $1500;  Mark  IV, 
$8500. 

POTPOURRI 

APS4,  $25,000;  TXT,  $7500;  Computape  II, 
$2800;  VIP,  $1500;  Harris  2200,  $10,000. 
CompStan 
Walter  Stanton 
(603)  778-0106 
24  hours,  7  days-a-week 
PO  Box  1620,  Seabrook  NH  03874 


PRESSES 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

4  units  1  folder,  1972 
6  units  1  folder,  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 

IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


GOSS  SUBURBANS,  2  units,  3  units,  4  units, 
with  folders  available.  Completely  refurbished. 
Also  Suburban  add-on  units,  single  or  stacked. 
All  types  of  web  equipment  available;  (415) 
626-7020  or  (408)  496-0666. 


GOSS  C38  FOLDER— VARIABLE  SPEED 
COMBINATION  FOLDER 
(213)  885-5995 


GOSS  SUBURBAN — Urbanite  roll  stand.  4- 
position,  2  high.  Brass  bushing  style.  $5000. 
Call  Sid  Simon  (215)  365-1155. 


GOSS  URBANITE  6  unit  with  unwind  stands 
folder,  console  control,  available  immediately. 
Goss  Community  4  unit  web  offset  newspaper 
press  with  heavy  duty  Suburban  folder  and  with 
or  without  in-line  3  knife  trimmer,  5  years  old, 
immaculate,  available  immediately.  Please 
call  (305)  592-8409. 


COTTRELL  V15A  3  units,  JF7  folder- 1966-72 
(k)lor  King  4  units  KJ6  folder — 1973 
News  King  2  units.  News  King  folder— 1966 
Baldwin  count-o-veyor  model  104A. 

Roller  plate  coater. 

Lincoln  ink  pump. 

Compressor  2  HP  rebuilt  1980,  like  new. 

All  equipment  located  in  our  Orlando  ware¬ 
house.  Available  immediately. 

InterWeb  Systems 
1836  Woodward  St 
Orlando  FL  32803 

(305)  896-4330  Telex  56-7471 


21  Vi"  CUTOFF  HOE  COLORMATIC,  3  units,  2 
half  decks,  available  now. 

22^4"  Goss  Headliner  unit,  1  color  hump. 
New  ink  oscilating  gear  Goss  Headliner. 

224'4''  cutoff  Hoe  color  convertible  4  units, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

1  unit  Harris  V15A. 

1  Gregg  imprinter. 

6  unit  V15A. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)682-7011 


DOUBLE-WIDTH  OFFSET 
Hoe  Lithomatic,  5  units,  1  color  cylinder,  2:1 
double  folder/double  delivery,  substructure 
and  Hoe  RTPs.  22  4^4,  68"  web,  new  1969. 
60,000  IPH.  Ideal  for  newspaper,  supplement 
or  Sunday  magazine  production.  Available  De¬ 
cember,  at  fraction  of  new  cost. 

ONE,  Atlanta  GA 

Phone  (404)  321-3992  Telex  700563 


ONE  FINCCr.  press  60  HP  motor  and  controls. 
5  roll  stands  $tacked.4  high.  One  hoist,  rewin¬ 
der.  One  Universal  press  unit.  All  in  good  condi¬ 
tion.  Must  sell  quick,  need  space.  Contact  Dan¬ 
ny  Henderson,  Morning  News.  Florence  SC 
(803)  669-1771,  ext  19. 


THE  WEB  SPECIALIST 
Goss  Community,  4  units,  1972. 

Goss  Community  add-on  units. 

Harris  V15A.  6  units,  2  folders. 

Harris  V25,  5  units,  1971-73. 

News  King,  6  units,  1969. 

All  presses  available  immediately. 
ONE/Atlanta 

(404)  32 1  -3992  Telex  700563 


60”  HEAVY  DUTY  CAPO  REWINDER,  mecha¬ 
nically  sound.  UPECO,  PO  Box  455,  Lyndhurst 
NJ  07071;  Phone  (201)  438-3744. 


NORTHEAST 
STORAGE  & 
INDUSTRIES,  INC. 

The  West’s  largest 
newspaper  equipment  dealer 
and  erecting  corporation. 

We  have  or  we  can  get 
what  you  need 
for  your  pressroom 
or  your  mailroom 

5031  North  Figueroa  St 
Los  Angeles,  Calif.  90042 
(213)  267-7557 
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EQUIPMENT  ft  SUPPLIES 
_ PRESSES 


HELP  WANTED 


HELP  WANTED 
ADMINISTRATIVE 


HARRIS  845  press,  1975,  available  July.  5 
units,  22V4"  cutoff,  V7-V4  folder.  3  Butlers. 
Well  maintained.  ONE,  Atlanta  GA. 

Phone  (404)  321-3992  Telex  700563 


HARRIS  V22,  5  units,  JFl  folder,  50  HP,  Good 
mechanical.  Best  value  at  $145,000.  ONE/ 
Atlanta.  (404)  321-2992. 


HARRIS  V-15A,  4  units,  1971. 

Harris  V-15A,  6  units,  1973. 

Harris  V-15A,  add-on  units,  1977. 

Hamis  845,  6  units,  23  9/16". 

Cottrell  V-25,  Vi  and  V?  folder. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU. 

Goss  Urbanite  Vi  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vi",  45  W. 

Fincor  motor  and  controls. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


INLAND  OF  KANSAS  CITY 

3  unit  Vanguard  web  offset  press. 

5  unit  Harris  V-22  web  offset  press.  Recondi¬ 
tioned  and  available  for  immediate  delivery. 
Mfg  1970. 

5  unit  Econ-O-Web  web  offset  press,  Mfg 
1970. 

Available  for  immediate  delivery,  priced  to 
sell  quickly. 

9  unit  News  King  web  offset  press  with  KJ8 
folder,  Mfg  1976,  available  Fall,  1981. 

4  unit  Goss  Urbanite  web  offset  press,  SN 
U-737  with  standard  roll  stands  or  Butler 
pasters.  Mfg  1968,  available  for  immediate 
delivery. 

AUXILIARY  ITEMS 

3  Ferag  H500  counter-stackers  (1973). 

1— MSI  counter-stacker. 

1  new  paper  rewinder. 

3  Butler  32-42-10  pasters,  1976. 

Offered  exclusively 

INLAND  NEWSPAPEI?  MACHINERY  CORP 
105th  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  42362 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Callcollect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


UNISETTER  WANTED,  CHEAP. 
PHONE  RALPH:  (800)  223-9800. 
(IN  NY:  581-2000.) 


WANTED 

WEB  OFFSET  PRESSES 
We  sold  44  printing  units  and  1 3  folders  during 
the  first  quarter  1981.  Let  Inland  sell  your 
press  on  an  exclusive  basis  or  purchase  your 
press  outright. 

Call,  write  or  wire 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  42362 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters.  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 


WANTED  IMMEDIATELY— Compuwriter  Jr  or 
Compuwriter  I.  Also  want  AM  Compset  with 
font  disks.  Call  (714)  751-7062  an^ime. 


ACADEMIC 


ASSISTANT  PROFESSOR,  Department  of 
Communications,  Texas  A&M  University. 
Teach  beginning  reporting  and  graphics.  PhD 
with  professional  experience  preferred.  Mas¬ 
ter's  degree  with  outstanding  professional  ex¬ 
perience  acceptable.  Salary  competitive,  Texas 
A&M.  the  state's  land  nant  institution,  has  a 
student  body  of  35,00(J.  It  is  located  90  miles 
north  of  Houston  in  a  growing  community  of 
85,000.  The  department  and  its  News- 
Editorial  and  Agricultural  Journalism  sequ¬ 
ences  are  accredited  by  the  American  (>>uncil 
on  Education  for  Journalism.  Send  application 
and  resume  to  Bob  G  Rogers,  Head.  Depart¬ 
ment  of  Communications,  Texas  A&M  Universi¬ 
ty,  College  Station  TX  77843.  Deadline:  June 
30,  1981.  Texas  A&M  is  an  Equal  Opportunity 
through  Affirmative  Action  employer. 


ALASKA'S  only  four  year  journalism  degree 
program  has  a  tenure  track  position  for  an  assis¬ 
tant  professor  beginning  August  24,  1981. 
This  position  is  responsible  for  teaching  basic, 
intermediate,  and  advanced  photojournalism 
courses,  plus  courses  in  the  news  editorial 
sequence.  Applicants  must  have  an  MA  in  jour¬ 
nalism  and  four  years  of  solid  media  experi¬ 
ence.  Starting  salary  is  approximately 
$27,900.  Send  resume  and  names  of  3  refer¬ 
ences  to  Dr  Mary  Elizabeth  Shutier,  Dean,  (>)l- 
lege  of  Arts  and  Sciences,  University  of  Alaska, 
Fairbanks  AK  99701.  Closing  date  is  June  23 
or  until  filled  after  that  date.  UAF  is  an  equal 
opportunity,  affirmative  action  employer  and 
educational  institution.  Women  and  minorities 
are  encouraged  to  apply. 


DIRECTOR 

SCOOL  OF  JOURNALISM 
Kent  State  University 

Kent  State  University  extends  its  invitation  for 
nominations  and  applications  for  the  position 
of  Director  of  its  School  of  Journalism,  the 
appointment  be  begin  either  in  Fall  or  winter. 
Desired  qualifications  include  proven  lead¬ 
ership  as  an  administrator,  teaching  experi¬ 
ence,  and  significant  experience  as  a  working 
journalist  in  news,  public  relations,  and/or 
advertising.  Also  desirable  are  credentials  com¬ 
mensurate  with  a  senior  faculty  appointment. 
The  position  requires  that  the  candidate  be 
prepared  to  seek  additional  resources  for  the 
School,  support  journalism  education  and  re¬ 
search,  and  represent  the  goals  of  the  School 
and  the  profession  to  the  public. 

The  School  has  more  than  700  undergraduate 
and  pre-Journalism  majors  in  news-editorial, 
public  relations,  advertising,  and  photography 
sequences,  and  60  MA  students  in  news- 
editorial  public  relations,  and  research/ 
teaching.  Kent  is  located  close  to  Akron  and  is 
convenient  to  Cleveland  and  Youngstown. 

Please  submit  nominations  or  applications  and 
curriculum,  vita,  including  names  of  3  refer¬ 
ences,  no  later  than  July  15  to: 

Robert  D  Bamberg,  Chair 
Search  Committee  for  Director 
204  Taylor  Hall 
Kent  State  University 
Kent  OH  44242 

Kent  State  University  is  equal  opportunity  em¬ 
ployer  and  encourages  applications  from 
women  and  minority  candidates. 


POSITION  REOPENED 

For  1981-82  academic  year  advertising-public 
relations  assistant-associate  professorship  to 
teach  classes  in  advertising  fundamentals, 
copywriting,  layout,  campaigns  and  promotion. 
Tenure-track.  PhD  preferred,  MA  in  journalism/ 
advertising  considered.  Minimum  of  five  years 
experience  in  advertising.  Salary  commensu¬ 
rate  with  experience.  Application  deadline  July 
1,  1981.  Send  letter,  resume,  official  trans¬ 
cripts  and  letters  of  recommendation  to  Profes¬ 
sor  E  C  Karwand,  Chairman,  Dept  of  Journal¬ 
ism,  llniversity  of  Wisconsin,  Eau  Clair  Wl 
54701.  An  equal  opportunity  employer. 


TENURE  TRACK  OPENING  in  journalism, 
starting  August  24,  1981.  Instructor  or  assis¬ 
tant  professor,  depending  on  qualifications. 
Salary  commensurate  with  experience.  Docto¬ 
rate  preferred  MA  in  journalism  and  five  years 
of  newspaper  reporting/copyediting  experience 
required.  Photojournalism  background  helpful. 
Responsibilities  will  include  teaching  basic 
and  advanced  courses  in  a  news  editorial  sequ¬ 
ence.  Scholarship  required  for  tenure.  Send 
vita,  three  current  recommendations  and  trans¬ 
cripts  to:  Warren  E  Barnard,  Chairman,  Jour¬ 
nalism  Search  (krmmittee,  Indiana  State  Uni¬ 
versity.  Terre  Haute  IN  47809,  by  June  26. 
1981. 

Indiana  State  University  is  an  equal  opportun¬ 
ity/affirmative  action  employer. 


ACADEMIC 


JOURNALISM — PhD  and  three  years  profes¬ 
sional  experience  required  to  teach  courses  in 
news-editorial  and  public  relations  in  accre¬ 
dited  (ACEJ)  department  of  journalism.  All  vita 
must  be  accompanied  by  official  college  trans¬ 
cripts  and  three  letters  of  recommendation. 
Rank  and  salary  dependent  upon  qualifications 
and  experience.  Contact  Professor  James  High¬ 
land,  Chairman,  Search  Committee.  Depart¬ 
ment  of  Journalism,  Western  Kentucky  Uni¬ 
versity,  Bowling  Green  KY  42101,  by  June  26, 
1981.  An  affirmative  action/equal  opportunity 
employer. 


MISSOURI  JOURNALISM  FACULTY 
Junior  or  senoir  position.  Teach  public  relations 
courses  for  undergraduate  and  graduate  stu¬ 
dents.  Professional  experience  required,  PhD 
desirable.  Salary  open.  Send  resume  to  Profes¬ 
sor  Linda  J  Shipley,  Department  of  Advertising, 
School  of  Journalism,  Box  838,  Columbia  MO 
65205.  Equal  opportunity,  affirmative  action 
employer. 


PRINT/PHOTOJOURNALISM  GRADUATE 
ASSISTANTS  WANTED 
Large  college  of  journalism  wants  M/t/MMC 
candidates  as  newspaper  practicum  and  photo¬ 
journalism  graduate  assistants.  Applicants, 
who  must  qualify  for  Master's  program,  would 
work  with  undergraduate  lab  sections.  Experi¬ 
ence  necessary.  At  least  $2500  for  nine 
months  plus  waiver  of  most  of  academic  fees. 
Position  begins  August  24.  1981 .  Respond  by 
July  1  to  Professor  Patricia  McNeely,  (College  of 
Journalism,  University  of  South  Carolina,  Col¬ 
umbia  SC  29208.  Equal  opportunity/affirma¬ 
tive  action  employer. 


ADMINISTRATIVE 


GENERAL  MANAGER 

For  two-county  newspaper  operation  in  beauti¬ 
ful  area  of  Texas.  Not  daily  yet,  but  moving  in 
that  direction.  Good  compensation  package. 
Complete  resume  to  newspaper,  PO  Box 
340195,  Dallas  TX  75234. 


PUBLISHER 

TAMPA  BAY  BUSINESS,  an 
area  business  news  publication  in 
Tampa,  Florida  is  seeking  a  per¬ 
son  to  fill  tbe  position  of  Publisher 
of  tbis  recently  established,  con¬ 
trolled  dirculation,  tabloid  format 
newspaper  serving  the  Tampa-St. 
Petersburg  area. 

Position  requires  newspaper 
general  management  experience 
with  emphasis  on  Sales  direction 
and  organization,  also  with  de¬ 
monstrated  ability  to  supervise 
administrative/circulation  func¬ 
tions  and  provide  overview  gui¬ 
dance  to  editorial  department. 

Position  truly  provides  opportun¬ 
ity  to  direct  and  develop  organiza¬ 
tion  in  key  management  role. 

Successful  candidate  must  possess 
education  and  public  relations 
skills  commensurate  with  job 
duties. 

Position's  salary,  fringe  benefits, 
and  status  comparable  to  that  of 
Publisher  of  50,000  circulation 
daily  newspaper. 

Please  reply  in  writing  detailing 
your  credentials  to; 

Hoemer  Publications 
c/o  A.  G.  Llewellyn 
Daily  Gate  City 
1016  Main  St. 

Keokuk  lA  52632 
(319)  524-8300 _ 
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ASSISTANT  CONTROLLER 
For  fast  growing  publishing  company  in  greater 
Boston  area.  Minimum  3  years  corporate 
accounting  experience.  Computer  and  news¬ 
paper  experience  desired.  Will  supervise 
accounting  operation,  prepare  financial  state¬ 
ments,  budgeting  and  corporate  tax  forms. 
Send  resume  and  saiary  requirements  with 
complete  confidence  to: 

PO  Box  206 
Newton  MA  02158 


CONTROLLER 

Small  daily  with  printing  business  has  opening 
for  qualified  controller.  Newspaper  and/or 
printing  experience.  CPA  helpful.  Supervise 
office  staff  and  data  processing  department. 
Excellent  salary.  Send  resume  with  salary  his¬ 
tory  to:  Journal  Record  Publishing  Co,  621  N 
I  Robinson,  Room  101,  Oklahoma  City  OK 

73102. _ 

INDUSTRIOUS  EDITOR-PUBLISHER  with 
news,  advertising  and  general  business  back¬ 
ground  to  run  northern  New  England  weekly. 
Growing  paper  in  attractive  area.  Good  sala^ 
and  profit  sharing  ir  .;entive  with  health  insur¬ 
ance.  home  and  auto  included  in  package.  Only 
responsible  and  hard-working  condidates  app- 
i  ly.  Ideal  husband-wife  opportunity.  Box  2584, 
Editor  &  Publisher. 


ADVERTISING 


AWARD  WINNING  7-day  daily  with  12,000  cir¬ 
culation  located  in  Zone  4  is  seeking  experi¬ 
enced  ad  manager.  The  person  we  seek  must  be 
strong  in  all  phases  of  retail  ad  management. 
Outstanding  income  opportunity  with  excellent 
I  potential  for  advancement  into  top  manage- 
I  ment.  Box  2475,  Editor  &  Publisher. 


ADVERTISING  SALES  REPRESENTA'^'IVE 
needed.  We  were  wiped  out  by  a  tornado  on 
April  22  and  are  in  the  process  of  rebuilding. 
A^essive  young  publisher  needs  help  im¬ 
mediately  for  twice  weekly  shopper  combina¬ 
tion  near  St  Louis.  Send  resume,  salary  require¬ 
ments  to  Marten  Publications,  TO  Box  903,  De 
Soto  MO  63020. 


AD  SALES  REP 

National  award-winning  weekly  now  has  new 
positions  for  professionally  minded  men  and 
women  seeking  careers  in  advertising  sales. 
Competitive  self-starter  can  achieve  $18- 
$22K  earning  or  more  in  first  year.  Growth  com¬ 
pany.  our  sales  are  up  50%  over  1980.  We  have 
the  tools,  co-op  department,  marketing  re- 
I  search  promotion  to  help  you  succeed.  Send 
I  resume  and  your  samples  to:  Rob  Kemper,  Box 
10000,  Marion  OH  44302.  EEO. 


ADVERTISING  SALESPERSON  tor  Zone  3,  six 
day  a  week  daily.  We  offer  significant  potential 
for  career  advancement.  Salary  and  commis¬ 
sion.  If  you  can  sell,  send  full  resume  to  Box 
2546,  Editor  &  Publisher. 


ADVERTISING  SALES/MANAGER— Position 
in  Zone  7  county  seat  weekly.  Need  a  self¬ 
starter  who  is  goal-oriented  and  wants  to  learn 
about  newspapering  and  is  interested  in  doing 
some  occasional  writing.  Near  lots  of  hunting, 
fishing  and  camping.  Send  resume  to  Box 
2470,  Editor  &  Publisher. 


ADVERTISING  SALES  MANAGER 
The  La  Crosse  Tribune  is  looking  for  a  person  to 
fill  a  management  position  in  its  advertising 
department.  The  position  will  involve  the  direc¬ 
tion  and  motivation  of  a  nine-person  local  sales 
staff.  Applicants  should  have  a  minimum  of 
three  years  of  advertising  sales  and  sales  man¬ 
agement  experience. 

This  is  the  Number  2  job  in  the  T ribune's  adver¬ 
tising  department. 

The  Tribune  is  a  35,(X)0  circulation  7-day-a- 
week  paper  in  a  growing  retail  and  service  mar¬ 
ket.  Interested  applicants  may  write  Donna 
Taylor,  Personnel  Manager,  La  Crosse  Tribune, 
401  North  Third  St.  La  Crosse  Wl  54601.  A 
I  cover  letter  and  detailed  resume  should  be  in- 
!  eluded.  An  equal  opportunity  employer. 

!  IT’S  A  CLASSIFIED 
I  SECRET! 

!  We'll  never  reveal  the  identity  of  an 
1  E&P  Ixjx  holder.  However,  if  you  don't 
I  want  your  reply  to  go  to  certain  news- 
I  papers  (or  companies),  seal  your  rep- 
I  iy  in  an  envelope  addressed  to  the 
.  box  holder.  Attach  a  note  listing  news- 
j  papers,  groups  or  companies  you 
.  don't  want  the  reply  to  reeich;  put  the 
I  reply  and  note  in  an  envelope  addres- 
!  sed  to  E&P  Classifieds.  If  the  Box 
j  Number  you're  answering  is  on  your 
!  list,  we'll  discard  your  reply. 
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HELP  WANTED 


ADVERTISING 


ADVERSTISING  SALES  MANAGER 
Upper  Midwest  50,000  group-owned  regional 
daily.  Excellent  potential  to  advance  quickly  to 
advertising  director  from  this  Number  2  posi¬ 
tion.  Ideal  candidate  will  have  both  sales  and 
management  experience  in  classified  and  re¬ 
tail.  Responsibilities  will  include  detail  ex¬ 
pense  and  income  budget  planning  and  opera¬ 
tion.  History  of  creative  newspaper  sales  prom¬ 
otion  a  must. 

Forward  resume  in  confidence  including  salary 
requirements  to  Box  2558,  Editor  &  Publisher. 


ADVERTISING  MANAGER  wanted  by  weekly 
(circulation  4000)  in  ideal  northern  (California 
city.  We're  expanding  rapidly  with  plans  for 
shopper.  Good  opportuni^  for  enterprise  and 
initiative  in  beautiful  surroundings.  Write  Box 
2572,  Editor  &  Publisher. 


AD  MANAGER — 6M  daily  with  TMC  shopper 
needs  shirt-sleeve  manager  who  can  sell,  mer¬ 
chandise,  do  spec  layouts,  train  and  direct 
staff,  plan  and  execute  special  promotions,  de¬ 
velop  co-op.  Good  salary  and  bonus.  Past  3 
managers  now  publishers.  Noble  Welsh,  Terrell 
Tribune,  Box  669,  Terrell  TX  75160. 


CLASSIFIED  ADVERTISING 
TELEPHONE  SALES 
SUPERVISOR 

If  you  have  successul  classified  advertising  su¬ 
pervision  experience  and  would  like  to  join  a 
young  expanding  company  in  a  management 
position  send  resume  and  salary  requirements 
to  Box  174,  Clarence  NY  14031.  Relocate  to 
Zones  1  or  2. 


MARKETING-ORIENTED,  aggressive,  promo¬ 
tion-minded  ad  director  to  lead  staff  of  Zone  9 
daily.  Advancement  possible  within  organiza¬ 
tion.  Include  salary  history.  Box  2484,  Editor  & 
Publisher. 


OPPORTUNITY  IN  COLORADO!  Advertising 
manager  to  take  positive  control  of  established 
weekly  shopper.  20,000  free  circulation.  Ex¬ 
cellent  growth  area.  Person  needed  immediate¬ 
ly.  Salary,  benefits,  bonus  on  net.  Send  resume 
and  performance  record  to;  Patrick  Rice,  400  E 
18th  St,  Cheyenne  WY  82001. 


RETAIL  ADVERTISING 

Fastest  growing  Zone  4  daily  in  competitive 
metro  market  seeks  retail  pro.  Must  be  able  to 
work  closely  with  and  motivate  staff  into 
aggressive  unit.  Salary  based  on  background. 
Top  benefits,  top  amenities.  Paper  has  reputa¬ 
tion  for  innovation,  top  quality,  top  results.  Re¬ 
port  to  general  manager.  OpportuniW  for  furth¬ 
er  advancement  for  right  person.  Send  brief 
resume,  and  salary/commission  requirements 
to  Box  2544,  Editor  &  Publisher. 


SOMEWHERE  there  is  a  good  ad  manager  on  a 
small  daily,  or  a  second  person  on  a  larger  paper 
that  wants  the  challenge  of  running  a  large  13 
person  retail  and  creative  department,  and 
oversee  ad  manufacturing  in  a  42,000  paid 
AM-PM  daily  and  Sunday  in  beautiful  area. 
Opening  created  by  promotion  to  publisher  in 
our  group.  Beautiful  environment,  salary,  fring¬ 
es.  Experience  in  all  aspects  of  people,  budget¬ 
ing  and  goals  very  helpful.  Apply  with  resume, 
date  of  availability  and  salary  expectations  in 
first  letter  to  CF  McClughan,  Advertising  Direc¬ 
tor,  News  &  Daily  Advance,  Box  10129,  Lyn¬ 
chburg  VA  24506. 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  ADVERTISING 
TELEPHONE  SALES 

Major  metropolitan  publication  in  Zone  2  seeks 
aggressive  sales  oriented  telephone  repre¬ 
sentatives  for  our  classified  advertising  depart¬ 
ment.  We  offer  EXCELLENT  salary  and  be¬ 
nefits,  as  well  as  lucrative  incentive  programs. 
College  background  and  previous  sales  and/or 
advertising  experience  helpful.  If  you  are  se¬ 
rious  about  a  career  in  advertising  sales  and 
feel  you  are  qualified  for  this  challenging 
opportunity  please  send  resume  and  other  de¬ 
tails  about  yourself  to  Box  2577,  Editor  &  Pub¬ 
lisher. 


ENTRY  LEVEL  ADVERTISING  sales- 
management  trainee.  Position  available  on 
award-winning  large  Indiana  weekly.  Must  be 
self-starter  with  good  spelling  and  layout  skills. 
Good  opportunity  for  advancement.  University 
county-seat  community  in  100-lake  resort 
area.  Send  resume  to  Don  Bucknam,  General 
Manager,  Herald-Republican,  PO  Box  180, 
Angola  IN  46703. 


LIVE  AT  beautiful  Lake  Tahoe.  Join  our  growing 
staff.  Display  advertising  sales  people  needed 
by  Tahoe's  oldest  weekly  newspaper.  Salary, 
incentive  pro^am  plus  company-paid  benefits. 
Write  Mike  Julianelle,  Advertising  Director, 
Lake  Tahoe  News,  PO  Box  658,  South  Lake 
Tahoe  CA  95705. 


WYOMING'S  largest  (37,000  daily)  newspaper 
wants  you.  We  offer  above  average  compensa¬ 
tion  and  growth  potential  in  17-newspaper 
group.  We're  locate  in  the  middle  of  the  Rocky 
Mountain  energy  boom  and  recreational  oppor¬ 
tunities  abound.  Because  of  tremendous 
growth  of  newspaper  and  market  we  will  move 
to  our  brand  new  facility  in  September. 

Classified  Telephone  Sales  Manager 
Telephone  sales  experience  required.  Must  be 
able  to  train  and  motivate  sales  staff,  initiate 
new  ideas  and  promote  classified.  Compute¬ 
rized  department,  currently  enjoying  strong  lin¬ 
age  gains.  Salary  plus  incentive  bonus. 

Marketing  Representative 
Growth  oriented  sales  person  to  head  one  of  1 1 
local  sales  teams.  Innovative  sales  approach 
requires  sales  ability  and  good  fundamental 
knowledge  of  marketing  and  economics.  Hard/ 
smart  worker  will  appreciate  potential. 

State/National  Manager 
Motivated  sales  person/manager  to  oversee 
national  desk,  coordinate  state  sales  effort  and 
sell.  Strong  administrative  skillsand  good  sales 
ability  are  required.  Department  has  substan¬ 
tial  growth  potential.  Salary  to  match  ability, 
plus  incentives. 

If  a  fast  pace,  innovative  atmosphere,  and  good 
competition  excites  you,  call  or  write  today  and 
tell  me  why  you  deserve  one  of  these  opportuni¬ 
ties.  Robert  Marshall,  Ad  Director,  Fk3  Box  80, 
Casper  WY  82602;  (307)  237-8451. 


WE  RE  LOOKING  FOR  an  advertising  manager 
to  be  marketing  director  tor  our  Zone  5  group  of 
suburban  weeklies.  The  individual  we  hire  will 
be  capable  of  becoming  a  publisher  with  our 

troup  of  small  dailies,  weeklies  and  shoppers, 
end  resume  to  Box  2504,  Editor  &  Publisher. 


CIRCULATION 


TWO  CALIFORNIA  NEWSPAPERS  need  a  pro 
in  advertising  sales.  Salary  plus  commission 
and  other  incentives.  Send  resume  to  Kern 
Herald,  PO  Box  3224,  Bakersfield  CA  93385 
or  call  for  appointment  (805)  323-2430. 


WASHINGTON  STATE  UNIVERSITY  is  seeking 
an  assistant  general  manager  for  student  pub¬ 
lications  for  advertising  to  provide  counseling, 
creative  planning,  advising,  coordination  and 
day-to-day  direction  for  student  advertising  and 
circulation  staffs  on  the  campus  daily  news¬ 
paper  and  a  large  yearbook.  Requires;  Several 
years  of  newspaper  local  dispay  advertising  ex¬ 
perience;  three  years  of  experience  in  newspap¬ 
er  advertising  supervision;  at  least  a  bachelor's 
degree  and  experience  in  coordinating  a  cam¬ 
pus  newspaper  ad  staff  would  help.  This  is  a 
permanent  position  on  a  1 2-month  basis  (with- 
out  academic  rank).  Salary  minimum; 
$17,500  negotiable  and  competitive  based  on 
experience  and  qualifications.  To  start  August 
1, 1981  (or  earlier).  WSU  isan  equal  opportun¬ 
ity/affirmative  action  employer.  We  encourage 
minority,  women,  handicapped,  Vietnam-era 
and  disabled  veterans  and/or  aged  persons  to 
apply  and  identify  themselves  as  such  in  their 
applications.  Contact  Wes  Calvert,  General 
Manager,  WSU  Student  Publications,  PO  Box 
2008  S.C.,  Pullman  WA  99163;  (509)  335- 
4573. 


CIRCULATION  DIRECTOR— Live  and  work  in 
New  York  State's  beautiful  Hudson  Valley.  The 
Daily  Freeman,  a  21,000  circulation  daily- 
Sunday  serving  Ulster  County,  needs  a  circula¬ 
tion  director.  Salary  to  $25,000  plus  incentive 
and  good  benefits.  Letter  and  resume  to  Robert 
Saehloff,  General  Manager,  79  Hurley  Av, 
Kingston  NY  12401. 


CIRCULATION  MANAGER  Zone  8  growing  sub¬ 
urban  daily  (no  Sunday),  good  fringe  benefits, 
outstanding  communih.  Must  have  manage¬ 
ment,  computer  and  ABC  experience  on  daily. 
Send  complete  resume  and  references  in  confi¬ 
dence  to  Box  2536,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  11,000  PM  dai¬ 
ly  in  pleasant  Ohio  community.  Must  be  ma¬ 
ture,  promotion  minded  planner  able  to  direct 
small  staff  and  motor  routes.  Send  resume  and 
salary  requirements  in  confidence  to  Box 
2511,  Editor  &  Publisher. 


SALES  MANAGER 

Aggressive,  creative  sales  manager  needed  to 
handle  extensive  crew  and  telephone  sales  op¬ 
eration.  Will  also  be  responsible  for  all  depart¬ 
mental  promotion,  including  adult  carrier 
promotion.  Large  metropolitan  combination 
daily  in  Zone  4.  Salan,  mid-twenties.  Send 
resume  to  Box  2547,  Editor  &  Publisher. 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


CIRCULATION  SINGLE  COPY 
SALES  MANAGER 

Major  metropolitan  East  Coast  daily  seeking 
aggressive,  sales-oriented  specialist  to  direct 
expansion  of  single  copy  operation.  Minimum 
10  years  circulation  experience  with  at  least  2 
years  single  copy  sales  management  in  com¬ 
petitive  metropolitan  market.  Challenging 
opportunity  for  qualified  candidate.  Salary 
commensurate  with  experience.  Send  com¬ 
plete  resume  to  Box  2576,  Editor  &  Publisher. 


CIRCULATION  MANGER.  New  Jersey  ABC  ] 
mail  and  carrier  weeklies.  Experienced  self¬ 
starter,  promotion  minded  and  good  adminis¬ 
trator.  Send  resume  and  salary  requirements  to  | 
Box  2578,  Editor  &  Publisher. 


LEADING  7  DAY  AM  state  newspaper  in  Zone  7 
has  an  opening  for  a  state  area  manager.  We  are 
looking  for  a  very  good  field  circulation  person  | 
that  will  handle  and  supervise  our  distributors  i 
in  the  state  in  order  that  they  may  continue  to  I 
grow  in  a  strong  market  area.  Only  the  best  need  ' 
apply.  Our  paper  is  located  in  the  Rocky  Moun¬ 
tain  region  which  offers  some  of  the  finest  hunt¬ 
ing  and  fishing  in  the  country.  Please  reply 
sending  resume  with  cover  letter  to  Box  2502, 
Editor  &  Publisher. 


SALES  MANAGER 

Medium  size  daily.  Zone  2.  We  are  seeking  an 
aggressive  creative  individual  to  head  all  cir¬ 
culation  sales.  This  position  will  be  responsible 
for  carrier  promotion,  single  copy  and  phone/ 
crew  solicitation.  Applicant  must  have  prior  ex¬ 
perience  in  circulation  sales.  Excellent  oppor¬ 
tunity  with  growth  potential.  Qualified  appli¬ 
cants  send  resume  and  salary  history  to  Box 
2418,  Editor  &  Publisher. 


COMPUTER  TECHNOLOGY 


ASSISTANT  EDITOR 

California  daily  newspaper  is  seeking  an  experi¬ 
enced  assistant  editor  with  a  strong  back¬ 
ground  in  graphic  design.  We  are  100,000- 
plus  circulation  daily  newspaper  preparing  to 
move  forward  Into  the  '80s  and  beyond.  The 
individual  we  are  seeking  should  have  experi¬ 
ence  in  newsroom  management  and  be  able  to 
offer  a  strong  background  in  creative  graphics. 
Please  send  resume,  samples  of  previous  work 
and  salary  requirements  to  Box  2320,  Editor  & 
Publisher. 


ASSISTANT  MANAGING  EDITOR  for  Zone  2 
18,000  suburban  daily  and  Sunday.  Copy 
desk,  layout  and  supervisory  daily  or  weekly 
experience  required.  Modern  facility.  VDT 
equipped.  Liberal  benefits.  We  are  growing  and 
you  can  grow  with  us.  Submit  resume  and  sal¬ 
ary  history  to  Box  2535,  Editor  &  Publisher. 


ARIZONA  REPUBLIC  news-copy  desk  looking 
for  top-notch  editor  and  headline  writer. 
Advancement  wide  open  if  you  measure  up.  Job 
vacant  August  1.  Tryout  mandatory.  First-time 
applicants  only,  please.  Send  resume  with  re¬ 
ferences  to  B  Clair  Cobb,  News  Editor,  Arizona 
Republic,  Box  1950,  Phoenix  AZ  85001. 


CITY  EDITOR 

We  are  seeking  imaginative,  aggressive  reporter 
looking  to  break  into  management  as  city  editor 
tor  medium-sized  Zone  2  daily.  Box  2537,  Edi¬ 
tor  &  Publisher. 


ASSISTANT  CITY  EDITOR  for  medium-size 
West  Coast  newspaper.  Should  have  5  years 
experience,  be  well  versed  in  design,  copy  edit¬ 
ing,  story  assignment  and  other  administrative 
tasks.  Send  resume  and  salary  history  to  Box 
2575,  Editor  &  Publisher. 


DIRECTOR  OF  COMPUTER  SERVICES 
Our  major  metropolitan  (Zone  5)  newspaper  is 
seeking  an  individual  to  assume  responsibility 
for  the  administration  of  our  data  processing 
facility.  Duties  will  include  management  of  all 
data  processing  personnel,  feasible  studies, 
system  analysis  and  design,  and  hardware  and 
software  selection. 

The  successful  candidate  will  have  8  years  of 
data  processing  experience  with  recent  experi¬ 
ence  in  administering  the  entire  data  proces¬ 
sing  function;  strong  oral  and  written  com¬ 
munication  skills,  and  extensive  technical 
knowledge  and  experience. 

We  offer  a  competitive  salary  as  well  as  an 
excellent  benefit  package.  Please  send  your 
resume,  including  salary  histon  anc  require¬ 
ments  to;  Box  2534,  Editor  &  Publisher. 

Equal  Opportunity  Employer 


DATA  PROCESSING 


DATA  PROCESSING 
Sacramento,  California 

McClatchy  Newspapers,  a  multi-plant  group  of 
newspapers,  cable  television  systems,  and 
radio  stations  has  challenging  position  at 
corporate  level  in  Sacramento  for  data  proces¬ 
sing  manager  with  strong  adminstrative  and 
supervisory  experience.  Should  have  minimum 
of  2  years  supervisory  experience  in  medium¬ 
sized  data  processingshop  and  be  familiar  with 
Burroughs,  Hewlett  Packard  and  Digital  com¬ 
puter  equipment.  Good  salary  plus  liberal  vaca¬ 
tion,  medical  and  retirement  benefits.  All  re¬ 
plies  held  in  strict  confidence.  Apply  in  person 
or  send  detailed  resume  including  availability 
for  personal  intenriew  to;  Personnel  Depart¬ 
ment,  McClatchy  Newspapers,  21st  &  Q  Sts, 
Sacramento  CA  95816, 

An  Equal  Opportunity  Employer 


DATA  PROCESSING  COORDINATOR 

This  is  an  opportunity  to  coordinate  outside 
data  processing  program  development  and  use 
our  advertising,  circulation,  accounting  and 
personnel  departments. 

This  position  involves  work  with  users  and  prog¬ 
rammers,  plus  some  program  development  and 
modification. 

Knowledge  of  COBOL  and  experience  in  work¬ 
ing  with  COBOL  programs.  System  34's  and 
38's,  are  required  as  well  as  good  general  busi¬ 
ness  knowledge  and  communications  skills. 
Newspaper  experience  desirable. 

This  position  offers  a  good  compensation  be¬ 
nefit  package. 

Madison,  Wisconsin  is  a  beautiful  medium  size 
community  which  offers  good  school  systems, 
clean  air,  refreshing  lakes  and  abundant  cultu¬ 
ral  and  recreational  facilities. 

Applicants  should  send  resume  to; 

MADISION  NEWSPAPERS,  INC 
Employment  Manager 
PO  Box  8056 
Madision  Wl  53708 
An  Affirmative  Action  Employer 


COPY  EDITOR— Michigan  PM  daily  needs 
bright,  energetic  journalist  with  experience  in 
copy  editing,  page  layout,  and  VDTs.  Send  re¬ 
sume  and  references  to;  Managing  Editor,  The 
Saginaw  News,  Saginaw  Ml  48605  by  July  1. 


ENTRY  LEVEL  reporter/photographer.  Position 
available  on  award-winning  large  Indiana  week¬ 
ly.  Must  be  self-starter  who  can  cover  sports  to 
government.  University  county-seat  commun¬ 
ity  in  lOO-lake  resort  areo.  Send  resume  to  Don 
Bucknam,  General  Manager,  Herald- 
Republican,  PO  Box  180,  Angola  IN  46703. 


EXCELLENT  POST  open  for  productive  young 
journalist  on  multi-magazine  staff.  2-3  years 
minimum  experience.  Agriculture  background 
helpful.  Little  Publications,  6263  Poplar, 
Memphis  TN  38119. 


EDITORIAL 

ASSISTANT 

THE  NEW  FARM,  a 
national  org^anic  farming 
magazine  published  by 
Rodale  Press,  has  an  im¬ 
mediate  entry  level  open¬ 
ing  for  a  self-starter  to 
answer  reader  questions, 
compile  and  edit  four  de¬ 
partments,  proof  copy  and 
do  some  writing.  Good  be¬ 
nefits,  working  condi¬ 
tions  and  chance  for 
advancement.  Prefer  re¬ 
cent  Ag-journalism  grad. 
Working  knowledge  of 
farming  mandatory.  Send 
resume,  recent  writing 
samples  and  salary  re¬ 
quirements  to: 

Personnel  Department 
(NF-EP) 

RODALE  PRESS,  INC. 

33  E.  Minor  St 
Emmaus  PA  18049 
_ E.O.E. _ 

&  PUBLISHER  for  June  13,  1981 


J 


60 


HELP  WANTED 


EDITORIAL 


BROADCAST  JOURNALISM 
Are  you  an  experienced  newspaper  journalist 
for  whom  a  career  in  broadcast  journalism  is 
sheer  fantasy?  Well,  the  Frank  E  Gannett  Cen¬ 
ter  at  Northwestern  University  now  has  a  prog¬ 
ram  that  can  help  you  translate  your  fanasty 
into  reality.  Our  broadcast  fellows  program  at 
the  Medill  School  of  Journalism  will  teach  you 
broadcast  techniques  and  give  you  a  chance  to 
practice  those  skills  while  reporting  in  Chicago 
and  Washington,  DC.  In  Washington  you  will 
work  for  one  of  eight  commercial  television  sta¬ 
tions  producing  video  taped  news  stories.  The 
deadline  for  application  is  August  15.  For  more 
information  call  (312)  492-5228  or  write: 

BROADCAST  FELLOWS  PROGRAM 
NORTHWESTERN  UNIVERSITY 
1845  Sheridan  Rd 
Evanston  IL  60201 


FOOD  EDITOR— Daily  newspaper  has  out¬ 
standing  food  section  and  needs  a  person  to 
make  it  even  better.  Person  must  have  writing 
and  editing  skills.  Knowledge  of  cooking  and 
good  food  also  necessary.  60,000  circulation 
daily.  Zone  2.  Salary  range  to  $18,000.  Box 
2492,  Editor  &  Publisher. 

FEATURE  WRITER  needed  by  growing  dyna¬ 
mic  Zone  5  weekly.  Should  have  at  least  two 
years  of  on  the  job  experience  and  proven  abil¬ 
ity  to  create  feature  material  and  handle  gener¬ 
al  assignment  reporting.  Knowledge  of  photo¬ 
graphy,  darkroom  techniques  and  layout  help¬ 
ful.  Please  send  resume  and  clips  along  with 
salary  requirements  to  Box  2549,  Editor  &  Pub¬ 
lisher. 

FOOD  EDITOR 

Experienced  food/consumer  journalist.  Re¬ 
sponsibilities  include  writing,  packaging,  edit¬ 
ing,  production.  Also  general  assignment  fea¬ 
ture  writing  for  daily  lifestyle  sections  and 
weekly  magazine.  3  years  plus  experience. 
Send  resume,  salary  history,  and  3  of  your  best 
clips  showing  range,  capability  and  talent  to: 
Harriet  Simpson,  Lifestyle  Editor,  News- 
Democrat.  Box  427,  Belleville  IL  62222.  No 
phone  calls  please. 


FEATURES  EDITOR 

Can  you  put  out  a  lively  feature/lifestyle  sec¬ 
tion?  The  person  we’re  looking  for  may  be  No.  1 
at  a  medium  sized  daily  and  ready  to  move  to  a 
bigger  paper  with  a  larger,  more  talented  staff. 
Or  you  may  be  No.  2  in  a  good-sized  operation 
and  eager  to  get  your  hands  on  a  section  you  can 
call  your  own.  Wherever  you  are.  you've  got 
good  ideas  and  know  how  to  inspire  assistant 
editors  and  reporters.  Let  us  hear  from  you. 
We’re  a  Great  Lakes  city  in  the  Northeast.  Box 
2563,  Editor  &  Publisher. 


HELP  WANTED 

HELP  WANTED  HELP  WANTED 

EDITORIAL  j 

EDITORIAL  EDITORIAL 

GROUP  EDITOR 

Award-winning  California  daily  and  weekly 
newspaper  group  is  seeking  a  top-notch  editor/ 
manager  to  oversee  its  overall  news/editorial 
operations.  The  individual  we  seek  should  be  a 
high  caliber  professional  with  management  ex¬ 
perience  in  all  phases  of  news/editorial  opera¬ 
tions  of  medium  or  large  size  daily  newspapers 
and  have  a  thorough  understanding  of  profes¬ 
sional  management  concepts.  Please  se^  your 
salary  history  and  resume  to  Box  2319,  Editor 
&  Publisher. 

MANAGING  EDITOR— Person  to  run  daily  op¬ 
eration  of  newsroom.  40  person  staff.  Must  be 
strong  on  organization,  pmple  skills  and  news 
judgment.  Paper  is  6  day  daily  in  70,000  cir¬ 
culation  range.  Pay  range  to  $35,000.  Zone  2. 
Box  2493,  Editor  &  Publisher. 

MANAGING  EDITOR 

A  7000  circulation  daily  newspaper  in  western 
Pennsylvania  wants  to  be  the  best.  We  need  a 
newsroom  pro  who  can  train  and  supen/ise  a 
young  staff,  and  show  flair  in  layout,  graphics, 
editing  and  management.  Rush  resume  and 
clips  in  confidence  to:  The  Daily  Herald,  PO 
Box  491,  Mononjanela  PA  15063:  (412)  258- 
7000. 

MANAGING  EDITOR  for  award-winning, 
medium-sized  daily.  Zone  5.  Must  show  back¬ 
ground  of  journalistic  excellence  and  creativity. 
Position  carries  full  editorial  responsibilities  in 
the  newsroom.  Send  resume,  clips  or  work  sam¬ 
ples  to  Box  2497,  Editor  &  Publisher. 

MANAGING  EDITOR  for  Nebraska’s  oldest 
newspaper.  Group  owned.  Writing  required. 
Send  resume  to  John  Lowman,  Nebraska  City 
News  Press,  123  S  8th,  Nebraska  City  NE 
68410. 

ANTIQUES  EDITOR  wanted  for  solid  Midwest 
antique  and  auction  weekly.  34,000  paid  sub¬ 
scribers.  14th  year.  Tri-State  Trader,  PO  Box 
90,  Knightstown  IN  46148;  (317)  345-5133. 

MANAGING  EDITOR 

You  are  bright,  talented  and  energetic.  You 
have  solid  news  judgment,  skills  in  layout  that 
can  make  a  newspaper  sparkle,  and  an  ability  to 
motivate  and  manage  a  small  but  talented  news 
staff.  You  are  innovative  enough  to  meet  the 
challenges  of  involvement  with  a  pilot  videotext 
project.  We  are  an  11, 500  circulation  dily,  PM 
on  weekdays  and  AM  on  Saturday,  located  in  a 
pleasant  Ohio  town  with  tree-lined  streetsand  a 
fine  shopping  mall.  Send  a  letter  outlining  why 
you’re  the  person  for  this  job,  salary  expecta¬ 
tions,  resume,  and  several  stories  and  layouts 
to:  Kaj  Spencer,  Publisher,  The  Advertiser  Tri¬ 
bune.  PO  Box  778,  Tiffin  OH  44883. 


EDITOR/WRITER 

Exciting  opportunity  to  get  in  on  ground  floor  at 
launch  of  major  woman's  magazine.  Rodale  Press, 
publishers  of  PREVENTION,  ORGANIC  GARDEN¬ 
ING.  NEW  SHELTER,  and  BICYCLING  magazines,  is 
now  turning  its  expertise  in  the  area  of  health  and 
nutrition  to  SPRING,  a  sleek  new  publication  aimed 
at  young  working  women.  Editorial  offices  located 
just  too  miles  from  New  York  City  in  eastern  Pennsyl¬ 
vania.  Magazine  experience  and  interests  in 
travel,  fashion,  beauty  and  other  related  topics 
helpful.  Snappy  writing  style  essential.  Send  resume 
and  best  writing  samples  to; 

Emrika  Padus 
Executive  Editor 
SPRING  Magazine 
33  E.  Minor  St. 

Emmaus  PA  18049 


MANAGING  EDITOR 

Georgia’s  fastest  growing  daily  newspaper  is 
seeking  a  managing  editor  with  newswriting, 
editing  and  administrative  experience.  Duties 
include  supervision  of  staff  of  18  in  news, 
sports  and  photo  department  as  well  as  com¬ 
munity  involvement.  Send  resume  and  salary 
requirements  to  Steve  McCullan,  Vice  Presi¬ 
dent  Development,  PO  Box  lOCX).  Gwinnett 
Daily  News,  Lawrenceville  GA  30246. 

MAGAZINE  EDITOR 

We’re  looking  for  the  right  person  to  edit  a 
weekly  "city  style"  magazine  for  a  large  and 
growing  newspaper  in  Zone  6.  The  right  person 
should  have  experience  in  editing  an  up^^ade 
magazine  for  a  newspaper  or  as  separate  pub¬ 
lication.  Knowledge  of  graphics  is  a  plus,  but 
musts  are  abilities  to  generate  story  ideas,  edit 
carefully  and  creatively,  and  give  a  publication 
personality  and  polish.  This  is  a  chance  to  work 
with  a  growing  and  talented  staff  of  other  edi¬ 
tors  and  writers  who  work  hard  and  enjoy  the 
excitement  of  turning  out  a  high  quality  paper 
in  one  of  the  most  interesting  cities  in  the  coun¬ 
try.  Attractive  salary  with  frequent  raises  for  the 
editor  who  can  demonstrate  the  ability  to  im¬ 
prove  our  magazine.  Send  resume  and  samples 
of  magazines  you’ve  edited  and  of  your  own 
writing  to  Box  2545,  Editor  &  Publi^er. 

METRO  DAILY,  Zone  9,  needs  slot  person 
soonest.  Only  top  people  need  apply.  Call  Gary 
Thompson  (702)  385-3 1 1 1  or  send  resume  to 


I  NEWS  (layout)  EDITOR  for  street  edition  by 
I  aggressive  medium-size  daily  on  Florida  coast. 

I  Must  be  strong  on  graphics,  headlines  and 
sales  grabbers.  Send  resume,  work  samples  to 
Box  2399,  Editor  &  Publishw. 

REGIONAL  EDITOR 

Supervisory,  editing  and  layout  duties  on 
amesshre  community  daily  near  Washington, 
lie;  3  years  news  experience  required.  Box 
I  2550,  Editor  &  Publish^. 


REPORTERS 

$30,000 

I  We’re  looking  for  top-flight,  seasoned  pros— 
{  aggressive  hard-working  people  who  can  track 
!  down  a  story  by  phone  and  turn  the  fact  into 
j  crisp,  bright  copy  for  America’s  fastest  growing 
and  liveliest  paper.  You  will  work  on  Florida’s 
Gold  (toast  and  enjory  great  benefits.  Send  let- 
i  ter  and/or  resume  to  Mpt  RL,  Weekly  World 
!  News,  Lantana  FL  334M. 

I  equal  opportunity  employer  m/f 

I  REWRITE  PERSON— US  radio  station  in  West 
Germany  needs  rewrite  person  with  knowledge 
I  of  world  affairs  and  experience  in  processing 
'  news  agency  copy  into  clear,  brief  accurate 
stories.  Good  salary  and  fringe  benefits.  Box 
'  2495,  Editor  &  Publisher. 


Reporter 


New  England  reporter  to  be  based  in 
Boston,  wanted  by  long-established 
business  newspap^  in  heavy  manu¬ 
facturing  industry.  Challenging 
opportunity  for  person  with  3-5  years 
experience  on  daily  paper  or  wire  ser¬ 
vice. 

Send  resume  and  salary  requirements 
to:  toxYL,  Suite816,  50  Rockefeller 
Plaza,  New  York  NY  10020. 

An  equal  opportunity  employer  M/F 


!  REPORTERS,  COPY  EDITORS 
I  AND  PHOTOGRAPHERS 

I  We’re  a  bright  new  ‘abloid  with  circulation  fast 
I  approaching  60.000.  We  need  to  expand  our 
I  staff  because  of  rapid  growth  in  the  boom  city  of 
I  (tonada.  Write  or  phone  Bob  Poole,  Assistant 
'  Managing  Editor,  (tolgary  Sun,  830  10th  Av. 
i  SW.  (tolgary.  Alberta;  (403)  263-7730. 

REGIONAL  EDITOR  on  11,000  6-day  PM  in 
Middle  West.  No  correspondence.  Some  farm. 
Lots  of  features  and  photos.  All  benefits  includ¬ 
ing  profit  sharing.  Write  Box  2579,  Editor  & 
j  Publisher. 

1  REPORTER-EDITOR  of  21,000  circulation 
farm  weekly  wanted.  Call  (317)  345-5133  or- 
I  write  PO  Box  Knightstown  IN  46148. 


TURN  THAT  STORY  YOU  DID 
INTO  EXTRA,  EASY  CASH 

Every  (Jay  hundreds  of  good  stories  are  published  in 
newspapers  across  America  that  are  ignored  by  the 
wire  services  and  never  given  the  wide  play  they  de¬ 
serve. 

TheENQUIRER  is  interested  in  these  stories — and  you 
can  earn  hundreds  of  dollars  just  by  letting  us  know 
about  them.  Hundreds  of  reporters  on  newspapers 
across  the  country  are  already  earning  big  bonuses  by 
clipping  these  stories  and  sending  them  to  us,  along 
with  any  other  ideas  they  have  for  stories. 

If  your  story  or  idea  turns  into  an  ENQUIRER  story, 
we'll  pay  you  at  least  $125  and  as  much  as  $250  on 
publication — just  for  letting  us  know  about  it.  If  the 
story's  really  special — what  we  call  a  real  "talker" — 
we'll  add  a  $500  bonus.  And  if  it  ends  up  as  one  of  the 
two  major  stories  on  page  one,  we'll  make  the  bonus 
$1000. 

That's  a  lot  of  money  for  spending  a  few  minutes  each 
day  keeping  your  eye  out  for  interesting  stories  and 
sending  them  to: 

FREELANCE  EDITOR 
Box  L 

NATIONAL  ENQUIRER 
Lantana  FL  33464 

Include  the  name  of  the  paper  the  clip  is  from,  the  date  and 
page  number,  and,  of  course,  your  name,  address  and 
phone  number. 
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HELP  WANTED 


EDITORIAL 


SUNDAY  EDITOR  for  26,000  circulation  paper 
in  Zone  4.  Must  be  experienced  in  editing, 
writing,  planning,  makeup  and  design  and 
directing  staff  members.  This  is  an  excellent 
opportunity  for  someone  who  wants  a  challenge 
of  making  a  good  production  better.  Send  re¬ 
sume,  clips,  references  to  Box  2490,  Editor  & 
Publisher. 


SPORTS  EDITOR 

Aggressive  professional  wanted  to  direct  the 
sports  desk  of  our  medium-sized  Zone  1  daily. 
It's  not  enough  to  cover  the  games.  We  want  to 
cover  the  issues.  We  want  to  be  ahead  of  the 
trends  in  recreation.  Person  we  seek  will  tight  to 
get  spprts  onto  page  1.  The  successful  appli¬ 
cant  will  be  one  who  knows  how  to  plan  and  how 
to  lead.  We  want  someone  with  a  hard  nose  for 
news,  a  bright  and  breezy  style  and  a  flair  for 
page  design.  Excellent  pay  and  benefits  for  the 
right  experienced  person.  Send  clips,  samples 
pages  and  resume  to  Box  2570,  Editor  &  Pub¬ 
lisher.  An  equal  opportunity/affirmative  action 
employer. 


SPORTS  COPY  EDITOR 
Immediate  opening  for  an  experienced  copy 
editor  interested  in  sports.  Applicants  should 
have  at  least  2  years  experience  in  copy  editing 
and  have  some  experience  in  layout.  Experi¬ 
ence  with  sports  graphics  a  plus.  If  you  are 
interested  in  working  for  a  progressive 
120,000  circulation  all  day  newspaper  located 
in  southwestern  Virginia,  please  mail  your  re¬ 
sume  to  Bill  Brill,  Executive  Sports  Editor, 
Roanoke  Times  &  World-News,  PO  Box  2491, 
Roanoke  VA  24010.  An  equal  opportunity  em¬ 
ployer. 


HELP  WANTED 


EDITORIAL 


WIRE  EDITOR/EDITORIAL  PAGE  EDITOR 
Award-winning  California  100,000-plus  cir¬ 
culation  daily  newspaper  is  looking  for  an  ex¬ 
perienced  wire  editor  and  an  experienced  edito¬ 
rial  page  writer/editor.  We  offer  an  opportunity 
to  work  with  other  professional  journalists,  sal¬ 
ary  commensurate  with  ability,  a  full  range 
fringe  benefit  program  and  an  opportunity  to 
live  in  one  of  the  most  desirable  areas  in  the 
country.  The  individuals  we  seek  should  have  at 
least  3  years  experience.  Please  send  resume 
and  salary  requirements  to  Box  2321 ,  Editor  & 
Publisher. 


WE  NEED  a  good  news  editor  and  a  good  repor¬ 
ter.  We're  a  growing  central  Florida  daily  in  a 
highly  competitive  market  and  the  people  we're 
looking  for  can  meet  the  demanding  challenges 
that  market  creates.  The  news  editor  candidate 
will  have  excellent  credentials,  know  how  to 
motivate  staffers  to  generate  local  copy,  and 
lays  out  attractive  pages.  The  reporter  will  be  a 
self-starter  with  a  minimum  2  years  experience 
who'll  keep  the  desk  jumping  to  handle  his/her 
copy.  Send  resumes,  non-returnable  clips  to 
Box  2540,  Editor  &  Publisher. 


TOP  EDITOR 

Experienced  editor  with  a  flair  for  upbeat  news 
gathering  and  layout  wanted  for  strong  weekly 
in  sophisticated  suburb  not  far  from  Boston. 
This  is  a  top  slot  for  a  motivator  with  an  able 
staff.  Send  resumes  and  references  to  Box 
2574,  Editor  &  Publisher.  Replies  will  be  kept 
confidential. 


VIDEOTEX!  EDITOR 
AND  MANAGER 

We  are  helping  to  shape  the  landscape  in  elec¬ 
tronic  newspapering.  We  will  spend  this  sum¬ 
mer  "debusing"  equipment,  refining  the  data 
base,  and  outlining  the  marketing  strategy; 
then  “go  to  press"  this  fall.  Over  600  "pages" 
will  be  on-line  initially,  thousands  more  later. 
You  probably  have  some  reporting  and  copy 
editing  experience,  and  also  have  a  grasp  of 
management  and  marketing  principles.  Send 
me  a  letter  explaining  why  you  are  the  person  to 
edit  and  direct  this  project.  Include  a  resume, 
salary  expectations,  and  some  examples  of  your 
work.  Mail  tO:  Kaj  Spencer,  Publisher,  The 
Advertiser  Tribune,  PO  Box  77B,  Tiffin  OH 
44883. 


WRITER-PHOTOGRAPHER 
Well-established  Zone  5  agricultural  and  in¬ 
dustrial  communications  agency  seeks 
talented  reporter/feature  writer  with  camera 
skills,  or  will  train  good  writer  in  photography. 
Must  be  willing  to  travel  US  and  Canada.  Prefer 
2-5  years  newspaper  or  magazine  writing  ex¬ 
perience.  Must  have  some  familiarity  with  mod¬ 
ern  agriculture  and  rural  life.  Excellent  oppor¬ 
tunity  with  good  salary  and  fringe  benefits. 
Send  letter,  resume,  and  a  few  non-returnable 
published  samples  to:  Box  2564,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


WANTED 

Editor/Writer:  To  edit  the  Illinois  Alumni  News, 
a  16-or  20-page  tabloid  published  eight  times 
a  year  by  the  University  of  Illinois  Alumni  Asso¬ 
ciation  at  Urbana-Champaign.  Job  open  in  Au¬ 
gust.  Staff  includes  an  associate  editor  and  a 
half-time  assistant  editor.  Applicants  should 
be  qualified  for  the  full  range  of  editorial 
tasks— reporting,  news  and  feature  writing, 
editing,  proofreading,  picture  assignment  and 
editing,  and  page  design.  Other  duties  include 
some  writing  in  support  of  alumni  activities. 
Minimum  degree  requirements:  Bachelor's. 
Salary:  mid-$20,000s.  Send  application  and 
resume  by  June  30  to  Donald  R  Dodds,  Uni¬ 
versity  of  Illinois  Alumni  Association,  227  lllini 
Union,  1401  West  Green  St,  UrbanalL61801. 
The  Alumni  Association  is  an  affirmative  ac¬ 
tion/equal  opportunity  employer. 


MARKETING 

REPRESENTATIVE 

COME  WITH  A  LEADER! 

We  are  seeking  salespeople  with  proven  ability 
in  the  graphic  arts  industry  and  a  sincere  desire 
to  maintain  a  high  level  of  customer  satisfac¬ 
tion.  We  are  a  growth-oriented  company  and 
offer  salary  and  commission,  and  an  excellent 
benefit  program. 


Send  resume  or  call 
for  more  information. 


820  West  Second.  Wichita.  Kansas  67203 
800-835-2852,  In  Kansas  call  316-265-5277  , 


MYCRO-TEK.INC. 


EDITORIAL 


WE  NEED  a  versatile  reporter  who  is  interested 
in  helping  put  together  a  good  weekly  newspap¬ 
er.  Makeup  and  photography  experience  help¬ 
ful,  but  we'll  train  you  if  you  are  willing  to  work 
hard  to  put  out  a  quality  product.  Call  or  write 
Brian  Sherman,  The  Bowie  County  News,  Box 
818,  New  Boston  TX  75570;  (214)  628- 
2535. 


PHOTO  EDITOR,  desk  job.  Someone  to  oversee 
photo  assignments,  photo  department  and  pic¬ 
ture  usage.  Salary  to  $20,000.  Circulation 
70,000.  Zone  2.  Box  2552,  Editor  &  Pub¬ 
lisher. 


FREELANCE 


FREELANCERS:  Interested  in  writing  on 
household  hints,  children's  page,  comics,  per¬ 
sonal  advice,  finance,  and  health/nutrition?  In¬ 
ter-American  News  Services  will  pay  you  and 
you  let  us  worry  about  marketing.  We  need  fresh 
and  different  material  to  supplement  our  syndi¬ 
cated  features  which  will  start  up  in  September 
1981.  Please  contact  with  samples  by  mail 
ONLY:  William  Griffith,  Inter-American  News 
Services,  720  5th  Av,  New  York  NY  10019. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38Yellow- 
stone.  Forest  Hills  NY  1 1375. 


HELP  WANTED 


PHOTOJOURNAUSM 

PHOTOJOURNALIST  needed  by  dynamic 
20,000  circulation  suburban  weekly  in  central 
Illinois.  Must  have  ability  to  copy  read,  write 
features,  take  photos,  run  darkroom.  Must  have 
own  camera  and  car.  Send  salary  requirements, 
resume  and  clips  to  Observer,  5717  N  Hum¬ 
boldt,  Peoria  IL  61614. 


PHOTOGRAPHER 


JOURNEYMAN  COLOR  PHOTOGRAPHER 
Must  be  experienced  and  creative  in  food, 
fashion  and  color  cover  illustrations.  Newspap¬ 
er  or  magazine  background  with  advanced 
skills  and  technical  knowledge  a  must.  Major 
metro  daily  offers  excellent  sala^,  fringe  be¬ 
nefits.  Send  resume  to  Box  2561,  Editor  & 
Publisher. 


PRESSROOM 


MAILROOM 


WANTED:  Pressroom  working  foreman  with  tot¬ 
al  knowledge  of  Harris  V15.  Completely  new 
plant  and  equipment.  Nice  community  of  8000 
in  northwest  Ohio.  Good  pay  and  fringes,  (in¬ 
tact  Thom  or  Phil  at  (419)  692-5050  or  (419) 
695-3020  collect. 


ASSISTANT  MAILROOM  SUPERINTENDENT 
Major  daily  newspaper  located  in  Zone  6  needs 
individual  with  previous  supervisory  experience 
and  sound  technical  knowledge  of  mailroom 
equipment  (Harris-Sheridan  72P.  Sheridan 
48P.  Idab  440  and  Hall  Monitor  stackers.  Sig- 
node  MLN-2A).  Send  resume  and  salary  history 
to  Box  2499,  Editor  &  Publisher. 


LEADING  7  DAY  AM  state  newspaper  in  Zone  7 
has  an  opening  for  an  assistant  mailroom  fore¬ 
man.  One  must  have  previous  experience  work¬ 
ing  on  an  in-line  inserting  operation  which  in¬ 
volves  Muller  Martini  inserters,  counter  stack¬ 
ers,  and  Signode  strap  ties,  (lood  administra¬ 
tive  capabilities  would  be  an  additional  qual¬ 
ification.  Excellent  pay,  bonus  and  benefits. 
This  is  a  great  opportunity  to  come  to  work  for 
one  of  the  finest  circulation  groups  in  the  coun¬ 
try.  Our  area  offers  one  of  the  finest  education 
systems  together  with  some  of  the  best  hunting 
and  fishing  in  the  country.  Please  send  resume 
and  cover  letter  telling  us  about  you  and  your 
accomplishments  to  Box  2503,  Editor  &  Pub¬ 
lisher. 


V-15  WORKING  PRESSROOM  foreman  with 
plate  and  camera  experience.  Small  daily, 
some  commerical  printing.  Preventative 
maintenance  and  ability  to  train  crew  a  must. 
Any  Compugraphic  equipment  experience  is  a 
plus.  Located  in  South.  Box  2556,  Editor  & 
Publisher. 


PRODUCTION 


MAILROOM  SUPERINTENDENT  for  150,000 
combination  circulation.  Must  have  inserting 
experience.  Good  opportunity  for  progressive 
person.  Zone  3.  Send  resume  and  salary  re¬ 
quirements  to  Box  2543,  Editor  &  Publisher. 


72-P  SETUP 

Experienced  setup  person  for  Sheridan  72-P 
inserter.  Seekingminimum  2years experience, 
salary  commensurate  with  experience.  Night 
shift  position.  Contact  Don  Miller,  Production 
Director  at  (813)  334-2351,  Monday  through 
Friday  9  am  to  5  pm  for  further  information. 
Fort  Myers  News-Press 
An  Equal  Opportunity  Employer 


PHOTOJOURNAUSM 

ARIZONA  6  day  daily  needs  a  photojournalist 
who  can  blencf  pictures  and  words  to  make 
magic.  Growing  staff  also  will  need  reporting 
talent  including  sports  within  2  months.  Send 
resume,  references,  samples  to  Donovan  Kram¬ 
er,  Jr,  Managing  Editor,  (^sa  Grande  Dispatch, 
PO  Box  639,  Casa  Grande  AZ  85222. 


PRODUCTION  (DESIGNER)  MANAGER 
Award-winning,  twice  weekly  needs  design 
conscience  person  to  take  complete  responsi- 
bilty  for  producing  tab  from  editorial  idea,  de¬ 
sign,  layout,  through  camera-ready  art.  Hands- 
on ,  shirt  sleeve  ability,  knowledge  of  budgeting 
and  cost  control,  and  a  "people'^ oriented  man¬ 
ager  who  can  help  staff  motivate  itself  to  pro¬ 
duce  and  achieve  excellence  in  design  and 
finished  product. 

Growing,  inventive  corporation  in  Ohio  offers 
excellent  salary,  benefits,  and  working  atmos¬ 
phere.  Write  Box  2109,  Editor  &  Publisher. 


SALES 


SALES  representative  for  Zone  5  suburban 
three  paper  group.  1980  sales  $1.3  million. 
Straight  commission,  $20K  possible  im¬ 
mediately.  Our  top  sales  rep  earned  $40K  last 
year.  Ad  Manager,  Box  2528,  Editor  &  Pub- 


SALES  EXECUTIVE  to  sell  and  service  special¬ 
ized  newspaper  features  for  Midwest  newspap¬ 
ers.  Established  territory,  $14,000  plus 
$6000  in  expenses.  National  company.  Re¬ 
spond  to  Personnel  Department,  Box  8024, 
Charlottesville  VA  22906. 


I  I  I  I  I  I  I  I  I  I  I 


PUBLIC  AFFAIRS 
SUPERVISOR 


Major  Midwest  electric  and  gas  utility  seeks  professionally  I 
qualified  Public  Affairs  Supervisor  to  work  out  of  one  of  its  I 
eight  offices.  Responsibilities  include  media  relations,  local  | 
governmental  contacts  and  educational  and  community  rela¬ 
tions.  Requires  a  Degree  in  Journalism,  communications,  En- 1 
glish  or  a  related  field.  Must  have  excellent  writing  skills  and! 
gregarious  personality.  Must  be  a  self-starter.  News  media) 
experience  desirable. 

Salary  is  competitive  and  benefits  are  excellent.  Good  oppor-| 
tunity  for  professional  growth  and  advancement.  Send  re-| 
sume  and  samples  of  writing  to; 

Box  2557 

Editor  &  Publisher 

An  Equal  Opportunity  Employer  MIF 
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POSITIONS  WANTED. 


ADMINISTRATIVE 

FINANCIAL/BUSINESS  MANAGEMENT— 
Shirt  sleeve  executive  with  excellent  work  his¬ 
tory,  proven  accomplishments,  20  years  news¬ 
paper  experience  in  finance  and  business  man¬ 
agement  available.  Resume  upon  request.  RH 
Taylor,  RR  1,  Box  343,  Wabash  IN  46992. 

GENERAL  MANAGER— Aggressive,  know- 
ledgeable  all  phases  newspaper  operation. 
Proven  record.  Highest  reference.  Box  2182, 
Editor  &  Publisher. 


GENERAL  MANAGER/ADVERTISING  MANA¬ 
GER — 42,  marketing  degree.  Over  18  years  di¬ 
versified  experience  with  Zone  5  45,000- 
110,000  dailies  including  production  and 
advertising  management.  Strong  classified 
background.  All  Zones  considered.  Box  2562, 
Editor  &  Publisher. 

PROFESSIONAL  NEWSMAN— With  more  than 
30  years  in  newspaper  profession  and  still 
young  and  mature  enough  to  handle  every 
phase  of  newspaper  operations.  Seek  responsi¬ 
ble  job,  preferably  Zone  4.  Knowledgeable  of 
all  phases  with  proven  record.  Highest  refer¬ 
ences.  Available  now.  Box  2530,  Editor  &  Pub¬ 
lisher. 

SUCCESSFUL  young  general  manager  wants 
management  position  on  daily.  Let  me  increase 
your  profits  by  using  up-to-date  management 
techniques.  Box  2568,  Editor  &  Publisher. 

EXPERIENCED  display  rep  mid-sized  daily, 
seeks  management  position  on  daily,  weekly  or 
student  newspaper  with  opportunity  to  utilize 
photo  and  writing  skills.  Prefer  Zones  4,  8,  9. 
Box  2559,  Editor  &  Publisher. 

_ ADVERTISING _ 

MANAGEMENT 

Experienced  display  account  executive  with 
new  ideas  ready  to  move  into  management. 
Journalism  school  graduate.  Box  2565^  Editor 
&  Publisher. 

_ CIRCULATION _ 

GOOD  DRIVER,  seeks  traveling  job.  30  years 
circulation  experience  with  4  dailies.  Box 
2496,  Editor  &  Publisher. 

YOUNG,  DEPENDABLE,  highly  motivated 
second  man  on  40,000  AM  daily  seeks  similar 
position  (or  staff  position  with  large  metro)  with 
opportunity  to  advance.  1 5  years  of  experience. 
Excellent  references.  Available  June  1st.  Zones 
7,  8,  9.  Box  2486,  Editor  &  Publisher. 


AMBITIOUS,  experienced  pro  sports  reporter 
and  feature  writer  can  be  your  East  Coast  sports 
stringer.  Conveniently  located.  For  resume  and 
clips,  write  PO  Box  655,  Scranton  PA  18501. 

DAILY  MANAGING  EDITOR,  columnist,  award- 
winner.  20  years  experience.  Staff  trainer, 
sharp  layouts,  deadline,  cost  conscious.  Box 
2501,  Editor  &  Publisher. 


AMBITIOUS  COPY  EDITOR,  layout  coordinator 
seeks  entry-level-position  in  print  journalism. 
Two  years  experience  on  award-winning  cam¬ 
pus  newspaper.  Multi-disciplined  Bachelor  of 
Arts  degree  from  Iowa  State  University.  Write 
Marla  Glenn,  1909  Buffalo  Rd,  West  Des 
Moines  lA  50265. 


AWARD-WINING  broadcast  journalist  wants 
out  of  tv  and  into  court  reporting.  Experienced 
Ivy  League  grad.  Good  writing  and  analytical 
skills.  Prefer  West  or  Southwest.  Box  24^, 
Editor  &  Publisher. 


BUSI  NESS  WRITER — Two  years  experience  on 
2  major  trade  publications.  Specialties: 
marketing,  finance,  media.  Seek  spot  on 
50,(XX)-pTus  daily,  tox  2521,  Editor  &  Pub¬ 
lisher. 

BUSINESS  WRITER— Young  man  with  MBA 
degree  and  experience  in  business  and  journal¬ 
ism,  including  trade  journal  editing,  seeks 
position  as  business/finance  writer  or  editor 
with  metro  daily.  Write  for  resume  to  Box  2527 , 
Editor  &  Publisher. 

COPY  EDITOR— '76  grad,  recent  freelancer 
with  Zone  2  independent  semi-monthly 
(100,000  circulation),  current  proofreader/ 
typ^tter  with  New  Yortr  City  print  shop.  Ex¬ 
perience:  syndicated  features,  broadcast  copy, 
corporate  advertising/public  relations/sales 
presentations,  various  reference  works.  Seek 
low-pressure  post  with  Zone  1  or  2  weekly  or 
semi-monthly,  for  further  experience  and  real 
career  opportunity.  Resume  on  request.  Box 
2483,  Editor  &  Publisher. 

AGGRESSIVE,  AWARD-WINNING  editor  seeks 
top  spot  on  daily,  preferably  in  competitive 
situation.  Box  2446,  Editor  &  Publisher. 

MANAGING  EDITOR— Number  2  man  at  very 
high-quality  Southern  daily  ready  to  run  own 
show  for  25,000-60,000  daily.  Box  2524, 
Editor  &  Publisher. 

MANAGING  EDITOR.  With  50,000  AM-PM  7- 
day  for  past  7  years.  Full  responsibility  for  news 
operation,  including  complete  re-design,  new 
formats,  computer  conversion.  Excellent  re¬ 
cord,  past  State  Editors  Association  President. 
Rodger  Cramer,  711  W  Springfield,  Cham¬ 
paign  IL  61820;  (217)  3M-9005. 

RENAISSANCE  MAN  who  can  do  and  has  done 
news,  sports,  features,  desk,  seeks  job  on  daily. 
Zones  1,2.  Have  draree,  experience,  intelli¬ 
gence,  enthusiasm.  Box  2481,  Editor  &  Pub¬ 
lisher. 

REPORTER,  27,  five  years  experience  on  week¬ 
ly.  Experience  in  features,  general  nevrs,  proof¬ 
reading,  makeup.  Seeks  job,  daily  or  weekly. 
Prefer  Zone  7,  8  or  9.  Resume,  clips  available. 
Box  2506,  Editor  &  Publisher. 

AGGRESSIVE,  hard-working  27-year-old 
journeyman  reporter  with  daily  experience 
seeks  reporting  position  "in  the  trenches"  at  a 
medium  or  large  daily  in  Zones  8,  9.  Has  Mas¬ 
ter's  ,  Bachelors  in  Journalism.  Box  2523,  Edi¬ 
tor  &  Publisher. 


THE  INDUSTRY’S 
MEETING  PLACE... 


When  you  need  to  reach 
newspaper  people 
you  can  meet  all  the  people 
you  want  to  meet — 
buyers,  sellers, 
employers,  jobseekers, 
and  more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 


POSITIONS  WANTED 
_ EDITORIAL _ 

EDITOR — Working  editor,  30  years  experience, 
large,  small  dailies,  weeklies.  Seeks  managing 
editor's  role  on  large  weekly,  small  daily.  Strong 
writer,  proven  management  skills.  Zone  9,  4 
preferred.  Telephone  (403)  427-7563. 

EXPERIENCED  New  York  reporter  is  moving  to 
Israel.  Will  write  news,  features  not  found  on 
the  wires.  Contact  F  Allen,  Box  K-10,  1395 
Lexington  Av,  New  York  NY  10028. 

EXPERIENCED  WIRE  EDITOR  will  relate  wire 
news  to  local  interests  for  medium  to  large  daily 
in  Zones  2-5.  VDT,  supervisory  experience.  (^11 
David  Blair,  (513)  548-3335  or  (412)  831- 
3858. 


EXPERIENCED  (7  years)  sportswriter — reli¬ 
able,  talented,  speedy,  organized,  dedicated — 
seeks  position  any  Zone  with  serious  daily. 
Need  reporting/desk  job.  Help  build  my  slot, 
layout  skills.  Bruce  Goldberg,  PO  Box  182, 
Cottekill  NY  12419;  (914)  M7-9686. 

EXPERIENCED  reporter-photographer  seeks 
spot  on  quality  daily.  Skilled  in  VDT,  remote  5 
years  experience,  covering  court,  agriculture, 
mining,  prison.  Own  camera  equipment,  car. 
Zones  7,  8,  9.  Box  2522,  Editor  &  Publisher. 

FEATURE  WRITER/REPORTER,  four  years  ex- 
perience  on  major  daily.  Strong  clips,  refer¬ 
ences.  Interests  in  urban  affairs,  arts,  science. 
Seek  challenging  work  in  Zones  9, 8,  2, 3  or  4. 
Jack  Hafferkamp,  1408  W  Cuyler,  Chicago  IL 
60613;  (312)  348-5744. 

HUSBAND-WIFE  TEAM— Couple  in  early  30s 
seek  challenge,  opportunity  with  q^uality 
oriented  weekly  or  small  daily.  HE:  MA  6  years 
experience  writing,  editing,  layout,  photo. 
SHE:  BA  English,  ad  sales,  pr  experience, 
bookkeeping,  art  work.  Now  working  outside 
field.  Prefer  Zone  1.  Box  2580,  Editor  &  Pub^ 
lisher. 

LOOKING  FOR  AN  AWARD-WINNING  copy 
editor/sportswriter?  I'm  "only''  24,  but  I've  got 
the  know-how  to  help.. .either  as  a  writer  or  on 
the  desk.  Happy  to  relocate  for  a  job  with  a 
future.  Call  or  write  Jamie  T  urner,  1028  Bower, 
Howell  Ml  48843,  (517)  546-5880. 

REPORTER  seeks  entry-level  position,  daily  or 
weekly.  BA  in  journalism;  free-lancer  with  daily 
and  weekly  experience.  Also,  familiar  with 
computer  programming.  JR  Oliver,  PO  Box 
6393,  Pittsburgh  PA  15212;  (412)  321- 
3980,  (412)  521-9652. 

SPORTSWRITER 

I've  covered,  played  or  bet  on  any  sport  you 
could  ask  me  to  write  about.  Was  happily  em¬ 
ployed  as  spot^  editor  of  group  of  weekly  news¬ 
papers  in  major  league  city,  but  they  folded. 
Daily  experience,  VDT,  will  relocate.  Box  2498, 
Editor  &  Publisher. 

SPORTS  EDITOR  job  on  mid-size  daily  sought 
by  creative,  versatile  pro,  34.  Now  cornered  on 
night  sports  desk  of  major  metro.  Heavy  edit¬ 
ing,  layout  and  writing  experience  but  real  ta¬ 
lent  is  as  story  idea  man,  organizer.  Good  with 
pencil  and  enjoys  working  closely  with  writers. 
Willing  to  take  pay  out.  Box  2520,  Editor  & 


soccer  wants  pro  or  college  sports  beat  in  East¬ 
ern  metro  area.  VDT  and  desk  experience.  Write 
2571,  Editor  4  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


TALENTED,  enthusiastic  journalist  available  to 
employer  in  need  of  highly  motivated  leader. 
ExperietKed  as  editor  of  small  daily;  editor  of 
monthly  maguine;  copy  editor  metro  daily;  in¬ 
dustrial  public  relations  and  advertising  man¬ 
ager;  and  columnist.  Good  knowledge  of  VDT 
systerns.  Currently  employed.  Job  must  offer 
stability  and  responsibility.  Will  relocate.  Box 
25M,  Editor  4  ^Uisher. 

VERY  EXPERIENCED  WRITER,  editor.  VDT- 
trained,  seeks  news  position  in  dry  climate.  Pm 
second^  to  low  humidity  in  importance.  Wil¬ 
liam  Delahan,  266  Walnut  St,  Geneva  OH 
44041;  (216)  466-3818. 

WELL-TRAINED  graduate  journalism  student 
(MS)  seeks  a  general  assignment  slot  on  a  mid 
to  large  daily.  Strong  writing,  reporting  and  in- 
tenriewingskills.  Willingtorelocate.  Box  2567, 
Editor  4  Publisher. 


WRITER/EDITOR,  New  York-based,  33,  with 
12  years  experience  (including  three  as  manag¬ 
ing  editor)  on  dailies,  weeklies,  wires  and 
monthlies— consumer  and  trade— specialties 
include  medical,  features  and  business,  seeks 
challenging  spot  with  advancement  potential  in 
New  York  Cify  area.  Box  2583,  Editor  4  F^b- 
lisher. 

YOUNG,  aggressive  sports  and/or  news  reporter 
seeks  position  in  Zone  7,  8,  9.  Have  inter¬ 
viewed  Muhummad  Ali  and  Gerry  Cooney.  Pro¬ 
fessional  investigative  experience.  Many  quali- 
^  clips  and  references,  including  photo-credit 
in  national  magazine.  BS  speech  communica¬ 
tions  with  journalism  emphasis.  Prefer  metro¬ 
politan  area,  but  happy  anywhere  in  beautiful 
American  West.  Robert  Mladinich,  7  Maspeth 
Dr,  MeNille  NY  11747;  (516)  271-8525  after 
6pm  EST. 

_ MARKETING _ 

I'M  A  MARKETING  MBA  who's  currently  gener¬ 
al  manager  of  2  weeklies.  If  you  have  an  open¬ 
ing  in  your  marketing  or  promotion  department, 
drop  me  a  line.  Box  2569,  Editor  4  Publisher. 

PHOTOGRAPHER 

PHOTOGRAPHER— 3  years  as  news,  sports, 
feature  shooter  on  county  semi-weekly  and  dai¬ 
ly.  UPl-wire  editing  and  photo  layout  experi¬ 
ence.  Seeking  photo  job  but  can  also  write  well 
(worked  as  reporter  and  feature  writer).  Seek 
daily,  circulation  20,000  and  above.  Resume, 
photo  clips,  black  and  whites  ready  to  mail. 
Terry  Hagei^,  4520  Av  G,  Apt  2,  Austin  TX 
78751;  (512)  458-2435,  258-9070,  all 
Zones. 

PHOTOJOURNALISM 

PHOTOGRAPHER/REPORTER  seeks  position 
leading  to  overseas  assignment;  fluent 
German;  single,  experienced.  Box  2548,  Edi¬ 
tor  4  Publisher. 

PUBLIC  RELATIONS 

PHOTO  COORDINATOR— Experienced  photo 
coordinator  available  to  corporations/organiza- 
>  tions  as  consultant  on  visual  pr.  Have  top 
credentials  and  outstanding  experience  in  this 
!  highN  specialized  area,  wx  2507,  Editor  4 
Publisher. 


E&P  Employment  Zone  Chart 


For  rates  and  info:  (212)  752-7053 
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Telecom 
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named  lobbyists,  “which  is  that  they’re 
going  to  have  to  compete  .  .  .then  I  feel 
sorry  for  the  shape  of  those  industries.” 

Under  S.898,  long-distance  and  local 
telephone  services  would  continue  to  be 
regulated  by  government  to  ensure  ac¬ 
cess  by  customers  in  isolated  or  remote 
areas.  But  AT&T  would  be  allowed  to 
offer  some  competitive,  non-regulated 
services  through  a  fully  separate  sub¬ 
sidiary. 

The  legislation  specifically  modifies  a 
1956  consent  decree  entered  in  an  earlier 
attempt  by  the  Justice  Department  to 
break  up  AT&T  on  antitrust  grounds  to 
permit  the  communications  giant  to  offer 
unregulated  telecommunications  ser¬ 
vices. 

That  provision  is  in  line  with  the  action 
of  the  Federal  Communications  Commis¬ 
sion  in  its  Computer  II  Inquiry  decision  to 
allow  AT&T  to  begin  offering  unreg¬ 
ulated,  “enhanced  information”  services 
in  March  1982. 

The  Justice  Department  has  opposed 
altering  the  1956  consent  decree,  which 
limited  AT&T  to  regulated,  common- 
carrier  services. 

The  American  Newspaper  Publishers 
Association,  which  includes  on  its  mem¬ 
ber  rolls  most  of  the  nation’s  daily  news¬ 
papers,  opposes  AT&T  entry  into  unreg¬ 
ulated  enhanced  information  areas. 

S.898,  however,  does  prohibit  AT&T 
from  offering  cable  and  “mass  media” 
services,  such  as  television,  radio,  pay 
TV,  and  printed  or  electronic  publica¬ 
tions,  including  newspapers.  AT&T 
would  be  permitted  to  provide  printed  or 
electronic  advertising,  weather  and  time 
information,  sports  information  and  other 
information  services  currently  in  place 

- but  only  through  a  separate  affiliate 

that  does  not  offer  transmission  services 
as  well. 

ANPA  and  other  newspaper  trade 
groups  have  applauded  the  thrust  of  S.898 
toward  lessening  government  control 
over  communicatons.  But  the  newspaper 
groups  fear  provisions  allowing  AT&T  to 
provide  enhanced  services,  such  as  elec¬ 
tronic  Yellow  Pages. 

Allowing  an  almost-monopoly  owner 
of  the  transmission  network  also  to  exer¬ 
cise  some  control  over  the  information 
transmitted,  ANPA  argues,  could  lead  to 
anticompetitive  market  practies,  even  de¬ 
spite  safeguards  in  the  bill  providing  for  a 
fully  separate  subsidiary.  This  is  also  the 
position  taken  by  Baxter  in  his  letter  to 
Stockman. 

One  of  the  witnesses  at  the  Commerce 
Committee  June  2,  Henry  Geller,  head  of 
the  National  Telecommunicatons  and  In¬ 
formation  Administration  during  the  Car¬ 
ter  Administration,  warned  the  senators 
that  the  concept  of  a  “fully  separate  sub- 
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sidiary”  is  no  cure-all  or  “panacea”  to 
the  problem  of  ensuring  fair  competition 
by  AT&T  in  enhanced  services  markets. 

Geller  acknowledged  that  preventing 
cross-subsidization  of  a  separate  subsidi¬ 
ary  by  AT&T  will  require  complex  book¬ 
keeping  controls  and  the  diligence  of 
legislators  and  regulators.  While  no  such 
restrictions  can  completely  eliminate  the 
problem,  Geller  said,  S.898’s  provisions 
for  separate  subsidiaries  take  the  proper 
approach  of  ensuring  “sunshine,  that  ev¬ 
erything  is  out  in  the  open”  so  competi¬ 
tors  can  monitor  for  abuses. 

Answering  Sen.  Goldwater’s  question, 
“How  far  should  AT&T  be  allowed  to 
go?”  in  providing  mass  media  services 
such  as  “electronic  publishing  and  adver¬ 
tising,”  Geller  said  AT&T  should  be 
allowed  to  “message  data”  stored  elec- 
tronicaly,  that  is,  recombine  stored  data 
into  forms  that  are  marketable. 

Geller  said  he  believes  “Yellow  Pages 
is  a  form  of  data  retrieval”  but  that  mass 
media  services,  as  reflected  in  S.898,  are 
different. 

“The  issue  is  whether  electronic  adver¬ 
tising  comes  within  the  mass  media”  pro¬ 
visions,  Geller  said.  He  said  he  does  not 
believe  it  should,  that  AT&T  already  is 
supplying  printed  advertising  in  its  Yel¬ 
low  Pages  today,  “It  just  isn’t  doing  it 
electronically.” 

Geller  pointed  out  that  newspapers 
already  have  a  natural  data  base  for  elec¬ 
tronic  advertising  in  the  form  of  classified 
ads.  “The  newspapers  are  already  in  the 
field,”  he  said.  “They  have  great  exper¬ 
tise,  and  it’s  AT&T  that  will  have  to  catch 
up.” 

In  response  to  pointed  questioning 
from  Sen.  John  C.  Danforth  (D.-Mo.), 
another  witness,  Winston  Himsworth,  a 
vice  president  of  the  New  York  securities 
firm  of  Lehman  Brothers,  spelled  out  the 
area  of  concern  for  newspaper  pub¬ 
lishers. 

Asked  by  Danforth  what  new  areas 
S.898  would  allow  AT&T  to  compete  in 
against  newspapers  specificaly,  Hims¬ 
worth  singled  out  electronic  Yellow 
Pages.  Since  the  early  1950’s,  Bell  Sys¬ 
tem  companies  have  avoided  including 
price  information  in  printed  Yellow  Pages 
ads,  he  said,  because  the  ads  can  be  up¬ 
dated  only  once  a  year. 

“But  that  is  changing,”  Himsworth 
said.  “As  soon  as  this  gets  into  a  data 
base  where  you  can  change  (pricing)  in¬ 
formation  at  will,”  as  in  an  electronic 
Yellow  Pages  system,  then  the  competi¬ 
tion  with  newspaper  classified  pages  is 
more  direct. 

Danfort,  who  said  he  had  not  made  up 
his  mind  whether  to  support  S.898,  sug¬ 
gested  that  pitting  AT&T - “this  mas¬ 

sive  giant  with  unlimited  capital  and  unli¬ 
mited  powers  to  raise  capital”  - 

against  local  newspapers  “who  are  pro¬ 
viding  a  real  community  service”  is  sure 
to  result  in  “one-sided”  competition  that 
will  hurt  the  newspapers. 


“You’re  hitting  these  newspapers 
where  they  hurt,”  Danfort  said,  “adver¬ 
tising.” 

Himsworth,  who  generally  supported 
S.898,  warned  that  “major  media  com¬ 
panies  moving  actively  into  electronic 
distribution”  may  represent  a  bigger 
threat  to  the  long-range  survival  of  local 
newspapers  than  does  AT&T. 

The  emerging  distribution  technology 
will  mean  publishing  chains  no  longer  will 
be  “bound  by  local  printing  franchises,” 
Himsworth  said.  “They  will  be  compet¬ 
ing  against  small  media  companies,  and  if 
those  small  papers  don’t  stay  abreast  of 
developments,  they’ll  get  trampled.” 

Mark  Fowler,  the  newly  appointed 
chairman  of  the  Federal  Communicatons 
Commission,  appeared  at  the  hearing  and 
threw  that  agency’s  support  behind  the 
“major  policy  goal”  in  S.898  of  relying 
“wherever  and  whenever  possible  on 
marketplace  competition  and  on  the  pri¬ 
vate  sector  to  provide  all  telecommunica¬ 
tons  services.” 

The  Senate  hearings  were  set  to  recon¬ 
vene  June  11,  with  other  sessions  sche¬ 
duled  late  in  the  month.  Robert  G.  Mar- 
but  of  Harte-Hanks  Communications 
Inc.  and  an  ANPA  director,  is  scheduled 
to  appear  for  ANPA  June  19. 

Meanwhile,  a  separate  series  of  hear¬ 
ings  on  communications  law  changes  is 
under  way  in  the  House,  where  Rep. 
Timothy  E.  Wirth’s(D. — Colo.)  Subcom¬ 
mittee  on  Telecommunications,  Consum¬ 
er  Protection  and  Finance  has  undertaken 
a  broad  overview  of  the  current  com¬ 
munications  field  with  the  aim  of  drafting 
legislation  for  introduction  in  September 
or  October. 

Wirth  offered  an  amendment  to  a 
House  bill  in  the  last  Congress  forbidding 
AT&T  entry  into  “mass  media”  services. 
Addressing  the  ANPA  annual  convention 
last  month  in  Chicago,  Wirth  pledged  to 
seek  such  a  ban  in  drafting  House  legisla¬ 
tion  to  rewrite  existing  communications 
law. 

New  company  buys 
five  weeklies 

Red  Flannel  Publications  Inc.,  a  new 
corporation  in  Cedar  Springs,  Mich.,  has 
purchased  3  weeklies — Cedar  Springs 
Clipper,  Rockford  Register,  and  Howard 
City  Record — from  Thomas  G.  Woodall. 
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H AS  A  LOT  TO  SAYABOUT 
CAMERA  PRODUcnvmr. 


The  first  exposure  computer 
smart  enough  to  hold  an  intelligent 
conversation.  We’ve  programmed  the 
Chemco  Exposure  Computer  with  all 
the  knowledge  needed  to  make  great 
halftone  and  line  negatives.  And 
given  it  a  video  terminal  and  on-line 
densitometer  to  communicate  with  the 
camera  operator. 

It  increases  productivity.  The 
C‘'emco  Exposure  Computer  saves 
time  by  simplifying  testing  and  pro¬ 
duction  procedures.  Data  is  entered 
quickly  with  the  on-line  densitometer. 
And  while  the  computer  makes  one 
exposure  it’s  already  working  on  the 
next  one.  To  further  reduce  set-up  time, 
you  can  store  and  instantly  retrieve 
16  halftone  and  8  line  production 
programs  for  different  types  of  work. 

Consistent  quality.  The  computer 
asks  for  the  necessary  data.  When  it 
gets  the  right  answers,  it  controls  the 
camera  to  produce  superior  negatives. 
It  can  even  compensate  for  processor 
fluctuations. 

Simple  operation.  You  don’t  have 
to  be  a  computer  technician  to  use 
the  Chemco  Exposure  Computer.  It 
guides  the  operator  through  simple 
routines,  using  plain  language — not 
“computerese.”  If  you  want  to  increase 


quality  and  productivity,  our  computer 
simply  makes  a  lot  of  sense. 


photoproducts  co. 

Division  of  Powers  Chemco.  Inc. 
Charles  Street.  Glen  Cove.  N.Y  11542 
Telephone  (516)  676^4000 


□  Please  send  more  information  on  the 
Chemco  Exposure  Computer. 

□  I’d  like  a  demonstration.  ed 


Name 


Phone 


Company 


Address 


Ift  another  side 
of  Chemco. 


Second  best  no  longer 


CHAMPION  SPELLER,  1981-Paige  Pipkin  cele¬ 
brates  the  victory  that  had  eluded  her  a  year  ago. 


She  had  finished  second  in  the  1980  Scripps- 
Howard  National  Spelling  Bee,  correctly  spelling 
12  words  until  incorrectly  spelling  *glitch. 

Given  the  chance  to  correct  her  mistake,  her 
opponent  from  Denver  would  spell  glitch  correct¬ 
ly,  plus  the  next  word,  **elucubrate,  and  he  was 
champion. 

This  year,  at  the  1981  National  Spelling  Bee, 
she  was  back;  again  one  of  the  last  two  of  120 
contestants  who  began  the  competition. 

What  would  it  be  this  time?  Perennial  runner-up 
or  new  champion? 

"She”  was  13-year-old  Paige  Pipkin,  an  eighth 
grader,  whose  sponsoring  newspaper  was  the  El 
Paso  Herald-Post. 

On  June  4,  at  11:05  a.m.  in  the  Presidential 
Ballroom  of  Washington's  Capital  Hilton,  she 
won  the  54th  annual  National  Spelling  Bee.  Jason 
Johnson,  12,  representing  the  Herald-Palladium, 
Benton  Harbor,  Michigan,  was  second,  and 
Danielle  Mary  Spinelli,  13,  the  Waynesboro  News- 
Virginian,  third. 

Paige  and  Jason  and  Danielle  typified  the  71 
girls  and  49  boys  who  reached  the  finals  this  year, 
the  biggest  National  Spelling  Bee  in  history.  They 
came  from  cities  and  towns  large  and  small,  and 
from  as  far  away  as  Guam  and  Mexico  City. 

Scripps-Howard  Newspapers,  which  sponsors 
the  National  Spelling  Bee,  is  pleased  to  provide 
young  people  with  such  an  enriching  experience. 
And  we  welcome  the  participation  of  104 
other  daily  and  Sunday  newspapers  which  share  a 
similar  attitude  and  bring  our  program  to  their 
communities. 

*glitch:  An  unwanted  brief  surge  of 
electrical  power;  a  false  or  spurious 
electronic  signal;  malfunction. 

**elucubrate:  To  work  out  or  express 
by  studious  effort. 


Scripps-Howard  National  Spelling  Bee 

1100  CENTRAL  TRUST  TOWER,  CINCINNATI,  OHIO  45202 
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